
. 2014.  681.  150 

 
 339.138:659.4:338.439 

 
© . ., 2014 

,   
 

 
 

 
. 

. ,  
 

.  
: , , , .  

 
.  

 
 

.  
 
 
 

.  
 
 
 
 

.  
. 
 

,  
,  

 
.  

,  .  ,  .  
, . , . , . . , . 

, . , . .  
: 

, , . , . 
,  .  ,  .  ,  .  ,  .  
, . , , , . 

, . .  
.  

 
 
 

. 
 

.  
   

.  
 -  

 
. 

 
 

,  ,   
,  

 
.  

,  
, , 

,  — 
 

.  

 
. 

 
, 
 

.  
,  

 
. 

 1990  
 7 . . 

 
,  3  [7, . 170].  

 
. 

,  2012 
 1694,2 .   

,  2,1 , 
   (  2011  

, 2010 ,  1,1 
).  

,   
 
 
 

. 
 
 
. 
 
 
 

. ,  
,  
, 

 –   
.  

 
 
 

.  
 
 
 

.  
 [2, 

. 45]: ;  
; ; ;  

; 
 

. 



. 

. 2014.  681.  151

, 
 

,  
 « »  

 
 
 

.  
 2012 ,  

 
 

. 
 
 
 
 

.  
,  

: , 
;  

,  
;  

 
 
 

.  
 

 42-  
,  

 
,  

10%  
, 90% – 

.  42  
6  (  10%)  

. 
,  

 
 

. 
,  

,  
,  

» (28,4%),  «  
» (26,9%),  «  

» (13,3%),  «  
» (8,5%).  

 
 77 .   

 
 0,8  5%. 

,  
,  

 6 ,  
, 5  

 
1000 ,  

 5 . ,  1  
,      

   50 ,   
 500 

. . 
,   

,  
 

. ( . 1). 

 
. 1.  

:  
 

. 3, ,  
 19  (5  14 ) 

 
 36,   
,  

.  
, 
 

. 
,  

. 
:  

,  
,  

?  

. 
 
 

,  
 
 

 [4  .  45].  
 
. 

,  
 
 

. 
,  

 – , , 



 
 

. 2014.  681.  152 

.   
.  

:  
,  

 
,  

 
,  

.  
 
 

  ,  
 

. 
,  

 
 

,  
 

. 
,  

 
 
 

, , ,  
 

  . 
,    

 
 
 

.  
. -

 

,  
 
 
 

,  
. , , , 

 
,  

 
. 

 
 
 
, 
 
 
 

.  
 

,  
 
 

. 
,  

 – ,  
, ,  

 
. 

,  
 

, ,  
,  

. 

 
1. , . . : .  

.  .   /  .  .   /  .  .  .  
. – .:  " ", 2004. –432 . 

2. . /  . – .: 
», 1996. – 704 . 

3. . : . ./ 
. , ,   – .: , 1997. – 

704 . 
4. . :  

 / . . . 
; — .: « «, 2011. — 454 . 

5. : 
 / . . , . . — .: 

, 2005. — 
55 . 
6. :  

 / . , . , . , 
.  ;  .  .  .  –  .  :  .  

, 2007. – 276 . 
7.  
2012 . – :  

, 2007. – 450 . 
8. . .  

:  
:  / . . . – 

: , 2008. – 277 .  
 

 
 

 
 

.  
. ,  

 
. 

: , , , . 
Summary 

Anna Kulakovska 
ROLE OF THEMARKETING DEPARTMENT OF ENSURE EFFECTIVEWORK OF ENTERPRISES OF THE 

BAKING INDUSTRY IN UKRAINE 
The modern approach to determine the efficiency of the enterprises of the baking industry. The role and 

importance of the Marketing Department as an integral part of the industry. The article emphasizes that the development 
of enterprises baking industry is impossible without the creation and functioning of the marketing department to target 
enterprises and constant monitoring of the market based on it. 
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