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ȼɢɫɜɿɬɥɟɧɨ�ɨɫɧɨɜɧɿ�ɟɬɚɩɢ�ɣ�ɨɫɨɛɥɢɜɨɫɬɿ�ɪɨɡɜɢɬɭ�ɬɟɨɪɿʀ�ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ�ɤɨɦɩɥɟɤɫɭ. Ⱦɨɫɥɿɞɠɟɧɨ�ɫɭɬɧɿɫɬɶ 

ɫɭɱɚɫɧɢɯ� ɟɥɟɦɟɧɬɿɜ� ɦɚɪɤɟɬɢɧɝ�ɦɿɤɫ, ɹɤɿ� ɪɨɡɲɢɪɢɥɢ� ɤɥɚɫɢɱɧɭ� ɫɬɪɭɤɬɭɪɭ «4Ɋ». ɉɪɨɚɧɚɥɿɡɨɜɚɧɨ� ɞɨɰɿɥɶɧɿɫɬɶ 
ɩɨɞɚɥɶɲɨɝɨ�ɪɨɡɲɢɪɟɧɧɹ�ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ�ɤɨɦɩɥɟɤɫɭ. 

Ʉɥɸɱɨɜɿ� ɫɥɨɜɚ:� ɦɚɪɤɟɬɢɧɝɨɜɢɣ� ɤɨɦɩɥɟɤɫ, ɤɨɧɰɟɩɰɿɹ «4Ɋ», ɩɟɪɫɨɧɚɥɿɡɚɰɿɹ, ɟɥɟɦɟɧɬɢ� ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ 
ɤɨɦɩɥɟɤɫɭ. 
 

ɉɨɫɬɚɧɨɜɤɚ� ɩɪɨɛɥɟɦɢ.� Ɋɨɡɜɢɬɨɤ� ɬɟɨɪɿʀ 
ɦɚɪɤɟɬɢɧɝɭ� ɩɟɪɟɞɛɚɱɚɽ� ɩɨɞɚɥɶɲɭ� ɪɨɡɪɨɛɤɭ 
ɨɞɧɿɽʀ� ɡ� ɨɫɧɨɜɨɩɨɥɨɠɧɢɯ� ɤɨɧɰɟɩɰɿɣ – ɤɨɧɰɟɩɰɿʀ 
ɦɚɪɤɟɬɢɧɝ�ɦɿɤɫ. Ɍɟɨɪɟɬɢɱɧɟ� ɨɛʉɪɭɧɬɭɜɚɧɧɹ� ɬɚ 
ɨɰɿɧɤɚ� ɤɨɦɩɥɟɤɫɭ� ɡɚɫɨɛɿɜ� ɦɚɪɤɟɬɢɧɝɭ� ɜɢɡɧɚɱɚɽ 
ɨɞɧɟ� ɡ� ɧɚɣɫɤɥɚɞɧɿɲɢɯ� ɩɢɬɚɧɶ� ɦɚɪɤɟɬɢɧɝɭ, 
©ɨɫɤɿɥɶɤɢ� ɫɬɨɫɭɽɬɶɫɹ� ɡɦɿɫɬɨɜɧɨɝɨ� ɧɚɩɨɜɧɟɧɧɹ 
ɦɚɪɤɟɬɢɧɝɨɜɨʀ� ɞɿɹɥɶɧɨɫɬɿ» [10], ɮɨɪɦɭɜɚɧɧɹ 
ɫɢɫɬɟɦɢ� ɦɚɪɤɟɬɢɧɝɭ, ɪɨɡɪɨɛɤɢ� ɧɚɩɪɹɦɤɿɜ 
ɦɚɪɤɟɬɢɧɝɨɜɨʀ� ɩɨɥɿɬɢɤɢ (ɰɿɥɿ� ɬɚ� ɫɬɪɚɬɟɝɿʀ) ɬɚ 
ɜɢɡɧɚɱɟɧɧɹ�ʀʀ�ɿɧɫɬɪɭɦɟɧɬɿɜ (ɨɩɟɪɚɬɢɜɧɿ (ɬɚɤɬɢɱɧɿ) 
ɞɿʀ).  

Ⱥɧɚɥɿɡ� ɨɫɬɚɧɧɿɯ� ɞɨɫɥɿɞɠɟɧɶ� ɿ� ɩɭɛɥɿɤɚɰɿɣ. 
Ⱦɨɫɥɿɞɠɟɧɧɹ� ɬɟɨɪɟɬɢɱɧɢɯ� ɡɚɫɚɞ�ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ 
ɤɨɦɩɥɟɤɫɭ� ɜɢɫɜɿɬɥɟɧɨ� ɭ� ɩɪɚɰɹɯ� ɹɤ� ɜɿɬɱɢɡɧɹɧɢɯ, 
ɬɚɤ�ɿ�ɡɚɤɨɪɞɨɧɧɢɯ�ɭɱɟɧɢɯ, ɫɟɪɟɞ�ɹɤɢɯ: Ɇ. Ȼɿɬɧɟɪ, 
Ʌ.  Ȼɟɪɪɿ,  Ⱦɠ.  Ȼɚɥɦɟɪ,  ɇ.  Ȼɨɪɞɟɧ,  Ⱥ.  ȼɨɣɱɚɤ,  ɋ.  
Ƚɚɪɤɚɜɟɧɤɨ, ȯ. Ƚɨɥɭɛɤɨɜ, ȼ. Ƚɪɟɱɤɨɜ, Ɏ. Ʉɨɬɥɟɪ, 
Ʉ. Ʌɚɜɥɨɤ, ȿ. Ʌɚɧɝɟɚɪɞ, Ⱦɠ�Ɇɚɤɤɚɪɬɧɿ, Ⱥ. 
ɉɚɜɥɟɧɤɨ, ȼ. ɉɚɥɿɣ, Ⱦ. Ɋɚɬɦɟɥ, ȱ. Ɋɟɲɟɬɧɿɤɨɜɚ, ɉ. 
ȿɣɝɥɿɽ, Ʌ. əɰɤɿɜɫɶɤɢɣ�ɬɚ�ɿɧɲɿ. Ⱦɢɫɤɭɫɿʀ�ɳɨɞɨ�ɫɭɬɿ 
ɬɚ� ɫɬɪɭɤɬɭɪɢ� ɤɨɦɩɥɟɤɫɭ� ɦɚɪɤɟɬɢɧɝɭ 
ɩɿɞɬɜɟɪɞɠɭɸɬɶ� ɜɚɠɥɢɜɿɫɬɶ� ɰɶɨɝɨ� ɩɢɬɚɧɧɹ� ɞɥɹ 
ɫɬɚɧɨɜɥɟɧɧɹ�ɬɟɨɪɿʀ�ɦɚɪɤɟɬɢɧɝɭ�ɬɚ�ɞɥɹ�ɩɪɚɤɬɢɱɧɨʀ 
ɪɟɚɥɿɡɚɰɿʀ�ɪɢɧɤɨɜɢɦɢ�ɫɭɛ¶ɽɤɬɚɦɢ.  

Ɏɨɪɦɭɥɸɜɚɧɧɹ�ɰɿɥɟɣ� ɫɬɚɬɬɿ .Ɇɟɬɨɸ� ɫɬɚɬɬɿ 
ɽ� ɞɨɫɥɿɞɠɟɧɧɹ� ɨɫɨɛɥɢɜɨɫɬɟɣ� ɪɨɡɜɢɬɭ� ɤɨɧɰɟɩɰɿʀ 
ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ� ɤɨɦɩɥɟɤɫɭ� ɬɚ� ɜɢɡɧɚɱɟɧɧɹ 
ɧɚɩɪɹɦɤɿɜ� ɩɨɞɚɥɶɲɨɝɨ� ɪɨɡɲɢɪɟɧɧɹ� ɧɚɛɨɪɭ� ɣɨɝɨ 
ɟɥɟɦɟɧɬɿɜ . 

ȼɢɤɥɚɞ�ɨɫɧɨɜɧɨɝɨ�ɦɚɬɟɪɿɚɥɭ.�ɉɨɹɜɚ�ɬɟɪɦɿɧɚ 
©ɤɨɦɩɥɟɤɫ� ɦɚɪɤɟɬɢɧɝɭ» ɫɬɚɥɚ� ɧɨɜɨɸ� ɯɜɢɥɟɸ� ɭ 
ɪɨɡɜɢɬɤɭ� ɬɟɨɪɿʀ� ɦɚɪɤɟɬɢɧɝɭ. ɇɚ�ɞɚɧɢɣ�ɦɨɦɟɧɬ� ɭ 
ɧɚɭɤɨɜɨ�ɦɟɬɨɞɨɥɨɝɿɱɧɿɣ�ɥɿɬɟɪɚɬɭɪɿ�ɬɚ�ɩɪɚɤɬɢɱɧɿɣ 
ɦɚɪɤɟɬɢɧɝɨɜɿɣ� ɞɿɹɥɶɧɨɫɬɿ� ɤɚɬɟɝɨɪɿɣɧɟ� ɛɚɡɨɜɟ 
ɩɨɧɹɬɬɹ «ɤɨɦɩɥɟɤɫ� ɦɚɪɤɟɬɢɧɝɭ» ɦɚɽ� ɬɚɤɿ 
ɫɢɧɨɧɿɦɢ: ɦɚɪɤɟɬɢɧɝ�ɦɿɤɫ; ɦɚɪɤɟɬɢɧɝɨɜɢɣ 
ɤɨɦɩɥɟɤɫ; ɦɚɪɤɟɬɢɧɝɨɜɚ� ɫɭɦɿɲ; ɦɚɪɤɟɬɢɧɝɨɜɚ 
ɤɨɦɩɨɡɢɰɿɹ; ɿɧɫɬɪɭɦɟɧɬɢ� ɦɚɪɤɟɬɢɧɝɭ; ɤɨɦɩɥɟɤɫ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ� ɡɚɫɨɛɿɜ; ɤɨɧɬɪɨɥɶɨɜɚɧɿ� ɱɢɧɧɢɤɢ 
ɦɚɪɤɟɬɢɧɝɭ; ɤɟɪɨɜɚɧɿ�ɱɢɧɧɢɤɢ�ɦɚɪɤɟɬɢɧɝɭ [5]. 

ɉɨɧɹɬɬɹ «ɤɨɦɩɥɟɤɫ� ɦɚɪɤɟɬɢɧɝɭ» (marketing-
mix) ɭ� ɧɚɭɤɨɜɢɣ� ɨɛɿɝ� ɭɜɿɜ� ɭ 1964 ɪɨɰɿ� ɩɪɨɮɟɫɨɪ 
Ƚɚɪɜɚɪɞɫɶɤɨʀ� ɲɤɨɥɢ� ɛɿɡɧɟɫɭ� ɇɟɣɥ� Ȼɨɪɞɟɧ (Neil 
H. Borden) [1], ɜɢɡɧɚɱɚɸɱɢ�ɣɨɝɨ�ɹɤ «ɩɪɨɩɨɪɰɿɣɧɟ 
ɫɩɿɜɜɿɞɧɨɲɟɧɧɹ� ɡɭɫɢɥɶ, ɤɨɦɛɿɧɚɰɿɸ� ɡɚɯɨɞɿɜ, 
ɩɪɨɟɤɬɧɨɝɨ� ɡɚɞɭɦɭ� ɬɚ� ɿɧɬɟɝɪɚɰɿɸ� ɟɥɟɦɟɧɬɿɜ 
ɦɚɪɤɟɬɢɧɝɭ� ɜ� ɩɪɨɝɪɚɦɭ, ɫɜɨɽɪɿɞɧɭ «ɫɭɦɿɲ», ɹɤɚ 
ɧɚ� ɨɫɧɨɜɿ� ɨɰɿɧɤɢ� ɪɢɧɤɨɜɢɯ� ɫɢɥ� ɧɚɣɛɿɥɶɲɨɸ 
ɦɿɪɨɸ� ɫɩɪɢɹɬɢɦɟ� ɨɪɝɚɧɿɡɚɰɿʀ� ɜ� ɞɨɫɹɝɧɟɧɧɿ 
ɩɨɫɬɚɜɥɟɧɢɯ� ɩɟɪɟɞ� ɧɟɸ� ɡɚɜɞɚɧɶ� ɿ� ɰɿɥɟɣ». 

ɋɮɨɪɦɨɜɚɧɚ� ɇ. Ȼɨɪɞɟɧɨɦ� ɦɨɞɟɥɶ «ɦɚɪɤɟɬɢɧɝ-
ɦɿɤɫ» (marketingmix) [7] ɜɤɥɸɱɚɥɚ 12 ɟɥɟɦɟɧɬɿɜ, 
ɹɤɿ� ɦɨɠɧɚ� ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ� ɞɥɹ� ɪɨɡɪɨɛɤɢ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ�ɩɪɨɝɪɚɦ,  ɬɚ 4  ɪɢɧɤɨɜɿ�ɫɢɥɢ,  ɹɤɿ�ɽ 
ɡɚɩɨɪɭɤɨɸ�ʀɯ�ɭɫɩɿɯɭ. ɐɹ�ɦɨɞɟɥɶ�ɛɭɥɚ�ɫɢɧɬɟɡɨɜɚɧɚ 
E. Ⱦɠɟɪɨɦɨɦ� Ɇɚɤɤɚɪɬɿ (JerryMcCarthy) [16] ɭ 
ɞɨɫɢɬɶ�ɩɪɨɫɬɭ�ɦɨɞɟɥɶ «4Ɋ» («ɩɪɨɞɭɤɬ» (product), 
©ɰɿɧɚ» (price), «ɩɪɨɫɭɜɚɧɧɹ� ɬɨɜɚɪɿɜ� ɧɚ� ɪɢɧɤɭ» 
(promotion), «ɞɨɫɬɚɜɤɚ� ɩɪɨɞɭɤɬɭ� ɞɨ� ɫɩɨɠɢɜɚɱɚ» 
(place) ɿ�ɜ 1965 ɪɨɰɿ�ɩɪɟɡɟɧɬɨɜɚɧɨ�ɜ�ɫɬɚɬɬɿ�ɫɚɦɨɝɨ 
ɇ. Ȼɨɪɞɟɧɚ «The Concept of the Marketing Mix» 
[11]. Ⱥɤɬɢɜɧɢɦ�ɩɨɩɭɥɹɪɢɡɚɬɨɪɨɦ�ɤɨɧɰɟɩɰɿʀ «4Ɋ», 
ɳɨ�ɩɿɞɬɜɟɪɞɠɭɽ� ɿ�ɫɚɦ�ɞɨɫɥɿɞɧɢɤ,  ɽ�Ɏɿɥɿɩ�Ʉɨɬɥɟɪ 
[4], ɤɨɬɪɢɣ� ɫɮɨɪɦɭɥɸɜɚɜ� ɫɜɨɽ, ɞɨɫɢɬɶ 
ɪɨɡɩɨɜɫɸɞɠɟɧɟ ɜɢɡɧɚɱɟɧɧɹ� ɤɨɦɩɥɟɤɫɭ 
ɦɚɪɤɟɬɢɧɝɭ� ɹɤ� ɧɚɛɨɪɭ� ɤɨɧɬɪɨɥɶɨɜɚɧɢɯ� ɡɦɿɧɧɢɯ 
ɱɢɧɧɢɤɿɜ (ɿɧɫɬɪɭɦɟɧɬɿɜ) ɦɚɪɤɟɬɢɧɝɭ, ɫɭɤɭɩɧɿɫɬɶ 
ɹɤɢɯ� ɨɪɝɚɧɿɡɚɰɿɹ� ɜɢɤɨɪɢɫɬɨɜɭɽ� ɜ� ɩɪɚɝɧɟɧɧɿ 
ɜɢɤɥɢɤɚɬɢ� ɛɚɠɚɧɭ� ɜɿɞɩɨɜɿɞɧɭ� ɪɟɚɤɰɿɸ� ɡ� ɛɨɤɭ 
ɰɿɥɶɨɜɨɝɨ� ɪɢɧɤɭ, ɿ� ɞɨɤɥɚɜ� ɞɨɫɬɚɬɧɶɨ� ɡɭɫɢɥɶ� ɞɥɹ 
ɪɨɡɲɢɪɟɧɧɹ�ɰɿɽʀ� ɤɨɧɰɟɩɰɿʀ. ɍ 1986 ɪ. Ɏ. Ʉɨɬɥɟɪ 
[14] ɪɨɡɲɢɪɢɜ� ɤɨɦɩɥɟɤɫ� ɦɚɪɤɟɬɢɧɝɭ� ɞɨ «6Ɋ», 
ɭɜɿɜɲɢ� ɞɜɚ� ɞɨɞɚɬɤɨɜɿ ɟɥɟɦɟɧɬɢ: 
©ɩɚɛɥɿɤɪɢɥɟɣɲɧɡ» (ɪublicrelations) ɬɚ «ɩɨɥɿɬɢɤɭ» 
�ɪolitics).  

ɇɟ� ɩɪɟɬɟɧɞɭɸɱɢ� ɧɚ� ɨɪɢɝɿɧɚɥɶɧɿɫɬɶ, ɦɢ 
ɜɢɡɧɚɱɚɽɦɨ� ɤɨɦɩɥɟɤɫ� ɦɚɪɤɟɬɢɧɝɭ(marketing-mix) 
ɹɤ� ɧɚɛɿɪ� ɩɚɪɚɦɟɬɪɿɜ, ɿɧɫɬɪɭɦɟɧɬɿɜ, ɮɭɧɤɰɿɣ, 
ɡɭɫɢɥɶ, ɡɚɯɨɞɿɜ� ɦɚɪɤɟɬɢɧɝɭ, ɫɭɤɭɩɧɿɫɬɶ� ɹɤɢɯ 
ɨɪɝɚɧɿɡɚɰɿɹ� ɦɨɠɟ� ɤɨɧɬɪɨɥɸɜɚɬɢ� ɿ 
ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ� ɞɥɹ� ɡɚɞɨɜɨɥɟɧɧɹ� ɩɨɬɪɟɛ 
ɫɩɨɠɢɜɚɱɿɜ, ɦɚɤɫɢɦɿɡɭɸɱɢ� ɟɮɟɤɬɢɜɧɿɫɬɶ� ɫɜɨɽʀ 
ɞɿɹɥɶɧɨɫɬɿ�ɚɞɚɩɬɨɜɚɧɟ� ɚɜɬɨɪɫɶɤɟ� ɜɢɡɧɚɱɟɧɧɹ 
ȱ. Ȼɭɞɧɿɤɟɜɢɱ [2]). Ɂɚɜɞɚɧɧɹ� ɨɪɝɚɧɿɡɚɰɿʀ (ʀʀ 
ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ� ɩɿɞɪɨɡɞɿɥɭ) ɹɤ� ɫɭɛ¶ɽɤɬɚ 
ɦɚɪɤɟɬɢɧɝɭ� ɩɨɥɹɝɚɽ� ɜ� ɬɨɦɭ, ɳɨɛ� ɦɚɤɫɢɦɚɥɶɧɨ 
ɟɮɟɤɬɢɜɧɨ «ɡɦɿɤɫɭɜɚɬɢ» ɟɥɟɦɟɧɬɢ� ɤɨɦɩɥɟɤɫɭ 
ɦɚɪɤɟɬɢɧɝɭ (ɫɮɨɪɦɭɜɚɬɢ� ɤɨɦɩɨɡɢɰɿɸ) ɬɚɤ, ɳɨɛ 
ɜɨɧɢ� ɧɚɣɛɿɥɶɲ� ɟɮɟɤɬɢɜɧɨ� ɜɩɥɢɜɚɥɢ� ɧɚ� ɰɿɥɶɨɜɿ 
ɚɭɞɢɬɨɪɿʀ. 

ɋɬɪɭɤɬɭɪɢɡɚɰɿɹ� ɤɨɦɩɥɟɤɫɭ� ɦɚɪɤɟɬɢɧɝɭ, ɜ 
ɧɚɩɪɹɦɤɭ� ɣɨɝɨ� ɚɞɚɩɬɚɰɿʀ� ɞɨ� ɧɨɜɢɯ� ɭɦɨɜ, ɡɦɿɧɢ 
ɨɪɿɽɧɬɢɪɿɜ, ɜɪɚɯɭɜɚɧɧɹ�ɫɩɟɰɢɮɿɤɢ�ɧɨɜɢɯ�ɫɮɟɪ�ɬɚ 
ɝɚɥɭɡɟɣ� ɞɿɹɥɶɧɨɫɬɿ, ɜɤɥɸɱɚɽ� ɭɜɟɫɶ� ɫɩɟɤɬɪ� ɿɞɟɣ, 
ɫɩɪɹɦɨɜɚɧɢɯ� ɧɚ� ɣɨɝɨ� ɦɨɞɢɮɿɤɚɰɿɸ – 
ɜɿɞɩɨɜɿɞɧɨɝɨ� ɡɚɩɟɪɟɱɟɧɧɹ� ɞɨ� ɦɚɤɫɢɦɚɥɶɧɨɝɨ 
ɪɨɡɲɢɪɟɧɧɹ�ɜɫɿɥɹɤɢɯ «Ɋ» ɭ�ɬɨɦɭ�ɱɢɫɥɿ�ɭɬɨɱɧɟɧɧɹ 
ɬɚ�ɞɨɩɨɜɧɟɧɧɹ�ɧɨɜɢɦɢ�ɤɨɧɰɟɩɰɿɹɦɢ. ɤɨɦɩɚɧɿʀ�ɧɚ 
ɪɢɧɤɭ. 

Ɋɨɡɜɢɬɨɤ� ɧɚɭɤɨɜɨʀ� ɞɭɦɤɢ� ɫɭɩɪɨɜɨɞɠɭɜɚɜɫɹ 
ɪɨɡɲɢɪɟɧɧɹɦ� ɡɚɩɪɨɩɨɧɨɜɚɧɨʀ� Ⱦɠɟɪɨɦɨɦ 



Ʉɪɭɩɟɧɧɚ�ȱ�Ⱥ., Ȼɭɞɧɿɤɟɜɢɱ�ȱ�Ɇ. 
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Ɇɚɤɤɚɪɬɿ� ɤɨɧɰɟɩɰɿʀ «4Ɋ», ɿ� ɞɨ� ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ 
ɤɨɦɩɥɟɤɫɭ� ɩɨɱɚɥɢ� ɞɨɥɭɱɚɬɢ� ɿɧɲɿ� ɟɥɟɦɟɧɬɢ. Ɍɚɤ, 
Ⱦ.  Ɋɚɬɦɟɥ [17],  ɉ.  ɗɣɝɥɿɽ� ɬɚ� ȿ.  Ʌɚɧɝɟɚɪɞ [13]  
ɩɿɲɥɢ� ɧɚɣɩɪɨɫɬɿɲɢɦ� ɲɥɹɯɨɦ – ɡɛɿɥɶɲɭɜɚɥɢ 
ɤɿɥɶɤɿɫɬɶ� ɫɥɿɜ� ɧɚ� ɚɧɝɥɿɣɫɶɤɭ� ɥɿɬɟɪɭ «Ɋ» ɭ� ɫɤɥɚɞɿ 
ɤɨɧɰɟɩɰɿʀ, ɡ¶ɹɜɢɥɚɫɹ� ɤɨɧɰɟɩɰɿɹ «5Ɋ», ɞɨ� ɫɤɥɚɞɭ 
ɬɪɚɞɢɰɿɣɧɢɯ «4Ɋ»  ɞɨɞɚɥɢ� ɳɟ� ɨɞɧɟ –  people  (ɡ 
ɚɧɝɥ. «ɥɸɞɢ»), ɚɛɨ – personnel (ɩɟɪɫɨɧɚɥ). 
ɇɚɫɬɭɩɧɢɦ� ɤɪɨɤɨɦ� ɪɨɡɜɢɬɭ� ɟɜɨɥɸɰɿʀ 
ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ� ɤɨɦɩɥɟɤɫɭ� ɫɥɚɥɨ� ɩɟɪɟɬɜɨɪɟɧɧɹ 
ɤɨɧɰɟɩɰɿʀ� ɧɚ «7Ɋ». ɉɪɢ� ɰɶɨɦɭ� ɞɨ� ɬɪɚɞɢɰɿɣɧɢɯ 
ɱɨɬɢɪɶɨɯ «Ɋ» ɜɨɧɢ� ɞɨɞɚɥɢ� ɳɟ� ɬɪɢ�ɪɟɨɪOɟ 
(personnel) – ɜɢɡɧɚɱɚɽ� ɤɜɚɥɿɮɿɤɚɰɿɣɧɢɣ� ɬɚ 
ɩɪɨɮɟɫɿɣɧɢɣ� ɪɿɜɟɧɶ� ɩɟɪɫɨɧɚɥɭ� ɩɿɞɩɪɢɽɦɫɬɜɚ; 
ɪUɨɫess – ɩɪɨɰɟɫ (ɩɪɨɰɟɞɭɪɚ) ɧɚɞɚɧɧɹ�ɩɨɫɥɭɝɢ – 
ɨɡɧɚɱɚɽ� ɞɨɬɪɢɦɚɧɧɹ� ɫɬɚɧɞɚɪɬɿɜ� ɹɤɨɫɬɿ� ɧɚɞɚɧɧɹ 
ɩɨɫɥɭɝɢ. Ƀɨɝɨ� ɮɭɧɤɰɿɹ� ɜ� ɤɨɦɩɥɟɤɫɿ� ɦɚɪɤɟɬɢɧɝɭ 
ɩɨɥɹɝɚɽ� ɜ� ɬɨɦɭ, ɳɨɛ� ɫɬɜɨɪɢɬɢ� ɬɚɤɿ� ɫɢɫɬɟɦɭ� ɬɚ 
ɿɧɮɪɚɫɬɪɭɤɬɭɪɭ, ɹɤɿ� ɫɩɪɢɹɬɢɦɭɬɶ� ɩɟɪɫɨɧɚɥɨɜɿ 
ɜɡɚɽɦɨɞɿɹɬɢ� ɡɿ� ɫɩɨɠɢɜɚɱɚɦɢ (ɤɥɿɽɧɬɚɦɢ) 
ɟɮɟɤɬɢɜɧɨ�ɿ�ɫɩɥɚɧɨɜɚɧɨ; ɪhysical evidence (ɡ�ɚɧɝɥ. 
©ɦɚɬɟɪɿɚɥɶɧɿ� ɫɜɿɞɱɟɧɧɹ») – ɨɬɨɱɟɧɧɹ, ɭ� ɹɤɨɦɭ 
ɜɿɞɛɭɜɚɽɬɶɫɹ� ɩɪɨɰɟɫ� ɧɚɞɚɧɧɹ� ɩɨɫɥɭɝɢ. ɐɟ 
ɨɬɨɱɟɧɧɹ� ɨɯɨɩɥɸɽ� ɨɛ
ɽɤɬɢɜɧɿ� ɱɢɧɧɢɤɢ, ɩɿɞ 
ɜɩɥɢɜɨɦ� ɹɤɢɯ� ɜɿɞɛɭɜɚɽɬɶɫɹ� ɩɪɨɰɟɫ� ɧɚɞɚɧɧɹ 
ɩɨɫɥɭɝɢ – ɮɿɡɢɱɧɿ�ɪɢɫɢ, ɦɚɬɟɪɿɚɥɶɧɟ�ɫɟɪɟɞɨɜɢɳɟ, 
ɮɿɡɢɱɧɟ� ɨɬɨɱɟɧɧɹ, ɛɟɡɩɨɫɟɪɟɞɧɽ� ɦɿɫɰɟ, ɞɟ 
ɜɿɞɛɭɜɚɽɬɶɫɹ� ɩɪɨɰɟɫ� ɧɚɞɚɧɧɹ� ɩɨɫɥɭɝɢ. 
ɇɚɫɬɭɩɧɢɦ�ɤɪɨɤɨɦ� ɟɜɨɥɸɰɿʀ�ɫɬɚɥɨ�ɞɨɥɭɱɟɧɧɹ�ɞɨ 
«7Ɋ» ɜɨɫɶɦɨɝɨ «Ɋ» – perceptual psychology – 
ɩɫɢɯɨɥɨɝɿɱɧɟ� ɫɩɪɢɣɧɹɬɬɹ� ɫɩɨɠɢɜɚɱɟɦ [5]. 
ɉɨɞɚɥɶɲɢɣ�ɪɨɡɜɢɬɨɤ�ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ�ɤɨɦɩɥɟɤɫɭ 
ɫɭɩɪɨɜɨɞɠɭɜɚɜɫɹ� ɞɨɞɚɜɚɧɧɹɦ� ɞɨ� ɧɶɨɝɨ� ɬɚɤɢɯ 
ɟɥɟɦɟɧɬɿɜ: package (ɭɩɚɤɨɜɤɚ� ɬɨɜɚɪɭ), public 
relations (ɡɚɫɨɛɢ� ɜɩɥɢɜɭ� ɧɚ� ɝɪɨɦɚɞɫɶɤɭ� ɞɭɦɤɭ 
ɱɟɪɟɡ� ɦɚɫɨɜɿ� ɤɨɦɭɧɿɤɚɰɿʀ), publicity 
�ɩɨɩɭɥɹɪɢɡɚɰɿɹ ɩɿɞɩɪɢɽɦɫɬɜɨɦ� ɜɥɚɫɧɢɯ 
ɩɨɡɢɬɢɜɧɢɯ� ɨɫɨɛɥɢɜɨɫɬɟɣ� ɱɟɪɟɡ� ɡɚɫɨɛɢ� ɁɆȱ), 
presentation (ɩɨɞɚɧɧɹ� ɬɨɜɚɪɿɜ� ɧɚ� ɪɢɧɨɤ), power 
�ɫɢɥɚ� ɦɨɠɥɢɜɨɫɬɟɣ� ɩɿɞɩɪɢɽɦɫɬɜɚ), partner 
�ɩɨɫɢɥɟɧɧɹ� ɡɧɚɱɟɧɧɹ� ɞɨɜɝɨɫɬɪɨɤɨɜɢɯ� ɡɜ¶ɹɡɤɿɜ), 
participants �ɩɚɪɬɧɟɪɫɶɤɿ� ɫɬɨɫɭɧɤɢ), 
personalselling (ɩɟɪɫɨɧɚɥɶɧɢɣ�ɩɪɨɞɚɠ), periodicity 
�ɩɟɪɿɨɞɢɱɧɿɫɬɶ� ɜɧɭɬɪɿɲɧɶɨɝɨ� ɫɢɬɭɚɰɿɣɧɨɝɨ 
ɚɧɚɥɿɡɭ), profitability �ɩɪɢɛɭɬɤɨɜɿɫɬɶ� ɿ 
ɟɮɟɤɬɢɜɧɿɫɬɶ� ɦɚɪɤɟɬɢɧɝɭ), positioning 
�ɩɨɡɢɰɿɸɜɚɧɧɹ� ɬɨɜɚɪɭ� ɧɚ� ɪɢɧɨɤ), planning 
�ɫɢɫɬɟɦɚ�ɩɥɚɧɭɜɚɧɧɹ�ɦɚɪɤɟɬɢɧɝɭ)[5]. 

Ɂ� ɪɨɡɜɢɬɤɨɦ� ɬɟɨɪɿʀ� ɤɨɦɩɥɟɤɫɭ� ɦɚɪɤɟɬɢɧɝɭ, 
ɡɦɿɧɢɜɫɹ�ɿ�ɩɿɞɯɿɞ�ɞɨ�ɩɿɞɛɨɪɭ�ɚɛɪɟɜɿɚɬɭɪɢ – ɥɿɬɟɪɭ 
©Ɋ» ɩɨɱɚɥɢ�ɡɦɿɧɸɜɚɬɢ�ɬɚ�ɞɨɩɨɜɧɸɜɚɬɢ. Ɂɨɤɪɟɦɚ, 
«4ɋ» Ɋ. Ʌɚɭɬɟɪɛɨɪɧɚ [15], ɹɤɢɣ� ɩɪɟɞɫɬɚɜɥɹɽ 
ɩɪɨɰɟɫɢ�ɦɢɫɥɟɧɧɹ�ɫɩɨɠɢɜɚɱɚ: (ɬɨɜɚɪ – «ɰɿɧɧɿɫɬɶ 
ɞɥɹ�ɫɩɨɠɢɜɚɱɚ» (customer value), ɰɿɧɚ – «ɜɢɬɪɚɬɢ 
ɫɩɨɠɢɜɚɱɚ»  (customer  costs),  ɦɿɫɰɟ –  
©ɞɨɫɬɭɩɧɿɫɬɶ� ɬɨɜɚɪɭ� ɫɩɨɠɢɜɚɱɭ» (customer 
convenience), ɩɪɨɫɭɜɚɧɧɹ – «ɩɨɿɧɮɨɪɦɨɜɚɧɿɫɬɶ 
ɫɩɨɠɢɜɚɱɚ» (customer communication); «4Ⱥ» 
əɝɞɿɲɚ� ɒɟɬɚ [4],  ɹɤɿ� ɩɟɪɟɞɭɸɬɶ� ɚɤɬɭ� ɤɭɩɿɜɥɿ:  
©ɨɛɿɡɧɚɧɿɫɬɶ» (awareness), «ɩɪɢɣɧɹɬɧɿɫɬɶ» 
(acceptability), «ɞɨɫɬɭɩɧɿɫɬɶ» (affordability); 
©ɥɟɝɤɿɫɬɶ� ɩɪɢɞɛɚɧɧɹ» (accessibility); «4D» 
Ⱥɧɞɠɟɹ� ɒɪɨɦɧɿɤɚ [18],  ɹɤɿ� ʉɪɭɧɬɭɸɬɶɫɹ� ɧɚ 

ɩɚɪɬɧɟɪɫɶɤɨɦɭ� ɦɚɪɤɟɬɢɧɝɭ: «ɭɩɪɚɜɥɿɧɧɹ� ɛɚɡɨɸ 
ɞɚɧɢɯ� ɫɩɨɠɢɜɚɱɿɜ» (database management), 
©ɫɬɪɚɬɟɝɿɱɧɢɣ� ɞɢɡɚɣɧ� ɹɤ� ɪɿɡɧɨɜɢɞ� ɫɬɪɚɬɟɝɿɱɧɨʀ 
ɦɚɪɤɟɬɢɧɝɨɜɨʀ� ɞɿɹɥɶɧɨɫɬɿ» (strategic design), 
©ɩɪɹɦɢɣ� ɦɚɪɤɟɬɢɧɝ� ɹɤ� ɟɥɟɦɟɧɬ� ɩɪɨɫɭɜɚɧɧɹ» 
(direct marketing); «ɞɢɮɟɪɟɧɰɿɚɰɿɹ, ɹɤ� ɡɚɫɿɛ 
ɤɨɧɤɭɪɟɧɬɧɨʀ� ɩɟɪɟɜɚɝɢ» (differentiation); «4 ȿ» 
Ɍ. Ɇɚɯɪɨɜɨʀ [6], ɹɤɚ� ɞɨɩɨɜɧɸɽ «4Ɋ» ɟɥɟɦɟɧɬɚɦɢ 
ɝɭɦɚɧɿɫɬɢɱɧɨɝɨ�ɦɚɪɤɟɬɢɧɝɭ: «ɟɬɢɤɚ�ɦɚɪɤɟɬɢɧɝɭ» 
(ethics), «ɟɫɬɟɬɢɤɚ�ɦɚɪɤɟɬɢɧɝɭ» (ethetics), «ɟɦɨɰɿʀ 
ɫɩɨɠɢɜɚɱɿɜ» (emotions) ɬɚ «ɜɿɞɞɚɧɿɫɬɶ» (eternity) 
+ «ɿɧɮɨɪɦɚɰɿɣɧɿ�ɬɟɯɧɨɥɨɝɿʀ». 

ɐɿɤɚɜɿ�ɬɚɤɨɠ�ɩɪɨɩɨɡɢɰɿʀ�ɳɨɞɨ�ɪɨɡɜɢɬɤɭ�ɬɟɨɪɿʀ 
ɤɨɦɩɥɟɤɫɭ� ɦɚɪɤɟɬɢɧɝɭ� ɧɚ� ɨɫɧɨɜɿ� ɜɪɚɯɭɜɚɧɧɹ 
ɝɚɥɭɡɟɜɨʀ�ɫɩɟɰɢɮɿɤɢ:«4S» ɞɥɹ Web-ɦɚɪɤɟɬɢɧɝɭ�ɬɚ 
ɟɥɟɤɬɪɨɧɧɨʀ� ɤɨɦɟɪɰɿʀ: «ɫɚɣɬ» (site), «ɫɢɧɟɪɝɿɹ» 
(synergy), «ɦɚɫɲɬɚɛ» (scope), «ɫɢɫɬɟɦɚ» 
(system)[12]; «4 Ɋ» ɩɪɨɦɢɫɥɨɜɨɝɨ� ɦɚɪɤɟɬɢɧɝɭ: 
©ɩɟɪɫɩɟɤɬɢɜɧɿ� ɩɨɬɪɟɛɢ» (prospec), «ɩɟɪɟɜɚɝɢ» 
(promise), «ɬɨɜɚɪɢ� ɬɚ� ɩɨɫɥɭɝɢ» (product), 
©ɩɨɡɢɰɿɹ» (position); «7Ɋ» ɨɫɜɿɬɧɶɨʀ�ɫɮɟɪɢ, ɜ�ɹɤɿɣ 
ɞɨ� ɬɪɚɞɢɰɿɣɧɢɯ� ɟɥɟɦɟɧɬɿɜ� ɜɜɟɞɟɧɨ� ɳɟ: personal, 
process, physicalsurround («ɨɫɜɿɬɧɽ�ɫɟɪɟɞɨɜɢɳɟ»). 
Ⱦɥɹ� ɦɚɪɤɟɬɢɧɝɭ� ɦɿɫɬɚ� ȱ. Ȼɭɞɧɿɤɟɜɢɱ [2] 
ɡɚɩɪɨɩɨɧɭɜɚɥɚ� ɞɜɨɤɨɧɬɭɪɧɭ� ɫɬɪɭɤɬɭɪɭ 
ɤɨɦɩɥɟɤɫɭ�ɦɭɧɿɰɢɩɚɥɶɧɨɝɨ�ɦɚɪɤɟɬɢɧɝɭ. ɉɟɪɲɢɣ 
ɤɨɧɬɭɪ� ɫɬɨɫɭɽɬɶɫɹ� ɱɟɪɝɭɜɚɧɧɹ� ɤɥɚɫɢɱɧɢɯ 
ɟɥɟɦɟɧɬɿɜ� ɦɚɪɤɟɬɢɧɝɭ�ɦɿɤɫɭ: ɬɨɜɚɪ, ɰɿɧɚ, 
ɤɨɦɭɧɿɤɚɰɿʀ� ɬɚ� ɦɿɫɰɟ (ɥɨɤɚɥɿɡɚɰɿɹ). Ⱦɪɭɝɢɣ 
ɤɨɧɬɭɪ� ɮɨɪɦɭɽɬɶɫɹ� ɡ� ɞɨɞɚɬɤɨɜɢɯ� ɟɥɟɦɟɧɬɿɜ 
�ɩɿɞɬɪɢɦɭɸɱɢɯ, ɩɨɯɿɞɧɢɯ, ɞɨɩɨɜɧɸɸɱɢɯ, 
ɡɚɛɟɡɩɟɱɭɸɱɢɯ), ɹɤɿ� ɽ� ɦɨɛɿɥɶɧɢɦɢ, 
ɫɢɧɬɟɬɢɱɧɢɦɢ, ɥɟɝɤɨ�ɤɨɦɩɥɟɦɟɧɬɭɸɬɶɫɹ, ɦɨɠɭɬɶ 
ɜɢɤɨɧɭɜɚɬɢ� ɹɤ� ɜɢɡɧɚɱɧɭ, ɬɚɤ� ɿ� ɞɨɩɨɜɧɸɸɱɢ 
ɮɭɧɤɰɿɸ, ʀɯ� ɜɢɤɨɪɢɫɬɨɜɭɸɬɶ� ɩɪɢ� ɧɟɨɛɯɿɞɧɨɫɬɿ, 
ɫɤɥɚɞ� ɦɨɠɧɚ� ɡɦɿɧɸɜɚɬɢ.  ȿɥɟɦɟɧɬɢ� ɞɪɭɝɨɝɨ 
ɤɨɧɬɭɪɭ�ɡɚɛɟɡɩɟɱɭɸɬɶ�ɭɦɨɜɢ�ɭɫɩɿɲɧɨʀ�ɪɟɚɥɿɡɚɰɿʀ 
ɮɭɧɤɰɿɣ�ɦɭɧɿɰɢɩɚɥɶɧɨɝɨ�ɦɚɪɤɟɬɢɧɝɭ: «ɮɿɥɨɫɨɮɿɹ 
ɬɚ�ɦɿɫɿɹ�ɦɿɫɬɚ» (philosophy); «ɫɩɪɢɣɧɹɬɬɹ, ɞɨɜɿɪɚ» 
(perception); «ɞɨɫɬɭɩɧɿɫɬɶ» (ɫonvenience); 
©ɩɭɛɥɿɱɧɿɫɬɶ, ɝɥɚɫɧɿɫɬɶ, ɩɪɟɡɟɧɬɚɬɢɜɧɿɫɬɶ» 
(publicity); «ɜɥɚɞɚ» (power); «ɩɨɥɿɬɢɤɚ» (politics); 
©ɩɟɪɫɨɧɚɥ» (peoplɟ, personnel); «ɩɪɨɰɟɫɢ» 
(process); «ɜɢɤɨɧɚɧɧɹ, ɟɮɟɤɬɢɜɧɿɫɬɶ» 
(performance); «ɮɿɡɢɱɧɟ ɫɟɪɟɞɨɜɢɳɟ» 
�ɪhysicalevidence); «ɩɚɪɬɧɟɪɢ» (ɪarticipants); 
©ɩɪɢɛɭɬɨɤ, ɿɧɬɟɪɟɫɢ» (profit); «ɩɟɪɫɨɧɚɥɿɡɚɰɿɹ» 
(personality); ɬɚ�ɿɧɲɿ.  

ɉɪɚɤɬɢɱɧɟ� ɡɚɫɬɨɫɭɜɚɧɧɹ� ɤɨɧɰɟɩɰɿʀ 
ɦɚɪɤɟɬɢɧɝ�ɦɿɤɫ� ɿɧɨɞɿ� ɫɭɩɪɨɜɨɞɠɭɽɬɶɫɹ 
ɤɪɢɬɢɤɨɸ. ɇɚɣɛɿɥɶɲɿ� ɫɭɦɧɿɜɢ, ɳɨ� ɜɿɞɡɧɚɱɚɥɢɫɹ 
ɮɚɯɿɜɰɹɦɢ, ɜɢɨɤɪɟɦɢɜ� ɩɪɨɮɟɫɨɪ� ȼ�Ɏ. ɉɚɥɿɣ:1) 
ɤɨɧɰɟɩɰɿɸ� ɦɚɪɤɟɬɢɧɝ�ɦɿɤɫ� ɞɨɪɿɤɚɥɢ� ɜ� ɬɨɦɭ, ɳɨ 
ɜɨɧɚ� ɡɚɫɬɨɫɨɜɭɽɬɶɫɹ� ɬɿɥɶɤɢ� ɞɨ� ɹɜɢɳ� ɧɚ 
ɦɿɤɪɨɪɿɜɧɿ, ɳɨ� ɦɚɽ� ɜɿɞɧɨɲɟɧɧɹ� ɜ� ɨɫɧɨɜɧɨɦɭ 
ɥɢɲɟ�ɩɪɨɞɚɜɰɹ. Ⱥɥɟ�ɰɟ�ɧɟ�ɬɚɤ, ɨɫɤɿɥɶɤɢ�ɟɥɟɦɟɧɬɢ 
ɤɨɧɰɟɩɰɿʀ� ɫɬɚɜɢɬɢɫɹ� ɡɚɫɬɨɫɨɜɭɸɬɶɫɹ� ɞɨ� ɛɭɞɶ-
ɹɤɨɝɨ� ɜɢɞɭ� ɨɛɦɿɧɭ, ɛɭɞɶ�ɹɤɨɝɨ� ɿɡ� ɫɭɛ
ɽɤɬɿɜ, ɚ 
ɬɚɤɨɠ� ɫɭɫɩɿɥɶɫɬɜɨ� ɜ� ɰɿɥɨɦɭ; 2) ɜɜɚɠɚɽɬɶɫɹ, ɳɨ 
ɤɨɧɰɟɩɰɿɹ� ɦɚɽ� ɞɭɠɟ� ɨɛɦɟɠɟɧɟ� ɡɚɫɬɨɫɭɜɚɧɧɹ� ɞɥɹ 
ɭɩɪɚɜɥɿɧɧɹ� ɨɪɝɚɧɿɡɚɰɿɽɸ, ɜ� ɹɤɿɣ� ɜɨɧɚ 
ɜɢɤɨɪɢɫɬɨɜɭɽɬɶɫɹ. Ɍɭɬ, ɹɤ�ɿ�ɜ�ɛɚɝɚɬɶɨɯ�ɤɪɢɬɢɱɧɢɯ 
ɡɚɭɜɚɠɟɧɧɹɯ, ɦɚɸɬɶ� ɦɿɫɰɟ� ɧɟɪɟɚɥɿɫɬɢɱɧɿ, 



ɈɋɈȻɅɂȼɈɋɌȱ�ɊɈɁȼɂɌɄɍ�ɌȿɈɊȱȲ�ɆȺɊɄȿɌɂɇȽɈȼɈȽɈ�ɄɈɆɉɅȿɄɋɍ 

58  ɇɚɭɤɨɜɢɣ�ɜɿɫɧɢɤ�ɑɟɪɧɿɜɟɰɶɤɨɝɨ�ɭɧɿɜɟɪɫɢɬɟɬɭ. 2015. ȼɢɩɭɫɤ 730-731. ȿɤɨɧɨɦɿɤɚ 

ɡɚɜɢɳɟɧɿ� ɜɢɦɨɝɢ – ɦɚɪɤɟɬɢɧɝ�ɦɿɤɫ� ɫɬɜɨɪɸɜɚɜɫɹ 
ɡɨɜɫɿɦ�ɧɟ�ɹɤ�ɿɧɫɬɪɭɦɟɧɬ�ɮɨɪɦɭɜɚɧɧɹ�ɜɧɭɬɪɿɲɧɶɨ 
ɮɿɪɦɨɜɢɯ�ɨɪɝɚɧɿɡɚɰɿɣɧɢɯ�ɫɬɪɭɤɬɭɪ; 3) ɜɢɧɢɤɚɸɬɶ 
ɩɪɟɬɟɧɡɿʀ, ɳɨ�ɫɚɦɚ�ɤɨɧɰɟɩɰɿɹ�ɧɟ�ɡɚɛɟɡɩɟɱɭɽ�ɱɿɬɤɨʀ 
ɜɿɞɩɨɜɿɞɿ� ɧɚ� ɩɢɬɚɧɧɹ� ɩɪɨ� ɜɡɚɽɦɨɞɿɸ 
�ɜɡɚɽɦɨɜɿɞɧɨɫɢɧɢ) ɦɿɠ� ʀʀ� ɟɥɟɦɟɧɬɚɦɢ. Ɍɭɬ�ɬɚɤɨɠ 
ɩɨɬɪɿɛɧɨ� ɩɿɞɤɪɟɫɥɢɬɢ, ɳɨ� ɧɚɛɿɪ� ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɿɧɫɬɪɭɦɟɧɬɿɜ� ɡɨɜɫɿɦ� ɧɟ� ɡɨɛɨɜ
ɹɡɚɧɢɣ� ɦɿɫɬɢɬɢ 
ɛɭɞɶ�ɹɤɨʀ� ɬɟɨɪɿʀ� ɩɪɨ� ɜɡɚɽɦɨɞɿɸ� ɦɿɠ� ɧɢɦɢ� ɚɛɨ 
ɛɭɞɶ�ɹɤɨɝɨ� ɦɟɯɚɧɿɡɦɭ� ɞɥɹ� ɪɨɡɪɨɛɤɢ� ɬɚɤɨʀ 
ɜɡɚɽɦɨɞɿʀ; 4) ɤɪɢɬɢɤɚ� ɤɨɧɰɟɩɰɿʀ� ɦɚɪɤɟɬɢɧɝ�ɦɿɤɫ 
ɡɚ� ɬɟ,  ɳɨ� ɜɨɧɚ� ɦɚɥɨ� ɡɨɪɿɽɧɬɨɜɚɧɚ� ɧɚ� ɪɢɧɨɤ,  ɧɟ 
ɜɪɚɯɨɜɭɽ� ɬɨɝɨ, ɳɨ, ɡɝɿɞɧɨ� ɡ� ɤɥɚɫɢɱɧɨɸ� ɬɟɨɪɿɽɸ, 
ɦɚɪɤɟɬɢɧɝ� ɭ� ɪɨɡɪɨɛɰɿ� ɦɚɪɤɟɬɢɧɝ�ɦɿɤɫ� ɡɚɜɠɞɢ 
ɩɟɪɟɞɭɸɬɶ�ɦɚɪɤɟɬɢɧɝɨɜɿ�ɞɨɫɥɿɞɠɟɧɧɹ,  ɳɨ�ɦɚɽ�ɧɚ 
ɭɜɚɡɿ� ɞɨɤɥɚɞɧɟ� ɞɨɫɥɿɞɠɟɧɧɹ� ɪɢɧɤɭ, ɚ� ɬɚɤɨɠ 
ɫɟɝɦɟɧɬɭɜɚɧɧɹ� ɿ� ɩɨɡɢɰɿɨɧɭɜɚɧɧɹ; 5) ɤɨɧɰɟɩɰɿɸ 
ɤɪɢɬɢɤɭɸɬɶ� ɬɚɤɨɠ� ɡɚ� ɜɿɞɿɪɜɚɧɿɫɬɶ� ɜɿɞ� ɩɨɬɪɟɛ 
ɜɫɶɨɝɨ�ɫɭɫɩɿɥɶɫɬɜɚ�ɜ�ɰɿɥɨɦɭ, ɜɿɞ�ɪɿɡɧɢ�ɭɪɹɞɨɜɢɯ�ɿ 
ɝɪɨɦɚɞɫɶɤɢɯ�ɨɪɝɚɧɿɡɚɰɿɣ� ɬɚ� ɡɚ�ɨɪɿɽɧɬɚɰɿɸ�ɬɿɥɶɤɢ 
ɧɚ� ɡɜ
ɹɡɨɤ� ɜɢɪɨɛɧɢɤɚ� ɿ� ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɩɨɫɟɪɟɞɧɢɤɿɜ. ɍ�ɰɶɨɦɭ� ɜɢɩɚɞɤɭ�ɦɨɜɚ� ɬɚɤɨɠ�ɣɞɟ 
ɩɪɨ� ɡɚɜɢɳɟɧɿ� ɜɢɦɨɝɢ� ɞɨ� ɨɛɦɟɠɟɧɨɸ� ɤɨɧɰɟɩɰɿʀ 
[8]. 

ɍɤɪɚʀɧɫɶɤɿ� ɞɨɫɥɿɞɧɢɤɢ� Ʌ. ɉɚɧ� ɿ 
Ɉ. Ⱥɛɪɚɦɨɜɢɱ [9] ɩɪɨɩɨɧɭɸɬɶ� ɩɿɞɯɨɞɢ� ɞɨ 
ɫɬɪɭɤɬɭɪɢ� ɤɨɦɩɥɟɤɫɭ� ɦɚɪɤɟɬɢɧɝɭ� ɨɛ¶ɽɞɧɚɬɢ� ɜ 
ɱɨɬɢɪɢ� ɝɪɭɩɢ: 1) ɡɨɪɿɽɧɬɨɜɚɧɿ� ɧɚ� ɩɪɨɩɨɡɢɰɿɸ� ɡ 
ɪɨɡɲɢɪɟɧɧɹɦ�ɱɢɫɥɚ�ɤɨɦɩɨɧɟɧɬɿɜ; 2) ɡɨɪɿɽɧɬɨɜɚɧɿ 
ɧɚ� ɩɪɨɩɨɡɢɰɿɸ� ɿɡ� ɜɪɚɯɭɜɚɧɧɹɦ� ɫɮɟɪɢ� ɞɿɹɥɶɧɨɫɬɿ 
ɤɨɦɩɚɧɿʀ; 3) ɡɨɪɿɽɧɬɨɜɚɧɿ� ɧɚ� ɤɥɿɽɧɬɚ; 4) 
ɝɭɦɚɧɿɫɬɢɱɧɿ. ɍɱɟɧɿ� ɡɚɡɧɚɱɚɸɬɶ, ɳɨ «ɡɦɿɧɚ 
ɩɿɞɯɨɞɿɜ�ɞɨ�ɪɨɡɪɨɛɤɢ�ɤɨɦɩɥɟɤɫɭ�ɦɚɪɤɟɬɢɧɝɭ�ɛɭɞɟ 
ɜɿɞɛɭɜɚɬɢɫɶ�ɭ�ɧɚɩɪɹɦɤɭ�ɚɤɰɟɧɬɭɜɚɧɧɹ�ɭɜɚɝɢ�ɜ�ɛɿɤ 
ɫɩɨɠɢɜɚɱɚ, ɫɬɜɨɪɟɧɧɹ�ɧɟ� ɬɨɜɚɪɿɜ, ɚ�ɰɿɧɧɨɫɬɟɣ�ɬɚ 
ɩɨɫɢɥɟɧɧɹ� ɤɨɦɭɧɿɤɚɰɿʀ� ɦɿɠ� ɤɨɦɩɚɧɿɽɸ� ɬɚ 
ɫɩɨɠɢɜɚɱɟɦ». Ɂɚɡɧɚɱɟɧɟ� ɫɬɨɫɭɽɬɶɫɹ, ɡɨɤɪɟɦɚ, 
ɬɪɟɧɞɿɜ�ɫɬɪɿɦɤɨɝɨ�ɪɨɡɜɢɬɤɭ�ɟɥɟɤɬɪɨɧɧɨʀ�ɤɨɦɟɪɰɿʀ, 
ɜɿɪɬɭɚɥɿɡɚɰɿʀ� ɝɨɫɩɨɞɚɪɫɶɤɢɯ� ɡɜ¶ɹɡɤɿɜ, ɦɚɫɲɬɚɛɚɦ 
ɬɚ� ɲɜɢɞɤɨɫɬɿ� ɪɨɡɩɨɜɫɸɞɠɟɧɧɹ� ɿɧɬɟɪɧɟɬ�ɬɨɪɝɿɜɥɿ 
ɬɚ� ɡɭɦɨɜɥɸɽ� ɩɨɹɜɭ� ɧɨɜɢɯ� ɟɥɟɦɟɧɬɿɜ� ɤɨɦɩɥɟɤɫɭ 
ɦɚɪɤɟɬɢɧɝɭ, ɜ� ɞɚɧɨɦɭ� ɜɢɩɚɞɤɭ� ɟɥɟɦɟɧɬɭ 
©ɩɟɪɫɨɧɚɥɿɡɚɰɿɹ».  

Ɍɟɪɦɿɧ� ɩɟɪɫɨɧɚɥɿɡɚɰɿɹ (personalisation), ɹɤ 
ɟɥɟɦɟɧɬ� ɤɨɦɩɥɟɤɫɭ� ɦɚɪɤɟɬɢɧɝɭ� ɜ� ɬɟɨɪɿʀ 
ɦɚɪɤɟɬɢɧɝɭ�ɦɚɽ�ɧɚ�ɭɜɚɡɿ�ɤɨɦɩɨɧɭɜɚɧɧɹ�ɟɥɟɦɟɧɬɿɜ 
ɿɞɟɧɬɢɮɿɤɚɰɿʀ, ɹɤɿ� ɜɪɚɯɨɜɭɸɬɶ� ɿɫɧɭɸɱɿ� ɜ 
ɨɪɝɚɧɿɡɚɰɿʀ� ɫɭɛɤɭɥɶɬɭɪɢ, ɳɨ� ɩɪɢɜɨɞɢɬɶ� ɞɨ 
ɜɫɟɛɿɱɧɨʀ� ɩɿɞɬɪɢɦɤɢ� ʀʀ� ɮɿɥɨɫɨɮɿʀ. ɍ� ɪɚɦɤɚɯ e-
ɫommerce ɩɿɞ� ɧɢɦ� ɪɨɡɭɦɿɸɬɶ� ɩɪɨɰɟɫ� ɧɚɞɚɧɧɹ 
ɤɥɿɽɧɬɚɦ�ɩɪɨɞɭɤɬɿɜ, ɫɬɨɪɿɧɨɤ�ɚɛɨ�ɩɪɨɩɨɡɢɰɿɣ, ɹɤɿ 
ɜɿɞɩɨɜɿɞɚɸɬɶ�ʀɯɧɿɦ�ɡɚɩɢɬɚɦ, ɡ�ɦɟɬɨɸ�ɩɿɞɜɢɳɟɧɧɹ 
ɪɿɜɧɹ� ɪɨɡɞɪɿɛɧɢɯ� ɨɧ�ɥɚɣɧ� ɩɪɨɞɚɠɿɜ� ɜ� ȱɧɬɟɪɧɟɬɿ. 
ɋɚɦɟ� ɰɟɣ� ɟɥɟɦɟɧɬ� ɞɨɡɜɨɥɹɽ� ɜɫɬɚɧɨɜɢɬɢ 
ɞɨɜɝɨɫɬɪɨɤɨɜɿ� ɡɜ
ɹɡɤɢ� ɡ� ɜɿɞɜɿɞɭɜɚɱɚɦɢ� ɬɚ 
ɧɚɥɚɝɨɞɢɬɢ� ɟɮɟɤɬɢɜɧɭ� ɫɢɫɬɟɦɭ� ɡɜɨɪɨɬɧɨɝɨ 
ɡɜ
ɹɡɤɭ. ɉɟɪɫɨɧɚɥɿɡɚɰɿɹ� ɧɚɫɚɦɩɟɪɟɞ� ɜɢɦɚɝɚɽ 
ɩɪɨɜɟɞɟɧɧɹ� ɫɢɫɬɟɦɚɬɢɱɧɨʀ� ɪɨɛɨɬɢ� ɡɿ� ɡɛɨɪɭ 
ɿɧɮɨɪɦɚɰɿʀ�ɩɪɨ�ɜɿɞɜɿɞɭɜɚɱɚ (ɡɚ�ɭɦɨɜɢ�ɣɨɝɨ�ɡɝɨɞɢ) 
ɡ� ɦɟɬɨɸ� ɪɨɡɪɨɛɤɢ� ɿɧɞɢɜɿɞɭɚɥɶɧɨɝɨ� ɩɿɞɯɨɞɭ� ɞɨ 
ɣɨɝɨ�ɨɛɫɥɭɝɨɜɭɜɚɧɧɹ.  

ɍ�ɹɤɨɫɬɿ�ɿɧɫɬɪɭɦɟɧɬɿɜ�ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ�ɚɤɬɢɜɧɨ 
ɡɚɫɬɨɫɨɜɭɸɬɶɫɹ: ɜɿɬɚɧɧɹ� ɤɥɿɽɧɬɿɜ� ɩɨ� ɿɦɟɧɿ, 

ɡɛɟɪɟɠɟɧɧɹ� ɧɚɥɚɲɬɭɜɚɧɶ; ɩɪɨɜɟɞɟɧɧɹ 
ɤɨɧɫɭɥɶɬɚɰɿɣ� ɩɨ� ɟɥɟɤɬɪɨɧɧɿɣ� ɩɨɲɬɿ, ɜ 
ɬɟɥɟɤɨɧɮɟɪɟɧɰɿɹɯ� ɚɛɨ� ɱɚɬɚɯ; ɩɨɫɬɿɣɧɚ 
ɚɤɬɭɚɥɿɡɚɰɿɹ� ɪɨɡɞɿɥɿɜ� ɬɚ� ɩɿɞɪɨɡɞɿɥɿɜ� ɫɚɣɬɭ; 
ɡɚɥɭɱɟɧɧɹ�ɤɨɪɢɫɬɭɜɚɱɿɜ�ɞɨ� ɪɨɛɨɬɢ�ɫɚɣɬɭ (ɪɨɛɨɬɚ 
ɮɨɪɭɦɭ, ɿɧɿɰɿɚɰɿɹ� ɨɛɝɨɜɨɪɟɧɶ, ɞɢɫɤɭɫɿɣ, 
ɩɪɨɜɟɞɟɧɧɹ� ɨɩɢɬɭɜɚɧɶ, ɝɨɥɨɫɭɜɚɧɶ, ɿɝɨɪ� ɿ 
ɥɨɬɟɪɟɣ), ɛɟɡɤɨɲɬɨɜɧɿ� ɫɟɪɜɿɫɢ (ɟɥɟɤɬɪɨɧɧɚ 
ɩɨɲɬɚ, ɞɨɲɤɚ�ɨɝɨɥɨɲɟɧɶ, ɜɥɚɫɧɿ�ɫɬɨɪɿɧɤɢ�ɬɨɳɨ). 
ɉɿɞɛɿɪ� ɿɧɫɬɪɭɦɟɧɬɿɜ� ɡɚɥɟɠɢɬɶ� ɜɿɞ� ɨɛɪɚɧɨɝɨ 
ɩɿɞɯɨɞɭ�ɞɨ�ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ: 

1) ɉɟɪɫɨɧɚɥɿɡɚɰɿɹ, ɡɚɫɧɨɜɚɧɚ� ɧɚ� ɮɨɪɦɚɥɶɧɢɯ 
ɩɪɚɜɢɥɚɯ. ɍ� ɰɶɨɦɭ� ɜɢɩɚɞɤɭ� ɫɟɪɜɟɪ� ɩɪɚɰɸɽ� ɧɚ 
ɛɚɡɿ� ɡɚɞɚɧɢɯ� ɲɚɛɥɨɧɿɜ� ɿ� ɨɛɦɟɠɟɧɶ� ɡɚɞɚɧɢɯ� ɧɚ 
ɫɚɣɬɿ. ɉɪɚɜɢɥɚ� ɬɚ� ɩɪɨɰɟɞɭɪɢ� ɧɟ� ɡɚɥɟɠɚɬɶ� ɜɿɞ 
ɿɧɬɟɪɟɫɿɜ, ɩɨɜɟɞɿɧɤɢ, ɩɟɪɟɜɚɝ, ɡɜɢɱɨɤ� ɤɥɿɽɧɬɚ, ɚ 
ɬɿɥɶɤɢ� ɜɿɞ� ɬɟɦɚɬɢɤɢ� ɫɚɣɬɭ� ɬɚ� ɣɨɝɨ� ɩɪɢɡɧɚɱɟɧɧɹ: 
ɤɨɦɟɪɰɿɣɧɨɝɨ�ɿɧɮɨɪɦɚɰɿɣɧɨɝɨ, ɪɟɤɥɚɦɧɨɝɨ�ɿ�ɬ�ɩ. 

2) ɉɟɪɫɨɧɚɥɿɡɚɰɿɹ, ɡɚɫɧɨɜɚɧɚ� ɧɚ 
ɤɨɥɥɚɛɨɪɚɬɢɜɧɿɣ / ɝɪɭɩɨɜɿɣ� ɮɿɥɶɬɪɚɰɿʀ. ɐɟɣ 
ɫɩɨɫɿɛ�ɡɚɫɧɨɜɚɧɢɣ�ɧɚ�ɿɞɟɧɬɢɮɿɤɚɰɿʀ�ɝɪɭɩɢ�ɥɸɞɟɣ, 
ɹɤɿ� ɦɚɸɬɶ� ɨɞɧɚɤɨɜɿ� ɩɟɪɟɜɚɝɢ� ɱɢ� ɿɧɬɟɪɟɫɢ. 
ȱɫɧɭɸɬɶ�ɩɪɚɜɢɥɚ, ɡɚ�ɹɤɢɦɢ�ɝɟɧɟɪɭɸɬɶɫɹ�ɫɬɨɪɿɧɤɢ, 
ɚɥɟ�ʀɯ�ɧɟɛɚɝɚɬɨ�ɿ�ɜɨɧɢ�ɪɨɡɪɚɯɨɜɚɧɿ�ɧɚɩɟɜɧɟ�ɱɢɫɥɨ 
ɝɪɭɩ (ɫɟɝɦɟɧɬɿɜ). 

3) Ɇɢɬɬɽɜɚ� ɩɟɪɫɨɧɚɥɿɡɚɰɿɹ� ɹɜɥɹɽ� ɫɨɛɨɸ 
ɧɚɣɛɿɥɶɲ� ɫɤɥɚɞɧɢɣ, ɚɥɟ� ɿ� ɧɚɣɛɿɥɶɲ� ɟɮɟɤɬɢɜɧɢɣ 
ɫɩɨɫɿɛ. Ɇɟɬɨɞ�ɦɢɬɬɽɜɨʀ�ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ�ɩɪɢɩɭɫɤɚɽ, 
ɳɨ� ɡɜɿɞɤɢ� ɛ� ɤɨɪɢɫɬɭɜɚɱ� ɧɟ� ɩɪɢɯɨɞɢɜ� ɧɚ� ɫɚɣɬ, 
ɣɨɝɨ�ɩɪɨɮɿɥɶ�ɛɭɞɟ�ɜɿɞɨɦɢɦ, ɨɫɤɿɥɶɤɢ�ɩɟɪɟɞɚɫɬɶɫɹ 
ɡɿ� ɫɩɿɥɶɧɨʀ� ɛɚɡɢ� ɞɚɧɢɯ. ɐɟ� ɩɨɥɟɝɲɭɽ� ɜɿɞɧɟɫɟɧɧɹ 
ɤɨɪɢɫɬɭɜɚɱɚ� ɞɨ� ɩɟɜɧɨʀ� ɤɚɬɟɝɨɪɿʀ� ɱɢ� ɝɪɭɩɢ� ɬɚ 
ɨɩɬɢɦɿɡɭɽ� ɩɪɨɰɟɫ� ɫɬɜɨɪɟɧɧɹ� ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɨʀ 
ɫɬɨɪɿɧɤɢ [3]. 

Ɂɪɨɫɬɚɧɧɹ� ɜɚɠɥɢɜɨɫɬɿ� ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ, ɹɤ 
ɟɥɟɦɟɧɬɭ� ɤɨɦɩɥɟɤɫɭ� ɦɚɪɤɟɬɢɧɝɭ, ɡɭɦɨɜɥɟɧɟ 
ɩɨɫɬɿɣɧɢɦ�ɡɪɨɫɬɚɧɧɹ�ɨɛɫɹɝɿɜ�ɤɨɧɬɟɧɬɭ�ɧɚ�ɫɚɣɬɚɯ, 
ɡɛɿɥɶɲɟɧɧɹ� ɬɨɜɚɪɧɢɯ� ɝɪɭɩ� ɬɚ� ɪɨɡɲɢɪɟɧɧɹɦ 
ɚɫɨɪɬɢɦɟɧɬɭ� ɩɪɨɞɭɤɬɿɜ� ɜ� ɿɧɬɟɪɧɟɬ�ɦɚɝɚɡɢɧɚɯ, 
ɡɛɿɥɶɲɟɧɧɹɦ� ɤɿɥɶɤɿɫɬɶ� ɤɥɿɽɧɬɿɜ� ɬɚ� ɩɿɞɜɢɳɟɧɧɹɦ 
ʀɯ�ɜɢɦɨɝ�ɞɨ�ɹɤɨɫɬɿ�ɨɛɫɥɭɝɨɜɭɜɚɧɧɹ. ȿɮɟɤɬɢɜɧɿɫɬɶ 
ɞɚɧɨɝɨ� ɫɢɧɬɟɬɢɱɧɨɝɨ� ɟɥɟɦɟɧɬɭ� ɤɨɦɩɥɟɤɫɭ 
ɦɚɪɤɟɬɢɧɝɭ� ɩɿɞɬɜɟɪɞɠɭɽɬɶɫɹ� ɞɨɫɜɿɞɨɦ� ɿɧɬɟɪɧɟɬ-
ɦɚɝɚɡɢɧɿɜ Amazon.com ɿ Netflix. ɓɨɞɧɹ� ɜɨɧɢ 
ɡɛɢɪɚɸɬɶ� ɡɚ� ɞɨɩɨɦɨɝɨɸ� ɩɟɜɧɢɯ� ɿɧɫɬɪɭɦɟɧɬɿɜ 
ɜɟɥɢɱɟɡɧɿ� ɨɛɫɹɝɢ� ɿɧɮɨɪɦɚɰɿʀ� ɩɪɨ� ɫɜɨʀɯ� ɤɥɿɽɧɬɿɜ, 
ɨɛɪɨɛɥɹɸɬɶ�ʀʀ�ɿ�ɩɪɨɩɨɧɭɸɬɶ�ɫɩɨɠɢɜɚɱɭ�ɬɟ, ɳɨ�ɜɿɧ 
ɛɚɠɚɽ, ɚɛɨ� ɧɚɜɿɬɶ� ɬɟ, ɩɪɨ� ɳɨ� ɜɿɧ� ɩɪɨɫɬɨ� ɞɭɦɚɽ. 
Ⱦɨɫɜɿɞ Netflix ɩɨɤɚɡɭɽ, ɳɨ� ɩɨɤɭɩɤɢ, ɡɪɨɛɥɟɧɿ 
ɤɥɿɽɧɬɚɦɢ�ɧɚ�ɩɿɞɫɬɚɜɿ�ɜɿɪɬɭɚɥɶɧɢɯ�ɪɟɤɨɦɟɧɞɚɰɿɣ, 
ɩɿɞɤɚɡɨɤ, ɩɨɪɚɞ, ɜɿɞɝɭɤɿɜ� ɿɧɲɢɯ� ɩɨɤɭɩɰɿɜ 
ɩɪɢɧɨɫɹɬɶ�ɛɿɥɶɲɢɣ�ɪɟɡɭɥɶɬɚɬ, ɧɿɠ�ɧɨɜɿ�ɪɟɥɿɡɢ. 

Ɉɬɠɟ, ɪɨɡɜɢɬɨɤ� ɤɨɦɩɥɟɤɫɭ� ɦɚɪɤɟɬɢɧɝɭ� ɧɟ 
ɬɿɥɶɤɢ�ɭɞɨɫɤɨɧɚɥɸɽ�ɟɥɟɦɟɧɬɢ�ɩɪɨɰɟɫɭ�ɭɬɜɨɪɟɧɧɹ 
ɜɚɪɬɨɫɬɿ� ɨɪɝɚɧɿɡɚɰɿʀ, ɚɥɟ� ɣ� ɞɨɡɜɨɥɹɽ� ɪɨɡɲɢɪɢɬɢ 
ɫɩɟɤɬɪ� ɩɪɢɤɥɚɞɧɢɯ� ɪɿɲɟɧɶ, ɫɩɪɹɦɨɜɚɧɢɯ� ɧɚ 
ɩɿɞɜɢɳɟɧɧɹ� ɟɮɟɤɬɢɜɧɨɫɬɿ� ɨɪɝɚɧɿɡɚɰɿʀ� ɬɚ 
ɡɚɞɨɜɨɥɟɧɨɫɬɿ� ɰɿɥɶɨɜɢɯ� ɝɪɭɩ� ɫɩɨɠɢɜɚɱɿɜ. 
Ʉɨɦɩɥɟɤɫ�ɦɚɪɤɟɬɢɧɝɭ�ɩɨɜɢɧɟɧ�ɩɿɞɥɚɲɬɨɜɭɜɚɬɢɫɹ 
ɞɨ� ɭɦɨɜ� ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ� ɨɪɝɚɧɿɡɚɰɿʀ� ɡ 
ɭɪɚɯɭɜɚɧɧɹɦ� ɨɫɨɛɥɢɜɨɫɬɟɣ� ɜɩɥɢɜɭ� ɱɢɧɧɢɤɿɜ 
ɡɨɜɧɿɲɧɶɨɝɨ�ɫɟɪɟɞɨɜɢɳɚ.  



Ʉɪɭɩɟɧɧɚ�ȱ�Ⱥ., Ȼɭɞɧɿɤɟɜɢɱ�ȱ�Ɇ. 

ɇɚɭɤɨɜɢɣ�ɜɿɫɧɢɤ�ɑɟɪɧɿɜɟɰɶɤɨɝɨ�ɭɧɿɜɟɪɫɢɬɟɬɭ. 2015. ȼɢɩɭɫɤ 730-731. ȿɤɨɧɨɦɿɤɚ  59 

ȼɢɫɧɨɜɤɢ� ɬɚ� ɩɟɪɫɩɟɤɬɢɜɢ� ɩɨɞɚɥɶɲɢɯ 
ɞɨɫɥɿɞɠɟɧɶ.� ȼɢɯɨɞɹɱɢ� ɡ� ɨɝɥɹɞɭ� ɪɨɡɜɢɬɤɭ 
ɤɨɧɰɟɩɰɿʀ� ɦɚɪɤɟɬɢɧɝ�ɦɿɤɫ, ɞɨɜɟɞɟɧɢɦ 
ɩɪɚɤɬɢɱɧɢɦ� ɪɟɡɭɥɶɬɚɬɨɦ� ʀʀ� ɡɚɫɬɨɫɭɜɚɧɧɹ, ɧɚɜɿɬɶ 
ɧɚɹɜɧɨʀ�ɤɪɢɬɢɤɢ, ɦɨɠɧɚ�ɜɩɟɜɧɟɧɨ�ɫɬɜɟɪɞɠɭɜɚɬɢ, 
ɳɨ� ɡɚɫɬɨɫɭɜɚɧɧɹ� ɬɟɨɪɿʀ� ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ 
ɤɨɦɩɥɟɤɫɭ� ɽ� ɨɫɧɨɜɧɢɦ� ɛɚɡɢɫɨɦ� ɭɫɩɿɲɧɨɝɨ 
ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ� ɫɭɱɚɫɧɨʀ� ɨɪɝɚɧɿɡɚɰɿʀ. Ɂɚɜɞɚɧɧɹ 
ɨɪɝɚɧɿɡɚɰɿʀ� ɹɤ� ɫɭɛ¶ɽɤɬɚ� ɦɚɪɤɟɬɢɧɝɭ� ɩɨɥɹɝɚɽ� ɜ 

ɬɨɦɭ, ɳɨɛ�ɦɚɤɫɢɦɚɥɶɧɨ�ɟɮɟɤɬɢɜɧɨ «ɡɦɿɤɫɭɜɚɬɢ» 
ɟɥɟɦɟɧɬɢ� ɤɨɦɩɥɟɤɫɭ� ɦɚɪɤɟɬɢɧɝɭ (ɫɮɨɪɦɭɜɚɬɢ 
ɤɨɦɩɨɡɢɰɿɸ) ɬɚɤ, ɳɨɛ�ɜɨɧɢ�ɧɚɣɛɿɥɶɲ�ɟɮɟɤɬɢɜɧɨ 
ɜɩɥɢɜɚɥɢ�ɧɚ�ɰɿɥɶɨɜɿ�ɚɭɞɢɬɨɪɿʀ. Ɍɚ�ɜɫɟ�ɠ�ɜɢɛɿɪ�ɦɿɠ 
ɤɥɚɫɢɱɧɢɦ� ɿ� ɛɭɞɶ�ɹɤɢɦ� ɪɨɡɲɢɪɟɧɢɦ� ɫɤɥɚɞɨɦ 
ɟɥɟɦɟɧɬɿɜ� ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ� ɤɨɦɩɥɟɤɫɭ� ɦɚɽ 
ɥɢɲɚɬɢɫɹ� ɜɢɧɹɬɤɨɜɨ� ɜ� ɪɭɤɚɯ� ɮɚɯɿɜɰɿɜ,  ɹɤɿ 
ɛɟɡɩɨɫɟɪɟɞɧɶɨɝɨ� ɪɨɡɪɨɛɥɹɸɬɶ� ɿ� ɪɟɚɥɿɡɭɸɬɶ 
ɦɚɪɤɟɬɢɧɝɨɜɭ�ɫɬɪɚɬɟɝɿɸ�ɨɤɪɟɦɨʀ�ɨɪɝɚɧɿɡɚɰɿʀ. 
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FEATURES OF THE DEVELOPMENT OF THE THEORY OF MARKETING MIX 

Main stages and characteristics of the theory's development of the marketing mix were revealed in this article. 
Content of modern marketing mix elements that have expanded the classic structure «4Ɋ» was investigated. Feasibility 
off ureter marketing mix expansion was analyzed. 

Keywords: marketing mix, concept of «4Ɋ», elements of marketing mix.  


