
58  . 2015.  750.  

 
 338:334.722 (477) 

 
© ., 2015 

. . ,  
 

     
 

 
, , 

,  
,  

, , . ,  
 

,  
.  

 
. , . 

: , , , 
.  

 
.  

 
 
 

,  
.  

 
 
 

.  
 

,  
 

,   
,  

 
,  ,  

.  
 
 
 
 

, ,  
.  

. 
 
 
 

, , , , . 
. , . , . .  

 
.  

 
)  

,  
 

,  
,  

. , 
 

.  
 
 
 

 ( ) 
, .  

 
,  

,  
,  

,  
 

,  
.  

 
 
 

,  
. 

,  
 

   
. 

.  
 
 
 
 
 
 
 

. 
.  

 
, , , 

 [1],   [2],   
 [3-6],  

 
, ,  

,  
.  

,  
,   

,  
 
 

,  
.  

 
:  

 
 

.  
,  

 
 



. 

. 2015.  750.   59 

,  
 [3].  

 
,  

.  
,  

,  
 (  

,  
),  

.   (N) 
 [1]: 

N  =   /   
  

,  10%  
. ,  

 10%  
 

.  
,  

. , 
,  

 
 – 

 
 

.   
. ,  

,  
,  

,  
 [1]. 

 
,  

.  
, ,  

,  
.  

 
 

,  
 

. 
 
 

,  
 
 
 

. ,  
 

  ,  
 

, ,  
 

. , 
 
 

,  
 
 

. 
, ,  

 
,  

,  
 [4]. 

, ,  

 
 –  

 
.  

 
; 
 

.  
 

, ,  
 –  

,  
 –  

 
 

, . 
,  

 
 ( ), 

,  
 

,  
 
 
 

,  
,  

 
. 

 
 

,  
,  

.  
.  

 (  
 
 

) [7, 
.180],  –  

,  
,  

.  
 
 

 (  
)  

 
 
 
 

.  
 

 – «45-  
», , 

,  
    ,   

 – 
, , 

. 
 

,  
 

,  
 

 ( . 1).  
 

, .  



 
 

60  . 2015.  750.  

 

 

 

 

 

 

 

 

 

 

 

 
. 1.   

 «45- » 
 

 
 

 ( , ,  
 

,  
 – , 

).  
 

, 
, , 

 
. 

 
 

 – ,  
. 
 

,  
,  

,  
 

. 
 

.  
, ,  

 
,  

,  
. 

 
,  

,  
,  

 
. ,  

 
.  

 

 
. 

,  
,   

, , , 
 
 

),  –  
 (  

,  
). 

 
 

,  
 
 
 
 

.  
 
 

.  
. ,  

: ,  
. , 

 
.  

 
,  

 (  
),  –  

, 
 
 

,  
. 
 
 

 63221 

Mercedes 
1218,7,5 . 

 3307,  
4,8 . 

 650537, 
65053, 

12 . 

 6322,6322  
10 . 

19 . 

. 

 533702 
2-  

-
 

 

 3309 
4,8 . 

 
  

 
53215,10 . 

 533702 

10  8,7  



. 

. 2015.  750.   61 

,  
 
 

. 
 

 « »,  
 1995 .  

.  
 100  
,  
. « »  

,  
.  

 
 (  

).  « »  
 

. ,  
 

 500%.  
1998 .  

,   2000  –  ,    
.  

 
»  –  

 30% .  
.  

 
, 

.  -
 –  

 
 ( ,  

), 
 –  

,  [8]. 
,  

 
 

.  
 

–  
.  

,  
 

,  
,  

 
,  

,  
 

,  
,  

 
,  

 
 
 

.  

 ( , 
 

)  
,  

 
.  

,  – 
 (  

 
),  –     

).  
,  

 
, , -
, ),  

. , 
 
 

 (  
, 

,  
),  

,  
 

 ( , , 
, )  

 
 ( , , 

). ,  
 
 

,  
 

, , 
,   

 
.  

 
 
 

,   [5, . 
285].  

:  
; ;  

; . 
 
 

,  
.  

:  
,  
,   

 
.  

 ( )  ,   
. 

,  €  
 l €  

 ã l,  
 

l (a l) : l  [0: 1]   (1) 
   

 NQ  
: 

ãQ = (ã Q1, ã Q2 …… ã Qk)    (2) 
 ã Q1 –  

ãQl ( Qla j):  l  [0:  1],   
 

. 



 
 

62  . 2015.  750.  

 
 

     

NQaaQF Gaq
)],(),(min[max)(    (3) 

 
[0:  1]   (  

)  
. , 
 1,   

 
. 

 
.  

 
 
 

.  
,  

 
, 
 

.  

 
 

,  
 

  .  
, ,  

, .  
 

,  
.  

,  
 

,  
 

.  
 

. 

 
 

1. .  
 

]. – : 
http://conf.bstu.ru/conf/docs 

2.  
:   /  .  .  —  

.: , 2010. — 456 . 
3. .  

 / 
., ., . 

// .  –  2010. – 3. 
– .29-43. 

4.  
]. – : 

http://works.torefer.ru. 

5. .  
 /  .  –  .:  

, 2008. – 464 . 
6. Radulesku Z., Radulesku M. Proekt Portfolio 

Selection Models and Decision Support [  
]. – : www.ici.ro. 

7. .  
 

:  / , . 
, . , . — 

: , 2008. — 302 . 
8. .  

,  
 //  

. — 2009. —  43. — 5 . 
 

 
 
 

 
 

,  
, ,  

,  
, , . 

,  
 

, , .  
 

. ,  
. 

: , , , 
. 

 
Summary 

Olha Frolenko 
 

INNOVATIVE MECHANISM OF AUTOMOTIVE COMPANY STRATEGIC POTENTIAL 
It was determined that the innovation effectiveness of domestic automotive enterprises, operating  primarily within the third 

and fourth technological structures is not always efficient, since the implementation of created innovations is mainly takes place 
within modest target markets, primarily national ones. It does not allow achieving the scale effect of new products 
commercialization due to high production cost; hence, it actuates the challenge of innovation improvements research, in particular 
with portfolio planning approach to innovation.  General methodological approaches to studying automotive innovations portfolio 
were suggested herewith, also strategies and market opportunities for achieving synergies were considered as well model 
optimization multiplicity was defined. 

Keywords: modernization of company management, innovation portfolio, optimization model, company development strategy. 




