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NMPAKTUYHI ACNEKTU 3ACTOCYBAHHSA IHHOBALIMHUX MAPKETUHIOBUX CTPATET A

[HocnigxeHo npobnemu po3BuTKy Cy4aCHWUX MapKETUHIOBKX CTpaTerii Ta acnekTW iXHbOro 3acTocyBaHHS Ha npaktuui. ObrpyHTOBa-
HO HeoOXigHICTb 3anpoBaKEHHSI MAPKETUHIOBUX IHHOBALLIMHMX TEXHOIMOTIN Y AISNbHICTE NIANPUEMCTB 3 METOH MiABULLEHHSA KOHKYPEH-
TOCNPOMOXHOCTI. HaronoLeHo Ha AoUINbHOCTI 3anpoBafXXeHHS! IHHOBALLINHMX PillEeHb Y MapKETUHTY.
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ITocranoBka mpo6iaemu. IHHOBAIiiHUIT PO3BUTOK €
3aKOHOMipHUM nJs1 cBiTOoBOi eKoHOMiKM XXI crosiTTs.
ChorofHi CycHmiJibCTBO TaK CTPiMKO HaOyBae PO3BUTKY,
10 MAapKEeTWHTOBI migxonm, KOHIemNIili Ta crparerii
IysKe IIBUAKO CTAaHOBJATHCA Hee(eKTUBHUMU [JIS IIPO-
CyBaHHs TOBapiB UM MOCJYI, TOMY 3apyOisKHUI mOCBix
CBiUMTH, 0 MapKETWHIOBa MOJIITUKA Mae I'PYHTYBa-
THCA HaA IPUHIUIIAX IHHOBAIIMHUX CcTpaTeriii Mapke-
TUHTY.

Y cyuacHuUX yMoBaxX PUHKOBOI €KOHOMIKM Ta IIOCH-
JeHHS KOHKYPEHI[il OCHOBHUMH! yMoBaMu e(eKTHUBHOTO
HAAXOIKeHHsA ToBapy (IIOCIAyru) Bifi BUPOOHUKA O CIIO-
JKVBadYa € BUKOPWCTAHHSA iHHOBAI[INHUX MapKeTUHIO-
BUX TEXHOJOTiH, OCKiJIbKU TpaAuIliliHi KOHIemIii mMap-
KeTUHI'Yy He MOYKYTh rapaHTyBaTH YCIIiX y peasisarii
Ta mpocyBaHHI ToBapiB. IIpocyBaHHA TOBapy CTBOPIOE
o0pas mpecTusKHOCTL (pipmu Ta ii ToBapiB, migTpumMye
MONYJISAPHICTh iCHYIOUMX TOBAPiB, CTBOPIOE CIIPUATIUBY
atmocdepy A pipmu Ta ii ToBapiB y 3MaraHHi 3 KOHKY-
peHTaMu, TOMY AaHa AisJbHICTH IOTPedye TBOPUOrO IIij-
XOOy 1 HeTpaguIiNHUX pillleHb, IO BUMAarae ii meTajb-
HOTO POSTJAAY Ta BUBUEHHS.

Amnaniz ocraHHix mocaimxensr i myoOaikamii. IIpo-
0JieMaM CTaHOBJIEHHS Ta PO3BUTKY MapPKETUHTY IIPU-
CcBAYEeHA 3HAYHA KiJBKICTh HAYKOBUX IIpallb. 30KpeMa,
3arajbHi TeEOpeTWYHi OCHOBM MapKeTUHTyY BimobOpa-
JKeHI B MOCHIMKEeHHSAX TaKUX 3apyOi’KHUX HAYKOBI[IB:
@. Koraepa, . Kamritona, II. MaxKapri, . JlixTen-
rana, P. JIvona, . Ilymmerepa, II. Tpayra, 9n Paiica
ra immwux. Cepen BITUMBHAHWX HAYKOBIIB MpobJaeMu
mapketuHry gocaimkysaiau O.I. Amormra, A.B. Boituaxk,
I0.A. Ha#noBcvkuii, C.M. Lnunamenko, €.B. Kpukas-
cekuii, H.B. Kyzmeuko, II.A. Opsos, A.®. IlaBneHko,
II.I'. IlepepBa, T.O. IIpumak, I.JI. Pemeruikosa,
JI.®. Pomanenko, C.K. Xapiuxkos, H.I. Yyxpaii Ta iH.

OgHax B IUX MpalAX IepPeBakKHO aHAJIZYIOThCA pPisHi
acnekTu (opMyBaHHS, POSBUTKY Ta BIPOBAJKEHHSA
KOHIeNIif MapKeTUHTy iHHOBamiil. Iluranua po3BUTKY
iHHOBAIIMHUX MapKETUHTOBUX CTPATEriii Ta iXHE 3aCTO-
CYBaHHA Ha MPAKTHIII AOCIiAKEHO HEJOCTAaTHBO.

Mera crarti. Ha ocHOBI BUKJIageHOro MOKHA chop-
MyJIIOBaTM MeTy HaIHWCAaHHSA CTATTi, dKa IOJATaE B
MOMIYKY Ta aHaJ/Iidl HOBUX HETPAAUIIINHUX METOMiB Map-
KeTUHTY, II[0 0asyIOThCs Ha IICUXOJIOTIUHHX OCOOJIH-
BOCTAX IIOBEIiHKU CIIOKMBauda; aHadidi edeKTuBHOCTI
iXHBOTO BUKOPHUCTAHHS B YMOBAX IMOMOJIAHHS I100ajb-
HOI eKOHOMiYHOI Kpu3u, 30KpeMa B eKOHOMimi YKpa-
iHM, a TAKOK IOCJIi)KEeHHA MPaKTUYHUX OCOOJIUBOCTEH
3aCTOCYBaHHSA MTaHUX CTpaTeriii.

Bukaang ocHoBHOro wmarepiamy. CporogHi BasKKO
HEePeoIiHUTU BaKJIUBICTh MAapPKETUHTOBOI mifAJIbHOCTI
¢ipMm Ha BiTUMBHAHOMY PHHKY. MeTol MapKeTHHTY €
OigBUIIIEHHA SAKOCTi ToBapiB 1 mOCHyr, HOJIiNIIIEeHHA
YMOB IXHBOI'O HIpuUAOAaHHSA, IO, CBOEI0 YEproio, IIPHU-
3BeJle N0 IiABUINEHHS PiBHA KUTTA B KpaiHi Ta #HOro
AKOCTi. AJie CyCITiJIbCTBO TaK CTPIMKO PO3BUBAETHCS, II10
MapKeTUHTOBI Higxonm, KOHIemIiii Ta crparerii py:xe
IMIBUIKO CTAIOTh Hee()eKTUBHUMU AJIA IIPOCYBAaHHSA TOBA-
piB uu mocayr. Came TOMy HiATIpUEMII BEeIyTh aKTUB-
HUN IOIIYK HOBUX CTUMYJIIOIOUMX METOHIiB MapKeTUH-
roBOi MOJIITUKM, AKi mpusBesu 0 [0 ycIixy y peasisairii
ByiacHOI mpoaykiii. Toxx choromHi 3BMuUaiiHi KOHITEIITil
MapKeTUHTY He MOYKYTh rapaHTyBaTH YCIIiXy y peaJisa-
mii Ta mpocyBauHi ToBapiB. CBiT moTpedye HOBUX iHHO-
BaIlifHUX TEeXHOJIOTIH.

ITiTep Pick, aHTIiCBKUIT MapKeTOJIOT, KOHCYJIbTAHT
3a CTpaTeriyHUM PO3BUTKOM (cepel MOT0o KJIIE€HTIB Taki
kommawii, ax «Coca-Cola», «American Express», «Red
Bull», «Microsoft» Ta immi), nucbmenHuK i iHHOBaTOp,
BUIiISE NeKiJTbKa HOBUX MapKETUHTOBUX CTPaTeTiii, IO
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AQYKOBMM BICHUK XEPCOHCbKOro AEep>XaBHOro YHiBEpCUTETY

PO3BUBAIOTHCA, Ta AKi MATHUMyTh VCIiX HANOIMKUIUM
vacom [1]:

- «IlinoyTBOpPEHHA dpimiym» («Freemium
pricing») — KOHIIENIiA BIPOBAaJKYETHCA Bil DOMATKiB
Io irop, uui KopucTyBaui Termep 3HaiioMi 3 izeer0 oTpu-
MaHHS MPOAYKTY 0E3KOIIITOBHO, aje 3 OIJIAaTOI0 3a Kepo-
BaHi OHOBJIEHHA Ta MojepHisarii. Temep mpwuiimoB uyac
3aCTOCYBATHU ITI0 MOJEJb M0 iHIIIUX PUHKIB.

— «Ilomupennus mactsa» («Spreading happiness») —
OpeHAV NEeMOHCTPYIOTH II[ACJAWBY i OUMAHIIY IOBEAIHKY
Yy BCBOMY CBiTi IIBOTO POKY SIK rapHy BifmOBiAbL €KOHO-
MiuHOMY cmamy i crarmariii, CIigyioud HOBATOPCHKUM
imeam «Zappos» Ta «Coca-Cola».

- «CTBOpEHHSA icropii OpeHy» («Brand
storytelling») — mrogu IIyKaOTh JOCTOBiIpHOCTI B KOMY-
HiKaIigax HaBKOJO cebe, a OPEeHAN YacTO PO3TJIALAIOTHCS
HUMU AK «IIOBepXHeBi i HempaBauBi» komyHikamii. IcTo-
pii Ta pPo3mOBiAI MOXKYTHL HagaTu OpeHIaM OiJlbIle IJIu-
OMHU, BiguyTHOCTI i craTu 3posymiJjilie A JIIOgeid.
Yomy 6 He po3mOBicTU icTOpifo iHIIUM AK «IITKY» abo
cayx (mobymoBa icTopii OpeHAy B CEPemOBUII JOAIBHUX
cuno:kuBauiB). Hanpukian, koB6oit Mans6opo abo ampe-
mauin 3 Red Bull.

— «Tema m06pobyTy» («Wellbeing themes») — 6inbIm
BaJKJIMBUM, HIiK BiUYTTSA MIacTA [OJA CIOKHBaUa, €
BiIYYTTA BJIACHOTO 3JJOPOBOTO CIIOCOOY KUTTS i mMOOPO-
0yTy, III0 BUXOQUTH JAJIEKO 3a PAMKU PUHKIB OXOPOHU
3[JOPOB’A Ta MPOJAYKTIB XapuyBaHHS.

— «Bpenaysauus uepes irpu» («Brand gaming») —
«irpodikarisi» — 1e He IPOCTO TPIOK IJIs AiTeit, a OiabIm
mpuBabIMBi cmoco0u 3aHYPUTHU KJi€HTIB y OpeHI 10 abo
MicJsA MOKYIIKH.

Huni akTyalbHUMU € TAKOXK KOHIIEMI[il eMOIlifiHOTo
MapKeTHUHTY Ta eKCTPUM-MapKeTHHTY, SAKi BIEBHEHO
HaOyBalOTh PO3BUTKY Y CBITi.

MapKeTUHT PO3BUBAETHCS IIBUAIIE, HijK OyIb-KOJIU
pasime. Ile moB’sA3aHO 3 PO3UIMPEHHAM iCHYIOUHX Ta
MMOABOI0O HOBUX PHUHKIB, 30BHIIIHIM BILIMBOM PUWHKIB i
KJI€HTIB, AKi CTPYKTYPHO 3MiHIOIOTHCS, 3MiHOIO IIpio-
PUTETiB, OUiKyBaHb i IparHeHb CIOKUBAUIB, 110 Big0y-
BaeThCA MIBUAIIE, HidK OyAb-KOJIU B icTOpii MapKeTuHry.

HesBaskaoun Ha Te, 1110 ITU(MPOBiI TexXHOJOril JaOTh
HaM (haHTACTUYHI HOBI iHCTPYMEHTH, SAKi [O3BOJIAIOTH
MIBUAKO i e(eKTUBHO IIpaI(foBaTU i CIiBIpaIloBaTu 3
MinbApAaMU JIOAEH, MapKeTUHI BCe K BaJHUIIAETHCA
apeHOI0 KOHKYpeHI[il Mixk JrrogbMu. HesBakaroum Ha
3pocTady KiJbKICTh KOHKYPEHTIB i MOIKJIMBOCTEM,
KoMIIaHil MOBUHHI OyTH 30CepeKeHi Ha MapKeTHUHIO-
BOMY YMiHHI cTBOpoBaTH o0pasu 3 OIOPOI0 Ha (yHIA-
MEeHTaJIbHI OCHOBM MAapKeTHWHTY i Kpaii HOBi imei, 1106
HagWuXaTu, 3ajydyaTu, IMPUETHYBaTH OO imel i pobutu
OlJIbIIIe JJIsT JIFOMEl.

TpeHAU TPUXOLATH y BUIVIALL «MOAU», MAOTh OyTU
OiJBII AUPEKTUBHUMU 1 3PO3YMIJINMU, OPi€HTOBAHUMU
Ha OinmpInl TicHy cmiBmpamioo 3i cmoskuBaueMm, i GyTu
0isbI IPUBAOJIUBUMU.

Tpagumiiai MapkeTWHToBi cTparerii mnpocyBaHHS
TOBApy Ta pPeKJiaMa, HaIliJIeHi JIuIle Ha IPoJak TOBapy,
mparioioTs Bee ripire. Chorogui Tpeba 6yTu Bce OauKue
i Bce 6iibI B HE(POPMATHHOMY KOHTAKTi 31 CBOEIO IiJIHO-
BOIO ayJUTOpPi€O0.

Ypomxenens Bimusa, Kapn Byxuep, nucas: «Jliogu
3a0yayTh, 1[0 TH CKas3aB, ajie BOHMW HiKoau He 3a0y-
IyTh, AKi MOYYTTSA TM B HUX BUKJIUKaB». CHOTONHI IIf0
¢dpasy MokHA BUKOpHUCTaTu i B chepi mapkeTunry. Tpa-
OUITiTiHI KOHIIEMI[ii Ta cTpaTerii MapKeTHWHTY, 30KpeMa
pekJaMHi, AKi HalijgeHi cyTo Ha Te, 11006 IPOAATHA TOBApP
abo mocayry, mpaioioTh Bce ripire. Heobximmo OyTm
OMMIKUYe MO CIOKMBauiB i Bce Oinbilie IepeOyBaTu B
He(opMaIbHOMY KOHTAKTi 31 CBOE€IO IIiJILOBOIO ayJUTO-

piero. Toprarouuchk emMOIliil i TPaBUIBHO BUKOPUCTOBY-
I0UM IICUXOJIOTiI0, JIIOAYW BiguyBaioTh cebe OijbII Iac-
JIUBUMHU i CTAIOTH OiJNBII CIPUHHATINBAUMU A0 KOMMIAHii
Ta IPOLYKTY.

Heob6xiguo cTBOproBaTé XapakTep OpeHAy, peKJaMHi
TOBIJOMJIEHHSI TOBWHHI NIpParHyTd PpoO3YyMiTHU cepIlie
MOTEHI[IHOTO KJi€HTAa.

3MiHa mapagurMu KOMyHiKaIlii mpusBoguTh 10 TOTO,
[0 TPajuIlifiHi cmoco0u CHiJKYyBaHHA 3 ayJUTOPi€io
BTpauarTh cBoi mosunii. Bpemgam Tpeba sHaxommTu
iHIUHT MIAX BILIUBY. | TaKUM MOKe OyTU «MapKeTHHT
BpasKeHb» abo emolifinuii mapxerusr. IIig ocranHim
po3yMieTbca Pi3HOBUZA MAapPKETHHTY, AKUA BUKOPUCTO-
By€ iIHCTPYMEHTHU, CIPSIMOBaHI Ha 3aJ0BOJIEHHSA ITOTPEO
CIIO’KMBAUiB y TOCTPUX BPAKEHHAX, I[IKABUX MOIIiAX,
pamomiax, craryci Ta iHmii morpebu, 0 MOKHA BimHe-
CTU JO0 eMOIIifHOI CKJIaJOBO1 KUTTA JIIOJUHU.

CyuacHi MapKeToJIOT! 3aCTOCOBYIOTh TaKi MapKeTHH-
roBi cTparerii, AKi 3MyIIYIOTh IOTEHIIITHOTO CIIOKUBAYA
npuiiMaTH PillleHHS PO MOKYIKY Ha piBHI emorriii. Emo-
mifiHe BiAHOIIIEHHS CIIOXKMBAYa IO PeKJaMU MOXKe OyTHu
HeUTpanbHUM a00 CyIepeuHUM, [IO3UTHUBHUM abo Hera-
TUBHUM. EMOIiliHMII MapKeTHHT moTpebye o6ayMaHoro,
CKYPIIYJIbO3HOTO i HeemoIlifiHoro miaxoay. OcHOBHUM
iHCTPYMEHTOM MapKeToJIOTa IOBUHEH OyTH — €MOIiiHNu]
aHaJis3, TOOTO BMiHHA AyMaTH i BiguyBaTH 3a CIIOXKU-
Baua. MapKeTUHT eMOIlili € PYIIifHOI0 CUJIOK TEeXHOJIO-
riusoro mporpecy. Benuxi mignmpuemcrBa y cBOi misfib-
HOCTi ITOYMHAIOTH 3aCTOCOBYBATH PisHOMAHITHI TexHiumHi
3acobu, IO MJO3BOJAIOTH INPOHUKHYTH y CBiOMicTh
JoawHU Ta gocaigutu ii emorii. Hdocaigkyoun emorrii,
MapKeTOJOT'W HNPAarHyTh CTBOPUTH TaKWUII TOBAp, AKUM
Halbinplre 6 3aK0BOJBHAB IOTPeOU crokuBaviB [2].

EMormnifinuit MapKeTHUHT — Iie PiBHOBUJ MapKeTHUHTY,
AKUN BUKOPUCTOBYE iHCTPYMEHTH, CIIPAMOBAaHI Ha 3a/0-
BOJIEHHS IOTPe0 CIIOMKMBAYIB Yy TOCTPUX BPaAKEHHAX,
IMiKaBUX MOAiAX, pamolllaX, CIiJKYBaHHiI, y II€BHOMY
craTyci, HaJIeXKHOCTi MO IIeBHOI COIliaJbHOI Tpymu Ta
iHIri moTpedbu, SKi MOXKHA BigHECTH M0 eMOIIifHOI CKJa-
IOBOI *KUTTA JoauHu [3].

OgauMu 3 mepiniux e(eKTUBHICTH eMOI[iffHOro Map-
KetuHry onucanu En Paiic, xxex Tpayr i Ilons Tewm-
mopay y CBOiif KHUBI «22 HemOpyIIHUX 3aKOHIB MapKe-
TUHTY», J€ TOJIOBHOIO iJle€l0 € Te, II[0 MapKETHUHI — Iie
0uTBa He TOBapiB, a CHPUHHATTIB. ¥ CBiTi MapKeTHHIY
He icHye HisAKOI 00’€KTHBHOI peaJbHOCTi, HiAKUX (ak-
TiB, HiAKUX Kpaiux ToBapiB. TaMm € TinTbKU COPUAHATTS
B roJIOBaX MHOKYIIIiB a00 MOTeHI[iaJbHUX CIIOKMBAUYiB.
Tomy 3aBHaHHAM MapKETUHIY € MaHIIYJIIOBaHHA ITUMU
COPUAHATTAMU. TiJTbKM PeTeJbHO BUBYAIOUU TIPOIEC
(opMyBaHHA CIPUUHATTA Yy CBimoMocTi Jromeir i Haii-
JIIOIOYY HAa HUX CBOI MapKeTWHIOBI IporpamMu, MOYKHa
nepebopoT (GaKTHUUYHO XMOHI NPUHIIUIHN IIOBEIiHKU Y
cepi 306yTy [4].

BaraTo xTo roBOopuTh, 110 MU JKUBEMO B paIliOHAJb-
HOMY CBiTi, ajle 3 MM MOKHa mocliepeuarucsa. Mwu
KUBeMO B eMmoIlriftHoMmy cBiTi. Emornii KepyroTs Hamioio
THOBEeIiHKOI0, i BOHU € pyIIieM ycboro. Jliogam He 1mikasi
XapaKTepUCTHKM TOBapy. IM IiKaBO 3HATH, YU IiAXO-
IUTH IPOAYKT iXHiit ocobucrocTi. Piu B TOMy, 110 OCHO-
BHi 1OoTpeOu CepegHbOCTATUCTUYHOTO IIPEeACTaBHUKA
coIiymy B OyAb-sAKill pO3BUHEHilI KpaiHi BiKe JaBHO 3a0-
BoJieHi. ToMy pamioHaNBbHUI IiAXim, IO CIUPAETHCA Ha
CIIOJKMBUiI XapaKTEePUCTUKU TOBapy, BiKe He MOKe OyTu
epexTuBHEM. € Maca TOBapiB Bij pi3sHUX BUPOOHUKIB,
3IaTHUX B3aJ0BOJILHUTU HEBHY IMOTpPeOy JIOAWHU OIHAa-
KOBO IIOBHO i AAKicHO. 3 HuUX Oyze BuOpaHUI TOM, AKUMN
3yMOBUTH HaibinbImuii emornifinuit Biaryk. Tomy emo-
MiAHUN MapKeTUHr — HabaraTo e(eKTHBHIIIHHA palio-
HAJbHOTO, IKUHN KOHIEHTPYETHCSA HA XapaKTEePUCTUKAX
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TOBapy. 3aBOJIOLITH DPO3YyMOM mo0Ope, aje 3aBOJIOAITH
cepiemM HabaraTo Kpaire.

HocaigskeHHA MOKa3yIoTh, 10 HUHI Ay’Ke iHTeHCUB-
HOTO PO3BUTKY HaOyBa€e MapPKETHUHI AUTAYUX EeMOILiil.
Ha nepmiuii moryisg mpamioBaT 3 JiThbMU AYsKe IIPOCTO:
IOCTATHBO 3POOUTHU ACKPABY YIAKOBKY i IIOKJIACTH TOBAap
Ha piBHI ouell AUTWHU, Ta IIe He 30BCiM Tak. Pexjama
OpeHAy s AiTell He MoKe OyTH IOOyZOBaHA HA MOTU-
Bax JOPOCJUX, OCKIJIBKH Ile IpU3Belie N0 HEMUHYUYOrO
mpoBasy. MotuBallia KyniBii y giTeidl — maiixke gopocJa,
a peaJjisallia X MOTUBIB AuTAdYa. PeKJjiamMHA KaMmiia-
Hig moBuHHa OyTH po3pobjeHa TaK, I00 IPUBAOUTH
miteit, a He X 6aThKiB. BiAgmoBigHO OyAb-AKUH CUIBHUI
OpeHJ HMOBMHEH BKJIIOYATH B CUCTEMY MOTHBAIII aiTeii,
pesyabTaTOM UOT'0 MOBUHHA 3’SIBUTUCH MPUXUJIBHICTH Ta
TIOKYIIKa IeBHOTO TOoBapy [5].

Cporogui Tpeba  BHUKOPHUCTOBYBATH  MAapPKETHH-
roBi crparerii, AKi OyayTh 3MYyIIyBaTH IIOTEHIIiITHOTO
MOKYIIA NpUHMaTU pPillleHHA Ha eMOI[ifHOMY piBHi.
Tpeba ycyBaTu palioHaJdbHI MipKyBaHHS, AKi y)Ke He
3maTHi crumyaioBatTu 30yT. HaykoBo mgoBemeHO, IO
eMoIlil CTHMYJIIOIOTh NPUHHATTA pillleHb y COTHiI pas
MIBUAINE, HiK IIpollec MHUCJIeHHA. Emorii KepyoTb
HAIIIOI0 IIOBENiHKOI0 i MOMKYTh OyTH OCHOBOIO y IIpH-
WHATTI pimeHHA IpO KymiBJiio ToBapy [5].

Opniero i3 iHHOBaAIiMHWMX cTpaTeriii moBeIeHHA
TOBapYy J0 CIOKUBaUa € eKCTPUM-MaPKETHUHT, AKUHA ChO-
rogHi cTpiMkKo HabyBae pPo3BUTKY. CyTHICTBH eKCTpUM-
MapKeTUHTy IOJSATae y BIIMBAHHI HA eMOI[iMHUHN
cTaH IIOTEHIIMHOrO KJieHTa i OaykaumHi mpupbatu el
ToBap Ta OyTum OJHMIKUYe OO CBOIX B3aXOIlJieHb. Bizmo-
MUM POCiMICBKUM HiAIIPUEMIIEM, IO 3aMa€ThCA ie€io
BIIPOBA’KEHHS eKCTpuM-MapKeTunry, € BikTop Kos-
JIOB — AUPEKTOP KOHCAJTHUHIoBOi KoMmmaHii «Extreme
Marketing», aBrop Kuur «Biaga Hag oOMekeHHAMMU» i
«IIpogatoun B Mepe:ki» [6]. Imes monsirae B CTBOPEHHi
peksaMu abo BIIPOBAMKEHHI 1HHOBAIIMHUX BUMAIB CTU-
MYJIIOBAHHA MPONAKY IILJISIXOM BUKOPUCTAHHSA €KC-
TPUMY Yy BCiX HOT0 IpOosBax, IO BUKJIUKAE ITiABUIIEHUN
iHTepec Ta eMOIHHUHI migiiomM, YuM 3HAYHO 30iJbIIyeE
piBeHb nmpojak. EKCTPUM y MapKeTHUHTY AOIIOMATA€E PO3-
KpUTH eMoIlii y JoAuHiI i HAampaBUTH iX HA IPUAOAHHS
TOBapy abo IOCJIYTH.

CroronHi B:xe O6arato OpeHIiB BUKOPUCTOBYIOTH KOH-
memIrii eKCTPUM-MapKeTUHTy, i I TeHIeHIlid HaOyBae
pos3BuTKy. OJHUM 3 SICKPaBUX Ta aKTyaJbHUX IIPUKJA-
IiB Mo:KHAa HasBaTu pekJygamy Kommauii Volvo Trucks,
mo Hapasi € xiTom Mmepe:xki IurepuHer. 3ipka amepu-
KaHCcbKUX OoioBukiB Hau-Kiox Ban Jamm craB roJio-
BHHUM I'€pOEM HOBOT'O PeKJaMHOTro posuka Volvo Trucks.
3a [IOMOMOTOI0 MAWBOBIIKHUX (DISUUYHUX MOIKJIUBOCTEI
aKTopa IIBeJChbKa aBTOMOOiJbHA KOMIIaHis BUpimiuia
IIPOTECTYBaTU CBOIO HOBY AUHAMIUHY CUCTEMY PYJIbOBOTO
yIpaBJiHHA. 3a IepIIi Tpu AHI poJuK 3i0paB O0JU3BKO
17 wminpiioHIB yHIKaJIbHUX IEePeryAfiB, 3apas ix BiKe
npubausno 40 wminpiioniB. 3a caoBamu JHana-Kiona,
moAibHOTO ImImaraTy Ife He PoOuB HiXTO, i B Iie JIerKo
TOBIipUTU: HABPAJ YU 3HAWUAYTHCSA Ie OXOUi PO3TATHY-
THCA Mi’K JBOMa BaHTasKiBKaMu. EKcIiepuMeHT IIPOBO-
IUBCs, 11100 IPOAEMOHCTPYBATH CTabiJbHICTE 1 TOUHICTD
yupasiiaHsa aBromobinis Volvo.

Volvo Trucks Bimomi cBoiM opurimaspHuUM mIigxo-
IoM Mo perJgamu. B ix ponmkax Bike sHimamucsa Kiaec
HinbcoH, AKOTO CIleHApPUCTU 3MYCHUJIU OajlaHCYyBaTH Ha
nepexHii naxesi, migsimeniii B 20 meTpax Haj 3eMJeEI0
dypu, i exBimiopuctra PeiitT [liki, mo GamaHcye Mixk
IBOMa PYXOMUMHU BaHTa)KiBKamu. Bapro 3asHaumtu i
MMPOeKTH TaKuX KommaHii, sk Nike ta Adidas, saxi mic-
TATHh HE TiIBKW €MOITiOHAJILHUN acleKT, aje i MOTHUBY-
OUMH.

Orike, MOHATTS eKCTPUMY Hapasi € Tpergom. Mosogb
BUTpaUae BeJUKIi IpoIlli Ha CcTpUOKHU 3 ImapalryToM, maii-
BiHT, @JIbIIiHI3M, IipChKUHA TYypU3M Ta iHIII BUAU CIIOPTY,
106 oTpuMaTH neBHi emorii. MapkeTosI0r MalTh BUKO-
pucTOBYBATH Iieil acmekT, 00 caMe TaK MOYKHA 3HANTHU
TOUKU JOTUKY 3 JOCUTH IIUPOKUM CETMEHTOM DUHKY.

CrorofHi y CBiTJIi KOHIEHIIii CTAJIOr0 €KO0JIOTO-eKO-
HOMIYHOTO PO3BUTKY HAOyBarOTh OCOOJMBOI BasKJIMBOCTI
«EKOJIOTiUHi TOBapu», a OTKe i eKoJIOTiuHui OpeH UHT.

Exomoriunuii OpeHguHT (eKOOpPEHIUHT) — DPi3HOBUL
OpeHAUHIY, AKUI € NiAJBHICTIO 31 CTBOPEHHS Ta BIIPO-
Ba/’KEHHS eKOJIOTIYHO CIPAMOBAHOTO OpeHJa Ha PUHOK
3a [JOIIOMOTOI0 MAapPKETHMHTOBUX iHCTPYMEHTIB, yIpaB-
JIiHHS TeXHOJIOTi€I0 IPOCYBaHHS i PEKJIAMHOIO IIiITpUM-
KOI0 OpeH[a 3 HAroJIOIIeHHAM Ha €KOJOTIUHUX AKOCTAX
TOBapy, OCHOBOIO SAKUX € (OPMYBaHHA y CIIOKUBAUa
CIPUATIUBOTO 00pa3y peKJaMOBaHOI TOProBOi MapKu,
TOBapy, KoMIaHii i Buminenus ii cepen iHIIUX AK BUPOO-
HUKa «3eJICHUX» TOBapiB.

EKOOpeHIVHT € 3HAYHUM MOIITOBXOM Y HCHUXOJIOTIL
croKMBaHHA. Ha mepmwuii morysjx, HUWHI eKoJoriuHa
TEePUTOPiA MOKE BUABUTUCA HEIIPUITYCTUMOIO AJIsI HOBAU-
kiB Gisnmecy. IM saBaskaTuMyTh, 3 OZHOTO GOKY, BCECBiT-
HbO Bimomi Openau Danone, Heinz, Procter&Gamble,
3 immoro — aBTopuTeTHi (apmameBTHMUHI Kopmopariii,
AKi BUKODPUCTOBYIOTH AK T'OJIOBHUU apryMeHT BJIACHUH
IocBim i 3HaAHHA JIIOACHKOrO opraHismy. Hampukian,
mix mapkoro nomynapHux BiramimiB Centrum wmamaro-
I:KeHe BUPOOHUIITBO INMBUAKUX cHimaunkiB. Cepen Tex-
HIYHUX KOMIAHifl OZHUM 3 IEpPIINX aKIEeHT Ha «06io»
3po0uB Samsung, CTBOPUBIIN PeKJaMy IIPO BiICyTHiCTH
MIKiAJIWUBOTO IJIA OPTaHidMy JIIOAWHU BUIIPOMiHIOBaHHSA
Bi MiKpDOXBMJIBLOBUX IieUeil Ta KOMII IOTEDHUX MOHi-
topiB. Moro igei macmizysamu AEG, Whirpool, a cwo-
rogHi Taki BJIACTMBOCTI BiKe «alpiOpHO» IMOBUHHI OyTH
HasABHI B OyIb-AKOMY IOOYTOBOMY €JIEKTPOHHOMY IIPHU-
nangi. Hasits xKopoas dacrdyay McDonalds, 1o sasxau
BBa)KaBCs AHTUIIOLOM 3J0POBiH 1:Ki, Hamaraerbca obe-
PEeXXHO TOBOPUTHU IIPO HATYPAJBHICTHL CBOIX IPONYKTIB,
YPiBHOMAHITHUBINM CTAHJAPTHUN aCOPTUMEHT CTPaB
forypraMu Ta cajatamMu 3 oBouiB [7].

Ha nepiuii nyias BUXOAATH TaKi eKOiHCTpyMeHTapii:

1) «Exomnoriuna jseresna». Hampukaazn, «Ilsa Boma —
JPKepeJIo MOJIOLOCTi BaIIOTo Tijla» — T'OBOPUTH PeKJaM-
Huil cjaoraH nuTHoi Bomu Evian. IlimcraBu aasa HBOTO
OpOCTi — m:Kepesio BOOU YHiKaJibHE (BOHO 3HAXOAUTHCS
B Asbmax).

2) OOpas3 exomoriumo umctoi wMicmeBocTi. Pak-
TUYHO, OCHOBOIO WiXOAy A0 IIO3UI[IOHYBaHHA €KOJIO-
riunoro GpeHfA CTa€ ifed MPO UMCTE MOXOMKEHHS IIPO-
IYKTy — TepuTopii, periony. Hagani KoHKpeTHe «Miclie
Ha KapTri» MoKe IOBHICTIO 3JMTHCA 3 Ha3BOIO OpeHna,
AK Ile BUNNLIO y BUNAAKY 3 JIIKYBaJIbHOIO KOCMETH-
kKoo Vichy (perion y ®panrii). ¥ cBiTi BiKe CcKJaaucs
Tak 3BaHi «E€KO-PerioHm», peKJaMHe IMOCUJIAHHA HA AKi
3apsAaAKae MPOAYKT eKOJIOTIUHUM iMimkeM. ¥ mapdyme-
pii me dpannysvkuit IIpoBanc, y xkocmeruni — MepTse
Mope, y BuUHOpPoOcTBi — ABcrTpasisa, y Typusmi — IliB-
nenHa Adpuka, y mebieBoMy BUPOOHUITBI — CKaHgu-
HaBid. 3BUYAIIHO, CBOI €KO-PEeTiOHM iCHYIOTH Yy KOMKHIl
Kpaini. B Ykpaiui me Kapmatu, Kpum. Ane € i Hecupu-
ATIUBI, 3 IBOrO HOTJIAAY, PErioHW — HAIPUKJIAL, IPO-
IYKTU 3 PErioHiB, 1[0 HAMOiJBII IOCTpasKaajgu Bim aBa-
pii Ha HAEC, BUKJINKAIOTh y CIIOKMBaua HEOJHO3HAUHY
PeakIliio: «KOpoBU MacyTheA 611 peakTopa, ifATh TPaBY
Ha YOPHOOMJIBCHKUX ITACOBUIIIAX » .

3) BupoOHuui Hoy-xay. Ileit migxim orpumye Bce
OiNBIIIOTO PO3BUTKY y cdepi UMCTUX TEeXHOJOTI.
Y TakomMy pasi B OCHOBY peKJIaMHOI KaMIIaHil 3akJa-
IalThcsA BUPOOHUYI HOy-xay. Hampukiaz, BizmoBa Bifn
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AQYKOBMM BICHUK XEPCOHCbKOro AEep>XaBHOro YHiBEpCUTETY

BUKOPHCTAHHSA KOHCEPBAHTIB, 0APBHUKIB Ta Xap4yoBUX
crabisizaTopiB cMaky.

4) Ilepconmauisamis BupoOHuKa. Ille omuu mieBuit
mpuitoM eKOOpeHAMHTY. JIIoAaM BasKJWBO IIOBipUTH B
HATYypPaJbHICTh BUPOOHUIITBA, SKIIO BUPOOHUK — BeJIU-
ye3Ha KOMIIAHIis 3 BeJIMKOI0 KiJIbKiICTIO 3aBOJiB, THCH-
yamMu CIiBpoOiTHuKiB. IHIIA cmpaBa, KOJM HaA YIIAKOBIL
cMeTaHu MU 0aummo cim’io, Ha IpuBaTHIN Gepmi AKOL
BOHAa BuUroronJeHa [8].

5) dimokomipaliTUHr, a MpPOCTillle, NpPaBUIbHUN
«HeUMiHT» ToBapy. BakauBuMm esieMeHTOM OpeHIUHTY
eKOJIOTiYHOTO TOBapy € MOro HasBa, IO MAae€ HAaroJo-
IIyBaTU Ha €KOJIOTiuHi# ckJanmoBili mpoxykmii. Ilworo
BUPOOHUKY [OCATAIOTH 3a [JOIOMOTOI0 JOJAaBaHHA [0
HasBu OpeHAy KopeHeBol Mmopdemu Eco, mpedikcis Vita,
Pure (umctuii), Fit, Bio, Natur ta in. 3a crarucTuxoio
kommnanii «Bimwm-Binns-Ilans», npedirke Bio mae spoc-
Tanusa Ha 15% mnpomaskiB mOpiBHSHO 31 3BHUUYAHUMH
Horypramu.

6) Mepuanpaiisunr. Ileit nmigxim osHayae BimmoBiz-
HUHM BuObip IMOJHUII AJIA TOBApy €KOJOTiUHOTO IIpu3Ha-
yeHHA. TaKi TPOAYKTHM MOKYTH PO3MIIITyBaTUCA B CIIe-
miaabHUX Bigminax marasuHiB 3 HaszBamu «KopucHo»,
«Exosoriuna nponykiiis» Ta in. surorosiena [9].

Omxe, TiJ eKOOPEHAUHTOM CJif po3yMiTu pisHOBH
OpeHAWHTY, AKUN € AiAJbHICTIO 31 CTBOPEHHS Ta BIIPO-
Ba[’KeHHs Ha PUHOK €KOJIOTiUHO CIIPSIMOBAHOTO OpeHza
MJISSXOM BiITIOBiTHOTO €KOiHCTPYMEHTAapifo.

BucaoBku. OTixe, B yMOBax XOPCTKOI KOHKYDPEHITil
Ha PUHKY IIUTAHHS IIPO SKiCTh Ta I[iHY iHHOBAIillHOTO
TOBApy BiAXOJATH Ha APYTUil IJIaH 1 IPiOpUTETHUMU
CTAalOTh MapKeTUHTOBi pinieHHsA, 30KpeMa BubOip i opra-
HiBallis MapKeTWHT0OBOI cTparerili migmpuemcTBa. IHHO-
BAI[iHICTh MApPKETUHTY MOJIATAE B IMMOCTIHHOMY IIOIIIYKY
YAOCKOHAJEHHS MPOAYKINI IJIA DJOCATHEHHS HOBUX PiB-
HiB 3a/[0BOJIEHHS TOTPe0 CIIOKMBAYiB Ta CYCIiJLCTBA B
mimomy. Taxkuii momryk 3aoxouyerbca (PaxKToM, IO Bce
OisbIa KiJBbKIiCTh CIIOKMBAYiB y CBiTI CIIOBiAyIOTH IIpi-

OpUTETU AKOCTi MMOCIYT, 3PYYHOCTI HMpuA0AHHS TOBapiB
Ta CIOKUBAHHA HaJl IIIHOBUMU ITapamerpamu. [[o6po0yT
CYCIILIbCTBA BHU3HAUYAETHCS HE MACOI0 UMHHUKIB BHUPOO-
HUIITBA i He 00’eMOoM iHBecTHIIiH, a e(DeKTUBHICTIO iHHO-
BaIllifiHOI [OifJIBHOCTi, IO A€ KiHIeBUHA IIO3UTUBHUI
pesyabTar. BigTak Mo:keMO 3a3HAUUTH, IO CHOTOIHI
MapKeTUHT PO3BUBAETHCA IMMIBUAIINE, HIiXK OyAb-KOJIHU
paHiire, i craEgapTHi migxoau Ta KOHIENIil AiloTh BiKe
He Tak e(eKTHBHO, TOMY 3 ABJIAETHCSI HEOOXigHicTh y
HOBUX IHHOBAI[IMHUX METOJAaX MAapPKETUHI'OBOI IiAJb-
HOCTi.
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