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COLIOJIIHI'BICTUYHA TA ITPATMAJIIHI'BICTUYHA
CIIPAMOBAHICTD PERJIAMHUX TEKCTIB:
ITEPERJIAJOSHABYNU ACIIEKT

AHoTamisi. Y CTarTi BH3HAYCHA COIIONIHIBICTHYHA Ta
MparMajJiHrBICTHYHA CIPSIMOBAHICTh PEKIAMHHX TEKCTIB 13
MO3HMIIIT epeKIIaJ03HaBCTBA. 3 ICOBAHO THITH PEKJIAMHHUX TEK-
CTIB, OPIEHTOBAaHUX Ha Pi3HI IPYIH CIIOXKHMBA4iB (CTATyC, BIK,
TeHJep), 1 3p00JIeHO TIePEeKIIaI03HABUMI aHAII3 IIMX TEKCTIB.

KuawuoBi cioBa: cioras, nepekiiaj peKiIaMHUX TEKCTIB,
TeHJIep, CTaTyc, BiK, ayUTopis.

IlocranoBka mpodaemu. JociimKkeHHS MaCMETIHHIX TEKCTIB
TIOCI/Ia€ OfHE 3 TPOBITHAX MICIIb Y JMHTBICTHII Ta CYMDKHEX 13 HEIO
Tamy3aX 3HaHb. AHAN3 MOBHHX 1 II03aMOBHHX €IEMEHTIB TAKAX
TEKCTIB POOHTH BHECOK Y PO3BUTOK MEMIaNirHBICTHKA. BuBUCHHS
(YHKIIH HOMIHATHBHEX OTUHMIIb Y Pi3HUX KOMYHIKATHBHAX YMO-
BaX CIPHs€E BU3HAYEHHIO (HAKTOPIB BIIYIHOTO BiATBOPEHHS TEKCTIB
MEJIHHOTO XapakTepy.

PexnaMHui TEKCT BU3HAYAETHCS SIK TIOBIIOMIICHHS, SIKE CIIYTYE
TIOCEPETHAKOM MIK aJpecaHTOM Ta aapecaToM i mepemae Ak Bep-
OarbHy, Tak i HeBepOaIbHy — 00pasHy, MeTahopimaHy — iHQOpMAITiio
T HeoOXiTHOTO 3alTaHOBAHOTO BILTHBY Ha ajpecara [1, c. 31].
Pexnama € mpeaveToM comianbhux [2; 3; 4 TOMO|, ICHXOMOTIYHAX
[5; 6] 1 mHrBiCTHYHKX TOCTIKEeHb [7; 8 Tormo]. OcTaHHIM YacoM
JOCITIPKEHHS PEKJIaMK 3 TO3HIIIT JIIHIBICTUKH 30CEPE/DKEHI Ha KO-
MepiitHoMy muckypei [8] 1 #oro dyHKiisx [9], KOMIO3HIIHHIX
npuanmax [10].

AKTYyalbHICTb  JIOCTIKEHHS  3yMOBJIEHA  CTPSAMOBAHICTIO
TEPeKNaI03HABYMX PO3BIIOK HA BU3HAYCHHS OCOOJMBOCTEH Tie-
PeKIIaly PEeKIaMHUX TEKCTIB Pi3HUX JKAHPIB 1 BCTAHOBICHHS JICK-
CHYHHX, TPAMATHYHAX, QOHETHUHUX 3ac00iB BIITBOPEHHS TEKCTY
OpHUTiHATY.

Mera craTTi — BM3HAUMTH COIIONIHIBICTHYHY T4 Tparma-
JHTBICTHYHY CIPAMOBAHICTh PEKIAMHHIX TEKCTIB i3 MO3MLIT mepe-
KJ1aJI03HaBCTBA.

Buknaj ocHoHoro marepiany jociimkennst. Emmipnunuit
Marepian JOCTiIKEeHHS IEMOHCTPYE THII PeKIaMHHX TEKCTIB, SKi
IuQepenwiiioBani 3 ypaxyBaHHAM CTATyCy COKUBAYiB; XHbOI Bi-
KOBOI Kareropii if reHiepy.

Menianponykuis, 30kpema Vogue, Harper's Bazaar, Forbes,
TIPOTIOHYE TOBApH, OPI€HTOBAHI (DaKTHYHO TINBKM HA 3aMOKHHX
CTIOXMBAYiB. Y peKIami Takoi CIpSAMOBAHOCTI aKLEHT 3po0IeHo Ha
CTBOPEHHI BiIuyTTS BreBHEHOCTI il komdopty (Perfectly design,
without sacrificing reliability, will always be a perfect fif) mns-
XOM IPOTHCTABNEHHS 3 HEMPHEMHOIO CUTYALIEI0, 0 BUHUKAE TiJT
yac HOCIHHSA TOLMHHHUKA (may cause your wrists to expand, make
wearing a watch uncomfortable). Tlocunennto modyTTs KoMQop-
Ty cipuste Oesnocepenbo 1 Bnache caoran Comfort is a matter of
millimeters, sKuii MOXe OyTH TIepeKIajieH il 3T1THO 3 KOHIEIIIIEX
HOPMATHBHO-3MICTOBO] BI/IMOBIHOCTI €3 OY/b-AKUX BTAT 3MICTy
noBiioMnenHs: Kovighopm — cnpasa minivempig. YKUBaHHS TpH-

CBI{HOTO 3aiiMEHHIKA your* y CIOBOCTIONYYeHHi your Rolex cipas-
TI€ Ha TIOKYITIIS TAKe BPaKEHH, 1O 1[i TOAMHHHMKH BXe HOTO 1 HoMy
3ATHIIAETBCS iX TUTBKA KYTHTH:

Rolex. Comfort is a_matter of millimeters. An increase in
temperature, altitude or physical activity may cause your wrists to
expand and can even make wearing a watch uncomfortable. This
is why Rolex invented and patented Easylink, an extension system
that folds out to let the wearer increase the length of the bracelet
by about 5 mm to regain maximum comfort. Perfectly design, the
Easylink system is tested to open and close thousands of times in the
most extreme conditions, without sacrificing reliability. So wherever
your adventures take you, your Rolex will always be a perfect fit [11].

Ponexc. Konghopm — do ocmannwozo minivempa. Ilpu niosu-
werHi memnepamypu, eucomu aoo (isuuHoi axmusHocmi eaui
3an’scms Mojicyms 3001butyeamucs 6 00cA3i i 3pooumu HOCIHH
eo0unnuka ne xomgpopmuum. Ocv womy Ponexc gunatiuios i 3a-
namenmyeag Easylink, cucmemy poswupenns dpaciema, axa oae
3M02y posmsaeyeamu opaciem 00 5 MM, wod 3abesneyumu Maxcu-
MyMm Komcpopmy 074 1020 6nacHuKa. loeansho ckoHcmpyliosand,
cucmema Easylink npomecmosana 6 naiiekcmpemanbHiuux ymosax
WLTAXOM GIOKDUMMSA 1l 3aKPUMMS Opaciema Comui pasie, npu ybo-
My 60Ha He empamuna céoci miynocmi. Tomy kyou 6 eac e 3asenu
npueodu, Bawt Porekc 6yde am 3aeoxcou 0o mipu (TyT 1 fani mepe-
wiap Ham — C. K.).

Pexnama roBemipHAX MPEKpAc OPiEHTOBAHA MEPEBAKHO Ha Y0-
JIOBIUY 3aMOXHY ayTuTopifo. Lleit HacTpiii BUHUKAE TP CTBOPEH-
Hi POMAHTIYHOI aTMOC(EpH, KON YONOBIK Japye KOXaHii JKiHITI
KOTITOBHHH TOTapyHOK. Biyunwit BUOIp OTUHMID JEKCHYHOTO Ta
TpaMaTHaHOTO PiBHIB (could barely speak, smile bordering on a
tear, come so far together) cupuse BiITBOPEHHIO POMAHTHYHOCTI
MomenTy. [1in qac mepexmany BaxIuBo 30eperTd 00pa3 OpuTiHay.
Y TekcTi 3aCTOCOBAHO MPUITOM TOBTOPY, HE OTMH Pa3 MOBTOPIOIOTb-
cs croBa exceptional, diamond i woman. Y Takui croci6 mopiBHs-
HO BUHATKOBICTH JIIAMAHTA i3 JKIHKOI0, & TAKOXK TAKPECICHO iXHIO
nofibHy WIHHICTE. YAAI0YMCh 10 MPHIfOM MapanienisMmy (TOBTOp
HOMIHATHBHUX PEYEeHb) aBTOpP TMOBIIOMJIEHHS aKUEHTYe yBary Ha
HAO1BIN BAYKIIMBIX MOMEHTAX:

Exceptional woman. Exceptional diamond. A diamond is
forever.

[lix yac nepexnany peuens (Exceptional woman. Exceptional
diamond) BoHu Oyu 00’€/IHaHI B OJIHE 3 METOH MOKA3ATH IEBHE
TIpU3HAYCHHS JlaMaHTa BUKIIOYHIN XKiHII i HiKOMY Oinbliie:

Diamonds. “The first time I gave her a diamond ring she could
barely speak for a week”. I'll always remember that face. The smile
bordering on a tear. Eyes as lively as the diamond I nervously
slipped on her finger. And now that we have come so far together,
perhaps its time to celebrate that love, again, with a diamond as
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exceptional as our love. Exceptional woman. Exceptional diamond.
An exceptional diamond of two carats, or more, is so rare that fewer
than one percent of women will ever own one. If you are considering
an important diamond gift for your wife, like this ring featuring a
brilliantly cut 2.06-carat center stone, simply call for your guide
to a diamond's quality and value, as well as the name of your local
expert diamond jeweler. A diamond is forever [12].

«Komu 5 énepue nodapyeas iii diavanmosy kaonyuxy, v ei' npo-
cmo e Oyno cuigy. A 3aexcou 0yoy nam 'smamu it 001wz 6 moti Mo-
Menm. i yemiwuky i w03y na woui. Ii oui, Gnuckyyi, ax Oiamanm, sxull
A 13 XUTIOBAHHAM HA0S2a8 il Ha naneyv. I 3apas, Ko Mu CminbKuy
NePeCUU PA30M, MOXCIUB0, HACNAB UAC HOOAPYBAMmU e 00uH Oid-
MAHM, MAKULl camutl 6UHAMKOBULL, K Hawid 110008. Bunamkosuil dia-
Manm Ona BUHAMKOBOI Hcinku .. Takuti eunamxosuti diamanm 06ox i
Oinbiue Kapam 3yCmpiuacmycs max pioxo, Wo Hum 3uodicymb 80100i-
M MeHuile, Hide O0UH BI0COMOK JICiHOK. SKujo 8u uiyKaeme ocoomusuli
HOOAPYHOK O 8awi0 OPYdICUHY, MAKUtl K 00PYUKA 13 OUBOBUICHO
oepanosanum diavanmom eazoro 2.06 Kapama 6 yeHmpi, oyiHimb
SAKiCmb 1 2I0HICMb Q0POLOYIHHUX KAMEHI 1 npocmo 3ameneonyiime
108eniposi y sawomy micmi. Jliamanmu — ye HazaexHcou.

BuoKpeMIeHO peKiaMHi TeKCTH, Opi€HTOBaHI Ha MiTITKOBY
ayMTOPIO (JiTH, CTYICHTH), Y SKUX PEKIAMOJIaBIli AKTHBHO BUKO-
PUCTOBYIOTH CIIEHT i MAKCHMANBHO MIPOCTY MOBY, Ta Ha «I0POCITHX)»
petumientis. [1ix yac mepeknagy BaKIMBO BpaxoByBaTH Taky iH-
dopmariito. PosrisiHemo mpukIiaj pekiaMu, OpieHTOBaHY Ha JI0poc-
Jly ayIUTOPito, 30kpeMa 0aTbKiB. 3aBIaHHs Mepekiaaada — maKpec-
JIUTH eMOIiiHy 3a0apBIeHICTh PEKIAMHOTO TEKCTY, CEpHO3HICTh
npoOnemMy, MmO OMMCaHa B MEepIIiil YacTHHI TEKCTY, 1 Jerkicth i
BUPIIIEHHS — Y APYTii:

Your seven-year-old asks you to play a game with her. Your feel
bad it if you say no. You fee worse if you say “yes” and have to play
a boring kids’ game for an hour. Avoid this dilemma. Play Parker
Brothers. It’s a very amazing game. There's enough skill involved
to keep you interested, and even excited. And there's enough luck to
give your kids a real change to beat your fair and square. (Parker
Brothers game for children).

Bawia cemupiuna dumuna npocums eac nozpamu 3 Hero. Bu 6y-
Oeme nouysamu cede noea, ckazasuiy it «Hiy. Bu nouysamumeme-
¢4 e 2ipuile, AKWO U cKadiceme «maky i Bam dogedemvcs epamu
8 HYOHY OUmAYY epy npomaeoM 200uny. Ywuxaiime yiei ounemu.
I paiime 6 Parker Brothers. L]e naossuuaiina epa. Tam docmammbo
HABUYOK, HeOOXIOHUX, W0 MpuMamuy 8ac 3ayikagnerum, i Hagimy
cxgubosanuM. I € docums eapHi wiancu damu coiv Oimam peaib-
Hy 3Mo02y suepamu y Bac uecro i cnpageonuso. (Parker Brothers
epa 014 dimeti).

Y pexnami BcecBITHBO BiIOMOTO TOTHHHIKA bperer Oymu Buko-
PHCTaHI IIATATH 3 TBOPIB TAKUX MICHMEHHAUKIB, K OHOpe e baib-
3ak 1 Onexcamp [lymkin. Toii GaxT, mo aBTOpH BUKOPHCTOBYBATH
MapKy IHX IIBEHAIIAPCHKUX TOMMHHUKIB Y CBOTX TBOPAX, H0/IA€ aB-
TOPHUTETHOCTI, a 3a3HaqeHns 1atd (1827 i 1833 poku) € cBimueHHM
TapaHTii if HaiiHOCTI:

Breguet. “He drew out the most delicious thin watch that
Breguet had ever made. Fancy it is eleven o clock,  was up early”
(Honore de Balzac, 1833).

«Bin 6umsenys HatguuLyKaniwul MoHKull 200UHHUK, KUl KO-
Tu-Hebydb cmeopiosas bpecem. [lodugimvcsi-Ho, auuie 00uHaOYs-
ma, a s 8d4ce 6CMABY.

“A dandy on the boulevards, strolling at leisure until his
Breguet, ever vigilant, reminds him its midday” (Alexander
Pushkin “Eugene Oneguin” 1827).
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«... Haoes wupoxutl oonusap / Onecun edem na Oyrvsap / 1
mam 2yisem Ha npocmope,/ [loxa nedpemmowuti bpecem / He npo-
360Hum emy 6 00eoy (Anexcandp Hywxun «Eeeenuii Onecuny).

Sk 3a3HAYANOCH BHIIE, Y PEKIaMi, OpIEHTOBAHIN Ha MiITITKO-
BY, TUTAYY ayTUTOPII0, Ay)Ke aKTHBHO BHKOPHCTOBYHOTHCS CIICHT
1 KomokBiani3Mi. Po3MOBHI KOHCTPYKIIi BHKOPHCTOBYIOTBCS IS
CTBOPEHHS EMOIIINHO-EKCTIPECHBHOTO 3a0apBICHHS, 00Pa3HOCTi,
JOXIUTHBOCT] # JIIEBOCTI PEKIAMHOTO TEKCTY, AKHH TPH3HAYCHII
JUIS MACOBOTO YMTaua, a TOMY MOBHHEH OyTH ONMM3bKMIl oMy 3a
ctpykryporo [13, ¢. 121].

YV HaBesIeHOMY PEKIAMHOMY TEKCTi 3yCTpIHalOThCA PO3MOBHI
Bupasit: with all the trimmings, just like mom's, veggies. Kpim Toro,
3BepTac Ha ceOe yBary BUKOPHCTAHHS TOTPIHHOTO 3HAKY OKIHKY,
10 BKpail He XapaKTepHO JUIs aHTMIHCHKO] MHCHMOBOI MOBH; T10-
ni0Ha eMoIriitHa 3a0apBieHiCTh Ha0araTo OLTBII THIIOBA I MOBH
YCHOI.

Fresh roasted turkey with all the trimmings — just like mom 5!!!
Pork tenderloin in horseradish sauce with rice, veggies and
homemade bread [52].

Ceidico 3acmadicena HOUUKA 3i BCIIAKUM 2aPHIPOM — NPAMO
max, sk poouna mama!!! Gine ceununu 6 2ocmpomy coyci 3 pucom,
0804aMU Ui OOMAWHIM X1I00M.

BuOKpeMIEHO peKnaMHi TEKCTH, OpiEHTOBaHI Ha CYTO 4OMo0-
Bidy abo0 cyTo KiHOuy aymuTopito. Po3risHeMO Kinbka MpHUKIAiB
PEKIIAMHHX TEKCTIB, OPIEHTOBAHUX HA YOJIOBIUY ayIUTOPIIO:

Cnorau OynisexnbHoi kommauii “Stihl” — Think bigger ([{ymai-
me 2nodanvHiuie).

[HcTpymMeHTH 1 OyjTiBeNTbHE 00aIHAHHS ACOIIIOKTHCS 3e0LTb-
1IOTO 3 YOJIOBIKOM, YOJIOBIUMM XapakTepoM. CTHIIb | MOBA PEKIIaMu
Mae TepeaaTH COMiJIHICTb 1 CyBOPICTh MPEICTABHAUKIB i€l CTaTi:

Peugeot. The lion goes from strength to strength. — Ilexco. Jleg
Habupae cuny.

Jaguar cars. The art of performance. Grace.... space... pace. —
Asmomobuni Heyap. Mucmeymeo euxonanns. Bumonuenicm...
Tpocmip... Uleuoxicm...

Dodge. Grab Life by the Horns. — Jlodac. Bizomu ocumms 3a
poeu. (Yee — abo Hiuozo).

[1iy yac nepexay i ajanTaiii aBToMOOLTBHIX CIOTaHIB BUKO-
PUCTOBYEThCS MPUKITA]] TIOPIBHSHHSA, SKE Mae OYTH KOPEKTHE MO0
KOHKYPEHTIB, a TAKOX 3aKOHY Ipo pekiamy. O0pas, cTBOpeHuit y
MOBI OHTiHAITY, M€ BiITOBiIaTH 00pa3y, CTBOPEHOMY B MOBI Tiepe-
K1aty. Croras KoMTaHii 4omoBiuux 3aco0is s roninns “Gillette -
The Best a Man Can Get (Hatixpawe 011 uonogikis). Ilin qac mepe-
K4y [bOTO PEKIAMHOTO CIOTaHa YKPaiHCHKOK MOBOKO MOTPIOHO
TIepENaTH JTAKOHIYHICTh, 3DO3YMLTICTb 1 JIOTTYHICTh TEKCTY, MO M-
TIOHYE YONOBIYiil ayTuTopii.

Y pexmami KOCMETHKH, Ka CIPAMOBAHA Ha JKIHOUY ayIUTOPIIO,
3a3BMYAH TEPEBAKAIOTH KOHKPETHI CIOBOCIIONYUCHHS Ta 3ac00H
BUPA3HOCTI, MO JONAI0Th TEKCTy HETMOBTOpHHH tone of voice —
CTHJb PEKIAMHOTO TeKCTy. BiH XapakTepm3yeThcs BHKOPHCTaH-
HAM IAPOKOTO CTIEKTPY MPUKMETHIKIB 1 TIPHCITIBHUKIB, SKI BKa3y-
10Th Ha Oe3rmepeyHi mepeBard ToBapy. Y IHX PEKIaMHIX TEKCTax
BAPTO 3a3HAYMTH BUKOPHCTAHHS TAKUX NEKCHYHUX OTMHMIb, K
exclusive, outstanding, long-lasting, downright dewy, ultra-creamy,
refreshingly.

[Tin vac mepexagy peKIaMHAX TEKCTIB HEOOXITHO MPUTPHMY-
BAaTHCh KOHIEMII{ TMHAMI4HO ((YHKIIOHATBHOT) €KBIBANEHTHOCTI.
BinmogixHo 710 Ti€l KORIEIIT, TepekTaad He CTBOPIOE OPHTIHAb-
Hi TEKCTH, a pOOUTH TIEPEKIaj], YPAXOBYIOUH PEAKIII0 PEIHITIEHTA
MOBOIO OPHTTHATY Ta MOBOIO TEPEKIa]Yy.
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LANCOME

A Lancome first: 1000 lash curve all day with divine length and
volume. New. Course VIRTUOSE. Divine lasting curves mascara.

— All-in-one mascara lengthens, volumizes, and curves lashes
to 1000 for 12 hours, thanks to the exclusive CURLEGUARDTM
complex.

— The KEEPCURL brush provides an outstanding eyelash
curler effect.

— Long-lasting formula is virtually smudge-proof, tear-proof a
easily removable [12].

Vnepuie — sueun 6iti 1 000/ Ipomszom ycvoeo ons / Hosunka.
VIRTUOSE / Tyw — 3anamopounusuti eueun. Jusosugicna cmiii-
kicmb / Hetimogipno oosei 1t suenymi na 1 000 i’ npomseom 12
200ut, 3a60sxu yrikanvHomy komniexcy CURLEGUARD / Limou-
ka 31 sminyenum yenmpon KEEPCURLTM cmeopioc eghexm nioxkpy-
yenux 6iti / M’sxa, ane cmitika ghopmyna mywti 3Musaembvcsi 600010.

Y KOXHOMY PEYeHHI HaCTYIHOTO MUKy € BUPasHi CloBa-
TI/ICHITIOBAYI, SIKi i TIPUBEPTAIOTH YBAry ayAuTopii. YKpaiHChKiil
peKiaMi MpUTAMaHHI TEPeBAKHO TaKi caMi IepepaxoBaHi BHMILE
0cO0MMBOCTI (TPUXO/IBTE, HACONOMKYHTECS, KymyiiTe, crpoOyii-
Te), ICKPaBi IPUKMETHUKH (VHIKATbHUL, NOHAO-, Cynep, Kpauyjuil) i
3BEPHEHHS JI0 OTEHIIHHOTO TIOKYIIIS:

Estee Lauder: “ Advanced Night Repair. The one revolutionary
Sformula millions of women can't live without. Inspired by 25 years
of groundbreaking DNA research, Estee Lauder scientists bring
you this high-performance serum to help continuously repair the
appearance of past damage. With the age-defying power of our
exclusive Chronolux Technology, vou ll see a dramatic reduction in
the visible signs of ageing”.

Estee Lauder: «Advanced Night Repair. Odna pegomoyiiina
hopmyna, 6e3 sxoi He moxcymy ycumu minvlionu. Hamxuenni 25
pokamu Hosamopcwvkux docrioxcens JJHK, yueni Estee Lauder
NPeOCMagnAOMb 6aM Y0 BUCOKONPOOYKIMUGHY CUPOBAMKY, W00
donomomu ROCMItIHO 3anobieamu nosei 3MOPUIOK. 13 Hawow exc-
knosusioto  Chronolux-mexnonoeier, 6u 3moxceme ieHopygamu
C6ill 6IK 1 nOOAUUME SHAUHE SHUNCEHHS BUOUMUX O3HAK CINAPIHHAY.

HacrymHuii crioran OyB mepekIajieHuii BiINOBITHO 110 KOHITET-
11ii HOPMATHBHO-3MiCTOBOT BifITOBIAHOCTI, TOMY III0 CEHC CIIOTaHa
TIOBHICTIO MOKHA TIEPEJIATH THMH CAMHMH 3ac00aMH YKPaiHChKO
MOBH, II0 7 QHIIHCHKOT, TOTPUMYIOUKC TIPH IIHOMY HOPM Tiepe-
KJIa/Ty MOBH.

[lepexmanad 3acTOCOBYe MPUHOM KOHKPETH3aIlii, Ie CeHC Jiec-
noBa is OyB 3BY)KEHHMI 10 3HAYEHHA cmac. Takox JBa PedeHHs B
AHTITIHCHKOMY BapiaHTi MIEPETBOPHITHCS HA OTTHE B YKPATHCHKIH, e
TiepeKyIaay nepenac It 5 a fact omHUM BCTYIHEM CJ0BOM «bescym-
HIBHO»:

Cnoran kocmerrnuroi kommanii Clarins. It's a fact. With Clarins
life’s more beautiful [12].

bescymnisno, 13 Clarins ocumms cmae npexpachiwium!

Bucnoku. Otxe, Tij dac mepexiafi pekIaMHOTO MOBiTOM-
JICHHS 3 AHTIIIHACEKOI MOBH YKPAiHCHKOFO HEOOXiTHO BH3HAYMTH, JI0
K0T KaTeropii HaneKUTh IeH TEKCT, TOMY IO 3aJekKHO Bij TOTO,
110 € TPEIMETOM PEKIIAMI 7 JI0 SIKOi ayIuTopii peKiaMa 3BepHEHa,
BU3HAYATHMEThCS BiIMOBITHHUIL CTHIIb, IKOTO BAPTO IOTPUMYBATHCS
i y Tekcti mepexnay. [Ipu mpoMy HEOOXITHO BpaxoBYBaTH CIIps-

MOBAHICTh PEKJIAMHNX TEKCTIB Ha TEHIEP, CTATYC 1 BIKOBY KaTero-
pif0 CIOXWBAYIB, CTBOPEHHS ACKPABOTO 00pa3y B PEIMITIEHTIB 3a
JIOTIOMOTOI0 eMOITIHHO 3a0apBIEHOT NIEKCHKH, TIOBTOPIB i MHPOKOTO
CTIEKTPY TPUKMETHHKIB 1 TIPUCTIBHIKIB IS KOKHOI Kareropii mi-
mboBoi ayuropii. [lepcrexTiBa T0CTIKEHHS TIONATaE B aHami3i
PEKJIAMHIIX TEKCTIB 13 TIO3HI[ii OCHOBHHX CTPATETid MepeKay.

Jlimepamypa:

1. Poxpecrsenckuit t0.B. Teopust puropuxu / F0.B. Poxnecrsenckuii. —
M. : lo6pocaer, 1997. — 592 c.

2. T'pun6epr T.E. [Tonutnueckue texuonoruu: [P u pexinama / T.E. Tpun-
Gepr. — M. : Acnekr [Ipecc, 2005. - 317 c.

3. Jlucnms H.M. CouianbHO-€KOHOMIUHI ACHEKTH PO3BHTKY PEKIaMHOL
nisubHOCTI : [MoHOrp.] / HM. Jlncuug, 5.0. Honsxosa. — X. : Bun-Bo
XHEY, 2007. - 232 c.

4. TkagoBa T.M. 30BHilIHS pekIaMa Ta COL[AbHUN 3aXHCT HEMOBHOJIT-
Hix / T.M. Tkagosa, O.1. Jlabypuesa, P.B. I'pedinivenko. — K. : Hayko-
Buid cBit, 2006. — 175 c.

5. Lucas D. Advertising psychology and research / D. Lucas, S. Britt. —
New York : McGraw-Hill, 1950. — 124 p.

6. Velasco M. Advertising English and ESP: the British Cosmopolitan
ad as an example of ‘specialised’ text / M. Velasco. — Universidad de
Valladolid, 2000. - 53 p.

7. Cook G. The Discourse of Advertising / G. Cook. — London : Routledge,
2001. - 179 p.

8. Leech G. English in Advertising: A linguistic study of advertising in
Great Britain / G. Leech. — London : Longman, 1966. — 137 p.

9. 3axapuyk B. Pexnmamuuii cioran Ta iforo ¢yHKIii (Ha nmpukiazi aHno-
MoBHOI peknamu) / B. 3axapuyk / Cowionorisi: Teopis, METo/u, MapKe-
tuHr. — 2003, — Ne 3. — C. 133-136.

10. TI'ycapcwkuii M.B. PisHoBuza pexinamuoro tekery / M.B. T'ycapcebkuit /
[Ipobnemu ceMaHTHKH, CIIOBA, PEUeHHs Ta TEKCTy : 30. HayK. mp. —
Bum. 10. — K. : KHJTY, 2003. - C. 19-23.

11. tellyads.com.

12. Vogue 2014.

13. 3aspikun B.I. Ilcuxomorns B pexmame / B.I. 3a3pikun. — M. :
HaraCtpom, 1992. — 64 c.

KoBanépa C. H. CoumoMHrBHCcTHYECKAS] U MparMa-
JIMHTBUCTHYECKAasi HANIPABJIEHHOCTh PEKJIAMHBIX TEKCTOB:
nepeBo10BeYeCKHIi acneKT

AHHoTanus. B crarbe ompeseneHa COLMOIMHIBUCTHYE-
CKas ¥ IparMaJnHIBUCTHYECKasl HAITPAaBIEHHOCTh PEKIaMHBIX
TEKCTOB € TIO3ULNH NepeBogoBeaeHUs. OnpeaeneHbl THITBI pe-
KJIAMHBIX TEKCTOB, OPHEHTHPOBAHHBIX Ha Pa3IHMYHbIEC TPYIIIEI
norpedurenel (cTaryc, BO3pacT, FeHAEp), U C/ACIaH MepeBoJI0-
BETUECKUH aHAIN3 TAKUX TEKCTOB.

KuioueBble cj10Ba: ciorat, NepeBo]] peKJIaMHbIX TEKCTOB,
CTaTyc, BO3PACT, TeHED, ayTUTOPHSI.

Kovalyova S. Sociolinguistic and pragmalinguistic
orientation of advertising texts: translation studies aspect

Summary. The article defines the sociolinguistic and prag-
malinguistic orientation of advertising texts from the stand-
point of translation studies. The types of advertising texts
targeted at different groups of customers (status, age, gender)
are outlined and translational analysis of these texts has been
performed.

Key words: slogan, translation of advertising texts, status,
age, gender, recipients.
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