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Summary. The article deals with the all-sided study
of the business Internet-discourse overwhelming both the
communicative and functional aspect of this phenomenon. The
all-level actualization means are analyzed and the dominant
features common for typologically distant languages are
outlined.
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Formulation of the problem. The research is aimed at study-
ing the business Internet-discourse in terms of its functioning as
a unique communicative phenomenon with regards to its peculiar
communicative strategies and techniques manifestation and system-
atization.

Analysis of recent research and publications. The problem
has been elaborated with the reference to the up-to-date scientific
issues on discourse communicative nature but the focus of the re-
search has been shifted on the typological features of the business
Internet-discourse. The theoretical grounding for the ideas sup-
plied was formed on the basis of the fundamental scientific works
by E. Benvenist, P. Serio, M. Foucault, G. Lyons, Ch. Fillmore,
Teun van Dijk, J. Fisk, A.K. Zholkovskyi, G. Lakoff, N. Chomsky,
LB. Kashkin, Y. Lotman, M. Ilyin, R. Barthes, V.. Karasik,
Yu.S. Stepanov, V.H. Borbot ko, F. S. Batsevic. The objective of the
following research is the systematization and unification of the ex-
isting approaches to the study of discourse and their interpretation
in the linguistic aspect.

Discourse is widely postulated as a polysemantic term in the
field of the Humanities, the subject which either directly or indi-
rectly implies the language functional studies. Therefore it should
be treated as an object of interdisciplinary studies, such as theo-
retical linguistics, computational linguistics, artificial intelligence,
psychology, philosophy, logics, sociology, anthropology, ethnology,
literary studies, semiotics, historiography, theology, law, pedagog-
ical studies, theory and practice of translation, communicative re-
searches, and political studies.

The object of the article is the informational Internet business
messages discourse viewed as a variety of institutional Internet dis-
course. The subject of the research is formed by the linguistics pa-
rameters of the institutional discourse variety under investigation.

The immediate tasks of the research have been predetermined
by the above-mentioned objective and may be formulated as fol-
lows:

1) to perform an overall analysis of the business Internet dis-
course and describe its discourse forming features;

2) to provide the grounding for the communicative peculiarity
of this institutional discourse variety;

3) to distinguish communicative strategies and techniques pe-
culiar for the institutional discourse variety under investigation;

4) to investigate the linguistic means of the discourse strategies
and techniques realization;

5) to outline the typological and specific linguistic features of
the contemporary business Internet discourse on the basis of the
typologically distant languages.

Statement of the base material. The research was performed
on the basis of the English and Ukrainian informational Internet
messages audio files produced by the companies Forbes, Dow-
Jones, MSNBC, TSN, Era, presented n the multimedia format with
extension.avi,.mpg,. wav,.mov (recordings dated from 2003 to 2015
years) with the general duration of 120 minutes.

Discourse is viewed in the following aspect: discourse is un-
derstood as the text interwoven with life or the text presented dy-
namically through the prism of certain events. Text is understood
as the predominantly abstract and formal construct, discourse is in-
terpreted as different ways of its actualization, viewed in the aspect
of cognitive processes and their connection with the extralinguistic
factors. The term “discourse” unlike the term “text” is not applied
to the texts whose ties with the reality have been irretrievably ruined
(e.g. ancient texts).

From the linguistic point of view discourse is often defined as
a complex communicative phenomenon which presupposes the im-
pact of extralinguistic factors on its production and perception.

The communicational aspect of the discourse is reflected in the
focus on the extralinguistic factors influencing the communicative
process both in the sphere of its production and perception. Dis-
course is widely investigated as the complex communicative unit
with its unique structural and semantic features. Its immanent pe-
culiarities include cohesiveness and cohesion, fullness and indepen-
dence of meaning which are realized linguistically by morphologi-
cal forms and syntactic links. Inherent of discourse on all its levels
is thematic, referential, eventual, temporal and local unity.

Discourse in the translational aspect is understood mainly as the
speech practice, i.e. interactive activity of the communicants, the
setting and maintenance of the contact, emotional and informational
exchange, interaction and two-way influence, the interconnection of
the variable communicative strategies and their verbal and non-ver-
bal manifestations. Very important in this connection is the depen-
dence on extralinguistic knowledge, views, intentions and aims of
the definite speaker.

The understanding of the discourse as the text plunged in the
communicative situation suggests its multidimensional nature.
From the psycholinguistic point of view discourse is intriguing be-
cause of the possibility of switches from the inner code to the outer
verbalization in the processes of speech generation and its interpre-
tation with regards to the social-psychic types of language personal-
ities and the role preferences. The linguostylistic discourse analysis
is focused on distinguishing the speech registers, differentiating
oral speech from the written one in all the genre varieties, study-
ing functional communication parameters on the basis its units (the
characteristics of the functional styles). The structural and linguistic
discourse description presupposes its segmentation and is aimed at
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foregrounding the textual proper communication peculiarities — the
sense and formal discourse coherence, the ways of topic switching,
the modal restrictors (hedges), the large and small textual blocks,
discourse polyphony understood as simultaneous communication
on the different levels of the text depth.

Communication is essentially incomplete and inferential — it is
impossible to say everything about anything at any point in time.
To derive intended meaning from a spoken utterance or text, the
hearer or reader needs to enrich or modify semantic representations
of linguistic input (literal or prototype meanings) by using infer-
ences based on context. This context, or background, is the space of
possibilities that allows us to listen to both what is spoken and what
is unspoken; and meaning is created in an active process whereby
linguistic form triggers interpretation rather than conveying infor-
mation. This space of possibilities forming the context of a text or
utterance is a subset of the recipient’s entire cognitive environment,
selected on the basis of relevance. A person’s cognitive environment
includes information that can be perceived externally, as well as
knowledge stored in memory, and information deriving from previ-
ous utterances or texts. This latter aspect of the cognitive environ-
ment is referred to as intertextuality.

Intertextuality is essentially a mechanism through which a text
refers backward (or forward) to previous (or future) texts, by alluding
to, adapting, or otherwise invoking meanings expressed in those other
texts. In order to retrieve the full range of intended meaning in a given
text, readers need to be able to recognize and understand such inter-
textual references. Failure to do so will result in partial understanding,
or incomplete retrieval of the intended meaning of the text concerned.
The implications of this for translation are clear, since the potential
for failure to recognize intertextual reference between languages and
across cultures are likely to be considerably greater than within them,
since such recognition requires social knowledge.

The prominent distinctive features of the discourse as the men-
tal and speech phenomenon may be formulated as follows:

1. The term “discourse” is close in sense to the concept “text”,
but its distinctive feature is dynamic nature unlike the static nature
of the text.

2. Discourse functional interpretation is close to its under-
standing as a certain communicative act, which presupposes the
existence of the two dominant roles — of the speaker (author) and
the addressee. However, the discourse distinctive feature is the pres-
ence of such important sense constituents as the chronotopes, the
topicality and the rituality.

3. The real so exists the third perspective of discourse re-
search — the study of the speech communication from the proper
textual point of view. This is particularly relevant for analyze is of
the deictic and the anaphoric and cataphoric links between the pro-
nouns and the notional words.

4. Inter disciplinary nature of the discourse studies is known as
discourse analysis.

5. Discourse is characterized by the metalingual nature but like
the lower language unit sit is guided by certain rules and norms.

6. The dominant opposition in discourse classification is the
differentiation of the oral and written discourse based on the op-
position of the different channels of information distribution — the
acoustic and the visual. Despite the fact that the written speech has
been considered predominant through the long period of time it is
the oral discourse that is the original and fundamental form of lan-
guage existence, while the written discourse is of secondary nature.
Most researchers also outline the mental discourse.

7. The prevailing strategies in discourse translation are fore-
ignization, domestication and explication.

8. The key issue in adequate discourse translation is the preser-
vation of the semantic invariant and the faithful pragmatics render-
ing alongside with the accuracy of natural and cultural background
presentation.

9. The typological discrepancies among the distant languages
result in certain translation difficulties and problems which should
be dealt with in accordance with the existing practice of the transla-
tion transformations techniques.

In the course of the research it has been concluded and experi-
mentally and statistically proved that oral discourse is the predomi-
nant and original language form of existence while the written dis-
course is of secondary nature. It has also been postulated that the
pragmatic and the expressive potential of the discourse shouldn’t
be underestimated especially in the aspect of its relevance in the
successful communicative strategies realization. It has been also
outlined that each type of the institutional discourse is characterized
by its unique etiquette and a certain set of typological linguistic pe-
culiarities which fact proves the relevance of the hypothesis of the
existential nature of the discourse.

The business Internet-discourse is a complex phenomenon
formed on the ground of the three discourse varieties: the network
or Internet discourse (on the basis of its interactive nature and the
multimedia and hypertext technologies wide use), in formational
or media discourse (on the basis of the periodic mass information
distribution in accordance with the requirements for the mass media
means, the prerequisites of the mediator and the certain technical
environment) and business or commercial discourse (on the basis
of topicality and lexis).

The typological immanent features of the discourse under ana-
lyze is areas follows:

— in the technical aspect of the communicative process:

1) the employment of a specific technical device for informa-
tion distribution (PC with a cable or telephonic Internet plug-in);

2) the use of an electronic signal as a channel of information
distribution and perception by means of digital information stream;

— in the aspect of the communicative process functional fea-
tures: timeliness, extension, universality, recurrence, virtual charac-
ter of the communicative process, global scale, mediation;

— in the aspect of the communicants’ interaction and their role
features — interactive and distant character of the communication
itself and the equal status of the speakers involved;

— in the aspect of the communication process general charac-
teristics — according to the scale — group (“one sender and many re-
cipients”), according to the type of address — retial, according to the
form of presentation — written (hyper textual form) + oral (multime-
dia form — the presence of the audio-visual component); according
to the means of information distribution — virtual.

Consequently, the following discourse forming features of the
business Internet discourse may be outlined:

— the similarity of the business Internet discourse and Internet
discourse proper features is manifest in the following: timeliness, ex-
tension, universality, recurrence, virtual and interactive character of the
communicative process, global scale, distant character of the commu-
nication itself and the equal status of the speakers involved, technical
mediation, extensive employment of the hypertextual and multimedia
technologies, the possibility of archive information storing;

— the similarity of the business Internet discourse and media
discourse proper is made prominent in the following: the regular
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and global character of distribution, up-to-datedness, high eventu-
al density, the obligatory presence of the audience, intertextuality
realized through the immediate use of the signs of different nature;
diversity of Internet-messages genres, the personalized dialogical
character of the communicative process, the creative approach to
the information presentation, the high expressiveness of the anchor-
person’s speech, the wide use of speech strategies of the conversa-
tional style in the aspect of the grammatical as well as lexical and
stylistic features;

— the similarity of the business Internet discourse and busi-
ness discourse proper is characterized by the following aspects as
the common topicality (general economic and stock activity), the
likeness of the communicative strategies and techniques (compen-
sational, rhetorical and organizational) and the type of the basic
communicants’ interaction (the status orientation of the discourse)
and, as a result, the existence of the typological lexical, syntactical
and stylistic features.

However, there have been distinguished the following specific
peculiarities of the business Internet discourse as the unique mental
and communicative phenomenon:

— the simultaneous professional and personal discourse orien-
tation (due to the number of the participants it’s mass but according
to its content it’s interpersonal professional communication);

— the integral character of the communicative strategies as-
sortment (the combination of the business and media discourse
strategies);

— the uniqueness of the status and role communicants’ char-
acteristics(the basic communicants — presenter of the informational
Internet-messages; the professional who possesses information in
the business field as well as a businessperson who is interested in
this information);

— the creation of the optimal conditions for the successful pro-
cess of the information acquisition and processing by the recipient.

The key communicative characteristics of the discourse under
investigation have been outline don’t he basis of the existing fun-
damentals of the discourse forming features of the institutional dis-
course after V.I. Karasyk: the presence of the typical participants,
the definite time and place (the chronotope), the genre specification,
the purpose and pragmatic orientation, the values, strategies, the
precedent texts and discourse formulas.

According to the business Internet-discourse research results it
has been concluded that all the above-mentioned discourse-forming
features are present.

Thus, the stereotypical participants of this discourse variety
are the presenter of the informational Internet-messages and the
Internet-user, i.e. the professional who possesses information in
the business field as well as a businessperson who is interested in
this information. Each participant has their specific status role in
the communicative process, but the inter action is characterized by
the set of specific communicative features such as the equality, the
interactive, universal, global and distant character. Another char-
acteristic feature is the definiteness of the chronotope (the Inter-
net-messages are broadcast regularly at fixed time on the web-sites
www.nbc.com, www.forbes.com, www.tsn.com, www.era.com), the
date and time of the issue is fizzed in the name of the media files.
The common purpose of the informational messages is the provi-
sion of information in the sphere of business, the annual reports of
business activity function as the precedent texts (the annual revenue
reports, the annual stock reports etc.). As for the discourse formu-
las which are defined by V.I. Karasykas certain functionally de-

termined constructions, characteristic of certain social institutions
[3, p.209], they are similar to the media proper discourse formulas
due to the semantic and functional similarity of these two institu-
tional discourses.

The outlined specificity of the certain discourse parameters has
resulted in the conclusion of the communicative uniqueness of the
business Internet-discourse under investigation in comparison with
the other types of the institutional discourse.

In the course of the complex research the detailed analysis of the
communicative strategies and techniques has also been performed.
The latter have been studies as the author’s intentions of the differ-
ent communicative scale. The communicative strategy is correlated
with the main purpose of communication, being formed on the basis
of the addresser’s main communicative intention, it represents the
combination of the speech actions, aimed at the achievement of the
discourse general communicative purpose and realized through the
employment of a set of communicative techniques. The communi-
cative technique is defined as to practical actions in the real process
of the communicative interaction, which allow achieving the de-
fined purpose in particular situations, favoring the realization of a
definite communicative strategy. The techniques realization means
in verbal communication as speech means of different language
levels.

Conclusions. The main conclusions are as follows:

1) the contemporary business Internet-discourse is a unique
communicative and pragmatic phenomenon. Its condition in the
media sphere is predetermined by the society’s demand for the cog-
nitive in formation acquisition and the peculiarities of this discourse
type functioning;

2) the uniqueness of the business Internet-discourse is deter-
mined by the interaction of the following discourse features: the ad-
dressers’ expectation of the professionally oriented interactive edu-
cational equal communication with the audience, the informational
business Internet-messages genre specification, the subject-subject
positions of the communicants, the communicative strategies and
techniques assortment and the peculiarities of their functioning;

3) the strategic orientation of the discourse type under inves-
tigation is on the cross roads of the key tasks of the mass media
(provision of information, enlightenment, entertainment) and the
educational goals (knowledge, education and culture distribution);

4) the educational and cognitive addresser’s intentions in the
business Internet-discourse are realized in the domain of the infor-
mation technologies by means of the two key communicative strat-
egies (the strategy of educating and the strategy of forming the au-
dience’s cognitive activity) through the use of such communicative
techniques as: the allusion to the reliable source of information, the
distribution of cognitive information, the communicative equality
of speech, the attraction of the audience’s attention;

5) the effectiveness of the communicative strategies and tech-
niques realization typical of the business Internet-discourse is pro-
vided by the employment of the verbalized linguistic means of dif-
ferent levels: phonetic, lexical and grammatical.

The scope of the means of the cognitive, emotional and eval-
uation information distribution is rather wide and it includes the
following components: the cohesion means, providing the discourse
cohesiveness; the actualization means of different levels; the quo-
tations, the direct and indirect allusions in the function of intertex-
tual links; the means which increase the information density of the
messages and the objectiveness of the subjective and logical infor-
mation presentation (special professional economic and scientific
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terminological units, abbreviations, shortenings, names of organi-
zations, anthroponyms, precise lexis); means, which provide for the
dynamic character of the messages and function as manifestations
of the genre and functional-stylistic peculiarities (the Passive Voice
forms, non-finite verbal forms, Present tense finite verbal forms,
lexicalized plural noun forms, the Comparative and Superlative de-
grees adjective forms on the morphological level; impersonal and
indefinitely personal two-part finite clauses, structures of secondary
predication, structures of Complex Subject, Complex Object and
formal subject on the syntactical level. As far as the functional and
stylistic orientation is concerned the discourse under investigation
possesses features of the normative written literary speech, although
there occur numerous deviations to the conversational style both on
the lexical and grammatical level.

The specific features of the informational business Internet-mes-
sages illustrating the uniqueness of the business Internet-discourse on
all the linguistic levels are the following: the considerable amount of
terms, words of the semantic field “economy”, proper names, interna-
tional and pseudo-international units in comparison with the widely
used common lexis on the lexical level; the prevalence of the notional
parts of speech over the form words, nominative units over the ver-
bal ones, non-finite verbal forms (the Infinitive, the Participle, the
Gerund) over the finite personal ones, the Present tense forms over
the Past and Future tense forms, the Passive Voice forms and the ver-
bal forms with the suffixes-cs, -cb over the Active Voice forms. The
commonness and semantic value of the linguistic elements allows to
treat the mast he textual markers, which mirror the uniqueness of the
business Internet-discourse under investigation and result in the real-
ization of the main communicative strategies and techniques charac-
teristic of this institutional type of discourse.

It also should be taken into account that stereotype speech for-
mulas and means of emotional and evaluative modality are widely
used, which is due to the manipulation function realization con-
sisting in the addresser’s attraction and further involvement into
the communicative process. The following linguistic means of
the above mentioned function realization should been numerated:
conversational vocabulary, periphrastic words and word combi-
nations, titles like Miss, Mrs, Ms, Mr. Sir, Madam, Messrs, Ilan,
ITani, Hanose; the lexical units with the emotional and evaluative
connotations of approval, sympathy, encouragement, consent etc;
the stylistically marked words, phraseological units, stylistic means
of different levels (epithets, metaphors, metonymies, irony, simile,
rhetorical questions, inversion and the like). All the above men-
tioned language units are used to realize the communicative strate-
gies of metaphorization and are aimed at forming positive attitude
to the information provided and its presenters or carriers.

The phonetic means of representation on the segmental and su-
prasegmental levels should be singled out (on the segmental level

it’s the division into syllables, the alteration of the stressed and un-
stressed syllables, the use of the proclytics and enclitics, the phe-
nomenon of the phonetic adaptation in the roots and affixes of the
loan lexemes; on the suprasegmental level — the value of the total
acoustic energy, intensity and duration of sound, the use of specific
melodic patterns, hesitation pauses). The general characteristic trait
of the discourse under investigation is the complex interaction of
the linguistic means of different levels aimed at realizing the main
communicative strategies and techniques of the business Inter-
net-discourse and thus enforcing the total communicative and prag-
matic effect as well as providing for the successful communication.

The perspective is seen in the more detailed research of the ty-
pological common features and specific linguistic peculiarities of
the contemporary business Internet-discourse on the basis of the
typologically distant Germanic and Slavic languages.
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Jepik I. M. Orasj 1ij10BOro inTepHeT-1UCKYPCY

AHoranis. CTaTTIO NPUCBSIUCHO BCEOIYHOMY IOCIHiKEH-
HIO JIJIOBOTO THTEPHET-IIUCKYPCY, BKJIFOYAIOUYH KOMYHIKaTHB-
HUil 1 QYHKIIOHAJIBHUN acCleKTH 1boro (eHOMEHa. Y CTaTTi
[IPOaHaIi30BaHO 3acO0M aKTyaizallii BciX piBHIB Ta BU3HAUeE-
HO JOMIHAHTHI PHUCH, L0 € CHUIBHUMHM JJISi TUIIOJIOTIYHO He-
CIIOPiTHEHUX MOB.

KuirouoBi cioBa: ijoBUi  IHTEPHET-IHCKYpPC, 3aco0u
aKTyasizailii, JOMIHAHTHI PUCH, THIIOJIOTIYHO HECIIOPITHEHI
MOBH.

Jepux U. M. O630p /1€;10BOro MHTEPHET-TMCKYpCa

AHnHoTanus. Crarhs NOCBAIIEHA BCECTOPOHHEMY HCCIIe-
JIOBAaHHMIO [IEJIOBOTO HMHTEPHET-IUCKYpCa, BKIIIOYAs KOMMY-
HUKATUBHBIN U (YHKIMOHAJIBHBIN aCHEeKThl 3TOro (heHoMeHa.
B crarbe npoananu3upoBaHbI CPEJICTBA aKTyaJM3allMM BCEX
YPOBHEH U BBIJIENICHBI TOMHUHAHTHBIE YePTHI, OOIINE IS TUTIO-
JIOTMYECKH HEPOJCTBEHHBIX S3bIKOB.

KuroueBsle cj10Ba: 1€10B0OM MHTEPHET-AUCKYPC, CPEACTBA
aKTyaJIu3alilii, JOMUHAHTHBIC YCPThI, TUIIOJIOTUYCCKU HECPOI-
CTBEHHBIE SI3BIKH.
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