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INSTITUTIONAL COMPONENTS OF SOCIO-ECONOMIC
DEVELOPMENT

Purpose. The identification of the main informal institutions of Ukrainian society by identifying the social and
cultural values which make their core, as well as revealing of the specifics of their impact on the country’s social and
economic development.

Methodology. The conceptual approaches to institutional economic theory served as the methodological basis of
the research. This allowed considering informal institutions of society as organizations, which have social and cul-
tural values in its basis. They are structurally represented by valuable orientations and social and psychological orien-
tations. The estimation of value orientations was based on Sh. Schwartz’s methodology, while social, psychological
orientations were discovered according to O.Potemkina’s method, and they were assessed by using the weighted
arithmetic mean. The comparison of valuable orientations and social and psychological orientations was carried out
on the basis of comparative analysis.

Findings. It is shown that social and economic development of society depends on people’s economic activities in
the institutional environment, which is formed by formal and informal institutions. In order to ensure the progress of
society, it is important to choose such formal institutions that do not contradict the informal norms and rules which
have been established in society under the influence of culture during the historical period of development. It is dem-
onstrated that at the heart of any social institution there are social and cultural values which describe the general
strategies of human activities and acquire specific forms of manifestation due to value orientations and social and
psychological orientations. The theoretical basis and methodology of evaluation of valuable orientations and social
and psychological directions are presented. On the basis of the data of the European Social Survey, Charles Schwartz’s
indexes of valuable orientations were calculated .They were compared with the indices of social and psychological
orientations obtained on the basis of empirical studies, conducted by the authors on a sample of 2,058 Ukrainians.
A comparative analysis of valuable orientations and social and psychological orientations of the Ukrainians and Rus-
sians is carried out. The influence of informal institutions on the character of social and economic development of
these countries is shown.

Originality. The structural organization of the informal institute is revealed as a dynamic construct, formed of
social and cultural values, valuable orientations and social and psychological orientations makes the scientific novelty
of current study. A combination of the research of the informal social institutions according to S. Schwartz and O. Po-
temkina’s methods, which reveals, both, the orientation of individual actions and the way of achieving the goal in
common direction, becomes a new theoretical and methodological approach.

Practical value. Scientific ideas about the dependence of society’s social and economic development on the social
and cultural components, which are represented by informal institutions, allow expanding the range of determinants
that can be regulated in order to guide society through progress. Under such conditions, it is possible to make social
transformations in accordance with the dominant values of the existing culture. On the one hand, this is an opportu-
nity to introduce reforms more effectively, and, on the other hand, less painfully for people who have had shaped their
worldview during long historical development.
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and psychological orientations
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Introduction. Social and economic development of
society has always been in researchers’ center of atten-
tion, beginning from classical economists of the seven-
teenth century and ending with the representatives of
modern areas of the economic theory. The researchers

© Pylypenko Yu., Pylypenko H., Lytvynenko N., Tryfonova O.,
Prushkivska E., 2019

164

sought to find the factors and mechanisms with the help
of which countries achieve a higher level of well-being.
Initially, these were ideas about the progress made by
resources and technological factors. Further, factors
which were not economical by their nature but had a sig-
nificant impact on economic processes were included to
this list. Today nobody doubts that such components as
politics, ideology, law, culture, specifics of the nation’s
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mentality are important components of the social and
economic development of any society.

Unfortunately, the recognition of the influence of
non-economic (institutional) factors on the course of
economic processes did not ensure the progress of
Ukrainian society at the theoretical level. Currently, we
have the lowest welfare indicators in Europe, impres-
sively uneven distribution of income, social vulnerabili-
ty of a larger part of the population and high level of cor-
ruption. The question arises quite logically: why has
Ukraine not entered the trajectory of progressive social
and economic development despite a series of so-called
progressive reforms?

It seems that such a situation is due to the politicians’
concentration mainly on the formation of new more ef-
fective formal institutions and the underestimation of
the impact of informal institutions on the economy.
This results in inconsistencies in the institutional envi-
ronment. The overwhelming majority of society’s mem-
bers do not recognize new formal rules, because they are
exposed to inappropriate intellectual designs that moti-
vate a person to act. This provokes an institutional con-
flict and slows down social and economic development.
Therefore, it is important to find solutions to such a
conflict and create such an institutional environment
that will be able to contribute to the consistent social
and economic development of society.

Literature review. The influence of informal institu-
tions on the origin of institutional changes in society has
been investigated thoroughly in economic science. The
fundamental work by T.Veblen (Veblen 1899), Weber
(1958), D. North (North, 1990, 2005) became the con-
ceptual basis of regularity according to which universally
accepted norms and rules of behavior, being part of cul-
ture, are passed from generation to generation through
social mechanisms of imitation and suggestion, forming
the basic principles of motivation of society’s members
and affecting the economic growth. At the same time,
P. David and B. Arthur showed that informal norms, be-
ing the expressions of the traditional mental construc-
tions of representatives of a particular culture, have a
tendency to continue their existence for a very long time,
and they are not subject to a considerable conscious de-
sire for change (David, 1985; 1986) (Arthur, 1990).
Therefore, any country characterized by “dependence
on previous development” can experience the effect of
being “stuck in a rut” which forces one state or another
to move in a given direction with very limited opportu-
nities [1]. Consequently, any institutional changes can
only be effective when new formal rules are adapted to
existing informal norms within the limits of permissible
opportunities that are determined by social and cultural
factors.

In our previous works, it was shown that social and
cultural values, and generalized positive or negative val-
ues of objects, which are directed by human actions in
his/her desire to meet the needs, are the basic compo-
nent of any informal institution. These values acquire
the quality of certain ideas and beliefs, help people to
choose the right ways in achieving economic goals and
determining the internal readiness to be engaged into
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certain activities. Due to this, values serve as the basis
for the motivation of all types of human activities [2].
Since social and economic development has been the
process driven directly by a person, then it is very im-
portant to understand the motives of the actions con-
tributing to or hindering the movement of society to a
better state. Therefore, if one knows what values deter-
mine the economic behavior of members of a particular
society, then one can understand the very nature of so-
cial and economic development and one can conscious-
ly manage this process, adapting new formal institutions
to existing values of society or gradually changing the
latter in the desired direction.

Currently we have powerful analytical diagnostic in-
strument of social and cultural values, developed by
Hofstede (1980), Inglehart (1997), Schwartz (1999) and
other researchers, as well as empirical data on the domi-
nant values of more than 80 countries of the world ob-
tained during the implementation of international proj-
ects, in particular, the European Social Survey (ESS)
and the World Values Survey (WVS). These studies have
made it possible to demonstrate that culture is impor-
tant and it has sometimes crucial value in ensuring the
development. According to Hofstede’s research, long-
term oriented individualistic cultures with high mascu-
linity, low levels of power and avoidance of uncertainty
have more effective mechanisms for ensuring social wel-
fare than countries with collectivistic cultures (Hofst-
ede, 1980; 1994; 2001). R.Inglehart showed that in
countries with dominating post-materialistic values, the
GDP per capita exceeds 15 thousand dollars a year in
contrast to poor countries with prevailing traditional
values (Inglehart, 1997, 2000). Similar results were ob-
tained by other scholars, who investigated the stereo-
types of behavior, norms and values with the subsequent
search for their connection with the macroeconomic
indicators of socio-economic development [3].

Being used for country development strategies, these
achievements in economics allowed taking into account
the influence of people’s mentality and, based on this,
choosing institutions that are more effective. However,
to identify the direct mechanisms of development, more
in-depth research is required. The essence of the prob-
lem lies in the fact that the values describe only the gen-
eral possible strategies of human activities and show
nothing about how people will exactly act in certain sit-
uations. Social and cultural values are the phenomenon
of social consciousness, which assesses the objects, ap-
proves or condemns them and serves as a guide in the
daily activities of a man. A person reacts to the influence
of the environment only after comprehending the values
and changing them in their consciousness. Therefore,
we must know not only what reflects the internal readi-
ness and the people’s tendency to be engaged in certain
activities, and what influences their choice, but we must
also know the mechanism of such choice.

The purpose of this article is to identify key informal
institutions of Ukrainian society by identifying the so-
cial and cultural values that compose their basics, as well
as to reveal the specifics of their influence on the coun-
try’s social and economic development.
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Results. The information about people’s propensity
to be engaged into certain activities and their type of
motivation provides us with value orientations rather
than proper values, these orientations being special psy-
chological constitutions that are a form of inclusion of
social values into the mechanism of activities and be-
havior of the individual. They reflect a certain degree of
transition of societies’ values into direct activities of the
subject. They reflect the readiness of a person to act in
one or another way, which becomes more specific in the
course of the formation of social and psychological
trends, so-called unconscious psychological states of a
person, based on his/her previous experience, his/her
readiness for a certain type of activity under the prevail-
ing conditions. Social and psychological trends are
formed because of the emergence of a stereotype such as
a generalization of the phenomenon, which transfers
into a stable conviction and influences the entire system
of human relations, their behavior and mental process-
es. Consequently, in our opinion, stereotypes of human
behavior in the economic sphere are deeper determi-
nants of the development, because they transform the
economic activity of subjects into specific behavioral
mechanisms contributing to it or slowing it down.

Considering the existing research on this issue, it
should be noted that the discovery and assessment of
behavioral stereotypes of different countries’ represen-
tatives have not been widely disseminated in the cross-
cultural analysis. Currently we have empirical data
about the nature of the values of the individual level only
in that part which was obtained in the course of con-
ducting international research  according to
Sh. Schwartz’s (Shwartz, 1992) method. All other stud-
ies are aimed at identifying the values of the social level
of consciousness. Schwartz concentrates on valuable
orientations, which are, in his opinion, external to peo-
ple and are manifested in the features of the stimuli and
expectations that members of a particular cultural group
meet. For example, the cultural value of modesty and
subjugation is expressed in the stimuli and expectations
that encourage the spread of conformity and the desire
to “stay in the shadows”. In addition, this does not con-
tribute much to the development of entrepreneurship,
innovation activity as a key factor in the development.
Thus, social institutions as a product of culture, exercis-
ing pressure on the individual, determine the orienta-
tion of their specific actions and all life activity [4].
Therefore, Schwartz investigates 10 value orientations,
which reflect motivational trends in terms of the basic
needs of the individual, namely: security, tradition, con-
formity, self-direction, stimulation, hedonism, benevo-
lence, universalism, power and achievement (Schwartz
& Ros, 1995; Schwartz & Bardy, 1997).

It is well-known that institutions limit the field of
possible behavioral alternatives, reducing uncertainty.
Informal institutions are the embodiment of internal
rules of behavior that are mandatory for a person, which
begin to function as principles of motivation and form
stereotypes through habituation. Behavioral manners
reflected in stereotypes are no longer value orientations,
but social and psychological orientations. By virtue of
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this, Sh. Schwartz’s method allows us to determine the
direction of action; still it does not reflect the methods
of achieving them stereotypically. Therefore, to reflect
the entire complex of emotional and behavioral factors
of economic behavior of subjects, other approaches
must be applied along with Sh. Schwartz’s method.

The methodology of diagnostics of social and psy-
chological orientations of a personality in the motiva-
tion-demand sphere, represented by O. Potemkina (Po-
temkina, 2001), is one of such approaches. This tech-
nique allows us to determine the degree of expression of
the socio-psychological orientations of the person in
both directions of the scales. The first direction allows
us to find directions aimed at the value orientations of
“altruism-egoism”, “process-result”. The second di-
rection is the direction of “freedom-power” and “labor-
money”. Thus, in our opinion, by combining the defini-
tion of socio-cultural components of informal institu-
tions in the methods developed by S.Schwartz and
O. Potemkina, we can identify, firstly, the type of per-
sonality motivation, which is determined by its value
orientations, and secondly, socio-psychological direc-
tions that characterize stereotypes of behavior.

Such scientific problem is solved by analyzing the
comparison of Schwartz’ value orientation indexes, ob-
tained during the implementation of the European So-
cial Survey (ESS) and the indices of social and psycho-
logical orientations of the person in the motivation and
demand sphere, based on the methodology of O.Po-
temkina, calculated by the authors of current study,
based on the results of implementation of our own re-
search project “Economic outlook of Ukrainian society
in the period of transformation changes” (state registra-
tion number 0110U001828). This project was carried out
through a survey of 2,058 respondents, representing all
the regions of Ukraine. The sampling consisted of 44 %
of men and 56 % of women, approximately correspond-
ing to the gender-age distribution of the population, and
it covered people of different age, level of education,
profession and confession [5]. Ukraine and Russia were
chosen to demonstrate the specificity of informal insti-
tutions of different countries, which predetermine their
uneven development. This choice is conditioned by the
fact that the study of social and psychological orienta-
tions of a person in the motivation and demand sphere,
according to the methodology of O.Potemkina, was
carried out only in these two countries, while the meth-
od of Sh. Schwartz has covered the majority of Europe-
an countries.

Index estimations of value orientations according to
Schwartz’s method were conducted using a weighted av-
erage arithmetic mean, applying a centering procedure
based on the empirical data of the European Social Sur-
vey, which are publicly available on the official website
of the European Social Survey and in strict accordance
with the proposed ESS methodology [6]. The data of
the fourth round (2008) is used in the analysis, which is
connected with our own research on social and psycho-
logical trends in the motivation and demand sphere,
which was conducted in 2009. The sampling comprising
1 828 persons for analytical comparison was formed for
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Ukraine, and for the Russian Federation it comprised
2 500 persons. Centered indexes of value orientations
according to Sh.Schwartz are represented in Table 1,
where the value of the index has reverse relation to the
importance of this value orientation for the respondent,
in relation to the average value for him of all value orien-
tations from the list of Sh. Schwartz.

For a more visual comparison in Fig. 1 we present a
graphic profile of value orientations of Ukrainians and
Russians.

As follows from Table 1 and Fig. 1, there are com-
mon values for the Ukrainians and Russians, in particu-
lar, such values as security, self-direction, stimulation,
benevolence, and power. This proves that the studied
countries have several roughly identical motivational
goals from the “Conservatism”, “Openness to Chang-
es”, “Self-Enhancement”, and “Self-Transcendence”
categories. The security of both countries, Ukraine and
Russia, is oriented towards stability, security, and har-
mony of society, which is an expression of the need for
adaptation and predictability of the world, reducing un-
certainty in accordance with value orientation. Howev-
er, compared with other value orientations included into

“Conservatism” category, it shows that the Ukrainians
have a higher conformance (-0.157 versus 0.064) and
less tradition (0.087 to —0.119) compared to the Rus-
sians. The prevalence of conformity indicates the desire
to limit actions and motives that can harm others or dis-
rupt social harmony. Therefore, our compatriots are
more directed at creating harmonious relations with
other people and suppressing their socially destructive
inclinations. However, with regard to respecting and
maintaining traditions, customs, acceptance and recog-
nition of ideas existing in society, the Ukrainians are not
so conservative as the Russians and they are ready to
change the dominant principles of world perception.
Being similar to the Russians, in terms of value ori-
entations of self-direction and stimulation from the
“Openness to Changes” category, the Ukrainians turned
out to express less hedonism, which is the focus on sen-
sual pleasure, enjoyment of life, and the desire for com-
fort (0.742 vs. 0.626). Benevolence, in the “Self-Tran-
scendence” category, characterizes the inhabitants of
both countries as people, who are inclined to preserve
and improve the well-being of people from close sur-
roundings. However, according to the value orientation,

Table 1

Indices of valuable orientations according to Sh. Schwartz

Conservatism Openness to Changes Self-Enhancement Self-Transcendence
=
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Ukraine -0.737 —-0.157 0.087 —-0.101 0.825 0.742 0.295 0.247 -0.411 —0.486
Russia —-0.682 0.064 —-0.119 -0.136 0.881 0.626 0.128 0.215 -0.399 -0.372
Security
1 —— Ukraine
Universalism Conformity —=—Russia
0
Benevolence Tradition
§ <
/ . .
Power \\\ Self-Direction

Achievement

Fig. 1. The profile of value orientations of Ukrainians and Russians
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we have certain differences in universalism. Firstly, in
comparison with the Russians, the Ukrainians are more
tolerant and aimed at supporting the well-being of all
people (—0.486 against —0.372). Regarding the value ori-
entations of the “Self-Enhancement” block, both the
Ukrainians and Russians are primarily oriented toward
power versus achievement. They are characterized by
the desire to get social status and wealth, to establish
prestige and control over people and resources. At the
same time, the motivational goal of Ukrainians in
achieving personal success and its demonstration is not
so obvious, as in Russians (0.295 versus 0.128 for
achievement value orientation).

Thus, applying Schwartz’s method, we have ob-
tained results that give us an idea of the motivational
goals of the average citizen of the particular country and
indicate their tendency to act accordingly under the pre-
vailing conditions. However, value orientations are not
similar to actual actions. In the second phase of our
study, we will show how these inclinations turn into
willingness to act stereotypically. We carry out an ana-
lytical comparison of the indices of social and psycho-
logical trends of the inhabitants of Ukraine and Russia,
calculated by us on the basis of data obtained during a
personal survey of respondents in these countries in ac-
cordance with the methodology by O. Potemkina. These
indices were determined on the 11-point scale, where
zero means the absence of this social and psychological
orientation, and 10 points reflects its highest level. The
average value of these indicators forms the idea of nor-
mal emotional level of personality, which corresponds
to 5 points. Accordingly, the obtained values of the cal-
culated indices for each individual direction make it
possible to compare with the normal emotional level of
each direction and detect a deviation from it.

Sampling for Russia was formed from empirical
data, represented in the works by Russian scientists. We
used the results of a survey conducted by A. Vishnyakov,
that used the method of A. Potemkina, who investigated
the relationship between value orientations and psycho-
logical characteristics of work motivation of employees
of medical institutions [7, 8], as well as similar data ob-
tained by T.Babayev and N.Kargin in studying the
problem of effective professional activity [9]. The third
component of the Russian sample was the results of a
survey by L. Zakirova. The survey was conducted in or-
der to identify priority motivational directions and value
orientations for people with high and low levels of cor-
ruption orientation [10].

Since these studies were based on small sample sizes,
Russian samples were combined to obtain a population
that would be comparable to the number of surveyed re-

spondents from Ukraine. As a result, we received a sam-
ple out of 2 500 people. These results, in fact necessi-
tated the selection of data from the European Social
Survey in order to analyze S. Schwartz’s indicators for a
sample of that number.

Accordingly, indices for the Russian sample were
calculated with the help of a weighted arithmetic aver-
age, where the indicator was borrowed from the particu-
lar study, while the number of people in the correspond-
ing survey served as the frequency. The sample for
Ukraine was formed out of 1 828 people, who partici-
pated in our study of social and psychological trends in
the motivation and demand sphere. The results of calcu-
lations of indices of social and psychological orienta-
tions for Ukrainians and Russians are presented in Ta-
ble 2.

In turn, Fig. 2 represents a graphic profile of the so-
cio-psychological trends of Ukrainians and Russians.

Comparing Ukraine and Russia in social and psy-
chological orientations in the motivation and demand
sphere, we conclude that there are almost complete co-
incidence of indices of such trends as altruism, freedom,
and labor in these countries. In addition, our compatri-
ots and our neighbors will act more in favor of others
than themselves under certain conditions. In addition,
they show willingness to sacrifice for the sake of collec-
tive social goals. At the same time, freedom becomes
important for them as a desire for autonomy and inde-
pendence. It is combined with the psychological incli-
nations of people to the sense of importance of not just
engagement in a certain activity, but actually having a
job, labor activity (labor orientation).

Some notions that distinguish the surveyed countries
are the following: focus on egoism, process, result, and
money. According to the data of Table 2, the Ukrainians
are more egocentric than the Russians (3.79 vs. 3.49),
and therefore, they are more likely to receive cash remu-
neration for their work (3.35 vs. 3.10). Regarding the
working activity, the Ukrainians are people with a pre-
dominant focus on the labor process than on its out-
come (5.96 against 5.49 on the process and 5.86 against
6.37 on the result). This directly indicates a greater ori-
entation of the Ukrainian population at the process of
work itself, where creativity, disclosure of their own po-
tentials, self-actualization become important. For such
people, the result of work is not very important. It is
rather a desirable consequence than the main goal. In
other words, the average Ukrainian will not strive to
achieve the result at any price, but rather focus on satis-
faction with the process of work itself. At the same time,
The Ukrainians are less directed at power than the Rus-
sians (3.5 vs. 3.95), which is reflected in far more mod-

Table 2

Level indices of the social and psychological orientations of the personality in the motivational and demand sphere
by O. Potemkina methodology [7—10]

Indices Freedom Power Labor Money Process Result Altruism Egoism
Ukraine 6.32 3.5 5.07 3.35 5.96 5.86 5.74 3.79
Russia 1 6.16 3.95 5.21 3.10 5.49 6.37 5.59 3.49
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Fig. 2. The profile of socio-psychological orientations in the motivation and demand sphere of Ukrainians and Russians

erate strive to control and influence other people and
societies.

Characteristics of the indices of social and psycho-
logical trends allow outlining the main institutional
components of social and economic development. Un-
der the conditions prevailing in Ukraine, its informal
institutions determine a more liberal path of develop-
ment than it is possible in Russia. Freedom coupled
with moderate egoism and an orientation towards mon-
ey, the desire to succeed at the expense of labor force
creates the basis for the development of market forms in
the economic operation. However, the dominance of
altruism, the greater focus on the process rather than the
result of labor combined with the aspirations of the
power, require active state intervention in market pro-
cesses and the control of civil society over the actions of
the state.

Conclusions. Applying the two methods by
Sh. Schwarz and O. Potemkina for the analysis of the in-
formal institutions, we were able to obtain the character-
istics of the institutional environment of the countries at
two epistemological levels: in terms of value orientations
determining the type of motivation; and in terms of so-
cial and psychological orientations determining specific
behavioral mechanisms. By using Sh. Schwartz’s meth-
od for Ukraine, we obtain clear motivation of the popu-
lation (the highest values of the indices) to achieve safe-
ty, harmony and stability in society, relations with other
people and oneself (safety).

The combination of security with conformity shows
the desire for order, stability, and social harmony. In ac-
cordance with these types of motivation, there is also
universalism, implying understanding, tolerance, pro-
tection of the welfare of others, which in combination
with high benevolence, promotes satisfaction of the
needs related to its existence in the external world, the
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abandonment of selfish interests. In combination with
significant self-direction, it activates internal motivation
for creativity, aspiration for novelty and change. There-
fore, according to types of motivation, we have an insti-
tutional environment that cannot stimulate dramatic
changes in society; it rather tends to develop through
evolutionary changes.

According to social and psychological orientations,
the analysis of the existing institutional environment al-
lows us to understand that in principle, these evolution-
ary changes can occur due to market mechanisms, given
the certain expressiveness of egoism, the simultaneous
orientation of both money and labor, orientation at both
the process (5.96) and the result (5.86) of labor activity.
However, the path of liberal reforms is not entirely ac-
ceptable to Ukraine. The domination of altruism over
egoism, high indicators of power-orientation of popula-
tion does not allow defining all potencies of the value
orientation of the individual to freedom and the internal
motivation of self-direction. Therefore, modernization
of Ukrainian society should be based on the combina-
tion of state and market mechanisms of influencing the
development taking into account the specifics of institu-
tional environment of the country.

Therefore, knowing the dominant types of motiva-
tion in society, we can only predict possible trajectory of
development. The direct mechanism of its implementa-
tion reproduces the social and psychological orienta-
tions, which demonstrate solid mental constructions
that motivate people to take certain actions. Therefore,
the main task for the state, while implementing any so-
cial and economic reforms, is to find the exact levers of
influencing the stereotypes of behavior of business enti-
ties to direct their activities in the desired direction. Un-
der such conditions there is contradiction eliminated
between formal institutions, implemented into the soci-
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ety during the modernization, and those informal rules
which historically develop in social and cultural envi-
ronment. Moreover, taking into account cultural values
practiced by representatives of a certain culture when
constructing new social institutions makes it possible to
carry out transformation reforms with considerably less
losses for both society and individuals.
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COLIOKYJIbTYPHUX LIIHHOCTEM, IO 3HAXOOAThCS B iX
OCHOBI, a TaKOX PO3KPUTTS CIleM]iKy iX BIUIMBY Ha
COLiaJIbBHO-€KOHOMIYHUI PO3BUTOK KpaiHMU.

Meroauka. MeTOIONOTIYHOIO OCHOBOIO TOCJi-
JIKEHHSI TOCIYTYyBald KOHLENTYalbHi MiAX0AU iHCTU-
TYLIiOHAJIbHOI €KOHOMIYHOI1 TEOpii, 1110 JO3BOJIUIIO PO3-
misggaTd  HedopMaibHi iHCTUTYTH CYCHIiJIbCTBA SK
YTBOPEHHSI, SIKi MalOTh Y CBOIif OCHOBI COLIIOKYJIBTYPHi
LIIHHOCTi, CTPYKTYPHO MpencTaBeHi HiHHICHUMU Opi-
EHTALIIMUA W COLIAJIbHO-TICUXOJOTIYHUMU CHPSIMY-
BaHHsIMM. OliHKa LiHHICHUX OpieHTalliil 6a3yBajiach
Ha metoauui L. IIIBapiua, a couiaabHO-TICUXOIOTIUHI
CIIpsIMYBaHHSI OyJM BUSIBJIECHI HAa OCHOBI METOIUKU
O.I1oTbOMKIHOI Ta OLiHEHI 3a JOITOMOTOIO 3BaKEHOIL
cepenHboi apudmernyHoi. ITopiBHIHHS LIHHICHUX
Opi€HTalil i coLiaJbHO-IICUXOJOTIYHUX CIIPSIMyBaHb
3MiiCHIOBAJIOCS HA OCHOBI KOMIApaTUBHOTO aHali3y.

Pe3ynbTaTu. [TokazaHo, 1110 coliaJbHO-€KOHOMIU-
HUI PO3BUTOK CYCITIJIbCTBA € 3aJI€XKHUM Bill iHCTUTYILi-
OHAJIBHOTO CepeoBUIa €KOHOMIUHOI AisJIBHOCTI JIIO-
niei, sike GopMyeThes i3 hopMabHUX i HeopMaTbHUX
IHCTUTYTIiB. 151 3a0e3mevyeHHsT MOCTYIaIbHOTO PyXY
CyCHIbCTBA BAXJIMBO OOMPATH TaKi (popMasibHi iHCTH-
TYTH, SIKi OU He cyrnepeursiu HeopMaIbHUM HOPpMaM i
IIpaBUJIaM, 110 BCTAHOBUJIMCS B CYCITUIBCTBI IIPOTSITOM
ICTOPUYHOTrO TIepioay PO3BUTKY Mi BIUIUBOM KYJIbTY-
pu. [1poneMoHCTpOBaHO, 1110 B OCHOBI OYIb-SIKOIO iH-
CTUTYTY CYCHIJIbCTBA 3HAXOISThCS COLIOKYJIbTYPHI
LIIHHOCTI, SIKi OMMUCYIOTh 3arajibHi cTpaTerii TisIbHOCTI
Jroaeit i HabyBalOTh KOHKPETHUX (hOPM MPOSIBY Uepes
LIiHHiCHI Opi€HTallii Ta COLliaIbHO-TICUXOJIOTiYHi CIIpsI-
MyBaHHs. [IpencraBieHi TeopeTUUHE MiATPYHTS Ta Me-
TOMOJIOTiSI OLIHKHU LIHHICHUX Opi€HTALlill i collialibHO-
MCUXOJIOTIYHUX clipsiMyBaHb. Ha ocHoBi gaHux Euro-
pean Social Survey po3paxoBaHi iHIEKCU LiHHICHMX
opienTauii . IIBapua, 110 Oyau criiBCTaBlieHi 3 iH-
IeKCaMH  COIIiaTbHO-TICXOJIOTIYHUX  CIIPSIMyBaHb,
OTPUMAHUX Ha OCHOBI TaHUX EMITipUIHNX TOCITiIKEHb,
MMPOBeAeHUX aBTOpaMu Ha BUOipii 2058 xxuteniB Ykpa-
iHM. 3mificHEHO KOMITapaTUBHMI aHaji3 LiHHICHUX
opieHTallill i CcOLiaTbHO-TICUXOJOTIYHUX CIPSIMYBaHb
xuteniB Ykpainu ta P®, mokazaHo BIIUB Hedop-
MaJIbHUX iHCTUTYTIB Ha XapaKTep COLiaJbHO-eKOHO-
MiYHOTO PO3BUTKY IIUX KpaiH.

HaykoBa HoBu3Ha. PO3KPUTTS CTPYKTYpHOI OpraHi-
3alii He(OPMAIbHOTO IHCTUTYTY $SK AUHAMIYHOIO
KOHCTPYKTY, C(OOPMOBAHOTO i3 COLIOKYIbTYPHUX LiH-
HOCTeH, LiHHICHUX Opi€HTALlili i COLiaJIbHO-TICUX0JIO-
TYHUX CIIpsIMyBaHb. HOBMM TeOpeTUKO-METOMIOIOTIU-
HUM TIiIXOIOM € TIOEIHAHHS B JOCITIIKeHHi Hedop-
MaJIbHUX IHCTUTYTIB cycrinberBa Metoauk L. IIBap-
ma T1a O.IloThbOMKiHOI, IO HO3BOJISIE BUSIBUTH SIK
CIIPSIMOBAHICTh 1HAMBIAYadbHUX MOili, TaK i CIOCIO IO0-
CSITHEHHST METU CTEPEOTUITHUM YMHOM.

IIpakTiyna 3HauumicTh. HaykoBi ysIBI€HHS 11010
3aJIE’KHOCTi COLIiaIbHO-6KOHOMIYHOTO PO3BUTKY CYC-
MJIBCTBA Bill COLLIOKYJIBTYPHUX CKJIAJOBUX, MPENCTaB-
JIeHUX He(pOpMaTbHUMU iHCTUTYTaMU, d0O3BOJISIOTH
PO3LIKMPUTU KOJIO IEeTepPMiHAHT, Ha sSIKi MOXHa 3Mili-
CHIOBATH PETYITIOIOUNI BIUIUB 3 METOIO CIIPSIMYBaHHS
CYCIIUTBCTBA IUISIXOM TIPOTrpecy. 3a TaKUX YMOB Bil-
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KPUBAETHCS MOXJIUBICTb 3OiCHIOBATH  CYCITUIBHI
TpaHncdopMallii y BiIlTOBiTHOCTI 10 JOMIHYIOUMX IIiH-
HOCTEl MaHyIo4oi KylbTypH, 110 poouTh pedopmu, 3
OfHOro OOKy, Oinbll e(pEeKTUBHUMMU, a 3 iHIIOTO —
MEHII OOJIiICHUMU IS JIIoAei, siki (popMyBaiu CBOIO
CBiIOMICTb TPOTSITOM TPUBAJIOIO iCTOPUYHOTO PO3-
BUTKY.
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Heab. OmnpenesieHue KIOYEBBIX HeDOPMaTbHBIX
WHCTUTYTOB YKPAaMHCKOTO OOIIECTBA YePe3 BEISIBICHUE
COLIMOKYJIBTYPHBIX LICHHOCTEM, HAXOMSIINXCS B MX OC-
HOBE, a TAaKXKe PACKPBITHE CIIEN(PUKN NX BIUSTHUS Ha
COLIMAIbHO-9KOHOMMWYECKOE Pa3BUTHE CTPAHBI.

Metoauka. MeTonoornuyeckoil OCHOBOM NCCIIen0-
BaHMS TTOCTYKUIM KOHIIETITYaIbHbIC TTOAXOIbI MHCTH -
TYLIMOHAJILHOM SKOHOMUYECKOU TEOpPUHU, YTO MO3BO-
JINJIO paccMaTpuBaTh HeopMaabHbIe MHCTUTYTHI 00-
1IecTBa KaKk o0Opa3oBaHMsI, UMEIOIINE B CBOEH OCHOBE
COLIMOKYJIBTYPHBIE IIEHHOCTH, CTPYKTYPHO IPEICTaB-
JICHHBIE LIEHHOCTHBIMU OPUEHTALIMSIMU 1 COLIMATBLHO-
TICUXOJOTUYECKUMU YcTaHOBKaMU. OILieHKa IIEHHOCT-
HBIX OpMEHTAIINI OCHOBaHa Ha MeToauke I11. [1IBapia,
a COIMAJIbHO-TICUXOJIOTUYECKIE YCTAHOBKH OBLIH 00-
HapyXeHbl Ha OCHOBe MeTomuku A.lloTeMKuHOW U
OIICHEHBI C TTOMOIIBIO B3BEIIICHHOM CpemHeil aprudMe-
tndeckoii. CpaBHEHUE LIEHHOCTHBIX OpUEHTAlUil U
COLIMAJIbHO-TICUXOJIOTUUECKMX ~ YCTPEMJICHUI  OCy-
ILIECTBJISUIOCh HA OCHOBE KOMIIapaTUBHOI'O aHaJI13a.

Pe3yabTatel. [TokazaHo, 4To colMaaibHO-3KOHOMU-
YecKoe pa3BUTHE OOLIECTBA SIBJASETCS 3aBUCUMbBIM OT
WHCTUTYIIMOHAJIBHOM Cpelbl SKOHOMWYECKOW Ies-
TEJIbHOCTU JIofAel, KoTopasi ¢opmupyercst u3z op-
MaJIBHBIX ¥ He(hOpMaJIbHBIX MHCTUTYTOB. JIJIsT obectie-
YeHUS TTOCTYIATEILHOTO ABIKEHUS OOIIECTBA BasKHO
BBIOMpATh Takue (OpMajbHbIE MHCTUTYTBI, KOTOPBIC
OBl HE MPOTUBOPEUINIM He(hOpMaJbHBIM HOpPMaM U
MpaBUjIaM, YCTAHOBUBIIMMCSI B OOIIIECTBE B TCUCHMUE
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HCTOPUYECKOTO TICPMOMA pPAa3BUTHUS II0H BIUSHUEM
KYJIbTYpHI. [IpomeMOHCTpUpPOBaHO, YTO B OCHOBE JIIO-
00ro MHCTUTYTA OOILECTBA HAXOASITCS COLIMOKYIIBTYP-
HbIE IICHHOCTH, OTIMCHIBAIOIIINE OOIITNE CTPATEeI U s~
TEJbHOCTU JIOACH W MpuobOpeTarolure KOHKPETHbIC
(hopMBbI MposIBIIEHUST Yepe3 UEHHOCTHbIE OPUEHTALUU
U COLIMAJIbHO-TICUXOJIOTUYEeCKUe ycTaHOBKU. Ilpen-
CTaBJICHbI TCOPETHMYECKHE OCHOBHI M METOHOJIOTHSI
OLIEHKU LIEHHOCTHBIX OPUEHTALIMI U COLIMATbHO-TICH-
XOJIOTMYECKMX YCTaHOBOK. Ha ocHoBe maHHBIX Euro-
pean Social Survey paccurTaHbl UHAEKCHI LIEHHOCTHBIX
opueHTtauuii L. [lIBapua, KoTopble ObUIM COIOCTAB-
JICHBI C WHIEKCAMH COIMAIBHO-TICUXOJIOTHUECKIX
YCTaHOBOK, ITOJTYYCHHBIX HA OCHOBE TaHHBIX SMITHPH-
YeCKUX WCCJICNOBAaHWI, MPOBEICHHBIX aBTOpaMM Ha
BeIOOpKe 2058 xuteneit YkpanHbl. OCylIecTBIECH KOM-
MapaTUBHBIA aHAJIN3 LHEHHOCTHBIX OPUEHTALIUIA U CO-
LIMATbHO-TICUXOJIOTUYECKUX ~ YCTAaHOBOK  KUTEJEH
Vkpaunsl 1 P®, nokaszaHo BiausgHUEe HehOPMaATbHBIX
WHCTUTYTOB Ha XapaKTep COIMaTbHO-3KOHOMNYECKO-
TO Pa3BUTHUS 3TUX CTPaH.

Hayunas HoBu3Ha. PackpbITHe CTPYKTYpPHOI Opra-
HU3aIUU He(OpMaIbHOTO MHCTUTYTA KaK TMHAMMIYIC-
CKOT0 KOHCTPYKTa, C(hOPMUPOBAHHOTO 13 COLIMOKYITh-
TYPHBIX IIEHHOCTEH, IIEHHOCTHBIX OPHEHTALIMI W CO-
IMATEHO-TICUXOJIOTMIECKNX YCTaHOBOK. HOBBIM Teo-
PETUKO-METONOJIOTUICCKUM TIOIXOIOM SIBIISIETCS CO-
YyeTaHUE B MCCIIeAOBaHUU He(OPMaIbHBIX MHCTUTYTOB
oomectBa Metonuk II. IlIBapua u O.I[loTemMKuHOIA,
YTO MO3BOJISIET BBISIBUTH KaK HaMpaBJIEHHOCTb WHIM-
BUIYyaJIbHBIX NEUCTBUI, TaK U CIOCOO TOCTUKEHMSI
LIEJIM CTEPEOTUITHBIM 00pa3oM.

IIpakTuyeckas 3HauumMocTh. HayuHble nipeacTaBiie-
HUS O 3aBUCUMOCTH COIHMAIBHO-3KOHOMHUUYECKOTO
Pa3BUTHSI OOIIECTBA OT COLTMOKYIBTYPHBIX COCTABJISTIO-
IINX, TIPEACTaBICHHBIX He(pOpMaTbHBIMM MHCTUTYTA-
MM, TIO3BOJISIIOT PACIIMPUTh KPYr OEeTCPMUHAHT, Ha
KOTOpBIE MOXHO OCYIIECTBIISITh PETyIMPYIOIIee BO3-
MEWCTBUE C IIeJIbI0 HAMpaBJIeHUsI OOIIECTBA IO ITyTH
nporpecca. IIpy Takux yCIOBUSIX OTKPBIBAeTCS BO3-
MOXHOCTh OCYIIECTBJISITh OOIIIECTBEHHBIE TpaHChOp-
Maly¥ B COOTBETCTBUU C JOMUHUPYIOIIUMU LIEHHO-
CTSMHU TOCMOJCTBYIOLIEH KYJIbTYphl, UYTO AeJIaeT pe-
(opmbI, ¢ 0THOI CTOPOHBI, OoJsiee 3(PHEeKTUBHBIMU, a C
JIpyroii — MeHee 0OoJIe3BHEHHBIMU IS Jitofeit, hopmu-
POBAaBILIMX CBOE CO3HAHWE B TEYEHUE JIMTEIBLHOTO
HMCTOPUUYECKOTO Pa3BUTHS.

KimoueBble ¢l10Ba: coyuanibHO-3KOHOMUMECKOe PA36U-
mue, He@OPMAaNbHble UHCMUMYMbL, COUUOKYAbIMYPHBIE
UYEHHOCMU, UeHHOCMHbIe OpUeHMAayuu, COUUANbHO-NCU-
XoaoeuuecKue yCmaHo8KuU
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