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ÓÄÊ 81-115 [811.111+811.161.2] 

Þ. Î. Ñàôüÿí 

ÊÎÍÖÅÏÒ “CHARMER”/“×ÀÐ²ÂÍÀ ËÞÄÈÍÀ” 
Â ÀÍÃËÈÉÑÊÎÉ È ÓÊÐÀÈÍÑÊÎÉ 

ËÈÍÃÂÎÊÓËÜÒÓÐÀÕ 

Ñòàòüÿ ïîñâÿùåíà èññëåäîâàíèþ ïîíÿòèéíûõ è îáðàçíûõ îñîáåííîñ-
òåé êîíöåïòà CHARMER/×ÀÐ²ÂÍÀ ËÞÄÈÍÀ â àíãëèéñêîé è óêðàèí-
ñêîé ëèíãâîêóëüòóðàõ, åãî ñåìàíòèêè è ñïîñîáîâ âåðáàëèçàöèè íà îñíîâå 
ñëîâàðíûõ äåôèíèöèé, à òàêæå àíàëèçó ñõîäñòâ è ðàçëè÷èé êîãíèòèâíûõ 
ïðèçíàêîâ äàííîãî êîíöåïòà â äâóõ ëèíãâîêóëüòóðàõ. 

Êëþ÷åâûå ñëîâà: êîíöåïò CHARMER/×ÀÐ²ÂÍÀ ËÞÄÈÍÀ, âåðáàëè-
çàöèÿ, ïîíÿòèéíûé, îáðàçíûé, êîãíèòèâíûé, ëèíãâîêóëüòóðà. 

Ñòàòòþ ïðèñâÿ÷åíî äîñë³äæåííþ ïîíÿò³éíèõ òà îáðàçíèõ îñîáëè-
âîñòåé êîíöåïòó CHARMER/×ÀÐ²ÂÍÀ ËÞÄÈÍÀ â àíãë³éñüê³é òà óêðà-
¿íñüê³é ë³íãâîêóëüòóðàõ, éîãî ñåìàíòèêè òà çàñîá³â âåðáàë³çàö³¿ ó ôîðì³ 
ñëîâíèêîâèõ äåô³í³ö³é, à òàêîæ àíàë³çó ñï³ëüíèõ òà â³äì³ííèõ êîãí³òèâ-
íèõ îçíàê öüîãî êîíöåïòó ó äâîõ ë³íãâîêóëüòóðàõ. 

Êëþ÷îâ³ ñëîâà: êîíöåïò ×ÀÐ²ÂÍÀ ËÞÄÈÍÀ, âåðáàë³çàö³ÿ, ïîíÿò³é-
íèé, îáðàçíèé, êîãí³òèâíèé, ë³íãâîêóëüòóðà. 

The article focuses on the study of the notional and figurative specifics of 
the CHARMER concept in the English and Ukrainian linguistic cultures, its se-
mantics and means of verbalization based on dictionary definitions, as well as 
common and distinctive cognitive attributes of the CHARMER concept in both 
linguistic cultures. 

Key words: CHARMER concept, verbalization, notional, figurative, cogni-
tive, linguistic culture. 

Öåëüþ íàñòîÿùåé ñòàòüè ÿâëÿåòñÿ èññëåäîâàíèå ñóáêîíöåï-
òà “CHARMER”/“×ÀÐ²ÂÍÀ ËÞÄÈÍÀ” â ñîñòàâå àíãëîÿçû÷-
íîãî êîíöåïòà CHARM/×ÀÐ²ÂÍ²ÑÒÜ â àíãëèéñêîé è óêðàèí-
ñêîé ëèíãâîêóëüòóðàõ è îïðåäåëåíèå åãî îáùèõ è ðàçëè÷èòåëüíûõ 
÷åðò. Â íàñòîÿùåé ñòàòüå ðåøàþòñÿ ñëåäóþùèå àêòóàëüíûå çàäà-
÷è: 1) èññëåäóþòñÿ ïîíÿòèéíûå, öåííîñòíûå è îáðàçíûå ñîñòàâ-
ëÿþùèå ìîäàëüíî-îöåíî÷ íîãî êîíöåïòà ÎÁÀßÍÈÅ â ðàçíûõ 
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ëèíãâî êóëüòóðàõ; 2) èçó÷àþòñÿ ñåìàíòèêà è ñïîñîáû âåðáàëèçàöèè 
êîíöåïòà “CHARMER”/”×ÀÐ²ÂÍÀ ËÞÄÈÍÀ” â àíãëèéñêîì è 
óêðàèíñêîì ÿçûêàõ íà îñíîâå ñëîâàðíûõ äåôèíèöèé, 3) àíàëèçè-
ðóþòñÿ ñõîäñòâà è ðàçëè÷èÿ â ñïîñîáàõ âåðáàëèçàöèè ñóáêîíöåïòà 
“CHARMER”/”×ÀÐ²ÂÍÀ ËÞÄÈÍÀ” â äâóõ ëèíãâîêóëüòóðàõ. 

Ëèíãâîêóëüòóðíûå êîíöåïòû ÿâëÿþòñÿ êîíöåíòðèðîâàííûì âû-
ðàæåíèåì êóëüòóðû ýòíîñà è îñíîâíûìè åäèíèöàìè ÿçûêîâîãî ñî-
çíàíèÿ, èìåþùèå ÿçûêîâîå âûðàæåíèå è õàðàêòåðèçóþùèåñÿ êàê 
îïðåäåëåííîé îáùíîñòüþ, òàê è ñïåöèôèêîé. Èññëåäîâàíèå ëèíãâî-
êóëüòóðíûõ êîíöåïòîâ íàïðàâëåíî íà âûÿâëåíèå ñïåöèôèêè ÿçûêî-
âîãî îñâîåíèÿ äåéñòâèòåëüíîñòè [1, 121]. Ñðåäè ìåíòàëüíûõ îáðàçî-
âàíèé, ñ ïîìîùüþ êîòîðûõ ÷åëîâåê ôèêñèðóåò â ïàìÿòè ñâîé îïûò, 
âûäåëÿþòñÿ îñîáûå êîíöåïòû êàòåãîðèàëüíîãî õàðàêòåðà, êîòîðûå, 
â ñâîþ î÷åðåäü, äåëÿòñÿ íà ïàðàìåòðè÷åñêèå (ÏÐÎÑÒÐÀÍ ÑÒÂÎ, 
ÂÐÅÌß, ÎÏÐÅÄÅËÅÍÍÎÑÒÜ), ýêçèñòåíöèàëüíûå (ÑÂÎÁÎÄÀ, 
Ñ×ÀÑÒÜÅ, ËÞÁÎÂÜ), ìîäàëüíî-îöåíî÷íûå (ÂÅÐÎßÒÍÎÑÒÜ, 
ÏÎÄËÈÍÍÎÑÒÜ, ÏÐÎÑÒÎÒÀ) [2, 95]. Êîíöåïò ÎÁÀßÍÈÅ ÿâëÿåò-
ñÿ ìîäàëüíî-îöåíî÷íûì êàòåãîðèàëüíûì êîíöåïòîì, êîòîðûé, â îò-
ëè÷èå îò êîíöåïòà êðàñîòà, ïîíÿòèéíûìè ñîñòàâëÿþùèìè êîòîðî-
ãî ÿâëÿåòñÿ ýñòåòè÷åñêàÿ îöåíêà è èäåàë [3], ïî-ðàçíîìó òîëêóåòñÿ â 
ðàçëè÷íûõ êóëüòóðàõ è àññîöèèðóåòñÿ, ïðåæäå âñåãî, ñ ÿðêîé (íå îáÿ-
çàòåëüíî êðàñèâîé) âíåøíîñòüþ ÷åëîâåêà, èíäèâèäóàëüíûì ñòèëåì 
ïîâåäåíèÿ, ïðèÿòíîé ìàíåðîé îáùåíèÿ, ýìîöèîíàëüíûì ñîñòîÿíè-
åì âîîäóøåâëåíèÿ, êîòîðîå âûðàæàåòñÿ â îïðåäåëåííûõ õàðàêòåðèñ-
òèêàõ ãîëîñà è æåñòàõ [4]. 

Â ðàçëè÷íûõ êóëüòóðàõ öåííîñòíûå õàðàêòåðèñòèêè îáàÿíèÿ ñâÿ-
çàíû ÷àùå âñåãî ñ ïîíÿòèåì ïðèâëåêàòåëüíîñòè (àíãë. charm, óêð. 
ïðèâàáëèâ³ñòü). Â ôåíîìåíå ïðèâëåêàòåëüíîñòè íåïðåìåííî ïðè-
ñóòñòâóþò ãåíäåðíûé (ìóæ÷èíû ÷àùå íàçûâàþò ïðèâëåêàòåëüíûìè 
æåíùèí, à æåíùèíû — ìóæ÷èí), à òàêæå ýòíîñïåöèôè÷åñêèé êîì-
ïîíåíòû (íàïð., “ñëàâÿíñêàÿ êðàñîòà”, “àíãëèéñêîå áëàãîðîäñòâî”, 
“èñïàíñêàÿ ñòðàñòíîñòü” è äð.). Ïðèâëåêàòåëüíûé ÷åëîâåê âûçûâàåò 
ê ñåáå íåîáúÿñíèìîå ïðèòÿæåíèå, êîòîðîå ñâÿçûâàåòñÿ, íàïðèìåð, â 
îáûäåííîì ÿçûêå ñ ïîíÿòèÿìè ôëþèäû èëè ôëþèäíîñòü. Òàêîå âîñ-
ïðèÿòèå ÷åëîâåêà âîçíèêàåò, åñëè îí âûçûâàåò ó ñîáåñåäíèêà ñèìïà-
òèþ, ÷óâñòâî äóõîâíîé áëèçîñòè, ïðè ýòîì ÷óâñòâóåòñÿ ãîòîâíîñòü ê 
îòêðûòûì è èñêðåííèì îòíîøåíèÿì [5]. Òàêæå â îáûäåííîì ÿçûêå 
îáàÿíèå ÷àñòî àññîöèèðóåòñÿ ñ ïîíÿòèåì àóðà (äð.-ãðå÷. œ — äó-
íîâåíèå âåòåðêà, ïîòîê), êîòîðàÿ ðàñïðîñòðàíÿåòñÿ êàê òîíêàÿ íåâè-
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äèìàÿ ñóáñòàíöèÿ è âîçäåéñòâóåò íà îêðóæàþùèõ (íàïðèìåð, “îíà 
(Îäðè Õåïáåðí) ðàñïðîñòðàíÿëà âîêðóã ñåáÿ àóðó âäîõíîâåííîé àêòðè-
ñû”, “ãäå áû íè ïîÿâëÿëñÿ Êèð Áóëû÷åâ, îí ðàñïðîñòðàíÿë âîêðóã ñåáÿ 
àóðó äîáðîæåëàòåëüíîñòè”). Òîëêîâàíèå îáàÿíèÿ òàêæå ñâÿçûâàåòñÿ 
ñ ëè÷íîñòíîé õàðèçìîé, êîòîðàÿ â îáûäåííîì ïðåäñòàâëåíèè ëþäåé 
÷àùå âñåãî ñ÷èòàåòñÿ âðîæäåííûì ñâîéñòâîì, ñâÿçûâàåòñÿ ñ òðóäíî-
îáúÿñíèìîé ïðèòÿãàòåëüíîñòüþ ÷åëîâåêà è ïðèñóùà êàê ïóáëè÷íûì 
ëè÷íîñòÿì, òàê è ëþáîìó äðóãîìó ÷åëîâåêó âîîáùå [6]. 

Â ðóññêîì ÿçûêå äëÿ îáîçíà÷åíèÿ îáàÿòåëüíîãî ÷åëîâåêà ëþáîãî 
ïîëà èñïîëüçóåòñÿ ýìîöèîíàëüíî îêðàøåííàÿ ëåêñè÷åñêàÿ åäèíèöà 
îáàÿøêà, êîòîðàÿ ðàññìàòðèâàåòñÿ â ðàìêàõ êîíöåïòà êðàñîòà è âõî-
äèò â ðÿä ëåêñåì, âûðàæàþùèõ ýñòåòè÷åñêóþ ðàçíîâèäíîñòü îöåíêè, 
íàïðèìåð, êðàñèâûé, êðàñîòà, êðàñàâèöà, êðàñîòêà, êðàëÿ, êðàñîòóëÿ, 
êðàñáâåö è êðàñàâéö, êðàñàâ÷èê, î÷àðîâàøêà è ò. ä.) [7, 24–35]. Ñèíî-
íèìè÷íûìè âàðèàíòàìè ëåêñåìû îáàÿøêà â ðóññêîì ÿçûêå ÿâëÿþòñÿ 
äóøêà, î÷àðîâàøà, ïðåëåñòü, ïðåëåñòíèöà, î÷àðîâàøå÷êà, î÷àðîâàøêà 
[http://dic.academic.ru/dic.nsf/dic_synonims]. Â ðàçãîâîðíîé ðå÷è âñòðå-
÷àåòñÿ òàêæå âàðâàðèçì ôðàíöóçñêîãî ïðîèñõîæäåíèÿ “øàðì¸ð”, 
çàèìñòâîâàííûé, êîãäà ïîÿâèëèñü àðèñòîêðàòè÷åñêèå áàëû, è çàòåì 
ýòî ñëîâî èñ÷åçëî èç óïîòðåáëåíèÿ, êîãäà â ñîâåòñêèé ïåðèîä áûëè 
îòìåíåíû è áàëû, è àðèñòîêðàòèÿ, íàïðèìåð, “áûâøèé ïàðèæñêèé 
áóëüâàðäüå èç ãâàðäåéñêèõ îôèöåðîâ è ñàëîííûé øàðì¸ð Ïðîòîïî-
ïîâ áûë ñêëîíåí ê àêò¸ðñòâó è ïàòåòèêå” [8, 111–113]. 

Âî ôðàíöóçñêîì ÿçûêå äëÿ ïîíÿòèÿ “îáàÿòåëüíûé ÷åëîâåê” èñ-
ïîëüçóåòñÿ îáîçíà÷åíèå “personne charmante“, òîãäà êàê ñëîâî charmeur 
îáîçíà÷àåò ëèöî ëþáîãî ïîëà “ñîáëàçíèòåëü /ñîáëàçíèòåëüíèöà, ñåð-
äöååä, ïîêîðèòåëü/ ïîêîðèòåëüíèöà ñåðäåö. Â íåìåöêîì ÿçûêå òàêæå 
åñòü ïîíÿòèå Charmeur, âçÿòîå èç ôðàíöóçñêîãî ÿçûêà, êîòîðîå èñ-
ïîëüçóåòñÿ òîëüêî äëÿ õàðàêòåðèñòèêè ìóæ÷èí, îêàçûâàþùèõ íåîò-
ðàçèìîå âëèÿíèå íà æåíùèí (íàïð., er war ein rechter Charmeur: viele 
der anwesenden jungen Damen waren seinem Charme erlegen). Â íèäåðëàíä-
ñêîì ÿçûêå òàêæå èñïîëüçóåòñÿ çàèìñòâîâàíèå èç ôðàíöóçñêîãî ÿçû-
êà charmant (“î÷àðîâàòåëüíûé, îáàÿòåëüíûé”) íàðÿäó ñ íèäåðëàíä-
ñêèìè betoverend (“î÷àðîâàòåëüíûé, îáâîðîæèòåëüíûé”) è bekoorlijk 
(“î÷àðîâàòåëüíûé, ïëåíèòåëüíûé, ïðåëåñòíûé”). 

Êîíöåïò CHARM â àíãëèéñêîé ëèíãâîêóëüòóðå îïðåäåëÿåòñÿ òà-
êèìè ïîíÿòèÿìè, êàê MAGIC POWER (ìàãè÷åñêàÿ ñèëà), INCANTA-
TION (÷àðû), ENCHANTMENT (î÷àðîâàíèå), ATTRACTIVENESS (ïðè-
âëåêàòåëüíîñòü), APPEAL (ïðèòÿãàòåëüíîñòü), CHARISMA (õàðèçìà). 
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Ïðè ýòîì õàðèçìà çà ðàìêàìè ðåëèãèîçíîãî è ïîëèòè÷åñêîãî äèñêóð-
ñîâ îáîçíà÷àåò íåîòðàçèìóþ ïðèâëåêàòåëüíîñòü ÷åëîâåêà (compelling 
attractiveness), ñïîñîáíîå âûçâàòü ïðåêëîíåíèå ó äðóãèõ (can inspire 
devotion in others) [9]. Ýòèìîëîãèÿ ëåêñåìû charm âîñõîäèò ê ñòàðî-
ôðàíöóçñêîìó charmer, ãäå îíî îáîçíà÷àëî “to enchant, to fill (someone) 
with desire (for something); to protect, cure, treat; to maltreat, harm”. Â ñòà-
ðîôðàíöóçñêîì charmer èñïîëüçîâàëîñü êàê â ìàãè÷åñêîì, òàê è íå â 
ìàãè÷åñêîì çíà÷åíèÿõ (ñð. OFr charmer <late lat. carminare<lat. carmen 
= carminibus solvere mentes/ çàêëèíàíèå, ìàãè÷åñêàÿ ôîðìóëà). Â àíãëèé-
ñêîì ÿçûêå èñïîëüçóåòñÿ ñ ñåðåäèíû 15-ãî âåêà â çíà÷åíèè “to win over 
by treating pleasingly, delight”/”ðàñïîëîæèòü ê ñåáå ïðèÿòíûì îáðàùå-
íèåì, î÷àðîâàíèåì”. Êëèøå ñharmed (ñîêðàùåííî îò “I am charme “) 
èñïîëüçóåòñÿ ñ 1825 ã. â êà÷åñòâå ñòàíäàðòíîãî îòâåòà íà ïðèâåò ñòâèå 
èëè çíàêîìñòâî â çíà÷åíèè “ß î÷åíü ðàä! (Ðàä!)” [10]. 

Ñóáêîíöåïò CHARMER âõîäèò â ñîñòàâ àíãëîÿçû÷íîãî êîíöåï-
òà CHARM è îïðåäåëÿåòñÿ êàê “a person with an attractive, engaging 
personality, a person who habitually seeks to impress or manipulate others by 
exploiting an ability to charm” [11]. 

Ëåêñåìà charmer â àíãëèéñêîì ÿçûêå ïðåäñòàâëåíà äâóìÿ ñåìåìà-
ìè: 1) charmer — a person claiming or seeming to have magical powers (ñèí. 
magician, sorcerer) (÷àðîäåé, ìàã, âîëøåáíèê), íàïðèìåð, He was a 
charmer, and could even read the thoughts of people (Îí áûë âîëøåáíèêîì 
è ìîã äàæå ÷èòàòü ìûñëè ëþäåé); 2) charmer — an attractive person, one 
who possesses great attractiveness or powers of fascination; usually applied to 
a woman (îáàÿòåëüíàÿ ëè÷íîñòü, îáëàäàòåëü áîëüøîé ïðèâëåêàòåëü-
íîñòè èëè ñïîñîáíîñòè î÷àðîâûâàòü), èñïîëüçóåìîå îáû÷íî ïî îò-
íîøåíèþ ê æåíùèíå [12], íàïðèìåð, 1) Speak sweet Charmer, Will you 
be always true? (Ñêàæè, ñëàäêàÿ î÷àðîâàòåëüíèöà, òû âñåãäà áóäåøü 
âåðíîé?) (1677 T. D’Urfey Madam Fickle ); 2) Thus the sweet charmers 
warbled o’er the main (Òàê íàïåðåáîé çàëèâàëèñü ñëàäêèå î÷àðîâàòåëü-
íèöû.) (1725 W. Broome in Pope et al. tr. Homer Odyssey III.); 3) How 
happy could I be with either, Were t’other dear Charmer away (Êàê ñ÷àñ-
òëèâ áûë áû ñ ëþáîé, åñëè áû íå áûëî âòîðîé î÷àðîâàòåëüíèöû.) 
(1728 J. Gay Beggar’s Opera); 4) Turn, Angelina, ever dear, My charmer, 
turn to see Thy own, thy long-lost Edwin here (Ïîâåðíèñü, Àíãåëèíà, 
äîðîãàÿ ìîÿ î÷àðîâàòåëüíèöà, ïîâåðíèñü è ïîñìîòðè íà òâîåãî äàâíî 
ïîòåðÿííîãî Ýäâèíà.) (1765 O. Goldsmith Hermit ); 5) Mrs. Mountford 
(a veteran charmer of fifty) (Ã-æà Ìàóíòôîðä (îïûòíàÿ 50-ëåòíÿÿ î÷àðî-
âàòåëüíèöà).) (1852 Thackeray Henry Esmond II.) [13]. 
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Ñèíîíèìè÷íûé ðÿä ëåêñåìû charmer îáðàçóþò ñóùåñòâèòåëüíûå 
allurer (îáîëüñòèòåëü, ñîáëàçíèòåëü), enticer (ñîáëàçíèòåü), inveigler 
(îáîëüñòèòåëü), smoothie (íåîòðàçèìûé ìóæ÷èíà, ñåðäöååä), sweet 
talker (ëüñòåö), heart-throb, lady-killer (ñåðäöååä), êîòîðûå îòíîñÿòñÿ 
ê õàðàêòåðèñòèêàì ëèö òîëüêî ìóæñêîãî ïîëà, íàïðèìåð, You always 
have to act like some half-assed charmer scamming like it really mattered [14]. 
Â ñâîþ î÷åðåäü, îáàÿòåëüíûå ëèöà æåíñêîãî ïîëà îáîçíà÷àþòñÿ êàê a 
sweetie, a sweet girl (äóøêà), pippin (êðàñîòêà), sweetpie (ëàïî÷êà), sweetie 
pie, lovey, honey, dearie (ìèëî÷êà). Ãåíäåðíî íåéòðàëüíûì ÿâëÿåòñÿ 
âàðèàíò cutie, (íàïð. Her boyfriend’s a real cutie; in her days as a chorus 
girl she was a real cutie), êîòîðûé íàèáîëåå áëèçîê ê ðóññêîìó âàðèàíòó 
“îáàÿøêà”. Òàêæå äëÿ îáîçíà÷åíèÿ îáàÿòåëüíûõ äåòåé èñïîëüçóþò-
ñÿ âàðèàíòû a little charmer, little kiddie charmers, little angel, íàïðèìåð, 
Bella’s a little charmer — you’ll never meet a more likeable child [15]. 

Îòäåëüíîå ìåñòî â óêàçàííîì ðÿäó ñèíîíèìîâ ëåêñåìû charmer â 
àíãëèéñêîì ÿçûêå çàíèìàåò Prince Charming (ïðåêðàñíûé ïðèíö), êî-
òîðûé îïðåäåëÿåòñÿ êàê “suitor who fulfills the dreams of his beloved” èëè 
“a man of often specious charm toward women” [16] è ïðåäñòàâëÿåò ñîáîé 
àðõåòèïè÷íûé îáðàç, âûìûøëåííûé ãåðîé ñêàçêè (“Snow White”, 
“Sleeping Beauty”, “Cinderella”), êàðòèíû èëè ôèëüìà. Îáðàç ïðå-
êðàñíîãî ïðèíöà, íåðåäêî íàçûâàåìîãî òàêæå “ïðèíöåì íà áåëîì 
êîíå”, çàêðåïèëñÿ â ñîâðåìåííîé êóëüòóðå â êà÷åñòâå àáñòðàêòíîãî, 
ýòàëîííîãî èäåàëüíîãî ìóæ÷èíû, ìóæ÷èíû ìå÷òû, âñòðå÷è ñ êîòî-
ðûì ÿêîáû æä¸ò êàæäàÿ æåíùèíà, è êîòîðûé ðåøèò âñå å¸ ïðîáëå-
ìû (íàïð., She was still waiting to meet her Prince Charming; ’I’ve found 
my Prince Charming’: Luxembourg’s bride on how she fell in love with 
her fiancé è äð.) 

Îöåíêà ÷åëîâåêà êàê îáàÿòåëüíîãî â àíãëèéñêîì ÿçûêå ýêñïëèöè-
ðóåòñÿ øèðîêèì íàáîðîì îïðåäåëåíèé, ïðåäñòàâëÿþùèõ ñîáîé ñèíî-
íèìè÷íûå çíà÷åíèÿ ïðèëàãàòåëüíîãî charming ñ ðàçëè÷íûìè äîìè-
íàíòàìè: 1) captivating – çàõâàòûâàþùèé (Five Captivating Personalities 
From Across the Social Web); 2) enchanting — çà÷àðîâûâàþùèé (The 
power of enchanting eyes); 3) engaging – âûçûâàþùèé ïîëîæèòåëüíûé 
èíòåðåñ (Movie stars often have an engaging aura that is hard to describe; 
4) fascinating – çàõâàòûâàþùèé, î÷åíü èíòåðåñíûé (My Brother Is A 
Fascinating Storyteller) èëè ïëåíèòåëüíûé (÷àùå î ëèöàõ æåíñêîãî 
ïîëà: Why Men Can’t Resist a Fascinating Woman?); 5) glamorous — ïðè-
âëåêàòåëüíûé, ÷àùå îá îäåæäå, â çíà÷åíèè “÷ðåçâû÷àéíî ÿðêèé” 
(She looked glamorous in her formal black gown); 6) ravishing – íåîáû÷àé-
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íî ïðèâëåêàòåëüíûé, ïðèÿòíûé, ïîðàçèòåëüíûé, ÷àùå î âíåøíîñòè 
(She is a ravishing beauty); 7) winsome — â öåëîì ïðèÿòíûé è çàõâàòûâà-
þùèé, ÷àñòî î æåíñêîì î÷àðîâàíèè èëè íåâèííîñòè (To be feminine, 
pretty, intelligent and kind — aren’t these the four most basic winsome feminine 
traits that count in the art of pleasing men?); 8) appealing – ïðèâëåêàòåëü-
íûé, ïðèòÿãàòåëüíûé (What do ladies find most appealing: appearance, 
character or wealth?), òàêæå â çíà÷åíèè “ñåêñóàëüíàÿ ïðèâëåêàòåëü-
íîñòü”, “ñåêñàïèëüíîñòü” (sex appeal); 9) winning 

=
 winsome 

= 
taking — 

äëÿ õàðàêòåðèñòèêè óëûáêè (winning smile, taking smile, winsome smile), 
èëè â çíà÷åíèè “îáâîðîæèòåëüíûé, ñêëîíÿþùèé íà ñâîþ ñòîðîíó” 
äëÿ îïèñàíèÿ ëè÷íîñòè ÷åëîâåêà (Self-confidence is actually the key to 
unlock a winning personality). 

Ðàññìîòðèì êîíöåïò “×ÀÐ²ÂÍÀ ËÞÄÈÍÀ”, êîòîðûé â óêðà-
èíñêîì ÿçûêå ñîîòíîñèòñÿ ñ ïîíÿòèÿìè ×ÀÐ²ÂÍ²ÑÒÜ è ÏÐÈÂÀÁ-
ËÈÂ²ÑÒÜ è ýêñïëèöèðîâàí ëåêñåìàìè ÷àð³âíèê, ÷àð³âëèâåöü, ïðèâàáà 
è ïðèíàäà. 

Â ïîíÿòèéíîì àñïåêòå êîíöåïò “×ÀÐ²ÂÍ²ÑÒÜ” èëè “×ÀÐ²Â-
ËÈÂ²ÑÒÜ” â óêðàèíñêîé ëèíãâîêóëüòóðå ñâÿçûâàåòñÿ ñ ñåìàíòèêîé 
ñëîâà ÷àðè, êîòîðîå îáîçíà÷àåò âîëøåáñòâî, ìàãè÷åñêèå ñðåäñòâà (ïðè-
âîðîòíå ç³ëëÿ, ïðèâîðîò-ç³ëëÿ, ïðèâîðîòåíü) èëè ìàãè÷åñêèå äåéñòâèÿ/
ïðèåìû (ïðèâîðîò), ñ ïîìîùüþ êîòîðûõ êîëäóíû (÷àêëóíè) ñïîñîá-
íû ïîâëèÿòü íà õîä ñîáûòèé, ëþäåé è ïðèðîäó [16, 948–949]. Â ñâîþ 
î÷åðåäü, ÷àð³âíèê (ñèí. ÷àêëóí, ÷àðîä³é, ÷àðîä³éíèê) ýòî ÷åëîâåê, êî-
òîðûé äåëàåò ÷òî-òî î÷åíü ëåãêî, ëîâêî è ìîæåò î÷àðîâàòü (çà÷àðóâà-
òè, ïðè÷àðóâàòè) äðóãèõ, òî åñòü äåéñòâîâàòü, âëèÿòü íà êîãî-òî ÷àðà-
ìè. Êîãäà-òî êîëäóíîâ íàçûâàëè â³äóíàìè-âîëõâàìè èëè îáàÿòåëÿìè 
(îò ááÿòè — “ãîâîðèòü”, îáàÿí³º — “çàêëèíàíèÿ ó çàêëèíàòåëåé”) 
[17, 633]. Ïðè ýòîì îäíîêîðåííûå ñóùåñòâèòåëüíûå æ. ð. ÷àð³âíèöÿ, 
÷àð³âíè÷êà, ÷àð³âíè÷åíüêà îáîçíà÷àþò “ëàñêàâ³ é ïåñòëèâ³ ôîðìè óî-
ñ³áíåííÿ ä³â÷èíè, æ³íêè ïåðåâàæíî ïðè çâåðòàíí³” (íàïð. “Ä³â÷è-
íîíüêî-÷àð³âíè÷êî, ñïîäîáàëîñü ìåí³ òâîº ëè÷êî.”, Ï. ×óáèíñüêèé) [òàì 
æå, 634] è ñâÿçàíû ñ ïîíÿòèåì ÷àðè â çíà÷åíèè “çîâí³øíÿ ÷è âíóòð³ø-
íÿ ïðèâàáà, ùî ìàíèòü, âèêëèêàº ð³çí³ ïî÷óòòÿ” (íàïð., À â ìåíå ÷àðè, 
÷àðè ãîòîâ³: á³ëåº ëè÷åíüêî ³ ÷îðí³ áðîâè, À. Ìåòëèíñüêèé) [òàì æå, 
635]. Èíòåðåñíî, ÷òî â ðóññêîì ÿçûêå ñëîâî çåëüå èñïîëüçîâàëîñü ïî 
îòíîøåíèþ ê æåíùèíå äëÿ õàðàêòåðèñòèêè åå êàê ñîáëàçíèòåëüíîé, 
ïðèâëåêàòåëüíîé, íàïð., çåëüå-áàëîâíèöà, çåëüå-äåâêà [18]. 

Ïðèëàãàòåëüíîå ÷àð³âíèé ñâÿçàíî ñ ïîíÿòèÿìè âîëøåáíûé, êîë-
äîâñêîé, ÷àðîäåéñòâåííûé, ÷àðîäåéñêèé è èìååò â óêðàèíñêîì ÿçûêå 
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ñëåäóþùèå çíà÷åíèÿ: 1) ÿêèé ìàº ìàã³÷íó ñèëó, 2) íàäçâè÷àéíî, äóæå 
ãàðíèé; ÷óäîâèé, ÿêèé çàõîïëþº íåïîâòîðíîþ êðàñîþ òà ïðèâàáëþº 
ñâîºþ çîâí³øí³ñòþ àáî âíóòð³øí³ì, äóõîâíèì ñâ³òîì; íàäçâè÷àéíî 
âðîäëèâèé. Çíà÷åíèå ïðèëàãàòåëüíîãî ÷àð³âëèâèé (ðóñ. ÷àðóþùèé, îá-
âîðîæèòåëüíûé, î÷àðîâàòåëüíûé, îáàÿòåëüíûé, ïëåíèòåëüíûé; îáîëü-
ñòèòåëüíûé) ñâÿçàíî ñ àêòèâíûì ïðîÿâëåíèåì è ðàñïðîñòðàíåíèåì 
îáàÿíèÿ íà äðóãèõ, íàïðèìåð: 1) ÿêèé ì³ñòèòü ÷àðè; 2) ÿêèé âïëè-
âàº ÷àðàìè, 3) ÿêèé º íàñë³äêîì âïëèâó òàêèõ ÷àð³â. Ïðîèçâîäíûì 
ñóùå ñòâèòåëüíûì îò ÷àð³âëèâèé ÿâëÿåòñÿ êàëüêà àíãëèéñêîãî Prince 
Charming “ïðèíö-÷àð³âëèâåöü”, êîòîðàÿ åùå íå çàêðåïèëàñü àêòèâíî â 
óçóñå, íî àäåêâàòíî ïåðåäàåò îáðàç “ïðåêðàñíîãî ïðèíöà”, “ýòàëîííî-
ãî ìóæ÷èíû”, “ìóæ÷èíû-ìå÷òû”, íàïðèìåð: “Íàéêðàùèé ÷îëîâ³ê ïëà-
íåòè, àìåðèêàíñüêèé òàíöþðèñò Ìàêñèì ×ìåðêîâñüêèé, øóêàº äðóæèíó 
â Óêðà¿í³. Â àåðîïîðò³ Ìàêñèìà âèãëÿäàº ñöåíàðèñòêà ïðîåêòó, ÿêà ïðè-
ãîòóâàëà êàðòîíêó: íà ðîæåâîìó òë³ íàïèñ àíãë³éñüêîþ “ïðèíö-÷àð³âëè-
âåöü”. Ïðèíö ç’ÿâëÿºòüñÿ, áåç êîíÿ, çàòå ç âàë³çîþ. ×àðóº óñì³øêîþ òà 
ðîçäàº êîìïë³ìåíòè” [http://vikna.stb.ua/ua/news/2010/12/13/44281/]. 

Ëåêñè÷åñêàÿ åäèíèöà ïðèâàáà (ðóñ. òî, ÷òî ìàíèò, ïðèâëåêàåò, 
ïðèìàíêà, ñîáëàçí, ïðèâëåêàòåëüíàÿ ñòîðîíà ÷åãî-í., ïðåëåñòü) ïðåä-
ñòàâëåíà â óêðàèíñêîì ÿçûêå òðåìÿ ñåìåìàìè: 1) ïðèâàáà — ïðèâàá-
ëèâ³ñòü, êðàñà, ïðèíàäí³ñòü, è îáîçíà÷àåò “òå, ùî ïðèòÿãàº, ðîáèòü 
ïðèâàáëèâèì, ïðèºìíèì”, 2) ïðèâàáà — ñïîêóñà â çíà÷åíèè “òå, ùî çà-
õîïëþº, ïðèíîñèòü çàäîâîëåííÿ”, 3) ïðèâàáà — æ³íêà, “ÿê³é âëàñòèâ³ 
ïðèâàáëèâ³ñòü, ïðèíàäí³ñòü” [16]. Ïðèëàãàòåëüíîå ïðèâàáëèâèé (ðóñ. 
ïðèâëåêàòåëüíûé; ïðåëåñòíûé; îáàÿòåëüíûé; çàìàí÷èâûé; ìàíÿùèé, 
çàâëåêàòåëüíûé; ïðèòÿãàòåëüíûé; ðàñïîëàãàþùèé, ïîäêóïàþùèé) â óê-
ðàèíñêîì ÿçûêå ïðåäñòàâëåíî ñåìåìàìè “ãàðíèé, ìèëîâèäèé”=”ÿêèé 
âèêëèêàº çàõîïëåííÿ, ïðèâàáëþº äî ñåáå ñâî¿ìè ÿêîñòÿìè, âëàñòè-
âîñòÿìè, ÿêèé ïðèâàáëþº ñâîºþ çîâí³øí³ñòþ”, “ïðèºìíèé” = “ÿêèé 
ïðèíîñèòü çàäîâîëåííÿ, íàñîëîäó” è “ïðèòÿãàº äî ñåáå” = “ÿêèé 
ìàíèòü”, êîòîðûå â ïåðâóþ î÷åðåäü ñâÿçàíû ñ âíåøíîñòüþ ÷åëîâå-
êà è åãî ïîëîæèòåëüíûìè âíóòðåííèìè êà÷åñòâàìè. Òàêæå ëåêñåìà 
ïðèâàáëèâèé ïðåäñòàâëåíà ñåìåìîé “çàìàíëèâèé” àáî “çàõîïëèâèé” 
= “ÿêèé âèêëèêàº ³íòåðåñ, â³äêðèâàº ö³êàâ³ ìîæëèâîñò³”, ÷òî ñêîðåå 
îáîçíà÷àåò ïðåèìóùåñòâåííûå âîçìîæíîñòè êàêîé-òî ñèòóàöèè, îá-
ëàñòè äåÿòåëüíîñòè, ïåðñïåêòèâû è äð. [16]. 

Â ñâîþ î÷åðåäü, ëåêñåìà ïðèíàäà (ðóñ. ïðèìàíêà, ïðèâàäà, ñîá-
ëàçí, ïðåëåñòü) ðåïðåçåíòèðóåòñÿ â óêðàèíñêîì ÿçûêå øåñòüþ ñåìå-
ìàìè: 1) ïðèíàäà — òå, ÷èì ïðèíàäæóþòü ðèáó, ïòàõà, çâ³ðà ³ ò. ³í., 
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àáî ïîæèâà, îòðóºíà, ÿêó çàñòîñîâóþòü äëÿ áîðîòüáè ç ãðèçóíàìè, 
êîìàõàìè â ñ³ëüñüêîìó ãîñïîäàðñòâ³; 2) ïðèíàäà — õòî-íåáóäü àáî 
ùî-íåáóäü, ùî âèêîðèñòîâóºòüñÿ ÿê çàñ³á äëÿ ïðèíàäæóâàííÿ êó-
äèñü, àáî ÿê çàñ³á â³äâåðòàííÿ óâàãè â³ä ÷îãîñü; 3) ïðèíàäà — òå, ùî 
âàáèòü; ñïîêóñà, àáî ïðèâàáëèâ³ ðèñè çîâí³øíîñò³; 4) ïðèíàäà — 
ïðèòÿãàëüíà ñèëà ÷îãî-íåáóäü; 5) ïðèíàäà — êðàñà, ïðèâàáëèâ³ñòü; 
6) ïðèíàäà — ïåðåâàãà, ïîçèòèâíà ÿê³ñòü, âëàñòèâ³ñòü, ÿêîþ â³äçíà-
÷àºòüñÿ ùî-íåáóäü [16]. 

Òàêèì îáðàçîì, äèôôåðåíöèàëüíûìè ïðèçíàêàìè êîíöåï-
òà “CHARMER” â àíãëèéñêîì ÿçûêå âûñòóïàþò MAGIC POWER, 
CHARMINGNESS, ATTRACTIVENESS, APPEAL, â óêðàèí-
ñêîì ÿçûêå — ×ÀÐ²ÂÍÈÖÒÂÎ, ÏÐÈÂÀÁËÈÂ²ÑÒÜ, ÏÐÈÍÀÄ-
ËÈÂ²ÑÒÜ. Èíòåãðàëüíûì ïðèçíàêîì êîíöåïòîâ “CHARMER” â 
àíãëèéñêîé è “×ÀÐ²ÂÍÀ ËÞÄÈÍÀ” â óêðàèíñêîé ëèíãâîêóëüòó-
ðàõ ÿâëÿåòñÿ CHARMINGNESS/×ÀÐ²ÂÍÈÖÒÂÎ ñ îáùèì ñåìàí-
òè÷åñêèì êîìïîíåíòîì charm/÷àðû, êîòîðûé ñâÿçàí ñî ñâîéñòâàìè 
÷åëîâåêà ïðèâëåêàòü, î÷àðîâûâàòü, ïðèòÿãèâàòü, âîñõèùàòü, ñâîè-
ìè âíóòðåííèìè (èíòåðåñ ê ñîáåñåäíèêó, âíóòðåííÿÿ óáåæäåííîñòü, 
ñîäåðæàòåëüíîñòü, ÷óâñòâî þìîðà) èëè âíåøíèìè (ãîëîñ, óëûáêà, 
âíåø íîñòü) êà÷åñòâàìè. Äåëàåì òàêæå îáùèé âûâîä î òîì, ÷òî â ðÿäå 
åâðîïåéñêèõ ÿçûêîâ (àíãëèéñêîì, íåìåöêîì, èòàëüÿíñêîì, íèäåð-
ëàíäñêîì è äð.) íà ôîðìèðîâàíèå êîíöåïòà “îáàÿòåëüíûé ÷åëîâåê” 
îãðîìíîå âëèÿíèå îêàçàë åâðîïåéñêèé îïûò êóðòóàçíîãî óõàæèâàíèÿ 
è êóðòóàçíûé ôðàíöóçñêèé ÿçûê, ÷òî ïðîÿâëÿåòñÿ âî âçàèìîñâÿçè 
íîìèíàöèé óêàçàííîãî êîíöåïòà â ýòèõ ÿçûêàõ ñ ôðàíöóçñêèì ïîíÿ-
òèåì CHARME/Î×ÀÐÎÂÀÍÈÅ. Ê ïåðñïåêòèâàì äàëüíåéøåãî èññëå-
äîâàíèÿ îòíîñèòñÿ âûÿâëåíèå àññîöèàòèâíûõ ïðèçíàêîâ êîíöåïòà 
“CHARMER”/”×ÀÐ²ÂÍÀ ËÞÄÈÍÀ” â èíäèâèäóàëüíîì ñîçíàíèè 
ñîâðåìåííûõ íîñèòåëåé àíãëèéñêîé è óêðàèíñêîé ëèíãâîêóëüòóð ñ 
ïîìîùüþ íàïèñàíèÿ êîðîòêèõ ýññå íà çàäàííóþ òåìó, à òàêæå àíàëèç 
ÿçûêîâûõ è ïàðàÿçûêîâûõ îñîáåííîñòåé îáàÿòåëüíîé ÿçûêîâîé ëè÷-
íîñòè â êèíî è ìåäèàäèñêóðñå ñ ó÷åòîì ýòíîñïåöèôè÷åñêèõ, êóëüòóð-
íûõ è ãåíäåðíûõ ðàçëè÷èé. 
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