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Í. Ì. Ì³êàâà 

ÂÅÐÁÀË²ÇÀÖ²ß ÊÎÍÖÅÏÒÓ HAIR 
Â ÀÍÃËÎÌÎÂÍÈÕ ÃËßÍÖÅÂÈÕ ÆÓÐÍÀËÀÕ 

Ñòàòòþ ïðèñâÿ÷åíî äîñë³äæåííþ âåðáàë³çàö³¿ êîíöåïòó HAIR â àí-
ãëîìîâíèõ ãëÿíöåâèõ æ³íî÷èõ òà ÷îëîâ³÷èõ æóðíàëàõ. Â ðîáîò³ ðîçãëÿäà-
þòüñÿ îñíîâí³ ï³äõîäè äî âèâ÷åííÿ êîíöåïòó ó ñó÷àñíîìó ìîâîçíàâñòâ³; 
àíàë³çóþòüñÿ ñåìàíòè÷í³, ãåíäåðí³ òà ê³ëüê³ñí³ îñîáëèâîñò³ ôóíêö³îíó-
âàííÿ íîì³íàòèâíèõ îäèíèöü, ÿê³ âåðáàë³çóþòü êîíöåïò HAIR â àíãë³é-
ñüêîìó ìîâëåíí³. Àâòîð ä³éøîâ âèñíîâêó, ùî â ãëÿíöåâèõ ÷îëîâ³÷èõ òà 
æ³íî÷èõ æóðíàëàõ äåùî ð³çíèòüñÿ ð³âåíü ïðåäñòàâëåíîñò³ âèä³ëåíèõ ËÑÃ, 
ïðîòå âîíè îäíàêîâî àêòóàë³çóþòü òàê³ îçíàêè êîíöåïòó HAIR, ÿê êðàñà 
(look good) òà óñï³øí³ñòü (make jealous). 

Êëþ÷îâ³ ñëîâà: êîíöåïò, âåðáàë³çàö³ÿ, íîì³íàòèâíà îäèíèöÿ, ãëÿíöå-
âèé æóðíàë. 

Ñòàòüÿ ïîñâÿùåíà èññëåäîâàíèþ îñîáåííîñòåé âåðáàëèçàöèè êîí-
öåïòà HAIR â àíãëîÿçû÷íûõ ãëÿíöåâûõ æåíñêèõ è ìóæñêèõ æóðíàëàõ. 
Â ðàáîòå ðàññìàòðèâàþòñÿ îñíîâíûå ïîäõîäû ê èçó÷åíèþ êîíöåïòà â 
ñîâðåìåííîì ÿçûêîçíàíèè; àíàëèçèðóþòñÿ ñåìàíòè÷åñêèå, ãåíäåðíûå è 
êîëè÷åñòâåííûå îñîáåííîñòè ôóíêöèîíèðîâàíèÿ íîìèíàòèâíûõ åäèíèö, 
âåðáàëèçèðóþùèõ êîíöåïò HAIR â àíãëèéñêîé ðå÷è. Àâòîð ïðèõîäèò ê 
âûâîäó, ÷òî â ãëÿíöåâûõ ìóæñêèõ è æåíñêèõ æóðíàëàõ íåñêîëüêî îòëè-
÷àåòñÿ óðîâåíü ïðåäñòàâëåíèÿ âûäåëåííûõ ËÑÃ, õîòÿ îíè îäèíàêîâî àê-
òóàëèçèðóþò òàêèå ïðèçíàêè êîíöåïòà HAIR, êàê êðàñîòà (look good) è 
óñïåøíîñòü (make jealous). 

Êëþ÷åâûå ñëîâà: êîíöåïò, âåðáàëèçàöèÿ, íîìèíàòèâíàÿ åäèíèöà, 
ãëÿíöåâûé æóðíàë. 

The given article deals with the investigation of the peculiarities of verbaliza-
tion of the concept HAIR in English glossy magazines for men and women. Main 
trends in the concept study in modern linguistics are being viewed in the article; 
semantic, gender and quantitative peculiarities of the nominative units verbaliz-
ing the concept HAIR in the English speech are being analyzed. The author comes 
to the conclusion that the level of representation of the nominative units verbal-
izing the concept HAIR in English glossy magazines for men and women differs in 

© Ì³êàâà Í. Ì., 2015



54

Íàóêîâèé â³ñíèê ÏÍÏÓ ³ì. Ê. Ä. Óøèíñüêîãî. Ë³íãâ³ñò. íàóêè. 2015. ¹ 20

but they still foreground such conceptual features of HAIR, as beauty (look good) 
and success (make jealous). 

Key words: concept, verbalization, nominative unit, glossy magazine. 

Îäí³ºþ ç õàðàêòåðíèõ îçíàê ñó÷àñíî¿ ô³ëîëîã³÷íî¿ íàóêè º áóðõ-
ëèâèé ðîçâèòîê êîãí³òèâíî¿ ë³íãâ³ñòèêè — íàïðÿìó ìîâîçíàâñòâà, 
ó ÿêîìó ìîâà ðîçãëÿäàºòüñÿ ÿê çàñ³á îòðèìàííÿ, çáåð³ãàííÿ, îáðîá-
êè, ïåðåðîáêè é âèêîðèñòàííÿ çíàíü, ñïðÿìîâàíèé íà äîñë³äæåííÿ 
ñïîñîá³â êîíöåïòóàë³çàö³¿ é êàòåãîðèçàö³¿ ïåâíîþ ìîâîþ ä³éñíîñò³ 
òà äîñâ³äó [1, 213]. Ñåðåä ãîëîâíèõ çàâäàíü êîãí³òèâíî¿ ë³íãâ³ñòèêè 
â³äçíà÷àþòüñÿ, çîêðåìà, àíàë³ç ïðèðîäè ìîâíî¿ êîìïåòåíö³¿ ëþäèíè, 
¿¿ îíòîãåíåçó; äîñë³äæåííÿ ñïåöèô³êè êàòåãîðèçàö³¿ òà êîíöåïòóàë³-
çàö³¿; îïèñ îðãàí³çàö³¿ âíóòð³øíüîãî ëåêñèêîíó ëþäèíè â³äïîâ³äíî äî 
ñòðóêòóð ðåïðåçåíòàö³¿ çíàíü ³ ìåõàí³çì³â ïàì’ÿò³; ïîÿñíåííÿ êîãí³-
òèâíî¿ ä³ÿëüíîñò³ ëþäèíè ó ïðîöåñàõ ïîðîäæåííÿ, ñïðèéíÿòòÿ ³ ðî-
çóì³ííÿ ìîâëåííÿ, êîìóí³êàö³¿; äîñë³äæåííÿ ï³çíàâàëüíèõ ïðîöåñ³â 
³ ðîë³ ïðèðîäíèõ ìîâ ó ¿õíüîìó çä³éñíåíí³; âñòàíîâëåííÿ ñï³ââ³äíî-
øåííÿ ìîâíèõ ñòðóêòóð ³ç êîíöåïòóàëüíèìè; ñï³ââ³äíîøåííÿ ìîâíèõ 
çíàê³â òà â³äîáðàæåíèõ ó íèõ êóëüòóðíèõ ðåàë³é; âèÿâëåííÿ òà îïèñ 
ìîâíî¿ êàðòèíè ñâ³òó òà ¿¿ ôðàãìåíò³â òîùî [1, 214; 2, 70–72]. 

Ñë³ä â³äçíà÷èòè, ùî ïåðåâàæíà ê³ëüê³ñòü ïðàöü ç êîãí³òèâíî¿ ë³íã-
â³ñòèêè ôîêóñóþòüñÿ íà äîñë³äæåíí³ ìîâè: “ó êîãí³òèâí³é ë³íãâ³ñòèö³ 
ôóíêö³îíóâàííÿ ìîâè ðîçãëÿäàºòüñÿ ÿê ð³çíîâèä êîãí³òèâíî¿, òîáòî 
ï³çíàâàëüíî¿ ä³ÿëüíîñò³, à êîãí³òèâí³ ìåõàí³çìè òà ñòðóêòóðè ëþä-
ñüêî¿ ñâ³äîìîñò³ äîñë³äæóþòüñÿ ÷åðåç ìîâí³ ÿâèùà” [3, 24]. 

Ìåòà íàøîãî äîñë³äæåííÿ ïîëÿãàº â àíàë³çîâ³ îñîáëèâîñòåé âåð-
áàë³çàö³¿ êîíöåïòó HAIR íà ìàòåð³àë³ àíãëîìîâíèõ ãëÿíöåâèõ æóðíà-
ë³â äëÿ ÷îëîâ³ê³â òà æ³íîê. 

Íàñàìïåðåä íàâåäåìî âèçíà÷åííÿ ïîíÿòòÿ “êîíöåïò” òà ðîçãëÿ-
íåìî îñíîâí³ ï³äõîäè äî éîãî âèâ÷åííÿ ó ñó÷àñí³é ë³íãâ³ñòèö³. 

Òåðì³í “êîíöåïò” áóâ óâåäåíèé ó 1928 ðîö³ Ñ. À. Àñêîëüäîâèì, ï³ä 
ÿêèì ó÷åíèé ðîçóì³â “ìèñëåííºâå óòâîðåííÿ, ÿêå çàì³ùóº íàì â ïðî-
öåñ³ äóìêè íåâèçíà÷åíó áåçë³÷ ïðåäìåò³â îäíîãî ³ òîãî æ ðîäó” [4, 267]. 

Êëàñè÷íèì òëóìà÷åííÿì öüîãî òåðì³íà, íà äóìêó Î. Î. Ñåë³âàíî-
âî¿, ââàæàºòüñÿ âèçíà÷åííÿ ó “Êîðîòêîìó ñëîâíèêó êîãí³òèâíèõ òåð-
ì³í³â”, çàïðîïîíîâàíå Î. Ñ. Êóáðÿêîâîþ [1, 256], à ñàìå: êîíöåïò — 
öå “òåðì³í, ùî ñëóæèòü ïîÿñíåííþ îäèíèöü ìåíòàëüíèõ ³ ïñèõ³÷íèõ 
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ðåñóðñ³â íàøî¿ ñâ³äîìîñò³ é ò³º¿ ³íôîðìàö³éíî¿ ñòðóêòóðè, ùî â³äî-
áðàæàº çíàííÿ ³ äîñâ³ä ëþäèíè; öå îïåðàòèâíà çì³ñòîâíà îäèíèöÿ 
ïàì’ÿò³, ìåíòàëüíîãî ëåêñèêîíó, êîíöåïòóàëüíî¿ ñèñòåìè òà ìîâè 
ìîçêó, âñ³º¿ êàðòèíè ñâ³òó, â³äîáðàæåíî¿ ó ïñèõ³ö³ ëþäèíè” [5, 90]. 

Áóðõëèâèé ðîçâèòîê êîãí³òèâíî¿ ë³íãâ³ñòèêè äàâ ïîøòîâõ äî âè-
íèêíåííÿ äåê³ëüêîõ íàïðÿì³â àíàë³çó êîíöåïò³â ó â³äïîâ³äíîñò³ äî 
ìåòîäîëîã³÷íî¿ îð³ºíòàö³¿ äîñë³äíèê³â. Â³äçíà÷èìî, ùî ñï³ëüíèì äëÿ 
âñ³õ íàïðÿìê³â º âèçíàííÿ êîíöåïòó áàçîâîþ îäèíèöåþ ñâ³äîìîñ-
ò³, â³äì³ííîñò³ æ ïîâ’ÿçàí³ ó ïåðøó ÷åðãó ç ôîêóñóâàííÿì íà ïåâíî-
ìó òèïîâ³ êîíöåïò³â, à òàêîæ ç ð³çíèì òðàêòóâàííÿì â³äíîøåíü ì³æ 
êîíöåïòîì ÿê åëåìåíòîì åòíîêóëüòóðíî¿ êàðòèíè ñâ³òó òà ëåêñè÷íèì 
çíà÷åííÿì [6, 192–193]. Óêðà¿íñüêà äîñë³äíèöÿ ². Ñ. Øåâ÷åíêî âè-
îêðåìëþº íàñòóïí³ íàïðÿìè êîíöåïòóàëüíîãî àíàë³çó: 

1) êóëüòóðîëîã³÷íèé íàïðÿìîê ïðåäñòàâëåíèé ó äîñë³äæåííÿõ 
Þ. Ñ. Ñòåïàíîâà, äå êîíöåïò âèçíà÷àºòüñÿ ÿê çãóñòîê êóëüòóðè ó ñâ³-
äîìîñò³ ëþäèíè; ñàìå ó âèãëÿä³ êîíöåïòó êóëüòóðà âõîäèòü ó ìåíòàëü-
íèé ñâ³ò ëþäèíè, ³ çàâäÿêè éîìó ëþäèíà ñàìà âõîäèòü ó êóëüòóðó òà 
³íîä³ âïëèâàº íà íå¿; öå îñíîâíèé îñåðåäîê êóëüòóðè â ìåíòàëüíîìó 
ñâ³ò³ ëþäèíè [7, 40–41]. Ó äàíîìó íàïðÿì³ ìîâà ðîçóì³ºòüñÿ ÿê îäíå ³ç 
äæåðåë çíàíü ïðî êîíöåïòè; 

2) îá’ºêòîì ë³íãâîêóëüòóðîëîã³÷íîãî íàïðÿìó º êóëüòóðíèé êîí-
öåïò ÿê ìåíòàëüíå óòâîðåííÿ; öåé ï³äõ³ä ñïðÿìîâàíèé íà êîìïëåê-
ñíå âèâ÷åííÿ ïåâíî¿ ìîâè, ñâ³äîìîñò³ òà êóëüòóðè. Êîíöåïò êóëüòóðè 
õàðàêòåðèçóºòüñÿ ïðåäìåòíî-îáðàçíîþ, ïîíÿò³éíîþ òà ö³íí³ñíîþ 
ñêëàäîâèìè [8, 151]; 

3) ïðåäñòàâíèêè ëîã³êî-åéäåòè÷íîãî íàïðÿìó, çîêðåìà Ñ. À. Æà-
áîòèíñüêà, íàãîëîøóþòü íà íåîáõ³äíîñò³ ñï³ââ³äíåñåííÿ åëåìåíò³â 
ñòðóêòóðè çíà÷åííÿ òà îá’ºäíàííÿ ¿õ ó ñêëàä³ ïåâíî¿ (ñõåìíî¿) ñòðóê-
òóðè ïðè êîíöåïòóàëüíîìó àíàë³çîâ³ òà çîñåðåäæóþòü ñâîþ óâàãó íà 
áàçîâèõ ôðåéìàõ ïîáóäîâè ëåêñè÷íî ïðåäñòàâëåíèõ êîíöåïò³â [9, 12]; 

4) ó ðàìêàõ êîãí³òèâíî-ïîåòè÷íîãî íàïðÿìó, ïðåäñòàâëåíîãî ó 
äîñë³äæåííÿõ Î. Ï. Âîðîáéîâî¿, Î. Ì. Êàãàíîâñüêî¿, àíàë³çóºòüñÿ 
îáðàçíèé ïðîñò³ð êîíöåïòó ó õóäîæíüîìó òåêñò³, òåêñòîâ³ êîíöåïòè 
õóäîæíüî¿ ïðîçè [6, 193]. Ó äîñë³äæåíí³ òåêñòîâèõ êîíöåïò³â õóäîæ-
íüîãî òåêñòó ìîâíà ôîðìà âðàõîâóºòüñÿ ÿê êîíöåïò, ùî ðåàë³çîâàíèé 
ó êîíêðåòíèõ ìîâíèõ çíàêàõ ³ çóìîâëåíèé âëàñòèâ³ñòþ ìîâè êîäóâàòè 
çíàííÿ, îòðèìàí³ ÷åðåç ñïðèéíÿòòÿ òà îñìèñëåííÿ ñâ³òó; 
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5) îñíîâíà ñïðÿìîâàí³ñòü ñåìàíòèêî-êîãí³òèâíîãî ï³äõîäó ïîëÿ-
ãàº ó äîñë³äæåíí³ ñï³ââ³äíîøåíü ñåìàíòèêè ìîâè ç êîíöåïòîñôåðîþ 
íàðîäó, ñï³ââ³äíîøåíü ñåìàíòè÷íèõ ïðîöåñ³â ç êîãí³òèâíèìè [10, 
173]. Ó ïðîöåñ³ ë³íãâîêîãí³òèâíîãî äîñë³äæåííÿ ìåòîä ñåìàíòèêî-
êîãí³òèâíîãî àíàë³çó ïåðåäáà÷àº ïåðåõ³ä â³ä çì³ñòó çíà÷åíü ìîâíèõ 
çíàê³â äî çì³ñòó â³äïîâ³äíèõ êîíöåïò³â ó õîä³ îêðåìîãî åòàïó îïèñó — 
êîãí³òèâíî¿ ³íòåðïðåòàö³¿ [10, 178]. Ñàìå ðîçãëÿä ñåìàíòèêè ìîâíèõ 
îäèíèöü, ÿê³ îá’ºêòèâóþòü êîíöåïòè, äîçâîëÿº îòðèìàòè äîñòóï äî 
çì³ñòó êîíöåïò³â ÿê ìèñëåííºâèõ îäèíèöü. 

ßê â³äçíà÷àþòü Ç. Ä. Ïîïîâà òà É. Ñ. Ñòåðí³í, “çàáåçïå÷èâøè 
âèÿâëåííÿ òà îïèñ â³äïîâ³äíèõ êîíöåïò³â, ñåìàíòèêî-êîãí³òèâíèé 
ï³äõ³ä íàäàº äîñë³äíèêàì äâ³ ìîæëèâîñò³ ïîäàëüøîãî âèêîðèñòàííÿ 
îòðèìàíèõ äàíèõ: ïîâåðíåííÿ äî ìîâè: âèêîðèñòàííÿ îòðèìàíèõ êîã-
í³òèâíèõ çíàíü äëÿ ïîÿñíåííÿ ÿâèù òà ïðîöåñ³â ó ñåìàíòèö³ ìîâè, 
ïîãëèáëåíîãî âèâ÷åííÿ ëåêñè÷íî¿ òà ãðàìàòè÷íî¿ ñåìàíòèêè; òàêèé 
íàïðÿì äîñë³äæåííÿ º êîãí³òèâíîþ ñåìàñ³îëîã³ºþ; ðóõ äî ñâ³äîìîñò³: 
ìîäåëþâàííÿ êîíöåïò³â ÿê îäèíèöü íàö³îíàëüíî¿ êîíöåïòîñôåðè, 
íàö³îíàëüíî¿ êóëüòóðè; äàíèé íàïðÿì º ë³íãâ³ñòè÷íîþ êîíöåïòîëî-
ã³ºþ” [10, 178]. 

Âñë³ä çà ïðåäñòàâíèêàìè äàíîãî íàïðÿìó âèçíà÷àºìî êîíöåïò 
ÿê áàçîâó îäèíèöþ ìèñëåííºâîãî êîäó ëþäèíè, ÿêà ìàº âíóòð³øíþ 
ñòðóêòóðó, ùî ñêëàäàºòüñÿ ³ç êîíöåïòóàëüíèõ îçíàê, º ðåçóëüòàòîì 
ï³çíàâàëüíî¿ ä³ÿëüíîñò³ îñîáèñòîñò³ òà ñóñï³ëüñòâà, ì³ñòèòü êîìï-
ëåêñíó ³íôîðìàö³þ ïðî â³äïîâ³äíèé ïðåäìåò àáî ÿâèùå, à òàêîæ ïðî 
³íòåðïðåòàö³þ ö³º¿ ³íôîðìàö³¿ ñóñï³ëüíîþ ñâ³äîì³ñòþ òà ñòàâëåííÿ 
äî öüîãî ïðåäìåòà ÷è ÿâèùà [10, 175; 11, 100]. Ñë³ä çàçíà÷èòè, ùî 
êîíöåïò º ³íôîðìàö³éíîþ ñòðóêòóðîþ, ÿêà â³äîáðàæàº óÿâëåííÿ ëþ-
äèíè ïðî îá’ºêòè íå ò³ëüêè äóõîâíîãî, à é ìàòåð³àëüíîãî áóòòÿ, òîáòî 
êîíöåïòè ðîçð³çíþþòüñÿ çà ñòóïåíåì êîíêðåòíîñò³-àáñòðàêòíîñò³ 
[12, 26]. 

Íà äóìêó ïðåäñòàâíèê³â äàíîãî íàïðÿìó, ìîâà º îäíèì ³ç îñíîâíèõ 
³íñòðóìåíò³â ï³çíàííÿ òà êîíöåïòóàë³çàö³¿ íàâêîëèøíüîãî ñâ³òó, à â³ä-
òàê é ³íñòðóìåíòîì îïèñó êîíöåïò³â. “Øëÿõ äîñë³äæåííÿ â³ä ìîâè äî 
êîíöåïòó º íàéá³ëüø íàä³éíèì, àíàë³ç ìîâíèõ çàñîá³â äîçâîëÿº íàé-
á³ëüø ïðîñòèì òà åôåêòèâíèì ñïîñîáîì âèÿâèòè îçíàêè êîíöåïòó òà 
çìîäåëþâàòè éîãî” [10, 179]. Ñàìå òîìó ïðåäìåòîì ñåìàíòèêî-êîã-
í³òèâíèõ äîñë³äæåíü º ð³çí³ çàñîáè ðåïðåçåíòàö³¿, òîáòî âèðàæåííÿ, 
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ïåðåäà÷³ êîíöåïò³â ó ìîâ³. Àíàë³ç ñêëàäó òîãî ÷è ³íøîãî êîíöåïòó âè-
ÿâëÿºòüñÿ ÷åðåç çíà÷åííÿ ìîâíèõ îäèíèöü, ùî ðåïðåçåíòóþòü äàíèé 
êîíöåïò, ¿õ ñëîâíèêîâ³ òëóìà÷åííÿ òà ìîâëåííºâ³ êîíòåêñòè [12, 31]. 

Çà ñîìàòè÷íîþ îçíàêîþ âèîêðåìëþºìî òðè ëåêñèêî-ñåìàíòè÷í³ 
ãðóïè (äàë³ — ËÑÃ), ÿê³ âåðáàë³çóþòü êîíöåïò HAIR â àíãë³éñüê³é 
ìîâ³, à ñàìå: ËÑÃ “head hair”, ËÑÃ “facialhair” òà ËÑÃ “bodyhair”. Ðîç-
ãëÿíåìî îñîáëèâîñò³ ïðåäñòàâëåíîñò³ êîíñòèòóåíò³â çàçíà÷åíèõ ãðóï 
â àíãëîìîâíèõ ãëÿíöåâèõ æóðíàëàõ. 

Ìàòåð³àëîì äîñë³äæåííÿ îñîáëèâîñòåé âåðáàë³çàö³¿ êîíöåïòó 
HAIR ó ãëÿíöåâèõ æóðíàëàõ ñòàëè åëåêòðîíí³ ñòîð³íêè äâîõ íàéïî-
ïóëÿðí³øèõ âèäàíü äëÿ ÷îëîâ³ê³â (Esquire é Maxim) òà äëÿ æ³íîê — 
(Elle ³ Harper’s Bazaar). 

Elle — ì³æíàðîäíèé æóðíàë, ÿêèé ì³ñòèòü ³íôîðìàö³þ ïðî ìîäó, 
êðàñó, çäîðîâ’ÿ òà ðîçâàãè, áóâ çàñíîâàíèé ó Ôðàíö³¿ â 1945. Harper’s 
Bazaar º ïåðøèì àìåðèêàíñüêèì æóðíàëîì ïðî ìîäó, ÿêèé âèé-
øîâ ó ëèñòîïàä³ 1867 ðîêó. ßê ³ ïîïåðåäí³é æóðíàë, Harper’s Bazaar 
ìàº ïðåäñòàâíèöòâà ó áàãàòüîõ êðà¿íàõ ñâ³òó òà â³äïîâ³äí³ âåáñàéòè. 
Esquire – ùîì³ñÿ÷íèé ÷îëîâ³÷èé æóðíàë, çàñíîâàíèé ó 1932 ðîö³ â 
ÑØÀ. Ïîïóëÿðí³ñòü îòðèìàâ ï³ä ÷àñ Âåëèêî¿ Äåïðåñ³¿. Maxim — ì³æ-
íàðîäíèé ÷îëîâ³÷èé æóðíàë, ãîëîâíà ðåäàêö³ÿ çíàõîäèòüñÿ â Àíãë³¿. 
Â ÑØÀ æóðíàë Maxim º ë³äåðîì â ñâî¿é òåìàòèö³. Â³í ìàº 2,5 ì³ëüéî-
íè ÷èòà÷³â, à öå ïåðåâèùóº ÷èñëî ÷èòà÷³â ³íøèõ æóðíàë³â, òàêèõ ÿê 
GQ, Esquire ³ Details. 

Ìàòåð³àë çàçíà÷åíèõ æóðíàë³â ð³çíèòüñÿ â çàëåæíîñò³ â³ä ö³ëüîâî¿ 
àóäèòîð³¿, â³äòàê ìàº ÿñêðàâî âèðàæåíó ãåíäåðíó ñïðÿìîâàí³ñòü. Òàê, 
çîêðåìà, æ³íî÷³ æóðíàëè ïîä³ëÿþòüñÿ íà äåê³ëüêà òåìàòè÷íèõ áëî-
ê³â, íàïðèêëàä, ìîäà, ç³ðêîâå æèòòÿ òîùî. Çàçíà÷èìî, ùî íîì³íàö³¿, 
ÿê³ âåðáàë³çóþòü äîñë³äæóâàíèé êîíöåïò, íàé÷àñò³øå çóñòð³÷àþòüñÿ 
ó òàêèõ áëîêàõ, ÿê ñòèëü, ç³ðêîâå æèòòÿ òà ó ðåêëàì³. Ñåðåä òåì, âè-
ñâ³òëåíèõ ó ÷îëîâ³÷èõ æóðíàëàõ, â³äçíà÷èìî íàñòóïí³: á³çíåñ, ¿æà, 
àâòîìîá³ë³, êóëüòóðà, ñòèëü, ìèñòåöòâî, ïîë³òèêà, òåõíîëîã³¿ òà ³íø³. 
Çàçíà÷èìî, ùî â³äïîâ³äí³ íîì³íàòèâí³ îäèíèö³ íàé÷àñò³øå çóñòð³÷à-
þòüñÿ ó òàêèõ áëîêàõ, ÿê ñòèëü (ó ðîçä³ë³ grooming) òà ó ðåêëàì³. 

Íàéá³ëüø ðåïðåçåíòàòèâíîþ ñåðåä âèîêðåìëåíèõ ãðóï º ËÑÃ 
headhair. Ïðîâåäåíèé íàìè àíàë³ç äîçâîëèâ âèîêðåìèòè 36 âèïàäê³â 
âæèâàíü íîì³íàòèâíî¿ îäèíèö³ hair ó ÷îëîâ³÷èõ æóðíàëàõ òà 78 — 
ó æ³íî÷èõ ãëÿíöÿõ. 
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Íàé÷àñò³øå öÿ íîì³íàö³ÿ çóñòð³÷àºòüñÿ ó ñêëàä³ êîìïîçèòà hairstyle, 
ÿê, íàïðèêëàä, ó öüîìó çàãîëîâêó: 

“20 Celebrity Hairstyles You’ll See On Regular Human Men in 2015” (13). 
Ñë³ä òàêîæ â³äçíà÷èòè øèðîêå âæèâàííÿ íîì³íàö³é ð³çíîìàí³ò-

íèõ çà÷³ñîê òà òèï³â âîëîññÿ, ÿê³ º êîíñòèòóàíòàìè òåìàòè÷íîãî ðÿäó 
hairstyle, íàïðèêëàä: 

“From natural to dye-assisted, man-bun to buzz-cut, and rocker-wild to 
corporate-slick, here are the looks we’ll see emerging this year” (13). 

Àâòîð ö³º¿ ñòàòò³ äîòðèìóºòüñÿ çàãàëüíîïðèéíÿòî¿ ïðàêòèêè, à 
ñàìå — ïîðàäè äëÿ ÷îëîâ³ê³â ç³ ñòèëþ ñïèðàþòüñÿ íà îáðàçè â³äîìèõ 
àêòîð³â, ñï³âàê³â òîùî, ùî ìàº ïðèâåðíóòè óâàãó ïîòåíö³éíèõ ÷èòà-
÷³â. Á³ëüøå òîãî, òâîð÷à îñîáèñò³ñòü â³äîìî¿ ëþäèíè, íà äóìêó àâòîðà, 
â³äîáðàæàºòüñÿ ³ ó éîãî çîâí³øíîñò³, çîêðåìà, ó çà÷³ñö³: 

“Sam Smith is renowned for his acrobatic, swirling falsetto, and the vocalist 
brings that same whirling aesthetic to his hair, which is peripherally short but 
blossoms into a well-kept wave up top” (13). 

Íå îìèíàº àâòîð óâàãîþ é íàéåêñòðàâàãàíòí³ø³ çà÷³ñêè ÷îëîâ³ê³â, 
íàïðèêëàä, çàïîçè÷åí³ ó æ³íîê: 

“Leto’shair makes the ladies both jealous and eager. A woman’s haircut — 
as it turns out — can offer masculine cool. Layers and regular trims help keep 
the ends healthy while adding movement, and meticulous hand-painted high-
lights mimic the way sun naturally lightens hair” (13). 

Çàê³í÷óºòüñÿ çàçíà÷åíà ñòàòòÿ ïîðàäîþ åêñïåðèìåíòóâàòè ç³ ñâî¿ì 
âîëîññÿì òà íå áîÿòèñÿ çì³í, ÿê³ îáîâ’ÿçêîâî ïðèíåñå çà ñîáîþ íîâà 
çà÷³ñêà: 

“Mr. Jolie wore too many styles this year for us to endorse just one. What 
we’ll say: don’t be afraid to mix things up. If you’ve had the same hairstyle since 
college, it’s time to move forward. Find a barber you trust and give his vision for 
you a try” (13). 

Â³äì³ííîþ ðèñîþ ôóíêö³îíóâàííÿ êîíñòèòóåíò³â ËÑÃ headhair â 
æ³íî÷èõ ãëÿíöÿõ º ¿õ âæèâàííÿ íå ëèøå â ñòàòòÿõ, ÿê³ ì³ñòÿòü ïðàê-
òè÷í³ ïîðàäè ç³ ñòèëþ, à â ìàòåð³àëàõ, ÿê³ ò³ëüêè îïèñóþòü çîâí³ø-
í³é âèãëÿä çíàìåíèòîñòåé, ÿê, íàïðèêëàä, ó íàñòóïíîìó çàõîïëèâîìó 
â³äãóêó ïðî âîëîññÿ ãåðöîãèí³ Êåìáðèäæñüêî¿, ÿêå, íà äóìêó àâòîðà, 
ïðîñòî çà÷àðîâóº ëþäåé, ÿê³ çíàõîäÿòüñÿ ïîðÿä: 

“The royals’ New York trip kicks off tomorrow, which means soon we will be 
in the presence of Prince William, Kate Middleton, and Kate Middleton’s hair. 
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Though we’re very excited for all the outfit changes the Duchess of Cambridge 
will squeeze into the three day trip—and seeing her tiny baby bump in them—it’s 
the opportunity to see KMidd’s glorious, gorgeous hair up close (or, at least, 
occupying the same air space) that has us giddy. And we won’t be the first to 
be overcome by her magnificent mane. To celebrate the royals’ arrival, see 38 
photos of people completely mesmerized by Kate Middleton’s hair” (14). 

Ùî æ ñòîñóºòüñÿ ðåêëàìè ð³çíîìàí³òíèõ çàñîá³â ïî äîãëÿäó çà âî-
ëîññÿì, òî âîíà ì³ñòèòüñÿ ó ïðàêòè÷íèõ ïîðàäàõ ïî ñòâîðåííþ ïåâíîãî 
îáðàçó. Äëÿ ï³äñèëåííÿ âïëèâó íà ÷èòà÷à äîñèòü øèðîêî âèêîðèñòîâó-
þòüñÿ îáðàçí³ çàñîáè, íàé÷àñòîòí³øèìè ç ÿêèõ º åï³òåòè, íàïðèêëàä: 

“How to Look Good With WildHair.Getting that devil-may-care hair actu-
ally takes a bit of effort” (15). 

Íàñòóïíà ËÑÃ facial hair ïðåäñòàâëåíà ð³çíèìè íîì³íàòèâíè-
ìè îäèíèöÿìè â ÷îëîâ³÷èõ (beard, moustache) òà æ³íî÷èõ æóðíàëàõ 
(eyebrows, eyelashes). Öÿ â³äì³íí³ñòü ïîâ’ÿçàíà ç òèì, ùî ñàìå âîëîññÿ 
íà îáëè÷÷³ º âòîðèííîþ ñòàòåâîþ îçíàêîþ ÷îëîâ³ê³â ³ äîãëÿä çà íèì 
çàéìàº âàæëèâå ì³ñöå â ÷îëîâ³÷îìó îáðàç³: 

“Beards have been having a moment for a while, and it’s not hard to see 
why: they’re rugged projections of masculinity and virility that require little ef-
fort beyond simply neglecting to shave” (13). 

Æ³íî÷³ ãëÿíö³ ñôîêóñîâàí³ âèêëþ÷íî íà â³ÿõ òà áðîâàõ ³ ì³ñòÿòü 
áåçë³÷ ïîðàä ç ¿õíüîãî äîãëÿäó, íàïðèêëàä: 

“Your Guide to the Perfect Eyebrows. If the eyes are the windows to the soul, 
the eyebrows are the window treatments. Many makeup artists will tell you that 
the eyebrows are the most important feature on your face and, therefore, the 
most important feature to shape and maintain. Your eyebrows provide expres-
sion to your face and help prevent moisture from getting into your peepers. But 
aesthetically speaking, eyebrows can become a great beauty asset to the struc-
ture of your face and the framing of your eyes, creating drama and a focus. So 
for all you first-time pluckers or those of you interested in redefining your look 
by redefining your eyebrows, follow this guide to your brow makeover. Plus, 
take our quiz to find out if your makeup skills could use a makeover” (16). 

Îñòàííÿ ³ç âèîêðåìëåíèõ ËÑÃ body hair çàô³êñîâàíà ëèøå ó æ³íî-
÷èõ æóðíàëàõ, â îñíîâíîìó â ðåêëàì³ çàñîá³â äëÿ âèäàëåííÿ íåáàæà-
íîãî âîëîññÿ íà ò³ë³, íàïðèêëàä, body hair removal crème. 

Òàêèì ÷èíîì, ïðîâåäåíèé àíàë³ç ïîêàçàâ, ùî â ãëÿíöåâèõ ÷îëîâ³-
÷èõ òà æ³íî÷èõ æóðíàëàõ äåùî ð³çíèòüñÿ ð³âåíü ïðåäñòàâëåíîñò³ âèä³-
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ëåíèõ ËÑÃ, ïðîòå, âîíè îäíàêîâî àêòóàë³çóþòü òàê³ îçíàêè êîíöåïòó 
HAIR, ÿê êðàñà (look good) òà óñï³øí³ñòü (make jealous). 

Ïîäàëüøå äîñë³äæåííÿ îñîáëèâîñòåé âåðáàë³çàö³¿ äàíîãî êîíöåï-
òó º ïåðñïåêòèâíèì íà ìàòåð³àë³ ð³çíîæàíðîâèõ õóäîæí³õ òâîð³â. 
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