HaykoBuii BiCHUK YKropoacbKoro HalioHaJIbHOIO0 YHiBepCUTeTy

(hOopMyBaHHi BMAcHOi NeaaroriyHoi KOMMNeTeHLii, Npuny4nTs Ao
yCBIAOMMEHOr0 CaMOCTBEPAKEHHS AK Neaarora.

NnepeTBoplOETLCA HA Nefarora — MetToAosora, TexHosnora, a y4eHb
CTae akTUBHUM Yy4aCHNKOM HaB4allbHO-BMXOBHOrO npouecy.

lMopanblumx HaykoBux po3Bigok noTpebytoTs npobnemu iH-
TEePaKTUBHWUX TEXHONOTi HaBYaHHS, iHAMBIAYaNbHOCTI Nnegarora Ta
BMPOBaAXeHHS TEXHOMOTiT PO3BMBANbHOTO HABYAHHS NPU BUBYEHHI
OKpeMMX HaBYaNbHUX AUCLUNMIH.
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OTxe, po3rnsifatoun i yaaranbHIO4YM TeopeTUKo-MeToA0M0-
rivHi nigxoam neparoris, MOXeMo 3p06UTH BUCHOBOK, L0 MaibyTHe
3a CUCTEMOIO: Y4YeHb — TEXHOIOrA — yunTeNb, 3a AKOi BUKNagad
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B cmambe paccmampusatomes cywHocms 0egpuHuyuu "uHdueudyanbHocms nedazoza”, ee mpu gaxHeliwue 83auMocesi3aHHble
KOMNOHeHmb! (UHOUBUOHbIL, NUYHOCMHBIU, Cy6BEKMHbIU), cnocobbl camopeanu3ayuu 8 npoeccuoHanbHO 3Haqumol cpede,
nepcnekmugbl 8HeOpeHuUsi nedazo2udeckux mexHonoeull 8 cospemeHHoM o0bpasosamenibHOM npocmpaxcmee. [lepcnekmuea
npuHadnexum cucmeme "y4yeHUK — MexHOM02aus — yyumens", npu kKomopol npenodagamesib npespawaemcs 6 "nedazoza-memodosnoaa,
mexHonoea", a y4eHUK CmaHo8UMCS akmMUBHbIM y4acmHUKOM y4eb6HO-80cnumamesisHo20 npoyecca.

Kmtoyesbie cnosa: nedazoe, uHdusudyanbHocmb nedazoza, nedacoauyeckue mexHonoauu, 0bpazosamesbHOE NPOCMPaHCMEO.

The article explains the essentiality of definition “individuality of the pedagogue”, its three most important interrelated components
(individual, personal, subjective), ways of self-actualization in the professional important environment, ways of the introduction of the new
pedagogical technologies in the educational range of today. The perspective belongs to the system “pupil — technology — teacher”, in which
the teacher turns into the “pedagogue — methodologist, technologist”, and the pupil becomes an active participant of an educative process.

Key words: pedagogue, individuality of the pedagogue, pedagogical technologies, educational range.
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MARKETING OF NONPROFIT ORGANIZATIONS IN THE EDUCATIONAL SYSTEM

Ocgima € 00HUM 3 OCHOBHUX Npas NAUHU i 3a2abHuUX /1t00-
cbkux yiHHocmed. Ocgima Ui uxo8aHHs He3aMiHuUMI y cehepi mall-
6ymHb020 EKOHOMIYHO20 PO3BUMKY CyCninbcmea, 80HU Marmb
3HaYyHUl 8nsue Ha KynbmypHull pieeHb HaceneHHs ma malibymHe
eKOHOMIYHO20 npoepecy cycninbemea. HuHi npudinsemscs genuka
ygaeza sikocmi ma docmynHocmi nocaye y 2any3i 0ceimu, npo Wo
idembcsa 8 cmaHOapmax 2pomadchbKux 0cgimHix nocnye. Henpu-
bymkoei opeaHisayii € HegidleMHOK YaCmUHOKW 2pOMadAHCLK020
ma demMOKpamuyHo20 cycninbcmea. Lns KoxHoi opeanisayii, npu-
6ymkoeoi yu Henpubymkogoi, 8axnugo, wob eoHa 3Haliwia ceoe
micye U ympumanacs Ha puHKy. SKWo eoHa cnpsamye ceoto Oisifib-
Hicmb Ha nompebu i 8uMoau PUHKY, ix 3a0080/1EHHSIM 80Ha 00-
csieae c8oei memu.

Krnroyosi criosa: MapkemuHe, ocgima, Henpubymkosi opeaHi-
3ayii Cnosa4yuHu.

Marketing is a scientific discipline which has been developed
over the last several decades showing an impressive intersection
in many new and untraditional areas. The conception of marketing
renders high adaptability and flexibility which are connected
with spreading its applications and principles into different and
completely new areas of social activities . Marketing management
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can be efficiently used in both profit and nonprofit organizations.
After a successful application of marketing in classical areas
including business, we can say that marketing found fulfilment in
the area which is the public sector, which also includes active non-
governmental nonprofit organizations.

Present-day marketing is a result of generalized positive
practice, former economic practice and therefore is a possible
theoretical solution which may be applied as a solution to many
present-day problems of organizations which are active in competitive
environments and also involved in organizations in the public sector.

Marketing went through many development changes and in
a specific period where these changes occurred new marketing terms
were introduced with specific significance. Classical marketing was
supplemented with the following terms such as: services marketing,
marketing insubstantiality, political marketing, healthcare marketing,
marketing of social ideas, marketing of the tourist trade, financial
marketing, banking marketing, personal marketing, marketing of
religious organizations, marketing of cultural organizations (for e.g.
galleries, theatres, libraries, artistic groups, museums), marketing
and mass media and finally, marketing for foundations, charities,
non-investment funds and nonprofit organizations providing public
services.
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From the point of view concerning needs for practice nowdays
in the field of activities of nonprofit organizations emphasis is put on
problems regarding effective application of marketing and its model
solutions. That is why we consider this field extraordinary from the
point of view of empirical access towards exploratively oriented tasks
from the point of view of a theoretical basis.

Determination of these applications use several terms.The
most commonly used in this field are: nonprofit marketing, marketing
in the public sector, marketing of nonprofit organizations. More
specific terminology is used in applied areas, for e.g. marketing of
non-governmental organizations, or marketing of non-governmental
nonprofit organizations. This term is connected with problems found
in my article.

In today’s world it is a time marked by the fast development
of marketing systems, new information technology which offers
many options and puts special emphasis on competitive firms, which
constantly focus on one objective, which is to acquire and keep
clients. This goal can only be reached by companies which can
predict and satisfy wishes, needs and requirements of their clients.

Slovakia is a country which has made considerable progress
in the areas of social and economic changes and it is a country
accustom to effective marketing thinking. Many new companies,
especially state supported organizations such as hospitals, schools
etc, still have the misconception that customers are always looking
for them, so there is no need to spend money in order to entice new
customers. If a firm wants to stand out in the competitive fight they
must persuade their customers that only their products and services
are favourable (meaning better than their competitors) thereby they
should use their products and their services.

Based upon this subdivision of this classification of economic
activities it is difficult to determine exactly where nonprofit
organizations belong. They are part of the third sector which include
the area concerning services, but according to this division profitable
organizations also belong to this sector as far as financial institutions,
state administration and other smaller organizations are part of these
public institutions. That is why integrated nonprofit organizations
are more qualified from an institutional point of view in systems of
national funds.

Slovakia’s nonprofit sector from an economic point of view
has developed more slowly compared to other central European
countries for e.g. Hungary and the Czech Republic. The reason for
this condition is its effort to keep centralized state control, which
results in keeping this nonprofit sector in Slovakia from being able
to offer key social services in previous years. Inspite of this nonprofit
organizations recently tried to become more flexible, unified,and
reliable with a highly effective mechanism concerning civic education
and participation, which has lead to the development of a more
democratic society.

Slovakia’s nonprofit sector plays an important role in the
Slovak economy but it is relatively slower than nonprofit sectors in
other parts of the world.It has both social and political significance
and that is why its economic power is constantly growing.

In the marketing of nonprofit services in Slovakia, nonprofit
organizations perform and enter into competitive relationships, but
they must comply with the following conditions:

— They are either private or non-governmental — they are
institutionally separated from the state;

— They are organizations — they have institutional behaviour
and structure;

— They are nonprofit — created or gained profit is not shared
among promoters, management, employees, but is used for the
further development of the organization;

— They are independent — making their own decisions about
issues;

— They are voluntary — membership is not required by law
and members voluntarily offer their time, money or gifts to this
organization.

Organizations which comply with the previous mentioned

conditions implement their activities in different areas. Areas in which
they are active form the structure for marketing nonprofit services.
These following areas and subjects are involved:

— area of culture and recreation

— area of education and research

— area of healthcare

— area of social services

— area of the environment and animal protection

— area of development and housing

— area of protection of group and individual rights

— area of charities

— area of international organizations

— area of church and religious societies

— areaofbusiness and professional associations/professional
unions

The legal system in Slovakia does not contain a specific defined
entity related to the nonprofit sector ( third sector) nor does a law exist,
or legal norms which generally define the basic outline of activities
and relationship of the nonprofit sector towards other subjects
regarding law. That is why it is possible to come to the conclusion
that the third sector is not a part of the constitution of the Slovak
Republic. This entity can be used to outline specific institutional life in
society. Using this term does not have a long tradition and itis closely
connected with the post-modern understanding of the relationship
between society and the state, which is based upon the principle of
diversification of interests, as well as their forms and how they are
implemented.

Each form of nonprofit and non-governmental organization is
independently defined and is governed by law, which is specialized
for specific organizations. In the Slovak legal system there are
four basic types of independent, nonprofit,and non-governmental
organizations, which are all defined, but the criteria of the division
of these institutions in this case is from a subjective point of view.
According to this point of view basic subjects are divided between
juridical and physical persons. (Even after the creation of juridical
persons it is possible that one of the members can be a physical
member.) These juridical persons are divided into the following:

organization of the association of physical and/or juridical
persons:

— civilassociation (law number 83/1990 legal code concerning
association of citizens, version of law number 360/1990 legal code,
513/1990 legal code, 62/1993 legal code, 274/2009 legal code);

— nonprofit organizations providing general benefit services
(law number 35/2002 legal code concerning nonprofit organizations
providing general benefit services).

organizations which compile assets:

— foundation (law number 34/2002 legal code concerning
foundations);

— non-investment funds (law number 147/1997 legal code
concerning non-investment funds).

Citizens rights concerning unification which is guaranteed in
the Slovak Constitution article 29 law concerning civil associations.

The constitution does not involve association in :

— political parties (law number 424/1991
concerning association in political parties);

— church and religious societies (law number 308/1991
legal code concerning freedom of religion and status of church and
religious societies);

It also does not involve subjects, which are connected because
of business activities. Independent laws also modify activities of
professional and non-professional associations, which include the
Slovak Red Cross, Slovak radio and television broadcasts, Matrix
Slovak, health insurance, state special-purpose fund and the hunting
and fishing associations. Activities of international organizations are
regulated by law number 116/1985 legal code concerning conditions
of activities of organizations with international elements, version
of law number 157/1989 legal code. These organizations can be
registered according to the law concerning foundations , non-

legal code
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investment funds and nonprofit organizations.

The legislative outline concerning the nonprofit sector in
Slovakia has become subject to many changes in the last decade
and the future is open for even more changes.

The nonprofit sector is not part of the Constitution of the Slovak
Republic at present as was mentioned previously, but there are law
and law norms already mentioned which work unsystematically
which results in confusion because a basic consensus does not exist
in regards to tasks that the nonprofit sector should fulfil. It is said and
understood as a supplement of traditional sectors, which are divided
into public areas.

An overview af the last period showed many changes
accepting laws concerning nonprofit organizations and foundations.
Many discussions are held and new proposals suggested regarding
new law norms which should modify the existence of foundations,
non-investment funds and nonprofit organizations. The Ministry of
Interior in Slovakia predicts submission of an amendment to a law
related to civil associations. However, it still does not contain an
outline of exact character and tasks in the nonprofit sector as a unit.

At present legal framework in the third sector is various
and fragmented into many independent legal norms which causes
problems with its application in practice. Another overview already
mentioned regarding nonprofit sectors described the division of
people and assets. This division could be used as a foundation to
establish two law subdivisions, foundation law and federal law as it is
in the Czech Republic.

Non-governmental and nonprofit organizations ,,abbreviated
form NNO to be used from now on“belong to the subject of marketing
for which the primary economic aim is making a maximum profit
or quantity measurement, but rather to attain a maximum value
of customer satisfaction which shows the effectiveness of work,
effective precautions, successful exchanges between producers
and customers. They provide services and public goods which
are not provided by neither state nor market. These services
are humanitarian, social, educational, infomative, legal and also
organizational connected with socio-economic development,
technical connection with different groups, professions and different
areas.

Making a profit in NNO is understood as a need for fulfillment
of the basic mission of this organization, which is satisfaction of
its public intentions. Realisation of these intentions require some
financial funds which are necessary and NNO obtains them from
different sources:

— public sources — domestic (direct and indirect support from
state)

— foreign (programmes ISPA, SAPARD, Phare);

— private sources — domestic (from physical persons, firms,
foundations);

— foreign (physical persons, firms, foundations);

— own sources

The nonprofit sector is important provider of services in the
area of education, and | can say it is a foundation with very strong
roots in society. Among all of its tasks | can mention some examples:

— brings new alternative access, which a state organization
is unable to provide

— makes up for shortcomings in services offered, which
public administration cannot cover

— scope, because nonprofit organizations are able to be
active even where commercial firms fail because of a lack of profit

Overall, we can say that activities of nonprofit sectors are
considerably dependent on professional workers who are active in
specific areas related to the role of the nonprofit sector, either at the
highest political level or state administration has been discussed for
along period of time. So, the relationship between the state and NNO
can be described as a rivalry.

The reason it is described as such is because the state does
not view NNO as a partner which can solve problems in social or
cultural areas. The state views NNO as a supplicant always asking
for financial support.

Furthermore, the relationship and cooperation between
the state and NNO is improving because regional government
realized the importance of cooperation with NNO, especially in the
preparation of projects for obtaining financial support from European
Union Funds.

Nonprofit organizations are able to provide a variety of
activities. One of the most important is to provide public services.
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ObpasosaHue si8isiemcs 00HUM U3 OCHOBHbIX npae Yesoeeka u 0bwux yemoseyeckux yeHHocmel. ObpasosaHue U gocnumaxue

He3aMeHUMb1 8 cghepe bydyuie20 SKOHOMUYECKO20 passumus obuwiecmesa, OHU UMEeIom 3Ha4umesnbHoe 8MUsHUE Ha KybmypHbIl ypo8eHb
HaceneHus u bydyujee 3KOHOMUYECK020 npoepecca obuwecmsa. Celivac ydensemes 60/bWoe BHUMaHUe kayecmay u docmynHocmu ycye
8 obacmu 06pa30eaHusi, 0 Yem 2080pumcsi 8 cmaHdapmax 06uwecmeeHHbIXx 06pa3osamerbHbIX yciye. HenpubbinbHbie opaaHu3ayuu
Aenames Heombemnemol yacmelo epaxdaHcko2o U deMokpamuyeckozo obwecmea. [ns kaxdol opeaHusayuu, 00X00HOU unu
HenpubbinbHOU, 8axHO, Ymobbl OHa Hawsma ceoe Mecmo u ydepxanacb Ha pbiHKe. Ecnu oHa Hanpasum cgow 0esmenbHOCMb Ha
nompebHocmu u mpebosaHus pbiHKa, ux y0oenemeopeHuem oHa 0ocmuaaem ceoell yenu.

Krtoyesble crosa: MapkemuHe, 0bpa3ogaHue, HeKoMMepYeckue opaaHusayuu Crosakuu.

Education is one of the basic human rights as well as general human values. The educational system and upbringing are irreplaceable in
the area of the economic development of society in the future whereby they have a strong influence on the educational level of the population
and also on the future economic development of society. At present there is a strong emphasis on quality and availability in regards to
educational services, which is mentioned in the standard of public educational services. Nonprofit organizations are an important part of
a civic and democratic society. It is important for both profit and nonprofit organizations in order to maintain and keep up in todays market. If its
activities are focused on the needs and requirements of this marketing a satisfactory level will be attained which means achieving their goals.
In order for this marketing to be effective it is important for these organizations to focus on basic marketing tools.

Key words: marketing, education, non-profit organizations in Slovakia.
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