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OOIIMHBI M JIMYHOCTEH. BMecTe ¢ TEPMHHOM «KOMMYHUKAITUS» YIIOTPEOJIAIOTHCS TEPMUHBI «(paThdeckas KOMMYHU-
Kalus» U «METaKOMMYHHUKaus». datndeckas KOMMYHHKAIMS U METAKOMMYHHUKAIHs HE OMPaHUYMBAIOTCS TOJBKO
KOHTAKTOYCTaHABIIUBAIOIICH (YHKITHUCH, a CIY)KaT TaKKe VIS OTBJICUCHUS BHUMAHHUS, CMEHBI TEMBI Pa3roBopa, Hempsi-
MOTO BBIPAXKCHHUS HEYIOBOJLCTBHS M Jp. MeTaKOMMYHHUKAIMS OTOXKICCTBICTCSA ¢ (haTHUECKOW KOMMYHHUKAIMEH Ha
OCHOBE «JIOCTH)KCHHUS EIWHCTBA, COTJIACHs MExay coOecemHukamMu». KoMMyHHKaius (B Y3KOM ITOHUMAaHHH),
(daTryecKkast KOMMYHHKAIUS 1 METAaKOMyHHKAIHS — 3TO Pa3HbIC, XOTsI U CB3aHHBIC TPAHU YEIIOBEUCCKOr0 OOIICHHS.

KiroueBbie ciioBa: oOmieHue, KOMMYHHKANUsA, HHGOPMAIMOHHBIN 00MeH, (haTHueckas KOMMYHHKAIHS, MeTa-
KOMM YHHKAIIHS.

Zastrovskaja Sofiya, Zastrovskij Oleksandr. Discussion Questions for Communicative Linguistics. The
article discusses the use of terms «intercourse»/«communication»/«phatic communication»/«meta-communicationy in
the studies of communicativistics, matches the definition in the various research, expresses the views about their
differentiation, points out the feasibility of identifying these concepts. Communication has a narrower meaning than
intercourse, communication is the activity of conveying information through the exchange of thoughts with the help of
linguistic, paralinguistic or nonlinguistic forms. Intercourse except communication includes dealings and conditions of
coexistence between individuals, groups, countries. Together with the term «communication» we use the terms «phatic
communication» and «meta-communication». Phatic communication» and meta-communication are not limited by
establishing a social contact but serve as a distraction, changing a topic of conversation, indirect expression of
displeasure etc. Meta-communication as well as phatic communication are «tools for developing one’s interpersonal
relationships». Communication (in the narrow sense), phatic communication and meta-communication are different
though all of them are related to human communication.
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Speech Self-Presentation in Interview

The paper is devoted to the study of the lingual specificity of the interviewee’s self-presentation in the celebrity
interview. A close examination of the phenomenon of self-presentation enables us to trace the moves and tactics of
maintaining, reinforcing and/or rectifying an interviewee’s image in public communication. The aim of the present
project is to indicate the verbal forms of self-presentation and to clarify their communicative value in the interview
process. The research is performed within the discourse analysis approach and lays the emphasis on identification of
the specific features of the interview context and recurrent communicative patterns of an individual’s self-presentation.
To elucidate the aspects of self-presentation, that is presentation of the personal, interpersonal and intragroup self, the
research is carried out on the basis of three structures (‘I’/ ‘they’/*we’-frames) and involves the analysis of the lingual
units which testify to the interviewee’s self-exposure.

Key words: speech self-presentation, self-exposure, public communication, personality interview, celebrity interview.

Introduction. Linguistics seeks to explain language by reference to the social, pragmatic or emotional
context in which it is used. Various types of linguistic analysis have been successfully applied to a variety of
language contexts, including media discourse. Scholars are often preoccupied with the issues of linguistic
resources speakers utilize to construct roles and relationship. A considerable part of these resources can be
interpreted in terms of individual’s self-presentation.

Self-presentation of communicants as a social and psychological phenomenon has been attracting
scholars’ attention for decades. Serious studies of self-presentation (impression management, self-promo-
tion, self-enhancement, self-esteem, image, etc.) have been done by sociologists, psychologists, anthropo-
logists, linguists, culture experts, etc., in which its essence, forms and types on various speech situations of
social encounter have been investigated. However, self-presentation as a lingual quality of such encounters
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and a textual category emerging in many kinds of public discourse has yet been left unheeded. We contend
that a closer look at self-presentation verbal varieties in public conversations might enable to reveal the
mechanisms of image-building as well as identify the implicit structures of impression management.

The aim of the present project is to elucidate the lingual nature of self-presentation in one type of social
interaction, namely, in a celebrity interview and to trace the factors influencing its verbal manifestation.
Thus, the central for our analysis are the categories of the interview genre, the self and the self-exposure.

Methods. The research is performed within the framework of discourse analysis whose major concern
lies in investigating ‘naturally occurring’ language use and language functions along with its forms. This
approach makes it possible to find patterns in communicative products as well as correlation with the
circumstances in which they occur that are not explainable at the grammatical level. Another objective of
the discourse analysis is identification of linguistic qualities of various genres (in our case the interview
one), vital for recognition and interpretation. Since the present research is focused on the celebrity interview
it would be reasonable to start the analysis with the examination of the category of interview.

Results and discussion. The prolific studies of the phenomenon of journalistic interview (J. Barrot, 2012;
T. Kiraepa, 2012; E. IO. lllepbaTtux, 2011; B. W. Swider, M. R. Barrick, T. B. Harris, A. C. Stoverink, 2011;
W. B. lranosa, 2009; M. Broersma, 2008; A. 0. Jlanmuna, 2008; H. Koskela, 2005; Y. Zhang, B. Wilde-
muth, 2003; Clayman&Heritage, 2002) agree upon its defining as a discursive practice, a form of social
interaction between two individuals — the interviewer and interviewee where interviewer’s questions are
designed to elicit facts, statements and opinions from the interviewee. It is also viewed as a communicative
event, that is it meets certain communicative norms and principles: preliminary ‘small talk’, the focus on the
topic, the shift of the focus, topic switching, face-to-face situation, etc.

The interview is understood as a joint or co-construction process that concerns itself with issues of
accounting, self-presentation and identity management by participants in a socially situated context [5].
Since the primary function of the interview is to send a message to the public the exchange of information
and opinions in the interview context has inevitably a public in mind.

The Personality Interview (the portrait interview). In our research we focus on a type of interview
which is conducted with a public famous figure. It is worth noting that, in general, interviewing is recogni-
zed as a main journalistic practice for gathering information about public/celebrity personalities which will
later be worked up into finished profiles (profile stories). Traditionally, the personality interview follows an
informal, conversational format when no predetermined questions are asked by the interviewer in order to
remain as open and adaptable as possible to the interviewee’s nature and priorities and let the interviewee
‘go with the flow’. Consequently, it is characterized by spontaneous quality and the sense of livelihood and
even danger and provocation. Mostly, the personality interview aims at obtaining confidential information
and revealing the ‘real self” of the public men [3].

It is not uncommon that in the public sphere people are used to wearing ‘masks’, i. €. acting according
to the social and cultural conventions of the society. Therefore the interviewer’s prior goal is to trigger the
interviewee’s true self as this may help understand their motives and deep thoughts, so that their public
actions would come as consequent and comprehensible to the audience.

M. Broersma (2008) claims that the new objectives that the mess press faces necessitate entertaining
and readable materials; this is quite successfully realized in the personality interview. Readers are more
interested in ‘real’ human stories, vivid and personal representation of reality. One-way communication,
namely, reporting a speech without the possibility of interruption is being replaced by a dialogue which
provides the opportunity for journalists to intervene or change the subject. That makes the interviewee be
more flexible, adaptable and also vigilant and careful in his/her verbal presentation as they are keenly aware
of the fact that whatever s/he says could later on be read, reread and interpreted in various ways. In the case
of the personality interview (as different from the news interview) the name of the interviewee is of crucial
importance because readers are particularly interested in the views and statements of a politician, a celebrity
or some significant person. It is especially in the personality interviews that the boundary between the public
and private spheres are blurred [1].

It comes evident that the interview presupposes self-exposure. The genre exists merely by the grace of
detailed personal information, that is interviewees (public figures) are asked questions about their domestic
environment, wives, husbands, children, friends, achievements, hobbies, animal pets, etc. Such questions are
designed to bring them more clearly home to the average reader, to give him/her a glimpse of well-known
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persons’ ‘behind the scenes’ life and to let him/her see the reality behind the profession. The questions also
mean to convey distinct qualities of the interviewees as well as make them expose their selves.

The Celebrity Interview. As a subtype of the personality interview it introduces a celebrity, or some
aspects of them to the public. The noticeable communicative features of the celebrity interview are a spot-
light effect speech, a high degree of spontaneity and ingenuousness, informality, focus shifting, topic switching
from general to personal level, verbal redundancy, excessive use of evaluative lexemes (in self-evaluation
and other-evaluation) which is brought about by the interviewee’s desire to introduce or reinforce a certain
self-concept (self-image). Although celebrities sometimes may distrust interviews as subject to distortion
they increasingly wish to talk to journalists in private as they realize that it is of growing importance to be
visible in the public sphere. Thus, cooperation with mass press is seen as necessary and useful.

H. Koskela (2005) assumes that the celebrity interview as a genre requires careful negotiations of the of
intimateness. Since the goal of the interview is to reveal personal aspects of the interviewees, a certain level
of intimacy has to be achieved. The different interview genres share a number of similar features, namely,
all interviews are primarily organized through ‘question-answer’ format, there are also similarities in the
interviewer and interviewee’s conduct in producing talk for an audience. The differences between certain
interview genres lies in the nature of questioning. In political interviews, for example, the questioning
manner is often aggressive, attempting to corner the interviewee or to provoke debate. In news interviews it
is important for the interviewer to stay impartial and to retain a neutral stance towards the interviewee’s
statements and opinions. In talk show interviews the function of the questions is to get the guests to talk
about themselves and the questioning is often done in a way that enables the host to express their own
views. The purpose of the celebrity interview is different from other interview genres and that can be seen in
the way the interview is organized; it is realized in introducing the celebrity to the audience. The general
theme of the celebrity interview has to do with some aspects of the interviewees that they are famous for,
their public roles or identities [6]. Whether the interviewees speak about their private selves, being ‘experts’
of their own life and the things they personally have experienced, or as ‘experts’ of some specific field
(usually a profession or current occupation) they cannot but commit a self-exposure. The interviewees
always strive for taking control over the self-exposure process as they are conscious of its important role in
shaping their attractive images. This is achieved through utilizing a set of self-presentation tools.

Self-presentation. Self-presentation is regarded as a technique by which an individual emphasizes
his/her own attributes in order to be seen positively in the eyes of the audience. As a communicative pheno-
menon it is studied from different perspectives: building up the image (public image, situational image, self-
image); me and not-me identities (P. J. Burke, 2003); types of the self, such as actual self, ideal self, ought
self (R. F. Baumeister, 1999); components of the self-conception (C. Greetz, 1975); self-identification
frames (D. Lucas, 2005).

The issues of how a sense of selfhood is formed, maintained and expressed in individual speech are of
considerable interest to linguists, educators, policy analysts, psychologists, psycholinguists and a variety of
applied professionals. Indeed, the ability to develop a consistent and functional sense of the self in the
interpersonal context of modern mass societies is believed to be one of the components of personal and
social success. Therefore, identification of the self has long been regarded as a key feature of social
interaction and, consequently, the self is viewed as a sociocultural product that arises in the dynamic process
of social experience and activity, which keeps shifting, developing and changing.

Speakers, in general, strive to maintain a version of the self that is attractive, desirable and valued. As
far as a celebrity is concern, the already shaped version of the self (the celebrity’s public image) is being
reinforced or modified during the interview.

Central to any discussion of self-presentation is language, that is any theoretical consideration of
individual’s identity and actions must put his/her speech in the heart of the analysis. P. Burke (2003) claims
that from this point any utterance can be read as revealing something about speaker’s identity, but especially
revealing are sentences in which the pronoun ‘I’ serves as a subject. Any such ‘I-sentence’ does disclose
something about a person’s self-conception [2]. However, we contend that any kind of frame, either
‘I-sentence’ or ‘They-sentence’ as well as “We-sentence’ is an indicator of individual’s self-exposure. Our
suggestion is based on the Social Self theory worked out by J. P. Forgas, K. D. Williams who consider the
social selthood as a unity of three aspects, namely, personal, interpersonal and intergroup ones [4].
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Personal self-presentation comprises the instances of the use of ‘I’ (‘me’/’my’) frames in the inter-
viewee’s speech. It is revealed in all kinds of responses, whether the interviewer’s questions pertain to the
interviewee’s personality (opinions, attitudes, habits, hobbies, etc.) or other topics (objects, events, people,
etc.) ‘I’-structures are filled up with the evaluative words (evaluation proper, emotional, descriptive and
virtual evaluation), verbs of action, repetitions, intensifies (superlative degree, hyperbole); their purpose is
to deliver and reinforce the message about a positive and distinctive personality, for example:

But in terms of work I'm much more conscious of what it’s about, what messageit’s sending out into the
universe. But how Kabbalah influences my work is that it influences it in an obvious way in terms of a story
I'm trying to tell or a message I'm trying to put out there. Or, if I succeeded in the physical world — like
making tons of cash — then I would share that with various charitable organizations, so, when I say share
there are a lot of different ways to share.

“You-sentence’ frame, where ‘you’ is used in impersonal meaning, serves as implicit ‘I-sentence’
frame, thus, it’s function is to soften the verbal intensity of the individual’s self-importance, for example:

Don'’t take yourself seriously. Because when you take yourself seriously, I don’t know... it’s hard to
last. It’s good to have a sense of humor about things. Then you can ride the ups and downs.

The cases when the interviewee uses ‘I-sentences’ speaking on ‘not-me’ topics can be treated as a
partial focus shift pertaining to subliminal priming.

Interpersonal self is revealed in individual’s attitudes and evaluations of other people or objects that are
indicated as ‘they’/’their’, ‘h/she’/’his’/her’, ‘it’/’its’. It is worth noting that positive evaluation dominates
since the speaker’s goal is to highlight their amiable and adaptable disposition and positive mind frame.
Negative evaluation of events/other objects serves as implicit self-enhancement (‘I am better’). The
information about the others, particularly, the manner in which it is given, is an important part of the
interviewee’s self-presentation since it comes as a ‘relationship’ component of their self-identification and,
thus, influences the process of imagebuilding. For example:

Piere Brosnan? Very professional... Don’t you think he’s charming... He was a tortured soul. Fantastic
poet though.He’s doing a very good job... he’s doing a fantastic job.Lots of talented girls.

1 think I have the best lighting director and I work with the best choreographer, with fantastic
musicians and the best costume designers, so I'm very involved with every element in my show.

Presentation through interpersonal self with the frames that contain semanticmodifications and
gradation of the concept ‘good’ (‘fantastic’, ‘charming’, ‘talented’, ‘best’, etc.) aims at emphasizing the
positivity of the interviewee’s world as the reflection oftheir own positivity and achievements.

Intragroup self is revealed in the way the interviewee speaks about the group which they identify
themselves with. The verbal indicators of the intragroup self are the frames with the pronouns
‘we’/’us’/’our’ that are used by the interviewee. The frames contain mostly positive evaluation (lingual and
virtual) that inevitably works for the reinforcement of the sociably acceptable image of the speaker, for
example:

Work is important to both of us. We have to be highly organized and navigate family responsibilities.

The cases with negative evaluation of the group intend to position the speaker as an objective, impartial
and bona fide observer. Optimal distinctiveness theory scholars suggest that the need to identify with the
group is counterbalanced by an opposing need to be independent of, and distinctive from, ingroups. We
need to ‘belong’, but we also need to be “different’. Thus, social identities are activated to help us achieve an
optimal balance between inclusion in, yet adequate individual differentiation from, reference group. In other
words, social identities are managed so as to achieve a contextually optimal balance between assimilation to,
and differentiation from, reference group [7].

We rehearsed for five weeks, and what I started off thinking I wanted to do for that character changed
so immensely by the time we were ready to do it.

The ‘we-structures’ are switched into ‘I’ ones in order to emphasize the links with the group and, at the
same time, to highlight the individual’s role and value in the group, i.e. to make it more notable.

Conclusions. The celebrity interview is a journalistic conversational genre in which the interviewees
speaking on a propounded topic reveal information about some aspects of their personalities. The goal and
conditions of the interview promote the interviewee’s self-disclosure which develops as an impression
management process andis spot-light and audience oriented, thus, is treated as their self-presentation.
Individual’s self-presentation consists of three components, namely, presentation of personal, interpersonal
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and intragroup selves. Though structurally different, interviewee’s self-presentation generally manifests
itself in the employment of the lingual forms (words of evaluation, action, achievement, intensification, etc.)
whose purpose is to reinforce or rectify the celebrity’s image.

Research prospects. We plan our prospective research to focus on the self-presentation speech strate-
gies and tactics that will necessitate an insight into the types of self-presentation pragmatic/semantic moves
and their verbal implementation.
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Kupuuyx Jlapuca. MoBjieHHeBa camonpe3eHTaniss B iHTepB’r0. CTaTTd NpUCBAYEHA BUBYEHHIO MOBHHX
0COOJIMBOCTEH CaMOINpPE3EHTAIlli 0COOU-3HAMEHUTOCTI B iHTEpB’r0. [PYHTOBHMI aHaNi3 sBHINA CAMOIIPE3EHTALl
YMOXKJTHBITIOE 3TOZI0OM IPOCTEKUTH KPOKHU 1 TAKTHMKH BCTAHOBJICHHS, TTOCHJICHHS 1/41 TTOKpAIIEHHS iMiIKY 0COOUCTOCTI
B MOBHIH KOMYHiKalii. MeTor HbOro HaAyKOBOTO TPOEKTY € BUSBIICHHS BepOajbHUX (hOpM caMopernpe3eHTallii B
IHTEpB 10 31 3HAMEHUTICTIO Ta 3’SICYBaHHS iX MparMaTUYHUX QYHKLIN y mporeci MoBieHHs. JlociiKeHHsI BUKOHAHE B
MeXaxX ITUCKYPCHBHOTO aHali3y, NPUYOMY aKICHT 3pOOJICHO Ha OIHKCI COINIOJMIHTBICTUYHUX Ta MparMaTHIYHHUX
rapameTpiB CUTYallii IHTEPB’10, & TAKOX BUSIBJICHHI THIIOBUX KOMYHIKaTHBHUX MOJEJIEH 1HTEPB F0-MOBJICHHS. 3HAYHY
yBary MpuAisIEMO TPHOM 0a30BUM KOHIIENTaM JIOCHTIPKEHHS — IHTEpB'I0 31 3HAMEHHUTICTIO, OCOOMCTIH CYTHOCTI Ta
camo penpesenTarlii. [Hreps’ro 3i 3HamMeHHUTICTIO (Celebrity Interview) aBTOp TPAaKTYeE K COLIATIbHY B3aEMOJIII0, METa
SIKOT — PO3KPUTH «CIIPABKHIO CYTHICTBY» ITyOJIIYHOI 0COOHM, a OTXKe, y AKil IEeMOHCTpAIisl CyTHOCTI MOBIS € y QoKyci
yBaru. CaMOIpe3eHTallif0 PO3MIISIHYTO SK HPUHOM, IO BHUKOPHUCTOBYETHCS 3HAMEHMTICTIO, MIO0 HArojJOCHUTH Ha
BJIACHHUX SIKOCTSIX, MIO0 CIPAaBUTH MO3WTHBHE BpPaKEHHS Ha ayauTopiro. JIis MOKJIagHOrO BUBYEHHS ACIIEKTIB
camorpe3eHTarii (mpe3eHTallii 0coOUCTOro «cede», Mi>KOCOOUCTICHOIO «cebe» 1 TPYIOBOro «cede») 3amporoHOBaHO
MOBHI CTpYKTYpH «I»/«they»/«we» — paMoK 1 mpoaHani3oBaHO MOBHI 3ac00H, 110 iX HANMOBHIOIOTH. Hajami mianyeTbes
30CEepPEIUTH TOCTIPKCHHS Ha BUBUCHHI CTPATETiH 1 TAKTUK CaMOIMPE3eHTAIlii 3HAMSHHUTOCTI B 1HTEPB 0.

KirouoBi c1oBa: MOBJIEHHEBA CaMOIIPE3CHTAIIiS, CAMOPO3KPUTTSI, MacoBa KOMYHIKallis, IHTEPB’0 3 OCOOHCTIC-
TIO, IHTEPBF0 31 3HAMEHHTICTIO.

Kupuuyk Jlapuca. PeueBasi camonpe3eHTalusi 3HAMEHUTOCTH B iHTepB’r0. CTaThs MOCBSIICHA U3YYSHHIO
SI3BIKOBBIX OCOOCHHOCTEH CaMOMPE3CHTANU JTHYHOCTU-3HAMEHUTOCTH B HHTEPBBI0. OCHOBATENILHBIN aHAJIM3 SBJICHUS
CaMOITPE3CHTAIIMY JaeT BO3MOKHOCTH BITOCJICICTBUM IMPOCIICAUTH IIaTH M TAKTHKU CTAHOBJICHUS, YCHJICHUS W/HIU
YIAYYIICHUS] UMHJDKA JTHYHOCTH B MACCOBOM KOMMYHHMKaNuu. llenpi0 TaHHOrO HAaydHOTO MPOCKTa €CTh BBISBJICHUE
BepOaIbHBIX (POPM CAMOMPE3CHTAIIMU B HHTEPBBIO CO 3HAMECHHUTOCTHIO U BBLICHEHUE UX MpParMaTHYCCKUX (DYHKIUU B
mporecce peur. VccimemoBaHHe BBITIONHEHO B paMKaxX TUCKYPCHBHOTO aHAIM3a, MPH 3TOM aKIEHT JelacTcs Ha
ONUCAHUU COMMOIUHIBUCTHYCCKUX U MPArMaJUHTBUCTUICCKUX MMaPaMETPOB CUTYallnHd HHTEPBBIO, & TAK)KE BBISIBIICHUE
TUIMYHBIX KOMMYHHKATUBHBIX MOJEIEH MHTEPBBIO-peUYH. AHAJIH3 COCPEIOTAYMBAETCS Ha TpeX 0a30BBIX KOHIICMTaX
HCCIICOBAHNS — UHTEPBBIO CO 3HAMCHUTOCTHIO, JIMYHOCTHAS CYIIHOCTh, CAaMOIpEe3eHTalusA. VHTepBhIO CO 3HAMCHU-
toctbto (Celebrity Interview) Mbl OOBSICHHUM Kak COI[MAJIbHOE B3aUMOJIEWICTBHE, IEJbI0 KOTOPOTO €CTh PACKPHITh
«HACTOSIIYIO CYIIHOCTBY» IMYOJUYHOW JTUYHOCTH, a 3HAYUT, B KOTOPOM JEMOHCTPAIUS CYIIHOCTH T'OBOPSIIETO HAXO-
nutes B (hokyce BHUMaHUA. CaMOIPe3eHTAIMs pPacCMaTPUBACTCS KaK MPHUEM, KOTOPBIH UCTIOIB3YEeTCs 3HAMEHHTOCTBIO,
YTOOBI MMOMYCPKHYTh JTUUHBIC KAUeCTBA C IICIbI0 MPOU3BECTH MO3UTUBHOE BIICUATIICHHE HAa ayauTopuio. J[is moapoo-
HOT'0 U3YYEHUs acIIeKTOB CaMOIpPe3eHTAIMHU (IPE3CHTAINU JTHYHOCTHOTO «CeOsD», MEKIYINIHOCTHOTO «CeOsy U TPYII-
MOBOT'0 «ceOs») MPeIIararTcs SI3bIKOBBIC CTPYKTYPBI «D»y/«they»/«we» — paMOK W aHAIHM3UPYIOTCS SI3BIKOBBIC CPE/I-
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CTBA, KOTOPBIC UX HAITOJIHAIOT. B I[aJ'ILHeﬁIHeM IJTIAHUPYETCA COCPEAOTOUNUTL UCCIICAOBAHUE HA NU3YUCHUN CTpaTel"I/Iﬁ u
TAaKTUK CaMOITPE3CHTAlNN 3HAMCHUTOCTU B MHTCPBbIO.
KJ'HO‘leBbIe CJI0Ba: pcucBasg CaMONpE3CHTAIUA, CaMOPACKPBITUC, MAaCCOBass KOMMYHUKalUA, UHTCPBLIO C JINY-
HOCTBIO, HHTCPBbBIO CO 3BHAMECHHUTOCTBIO.
The article acted to the editorial board
05.03.2013

YAK 81°373
Tapac Kusik

MikKyJbTYypHAa KOMYHiKallisi IK YUHHUK MOBHOI KAPTHHH CBiTY

VY craTTi peTpOCNEeKTUBHO i MEPCIEKTUBHO 3aIPONOHOBAHO OI[IHKA MOXKIIMBOCTEH MIKKYJIBTYpHOI KOMYHIKaIii
MUHYJIOTO Ta CYY4aCHOTO 3 TO3HMIIiH HOBITHIX MiJXOJMIB JIHI'BICTHKH, MOKAa3aHO MICIC MEPEKIaay B LAPHUHI BiIHOCHH
MiX HalliOHAIFHUMH KyJbTYpaMH, IPOLTIOCTPOBAHO OKpPEeMi 0COOIMBOCTI IEBHUX KYJIBTYP 1 HUISIXH IXHHOI'O B3aEMHOT'O
BU3HAHHS, TOJEPYBaHH 1 30araueHHsI.

KarwudoBi cioBa: kKynbTypa, KOMYHIKallis, epeKiiaj, TOJEPAHTHICTh, MEHTAIBHICTh, HalliOHANbHA crenudika,
1JIEHTUYHICTD.

IMocTanoBka HaykoBoOiI NMpo0JeMu Ta ii 3HaYeHHsI. TepMiH «KyJIbTYypa» MOXOJHTh Bijl JTATHHCHKOTO
cultio, MO MEPBUHHO 03HAYAJIO «0OPOOITOK 3eMiti». BiaTol 11e MOHATTSA HAITOBHUIIOCS PI3HUMH KOHOTAIIis-
MU 0araThOX CYMDKHUX HayK, 3aJIUIIAI0YMCh OMHUM 13 PyHIaMEHTAIbHUX 1 BOJHOYAC CKIAAHUX (EHOMEHIB
Cy4acHHX TYMaHiTapHUX HayK. 3 ofHOro OOKY, KyJlbTypa — sBUIIE HaOyTe, YOMy BOHA MAa€ PHCU CYO €K-
TUBHOCTI, HAWBIIYaIbHOCTI. AJie B TaKiid SIKOCTi BOHA HE MOXe OYTH IMMOBHOIIHHOIO, OCKUTBKH 3aII0PYyKOIO ii
ICHYBaHHsI BHUCTYNAa€ TEBHHWI KOJEGKTHB, SIKMH CHOBIye TMEBHY KYJIbTypy, (OpPMYye BIIACHY KyJIbTYpHY
KapTHHY CBITY, IiJl KOTPOIO MOXHA PO3YMITH «CYKYITHICTh pallioHaJbHUX 3HAHb Ta YSBJIEHb MPO IIHHOCTI,
HOPMH, MOPaJIbHICTh, MEHTAJIITET BIIACHOI KYJIBTYPH Ta KyJIbTYp IHIIHX HapoxiB» [6, c. 28]. Came ocTaHHIH
HaBEICHUU TYT YMHHUK TIPO «3HAHHS KYJIBTYP IHIIMX HAPOJIB» JIGKHUTh B OCHOBI BCiX HayKOBUX IIJIXOJIB
JI0 TIOHATTS KynbTypH (Il 1 KOTHITHBHA AHTPOMOJOTIS, 1 CHMBOJIYHUN I1HTEPaKI[IOHI3M, i KyJIbTYpHUH
PENATHUBI3M 1 T. I.), IO MPHU3BENO A0 GOPMYBAHHS SBUINA «MDKKYJIBTYpHA KOMIIETEHTHICTBY», a 3BIJICH J10
YCBiIOMJIEHHSI TIOTPEO 1 MEPCIeKTUB MIKKYJIBTYPHOI KOMYHIKAI]l K pealbHOro Y BIpTYaJIBHOTO JIiajiory
MDK PpI3HUMH KyJIbTypaMH YW iX peENpe3eHTaHTaMH 3 METOK B3a€MOpPO3YMIiHHS, B3aeMo30araucHHS,
B3a€MOBH3HAHHSL.

Bukiaang ocHoBHOro marepiany ii 00rpyHTYBaHHS OTPMMAHUX Pe3yJbTATIB J0CHiTKeHHS. Mixk-
KyJIbTypHa KOMYHIKallis SK BHMora oOCTaBMH BuHHUKIA micias Jlpyroi ciroBoi BitHum B CLIA ams
3aJI0BOJICHHSI IHTEPECIiB aMepPHKAHCHKHX IOJITHKIB 1 Oi3HecMeHiB. Lleif mporiec mBUIKO TOMIMPHUBCS 32 YMOB
nibepanbHOI PHUHKOBOI €KOHOMIKM B PO3BHMHEHMX KpaiHax CBiTy, IO BOJHOYAC 3YMOBWIJIO CBOEPITHUHN
«repeknananbkuii BuOyx». Harrii, siki BincTanm, abo He JOMYYHIIUCS A0 I[OTr0 MpoIecy, abo OMUHSUIACS Ha
y3014di, «3aKOHCEPBYBABIIN» BJIACHY KYJIbTYpY, a00 MalOIOMITHO PO3UMHSUIMCS B HIIUX KYJIbTYypax, IO
SIK BUCITiJI, 03HAYaJ0 Ie3aHHs €THOCY 3 KyJIbTYPHOI Mamu CBiTYy. 3BiJICH PE3YNBTYEThCS 1€ OJHE 3aBJaHHS
MDKKYJIBTYPHOT KOMYHIKAIii 1 HAyKOBOT, 1 aKaJIeMiuyHOi JUCIUIUTIHU: B3a€MO30EepEeKEeHHs KyJIbTYPHOI camo-
OYyTHOCTI BCIX HaIliil.

3a yMOB riiofamizaliifHUX TpoLeciB TocTana MpodjiemMa aHamidy BIHOCHH MK THMH KyJIbTypamH,
SKHM TIOIACTHIIO HAa ChOT'OJIHI 30€pertucs, Ta MEepCreKTUB iX PO3BUTKY i TMOAAJBIIOrO CIiBICHYBaHHS.
HocmikeHHs B il apyuHi HaOyBarOTh HE JIUIIE Mi3HABAIBHOTO, a i COIiaJIbHO BAarOMOT0 XapakTepy, Xo4a
1[I MATaHHS [TOCTABAJIM TEPE]l €THOCAMH MPOTATOM YChOTO TUIMHY ICTOPHYHOTO 4Yacy, HepiIko 0OpoCcTarouu
PI3HUMH BepcisiMH 1 HaBiTh Midamu.

3rigHO 3 PEIIriiiHO BepCiero Ha 3eMJIl MPOYKKMBAB OJMH HAPOJ 3 OJHIEI0 MOBOIO, MIPOTE Uepe3 OarkaHHs
3eMIISIH AiiTH 10 bora, moOyayBaBIy Bexy, BOHU OyJM MOKapaHi NUISTXOM BUHUKHEHHS 1 3MIlIaHHS PI3HUX
MOB. Ik MOBHTKCS B CaKpalibHUX JpKepenax: «l po3nopomus ix 3Binru ["ocrions Ha moBepxHi BCi€ 3emiti, — 1
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