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Voloshin Maxym. Strategies of Political Self-positioning on the Social Online Networks of National Political Leaders in 2010 2015. The development of social Internet networks in Ukraine creates conditions where political 

actors are beginning to use them as a tool for interaction and makes impact on the electorate in the online environment. 
Identifying of the main strategies of political positioning of politicians is an important part of understanding the 
political process in our country and its features. In today's world the Internet communication platform of social 
networks have become a kind of platform for positioning as a normal user and well-known personalities, politicians, 
organization, political party, etc. The term positioning  is included in the scientific application in the late 60's. of 
XX century. In marketing sphere thi the art of the 
image or the brand in the minds of the target audience. It makes more profitable brands differed from competitors, 
which uses both real and imaginary characteristics of . Positioning, and especially political, requires individual setting 
specific goals and objectives that he wants. In our study, we use our own approach to the definition of communication 
strategies of positioning   

For our study is important to research positioning in the information and communication field. Communication 
platform of social networks provide Internet access to a significant amount of textual information of big part of the 
recipient, giving the researcher a wide field of research communication practices on the Internet in political field. 
Review and analysis of texts makes it possible to perceive and understand the selected communication tactics and 
strategies of political actors that are part of their own positioning in the political space by using Internet resources. 
According to the objectives, the political actor creates its own communication strategy of positioning in the political 
space, which can be short- or long-term. Despite the large number of theoretical approaches to the classification of 
communication strategies, scientists agree that it is their division into three types, namely: strategy presentation, 
manipulation and conventions. In this article we use this division and explore communication strategies of Ukrainian 
political leader in 2010 2015. 

Key words: Internet, social online platforms, network, political actors, positioning strategy.  
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