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5. Facebook   : 
http://zmiya.com.ua/facebook-people-rating/type-general 

6. Facebook   : 
http://zmiya.com.ua/facebook-people-rating/type-deputy. 
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Voloshin Maxym. Strategies of Political Self-positioning on the Social Online Networks of National Political Leaders in 2010 2015. The development of social Internet networks in Ukraine creates conditions where political 

actors are beginning to use them as a tool for interaction and makes impact on the electorate in the online environment. 
Identifying of the main strategies of political positioning of politicians is an important part of understanding the 
political process in our country and its features. In today's world the Internet communication platform of social 
networks have become a kind of platform for positioning as a normal user and well-known personalities, politicians, 
organization, political party, etc. The term positioning  is included in the scientific application in the late 60's. of 
XX century. In marketing sphere thi the art of the 
image or the brand in the minds of the target audience. It makes more profitable brands differed from competitors, 
which uses both real and imaginary characteristics of . Positioning, and especially political, requires individual setting 
specific goals and objectives that he wants. In our study, we use our own approach to the definition of communication 
strategies of positioning   

For our study is important to research positioning in the information and communication field. Communication 
platform of social networks provide Internet access to a significant amount of textual information of big part of the 
recipient, giving the researcher a wide field of research communication practices on the Internet in political field. 
Review and analysis of texts makes it possible to perceive and understand the selected communication tactics and 
strategies of political actors that are part of their own positioning in the political space by using Internet resources. 
According to the objectives, the political actor creates its own communication strategy of positioning in the political 
space, which can be short- or long-term. Despite the large number of theoretical approaches to the classification of 
communication strategies, scientists agree that it is their division into three types, namely: strategy presentation, 
manipulation and conventions. In this article we use this division and explore communication strategies of Ukrainian 
political leader in 2010 2015. 

Key words: Internet, social online platforms, network, political actors, positioning strategy.  
 07.02.2016  

 
 
 

 
  1 

 
 

 
 

-

                   
 



. 2, 2016 
 

 61 

- 2016 
 

 
 

 

-  
  

 
 

 
-

      

 
 

 

-

 



 

 62 

 

 

c
 

 

 [2, c

 
 

- -
-  

 

-

c. 373].  
 

-
 

 

 -
 

 [5, c. 53]
  



. 2, 2016 
 

 63 

 
 

 

  
- c. 11]. 

 
 

[4, c.10]. 
 

c. 12].  

 

 

 
   

    
22- ,  

 [6, c. 525]. 
 

, 
Russia Today

 
[8]. 

-
 



 

 64 

-
 

 

 
 [7]. 

RT) 25-

 
-

-

 
 

 
 

 
; 

 -
 

 [9]. 
 

  [8]. 

 
 

 
 

-



. 2, 2016 
 

 65 

-
 

-

 

 
 

 
 

1.  [  ]   
 132 144. 

2. [ ]    
 

3. [ ].  . 
-   . 

4. -  `
    

5. [ ]  
-  

6. [ - ] /  
  , 2015.   

7. [ ] /  [ ] : 
 http://viysko.com.ua/journal/informatsijna-ekspansiya-rosiyi/ 

8. [ ] /  
 http://viysko.com.ua/weunitedukraine/navchy-ty-sya-proty-

stoyaty-propagandi-proty-vny-ka/ 
9.  -  [ ] 

[ ].  http://viysko.com.ua/dumka-narodu/propaganda-rf-teatr-dvoly-ky-h-
yanusiv/ 

 
. 

. 
-

, 
  

,   
 

- 2016 
, 



 

 66 

 

 
 

 
 
Komarchuk Aleksandr. Manipulative Technologies of the Russian Mass Media in Modern Hybrid War. The 

article it has been researched a manipulated component of the Russian mass-media activity in a course of the Russian  
Ukrainian military confrontation at the temporarily occupied territory of Autonomous Republic of the Crimea and 
Donbass. The complex analysis of use of the means of mass communication as the integral component of hybrid wars  
has been carried out. The mechanism of influence of mass-m
attitude and perception of the world in conditions of a hybrid war  has been analysed. Having applied the system and 
historical approaches to the analysis of occurrence, methods and means of use of the manipulated technologies of mass-
media in conditions of the military confrontations, the author marks necessity at the legislative level of the creation of the 
complex program of counteraction to the manipulated technologies of the means of mass communication in the conditions 
of a hybrid war . The fundamental manipulated technologies used by the Russian mass-media in a course of annexation 
of the Crimea in 2014 and a military opposition in the East of Ukraine in 2014 2016 have been covered. The objective of 
this research is a comprehensive study of means of waging a hybrid war  in particular the use of manipulative 
technologies of mass media, their interaction among themselves and build defensive tactics from such funds. The results 
of the study can be used in the further study of political technologies in conditions of conducting a hybrid war , as well 
as the development of a program of combating the enemy within information war . 

Key words: hybrid war, political consciousness, technology, manipulation, mass-communication, information. 
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