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EU Regional Public Diplomacy: Initiatives for Ukraine

There are EU regional public diplomacy and the directions of using EU external policy instruments in Ukraine
analysed. It was found that the main task of the European public communication is to promote EU political and
economic relations through effective dialogue with international actors and regular awareness of the international
community about the European foreign policy priorities. Informing the internal and external public about the EU is a
very difficult process that’s why the European External Action Service is building a long-term information strategy for
European neighbours. For Ukraine, effective communication with the EU and its Member States and supporting its
initiatives is an essential part of renewed strategic approach in foreign policy. The author of this paper also suggests
that the effectiveness of the European integration process in Ukraine depends not only on the implementation of
European funding programs but also on the government’s ability to carry out thematic information and communication
campaigns. It is proposed to differentiate the target audience of Ukraine what will improve the quality of informing
Ukrainians about the advantages and disadvantages of the EU-Ukraine Association Agreement. In the case of Ukraine,
the EU messages need to be adapted to the west, central and eastern region.

Key words: Public Diplomacy, European Neighbourhood Policy, communication campaigns, EU, Ukraine.

Problem Formulation. The practice of international cooperation the EU as an actor in International
Relations suggests the using external policy instruments to provide for the European Union the successful
implementation of public communication with internal and external audiences for its international
positioning, adequate response to the urgent needs of the European community, a deeper understanding of
trends in European and world public opinion, research strengths and contradictions interaction between EU
political institutions and the European community. By means of foreign policy communication, the
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European External Action Service can avoid power methods of realization of national interests of some
European States and overcome existing differences between them regarding the political and economic
development of the region. The potential change of political elites in Europe EU leaders are trying to use for
further deepening of European integration and positioning of the EU as a global and a powerful foreign
policy entity.

Studies and Publications. Problems of political influence of information and communication
technologies on international actors’ political activity examine in researches of Zbigniew Brzezinski
(Zbigniew Brzezinski; 2012), Samuel Huntington (Samuel Huntington; 2004), Henry Kissinger (Henry
Kissinger; 2011), Robert O. Keohane (Robert O. Keohane; 2002), Joseph Nye, Jr. (Joseph Nye, Jr., 2013),
James N. Rosenau (James N. Rosenau; 2007), L. Hubersky, V.Hondyul, O. Belarus, V. Bebik,
O. Zernetska, E. Kaminski, V. Kopiika, E. Makarenko, M. Mykhalchenko, M. Ozhevan, G. Pocheptsov,
M. Ryzhkov, E. Tikhomirova and others.

The Purpose of this Paper is to analyse the current regional public diplomacy initiatives of the EU for
Ukraine and to identify gaps and possible ways to fill them by providing key findings and recommendations.

The Main Material. One of the components of EU regional public diplomacy is European
Neighbourhood Policy (ENP) the main goal of which is the creation of closer ties with 16 southern and
eastern neighbours, including Ukraine. A joint policy initiative for Eastern Europe and Southern Caucasus
(the Eastern Partnership) offers political association, economic integration and increased mobility for people
because EU leaders realise fully that European security, stability and prosperity depend on these countries.
The program was launched in 2009 to deepen relations between the EU and Armenia, Azerbaijan, Belarus,
Georgia, the Republic of Moldova and Ukraine.

According to the researchers, ENP as a key element in EU foreign relations is still often not recognized
by the public within the region. There is a lack of visibility and also lack of awareness and sometimes
understanding by the citizens from partner countries and also at the level of opinion makers. Following the
conclusions of the EU Foreign Affairs Council on 29 January, and the European Council conclusions of 19—
20 March 2015, the EU is now moving forward with specific plans for stepping up its strategic
communication activities in the Eastern Neighbourhood [1]. For Ukraine, effective communication with the
EU and its Member States and supporting its initiatives is an essential part of renewed strategic approach in
foreign policy.

On 4 March 2015, High Representative for Foreign Affairs and Security Policy, Vice-President of the
Commission Federica Mogherini and Commissioner for European Neighbourhood Policy and Enlargement
Negotiations Johannes Hahn official launched the review of the European Neighbourhood Policy towards
building deeper relationships with the EU’s partners, co-operation with the neighbours of the neighbours,
closer political association and economic integration of partners and promoting stability on EU borders [2].
In Autumn 2015, the EU presented the update version of the ENP in which the EU will focus on the
political, economic and security stabilisation of the region, built on democracy, human rights and the rule of
law. According to new programme, it is important to offer adequate responses to the changing aspirations of
the partners, as some countries want closer integration with the EU and some envisage different kinds of
relationships. That’s why it was suggested in the revised ENP better communicating and promoting EU
policies. Improved public diplomacy will contribute to better explaining the rationale of EU policies and the
positive impact of concrete EU actions. This document emphasised that the EU could support strategic
communication capacity within governments of Eastern Europe and Southern Caucasus for a better
understanding of public opinion, to plan and adapt campaigns communicating the benefits of reform. As
agreed in the European Council, the EU will be working with partners to expose misinformation and
respond decisively when it targets the EU. An appropriate mix of proactive strategic and tactical
communication tools will allow the EU and its partners to better monitor and analyse the media, to better
understand perceptions and narratives in the partner countries and to explain the benefits of each country’s
cooperation with the EU with the ultimate goal of creating a positive narrative about support and
cooperation under the ENP. EU Delegations in the partner countries will work closely together with
Member States’ representatives in their engagement with key stakeholders, in particular civil society.
Outreach activities are also necessary inside the EU to explain to citizens why stable, secure and prosperous
countries in near vicinity are key to European stability and security. The EU will engage more on this public
diplomacy agenda with governments, civil society, the business community, academia and other citizens in
partner countries, in particular youth, including through science diplomacy [3]. Against the background of
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the Ukrainian crisis, the EU started the support for a lasting peaceful solution respecting the unity,
sovereignty and territorial integrity of Ukraine to help stabilise its economy and encourage political, judicial
and economic reforms [4].

Also, it notes an activity of the Estonian Centre of Eastern Partnership which is a training centre for
EU’s eastern partner countries and a think tank dedicated to promoting Eastern Partnership issues. During
the 20142015 Centre organized more than 10 events which have been dedicated entirely to the
development of EU-related public communication in the EU’s Eastern neighbourhood; more than 240 public
sector communicators, journalists and civil society representatives from all Eastern partner countries have
taken part in the Centre’s training events to help them use the knowledge and information from the training
events in the daily work. For example, Estonian experts presented bilateral practical training seminar for
Ukrainian public sector communicators, civil society and journalists «Informing the public about the
Association Agreements/Deep and Comprehensive Free Trade Areas and other EU issues» [1; 5].

The European Neighbourhood Policy reforms in Ukraine are carried out in a very difficult political,
economic, social and security conditions. In informing the international community about Ukrainian events
the Ukraine Crisis Media Centre was set up in 2014 with the assistance of such European and International
institutions as European Endowment for Democracy, International Foundation «Renaissance», Internews
Ukraine, Kingdom of the Netherlands, Mondeléz International, Inc., National Endowment for Democracy,
Nestle, Embassy of the United States of America, Germany Embassy, Ministry of Foreign Affairs Sweden,
the Black Sea Trust for Regional Cooperation and Ukrainian World Foundation. The Centre provides media
support on a 24/7 basis to all those covering events in Ukraine and runs a daily schedule of live press
briefings. Since its inception, the centre has evolved into a key communications hub with outreach to both
internal audiences in Ukraine as well as conducting active outreach to opinion formers and the media
outside of Ukraine. The centre has actively contributed to distributing information about the EU by hosting
media events and providing regularly up-to-date information on the EU-Ukraine relations [6]. Modern
Ukraine’s government departments are working closely with international experts and consultants and use
their experience for developing EU communications mechanisms in our state.

The Delegation of the European Union to Ukraine organises a number of communication and
information activities in the context of regional public diplomacy to raise awareness of the European Union
and EU-Ukraine relations among the Ukrainians. Euroclubs are long-time Delegation’s partners in
informing the population at large about various aspects of the EU-Ukraine relations and cooperation.
Euroclubs in Ukraine were set up in 1995 following the examples of the similar organisations in Europe.
Euroclubs played an important role in the EU Member States and candidate countries as information
resources and active promoters of European values among youth. Euroclubs in Ukraine focus their activities
on school children and youth. Their main goals are to inform and educate young people about the EU and
EU-Ukraine issues, assist in establishing good relations with European youth NGOs, and support Ukraine’s
aspirations for European integration [7].

Information campaign «Building Europe in Ukraine» involves a number of communication and
educational events (public events, street initiatives, seminars, trainings, round tables) conducted in 2013—
2016 by the EU Delegation to Ukraine. The campaign is aimed at explaining the importance of signature of
the EU-Ukraine Association Agreement as well as spreading European values and raising citizens’
awareness on the EU-Ukraine relations. Among events of the information campaign it notes the street
theatre «Europe on your street» in Mykolaiv, the wish-wall action «Imagine a European Ukraine, it starts
here!» in Bila Tserkva, the intellectual game «European Union: What? Where? When?» in Dnipropetrovsk,
the dance flashmob «In the rhythm of Europe» in Ternopil with the song «Everything will be fine» which
can become a slogan of the EU-Ukraine relations, the music flashmob «Sounds of Joy: Anthem of Europe-
Ukraine» in Lutsk. Eurobus is an alternative way of educational activities on European topics aimed at
uniting Ukraine and EU as well as increasing interest of residents of small towns to European integration
issues [8—10]. During such events official representatives of the EU Delegation to Ukraine meet with local
journalists, media and civil society activists to discuss the media situation in the region, to share EU-related
information materials, to communicate with local Euroclubs and to attend the International Youth Forum.

Campaign «Stronger Together» (September 2014) is another example of the EU regional public
diplomacy which aims to explain to the citizens of Ukraine advantages of closer European integration, and
funded by joint contributions of the Embassy of the United Kingdom in Ukraine, Embassy of Sweden and
the EU Delegation. The project includes visits by Ukrainian journalists to the EU Member States as well as
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the creation of television programs about European integration on regional TV Channels of Ukraine. This
campaign brings together professionals from the Ukrainian government, the EU Delegation to Ukraine, EU
Member States diplomatic missions to Ukraine, the Ukrainian and European business communities, and
civil society who want to join forces and work towards strengthening democracy, supporting reform, and
increasing the level of awareness in Ukrainian society of the opportunities linked to the Association
Agreement between Ukraine and the EU and the Comprehensive Deep Free Trade Area (DCFTA). The
purpose of the campaign is to provide objective information about aspects of the experience of Eastern
European countries with European integration that is potentially useful to Ukraine; the reforms that Ukraine
needs to carry out in order to properly carry out the Association Agreement; opportunities for domestic
businesses [11].

The main activities of the project have been a comprehensive public awareness campaign involving
national and regional media: analytical articles, infographics, TV project on the First National Channel
called «Made in Europe», public events with top politicians from Eastern Europe, and flashmobs; «Doing
Business in EU» as a consultation platform to support domestic businesses who are beginning to enter
promising EU markets and political dialogue with the parliament and the government [11]. In addition to
supporting the named campaigns, the EU Delegation to Ukraine actively participates in many other
activities promoting the European integration agenda in Ukraine and organises cultural events, the European
Day activities, study days, interactive workshops, competitions, seminars, regional visits, issues an online
magazine Eurobulletin and regularly publishes EU co-operation news.

For instance, the EU Delegation to Ukraine organised during the 2014 a lot of information and
communication events among them we note monitoring of EU presence in Ukrainian media and EU news
services for journalists prepared by Internews Ukraine, EU publications and promo items prepared by
Avgust Trade LLC, EU media campaign in selected regions prepared by BRANDCOM, Ukrainian Youth
for Europe prepared by Open Society Foundation, EU Study Days in Ukraine prepared by Centre for
Ukrainian reform education [12]. In 2015 it was arranged campaign on Facebook and Twitter
#1YearTogether — Our future is in our hands which was dedicated to the anniversary of the signature of the
EU Association Agreements with Georgia, Moldova and Ukraine. Citizens of countries told stories how the
agreement was helping them and what did this #1YearTogether with the EU mean for you [13].

In 2016 the EU will continue the intensification of the EU-Ukraine political dialogue by means of
public diplomacy tools. In particular, it will plan the implementation of different communication projects
towards a production of E-day promo items for Europe Day in Ukraine. The EU Delegation to Ukraine will
launch educational project «kEU Study Days» on the EU related themes for graduate and post-graduate
students; continue regional information campaign «Building Europe in Ukraine» focusing on the promotion
of the European standards and values, emphasising the role of civil society in the process of the
implementation of Association Agreement and run in the larger cities of each Oblast; support such media
related activities as providing news services for journalists and wide public, EU media campaign in selected
regions, media monitoring of EU related issues in Ukrainian media, press visits and trainings for journalists;
develop EU Delegation’s networks in Ukraine; creation the social media accounts devoted to promotion of
the DCFTA and entrepreneurship in Ukraine. Throughout the year it will plan development and production
of the promotion items, translation of existing and preparation of new publications, promotion of EU news
services among different target audiences and small scale projects (media forums, cultural events,
conferences, electronic publications) [14].

Also, the EU Delegation to Ukraine launches its new initiative «Team Europe to strengthen the EU-
Ukraine dialogue in the regions». It is aimed at experts and every citizen who sees the future of Ukraine
among the European countries. At the first meetings in Kharkiv and Odesa, experts presented the best tools
for Kharkiv and Odessa SMEs to fully benefit from the Free Trade Area, shared information on the priority
reforms for European integration, explained how Ukrainians could integrate the events of the city, region or
country into the European context, and led a discussion about European values, EU assistance to Ukraine.
The EU Delegation to Ukraine will further expand this initiative to other regions [15].

The next step of the EU Delegation was an official visit to Chernihiv with information events.
Furthermore, the EU Delegation invited Chernihiv media to participate in the workshop for journalists on
how to cover the European integration topics in the Ukrainian media. Media training was useful for
Chernihiv journalists, media activists and all interested in the topic of Ukraine’s European integration. The
training enabled participants to better understand and improve the quality of their reporting on the European
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integration issues, the EU-Ukraine Association Agreement as a catalyst of Ukraine’s internal reforms.
During the event, journalists had the opportunity to communicate with Press and Information Officer of the
EU Delegation. The goal of the visit was to promote European values and raise awareness of Ukrainians on
the development of EU-Ukraine relations [16].

Through the assistance of independent journalism in Ukraine and the development of a network of
regional public broadcasting, the EU supports grassroots public broadcasting initiatives all over Ukraine. In
particular, the EU gave a grant Hromadske TV which appeared in the Ukrainian media landscape at the end
of 2013 as a response to the long-time demand for independent public broadcasting. It has quickly become a
source of information on key social processes. Since January 2015, Hromadske TV is part of the EU-funded
Hromadske Network. Now Hromadske Network includes 17 Ukraine’s cities [17].

The important EU initiative is a decision about draw up a plan to counter Russian «disinformation
campaignsy» over the conflict in Ukraine. As a result, East StratCom Task Force was set up in March 2015 in
cooperation with EU institutions and Member States, EU Delegations, and a wide range of other partners,
both governmental and non-governmental, within the EU and in the Eastern Neighbourhood. It notes that
the Action Plan on Strategic Communication, presented in June 2015, has three main objectives: effective
communication and promotion of EU policies towards the Eastern Neighbourhood, strengthening the overall
media environment in the Eastern Neighbourhood and in EU Member States, including support for media
freedom and strengthening independent media, improved EU capacity to forecast, address and respond to
disinformation activities by external actors. The team is engaged in developing communication products and
campaigns focused on explaining EU policies in the Eastern Partnership region: proactive strategic
communications campaigns, based on focused analysis that explains key policy areas and creates a positive
EU narrative; ad-hoc communication on topical and relevant EU policy issues; myth-busting by analysing
trends, explaining narratives and addressing disinformation; supporting projects by highlighting EU activity
in key policy areas in the region. Also, the team prepares two types of documents: the Disinformation
Review is a compilation of reports received from members of the myth-busting network and can provide
valuable data for analysts, journalists and officials dealing with this issue; the Disinformation Digest
analyses how Russian media perceive the world, how pro-Kremlin narratives spread and it observes latest
trends on Russian social media [18].

At the same time, the task force supports wider EU efforts aimed at strengthening the media
environment in the Eastern Partnership region, in close collaboration with other EU actors and the European
Endowment for Democracy. The aim of the wide international cooperation is to share best practices in
strategic communications and access to objective information in the Eastern Partnership region and to
ensure support for independent media in the region. Now the network is comprised of more than 400
experts, journalists, officials, NGOs and Think Tanks in over 30 countries reporting disinformation articles
to the task force [18].

Most Ukrainians feel that the European Union is an important partner bringing peace and stability in
the country, according to the Summer report 2015 of the Institute of World Policy. The survey found that
Ukraine is mostly associated with corrupted, inefficient authorities by its own citizens (24,6 %); respondents
from Central Ukraine chose association of Ukraine with corruption most frequently (34 %) while their
counterparts from the Eastern regions displayed the highest rate of association of their homeland with war
(24,4 %); the vast majority of Ukrainians (72,3 %) would like Ukraine to be perceived as a wealthy state.
Almost half of Ukrainians would like their homeland to be associated with the European values. Both
citizens of the EU and Ukrainians are unanimous on the fact that corruption and oligarchy are the main
obstacles on Ukraine’s path towards the European Union [19].

Conclusions. The author of this paper also suggests possible ways of enhancing the EU communication
activities in Ukraine. The main objective of regional public diplomacy of the EU Delegations around the
world is development political and economic relations of the European Union through effective dialogue
with international actors and regularly informing the international community about its foreign policy
priorities, institutions and programs, as well as some aspects of a common EU foreign policy. The EU
Delegation to Ukraine plays a special role in informing Ukrainians about the EU and sets aside about €1
million every year for such promotion [20]. Informing the internal and external public about the EU is a
very difficult process that’s why the European External Action Service is building a long-term information
strategy for European neighbours. In the case of Ukraine, the EU messages need to be adapted to the region:
in central Ukraine and in the west, the messages must be about reform priorities and the European Union on
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the whole; in the east Ukraine the role of the EU as a stabilising power conducive to the integrity of the
country could be emphasised. The economy may be an important element of the EU communication
activities in Ukraine through the dissemination of information on the positive experience of Eastern Europe
and the Baltic States that would be an important and persuasive argument for Ukrainians. It notes that
highlighting the long-term economic benefits for our country is also important as a counterweight to Russian
propaganda. Moreover, the Ukrainian government should organise specific information campaigns about
support for Ukraine’s European integration process and use for it a respected or popular people which are
more credible than an official when talking about the positive, though distant, effects of necessary reforms.
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Minuenko Hatamis. PerionanbHa ny6siuna mumiomaris €C: ininiatuBu nns Ykpainm. [IpoananizoBaHO
perioHanmpHi mporpamm €C y cdepi myOnmiuHO! AWIIOMaTil Ta BW3HAYEHO HANPAMHU 3MiMCHEHHA e(PEeKTHBHOT
30BHIIIHBOTONITHYHOI KoMmyHikauii €C B YkpaiHi. 3’scOBaHO, IO TOJOBHMM 3aBAAHHSIM €BpOTEiChKOl myOiaHOT
KOMYHiKaLil € CHpWSHHA TOJNITWYHWUM Ta €KOHOMIUHMM 3B’s3kaM €Bporeiicbkoro Coro3y depes pesyibTaTHBHUI
Jiajor i3 MDKHApOTHUMH aKTOPAMHU Ta PErysspHY MOiH(GOPMOBAHICTH CBITOBOT CIUIBHOTH MPO 30BHIMIHBOTIOMITHIHI
MIpiOpUTETH iHTerpauiitnoro o6’ exHanHs. [HGopMyBaHHS BHYTPIIIHBOI i 30BHIIIHBOT TpomManchkocTi ipo €C € myxe
CKJIaHAM TIpoliecoM, TOMYy EBpornelicbka ciyk0a 30BHIIIHIX CMpaB po3poOJIiE Ta peani3oBy€ NOBrOCTPOKOBY
KOMYHiKallifiHy cTpaTerito IJs eBpomelchbkuX cyciniB, i ans Ykpainu B Tomy umcini. Jomamo, 1mo edeKkTHBHa
B3aemogia Ykpainu 3 €C Ta jgepkaBaMU-4JeHaMH W MiATpUMKa ii iHILiaTUB CTanM HEBiA’€MHOI0 YaCTHHOIO
OHOBJIEHOTO CTPATEeriyHOro MiAXONYy 1O 3OBHIIUHBOI MOJITHKM OepkaBu. Ha OCHOBI aBTOPCHKOTO INOCHiIKEHHS
IOBEIEHO, 110 e()eKTUBHICTh €BPOiHTErpaLiifHOrO Tpoliecy B YKpaiHi 3a1eXuTh He JLIe Bill peanizalii eBponeiicbKkux
nmporpam (iHaHCOBOI TMIATPUMKH, aje ¥ Bil MOXIMBOCTEl YpAoy NpPOBOAWTH TeMmaTHuHi iH(opmamiiiHo-
pO3’SICHIOBAITbHI KaMMaHii. 3armpormoroBaHo An(epeHIifoBaTH IiJbOBI aytuTopii YKpaiHu, o AacTh 3MOTY ITiABHILIUTH
SKicTh iH(OPMYBaHHA YKpaiHIIB MO TepeBarn Ta HeJOJiIKM YTOaW Tpo acomialio Mk YkpaiHoro i €C, 30kpema
inpopmariiiai moizomneHas €C moTpiOHO amanTyBaTH A0 MOTPed Ta OUiKyBaHb 3aXigHOI, HEHTPAIBHOI ¥ CXimHOT
YaCTHH YKpaiHU.

KiouoBi cioBa: myGniyHa IWmiiomarisi, €Bporielichka MONITHKA CYCiICTBa, KOMYHikauliiiHi kammaHii, €C,
VkpaiHa.

Munyenko Hartanbsa. PernonanbHas nyonauynas aumiaomMatus EC: MHUUMATHBBI ISl YKpPauHBIL
[Mpoanamm3upoBankl pernoHanbHbIe TporpaMMbel EC B cdepe myOMuuHONM TUILIIOMAaTHH W OMpEACTICHbI HAalpaBJICHUs
ocymiecTiieHUs 3(h(eKTUBHON BHEITHETIONMUTHYECKOW KommyHUKanmn EC B YkpamHe. YCTaHOBJICHO, YTO TJIABHOMU
3anayeil eBponeickoil myOMMYHON KOMMYHUKALMU ABISETCS COACHCTBUE MOJMTUYECKUM M 3KOHOMUYECKHUM CBA3SIM
EBponeiickoro Coro3za 4Yepe3 pe3ylbTaTHBHBIA [IMANOr C MEXKAYHAPOOHBIMHU aKTOpaMH M PEryJspHYIO
OCBEJIOMJIEHHOCTh MUPOBOIO COOOIIECTBA O BHELIHEMOJUTHYECKMX MPUOPHUTETaX WHTErPALMOHHOIO OO0bEIMHEHHS.
WHdopmupoBaHre BHyTpeHHel 1 BHewIHeil oOuiectBeHHOCTH 0 EC sABJsieTCs OYeHb CIIOKHBIM MPOLIECCOM, TOATOMY
EBponeiickasg ciyx06a BHEIIHENOJIMTUYECKON JeATeNnbHOCTH pa3pabaTbiBae€T W pealu3yeT JAOJTOCPOYHYIO
KOMMYHUKALMOHHYIO CTpaTeruio 11 eBponeickux cocenell, cpean KOTOpbIX HaxoauTcs U Ykpauna. Jlo0aBuM, 4TO
apdexTrBHOEC B3ammoxeiictBue YkpamHbl ¢ EC u rocymapcTBaMu-4ieHaMd W TIONACPKKAa €€ WHUIMATUB CTal
HEOTHEMJIEMO! HYacThi0 OOHOBJICHHOTO CTPATErMYECKOro IMONIX0/Aa K BHEIHe# moimThke rocymnapctBa. Ha ocHoBe
ABTOPCKOTO WCCJICAOBAHUS JOKa3aHO, 9YTO 3((EKTUBHOCTh CBPOMHTETPALMOHHOTO TIPOIlecca B YKpaWHe 3aBUCUT HE
TOJILKO OT peaju3allid eBPONEWCKUX MporpamMMm (PUHAHCOBOW MOINEPKKH, HO M OT BO3MOXKHOCTEH IMPAaBHUTEIHCTBA
MPOBOIUTh TEeMaTUUeCKWe WHPOPMAIMOHHO-Pa3bICHUTENbHbIe KammaHud. [Ipemmaraercs muddepeHnupoBaTh
LieJIeBble ayIMTOPUM Y KpauHbl, YTO MO3BOJIMT MOBBICUTH Ka4eCTBO MH(POPMHUPOBAHHS YKPAHLEB O NPEeUMYLIECTBaX U
Henoctarkax Cornaienusi 00 accounauuy mexxay YkpauHoit u EC, B yacTHocTd nH(popManuoHHble coobueHus EC
HE00X0MMO aJaNTUPOBATh K NOTPEOHOCTM U OKMIAHUAM 3alalHOM, LIEHTPalbHOI U BOCTOYHOM yacTeld YKpauHsl.

KiaroueBble cioBa: myOnuMyHas [OUIUIOMATusl, eBpoNeiickas MOJUTHKA COCEACTBA, KOMMYHUKALIOHHbIE
kamnanuu, EC, YkpauHa.
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