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3ACOBU BUPAXEHHA EMOTUBHOCTI B AMEPUKAHCbLKIM KOMEPLIIAHIA
XXYPHAINbHIV PEKIAMI: CTATUYHUIA | QGUHAMIYHUA ACNEKTU

PomaHiok C. K.

Y cmammi Oocnidxyrombcsi  eKcnnmiyumHi  ma  IMAmiyum+Hi- eMomueHi - 3acobu
amepuUKaHCbKO20 KOMEPUIIHO20 XXypHaribHO20 pekriamMHo20 OUCKypcy. BcmaHoerneHo
MiKpOOGiaxpOHiYHi 3MiHU 8 eMOMUBHOMY acriekmi A0CidXKy8aHO20 QUCKYPCY.

Knroyosi cnosa: peknamHuli QUCKYPC, eMOmuBHICMb, EeKCrIiUUmHIi ma iMrmiyumHi
emMomueHi 3acobu, MosrieHHe8UL 8ririue, MiKpoOiaxpPOHIYHI 3MiHU.

B cmamebe uccrnedyromcsi aKCrauyumHble U UMAAUUUMHbIE SMOmuUeHbIe cpedcmea
amepuKaHCK020 KOMMEPYECKO20 peKriaMHO20 OUCKypca. YcmaHoa eHbl MUKpoouaxpo-
HUYeCcKUe U3MEHEHUS 8 3MOMUBHOM acriekme uccriedyemoa0 Ouckypca.

Knroyesnbie crioga: peknamHbIt OUCKYPC, IMOMUSHOCMb, SKCMUUUMHLIE U UMMIULUM-
Hble 3MOmMuBHble cpedcmea, pedvesoe B8030elicmaue, MUKPOOUaxpPOHUYECKUE
U3MEHEHUS.

The article focuses on the explicit and implicit emotive units in American commercial
advertising magazine discourse. Microdiachronic shifts have been registered in emotive
aspect in the discourse under study.

Key words: advertising discourse, emotivity, explicit and implicit emotive units, speech
impact, microdiachronic shifts.

AMEPUKaHCBLKUIA KOMEPLIMHWIA XXypHanNbHWM peknamHuiA auckypce (gani — AKXKPL)
XapaKTepu3yeTbCA BUCOKOK €MOTUBHICTIO. CTBOPIOHOYM MO3UTUBHI sickpasi 0bpasn, eMo-
TUBHI 3aco0M CTMMYIIOTb eMOLLIHO-acoLiaTMBHI peakuii agpecata i 34iACHIOTb MOB-
TNEHHEBMIN BMNMB Ha EMOLNHY cdepy CBIJOMOCTI agpecarta i 1oro niacBiaoMiICTb.

AKTyanbHiCTb AOCNigKeHHs1 06yMOBMNEHa 3poCTaloumM iHTEPECOM Cy4acHOI NiHrBic-
TUKM 0O MOLUYKY MOAENEN i MeXaHi3MiB MOBEHHEBOIO BMNBY, LLIO B CBOKO Yepry npuaee-
10 A0 3auikaBneHoCTi TMNamMmn AUCKYpPCiB, Y SKUX peanisyeTbCa MOBMEHHEBA YCTaHOBKA Ha
BNMMB, Y TOMY YACHIi | peknamHuMm.

Emouii HeogHOpa3oBO cTaBanu NPEAMETOM po3rnsgy B MOBO3HaBCTBi [1-5].
MeToto cTaTTi € BU3HauMTK Ta AOCAIOUTU eMOTMBHI 3acobum peanisaLii MaHinynAaATUBHUX i
CYreCTUBHMX CTpaTerii, a TakoX 34iINCHUTU aHani3 MikpogdiaXpOHIYHMX 3MiH B EMOTUBHOMY
acnekti AKOKPI. Matepianom gocnigXeHHS criyryBanu TEKCTU KOMEpLINHOI peknamu
XypHany “The New Yorker” (1925-2010 pp.).

EMOTMBHICTb € BNACTMBICTIO MOBM BUpaXaTW eMOLLiMHI NepexXxuBaHHsA 3a 4ONOMO-
rol cneuianbHMX Pi3HOPIBHEBMX MOBHUX OOWHULBL — €MOTMBIB, AKi MaloTb €MOTUBHWUI
cneuudikaTop y cBOi cemaHTui [5, c. 88].

AHani3 emotuBHocTi AKXKPL 003BONMB BUABUTU EKCNNILMTHI NNEKCUYHI OaMHWUL, SKi
Hasuearomp, onucyroms i 6e3nocepenHbO gupaxaromb emMouil. JIEKCUYHI oauMHUL, WO
Ha3usarome emMouji, € acoLiaTUBHO-EMOTUBHUMM, OCKINbKN BOHM acoLliaTUBHO BiacunatoTb
CBiJOMICTb KOMYHikaHTIB 40 ccepu emouin [5, ¢. 94]. B AKXKPL emouii HOMiHytoTbCS 3a
JonoMorot iMeHHWKIB, Hanpuknag, laughter (cmix), love (nwo6os), happiness (wacrs),
nostalgia (HocTanbris), joy (pagicTb), temptation (cnokyca), satisfaction (3agoBOneHHs ),
pleasure (Haconoga) ToLo. Po3rnsHemo npuknag;

(1) AMARIGE A celebration of laughter ... love... and intense happiness

(NY, Nov. 7, 1994, c. 53).

Y uboMy npuKnagi BUKOp1UcTaHo nekcemu laughter (cmix), love (nto6oe), happiness
(WacTs), AKi TiNbK1 Ha3BakoTb eMOLil.

EmouinHun ctan cy6’ekta B AKKP[L nepepaetbcs 3a AOMOMOIOK FIEKCUYHNX
OOMHWLB, SKi onucyromb eMouii. PosrnsHemo npuknagu.

(2) Now it is party dresses that make her eyes sparkle... her cheeks glow with
delight (NY, Dec. 17, 1949, c. 15).

Y BuLLEHaBeOEeHOMY NpUKNagi NpPeauKaTUBHI CIOBOCMONYYEHHs eyes sparkle (ouvi
ickpATbCS), cheeks glow (LLOKM >KEBPIlOTb) OMUCYOTb CTaH OYelr | LK nepcoHaxa
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pekramu, SIKOro nepenoBHIOTL emolii. Lli cTpykTypn cynpoBOOXKYOTECA KOHKPETHO
Ha3sBsoto emMoLil with delight (i3 3axBaTom).

(3) Should a man in his 50’s be allowed out in a Mustang? Let’s consider what
might happen. To begin with, he’ll go around with a mysterious little smile on his face...
Mustang’s sporty options act on a man that way (NY, Oct. 23, 1965, c. 43).

Y upomy npuknagi cTpyktypa with a mysterious little smile on his face (3
3aragKoBOIO MOCMILLKOK Ha 00nuydi) onucye BUpas ycboro ObnuM44s nepcoHaxa, sikuii
3HaxoOuTbCA B EMOLIMHOMY CTaHi NigHECEHHS, 3a0BOMNEHHS.

(4) ADMIRAL Clearest Picture in Television Your eyes say “A-h-h-h,” and your
heart skips a beat... and you linger! (NY, May 5, 1951, c. 55).

(5) I laughed. I cried. | had a Tanquery and Tonic

(NY, Apr. 14, 2003, c. Back Cover).

Y BULLeHaBedeHVX Npuknagax CTpykTypu eyes say ‘A-h-h-h” (odi roBopsite “Ax”),
heart skips beat (cepue 6’etbcs, BUCTpUBYtoum), | laughed (A cmisinacs), | cried (A
nnakana) onucyoTb qi3ionorivHi NPosiBY eMOLLii NEPCOHAKIB PEKIAMHMX TEKCTIB.

Cepepn NeKCUYHNX OAMHULb, SIKi NepenaoTb ONMCOBO eMOLIHWI CcTaH cyb’ekTa, B
AKKP[, BMOKpEMMIOOTLCS:

1) npuKMeTHUKU: joyous (wacnueui), happy (wacnveun), thrilling (3axonnto-
tounn), shocking (Lokytouni), exciting (30ymxytounin) TOLLO, HaNpUKNaa:

(6) The Way to Joyous Health (NY, Nov. 26, 1927, c. 39).

Y uboMy MNpuknagi NPUKMETHUK joyous (LLacnvBuin) anentoe 0o NodyTTa LWwacTs,
pagocTi agpecara.

2) iMeHHuUKM: joy (pagicTb), thrill (Tpener), love (Mto6OB) TOLLO, HANpWKNaa;

(7) The joy of being first on the Get-away

(NY, Dec. 17, 1927, 060pOT N1LLOBOI 0OKNaaNHKK).

(8) The thrill of listening through your Atwater Kent is hardly more exciting than the

new 1928 prices of this incomparable radio
(NY, Nov. 26, 1927, TunbHa cTopoHa 0bKnaguHKn).

Y BulLeHaBedeHUX Npuknagax iMeHHuku joy (pagicTb), thrill (TpeneTt) nepenatoTb
€eMOLLINHWIA CTaH agpecaTa, KOmnu BiH CKOPUCTAETLCA peknaMoBaHUMM TOBapaMu.

3) miecnoBa: thrill (36ypxyBaTucs), delight (BTiwaTucs), enjoy (Haconomxy-
BaTucs), admire (3axonntoBatucs), fear (6ositucs), love (NMoGUTK) TOLWO, HAaNPUKNaa:

(9) Packard cars are so universally_ admired... that they have set an enduring style
in motor car design (NY, Oct. 9, 1926, 060pOT NMLILOBOI 0OKNaANHKMN).

(10) Your family will love our family. Quasar Electronics Company

(NY, Oct. 2, 1978, c. 54-55).

Y umx npuknagax giecnosa admired (3axonntooTbes) i love (Nontobute) onucyoTb
emoLii cyb’ekTa peknamum, MaHinynsaTMBHO BMNIMBalOYM Ha CBiZOMICTb agpecarTa.

4) npucniBHukn: happily (wacnueo), surprisingly (OuBoBWXHO), romantically
(pPOMaHTUYHO) TOLLLO, HaNpUKaa:

(11) It is worth knowing that exact copies, fitted by Macy’s workroom experts, are
surprisingly inexpensive (NY, Sep. 15, 1928, c. 7).

TyT npucniBHYK surprisingly (QUBOBWXHO) Nepefae eMoLito 30MBYBaHHS.

B AKXKPL, HasiBHI 1 NEKCUYHI OQMHWL, WO eupaxaromb emouii. [ig, BupakeHHsM
emouin, ycnig 3a B. |. LlaxoBcbkum, po3ymiemo ix BiATBOPEHHS MOBOK, MaHidpecTauilo y
MOBIEHHI, LLO CYNPOBOMAXYETHCA BHYTPILUHIM i 30BHILLHIM NepexuBaHHAM. BupaxeHHs
emMoLin — ue ©GesnocepeaHst KOMyHiKalisi camMmx €eMoOLjiid, a He X Mo3HayeHb, IX
MOBIEHHEBE BUSIBMEHHS [5, C. 96].

B AKXKP[, BupaxkeHHs eMOoLiiin peani3yeTbCcs 3a A0NOMOroLo:

1) BurykiB: Ah (ax), Oh (ox), Oooh (Ooo), Whee (kpyTo), Wow (4ygoBo) ToLo,
Hanpuknag:

(12) Oh, the go-ing’s great in the “88,” It's the driver’s dream come true!

(NY, Feb. 3, 1951, c. 10);

(13) Wow. Introducing Windows Vista. It’s all about “Wow”

(NY, Feb. 19&26, 2007, c. 34).

Y BueHaBedeHMX NpuKknagax 3a gonomoroto Burykie Oh (ox) i Wow (4ygoeo)
BMpaXaloTbCH eMoLlii 3axBaTy Bif pekiiamoBaHOro Toapy.

2) nackaBoOro 3BepTaHHs: darling (mopora), my darling (Mosi gopora) TOLLO,
Hanpuknag:
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(14) Good night and pleasant dreams — my darling. Chatham makes good blankets
(NY, Sep. 14, 1946, c. 16).

Y PT, Wo peknamye KOBAPW, BUKOPUCTOBYETLCSA lackaBe 3BepTaHHst my darling
(Mos1 gopora), sike anentoe 40 eMoLir croxvBaya.

EmoTuBuM 3aBxan ctunictmyHo mapkosaHi. B AKXKPL BOHM MOXyTb BXMBaTUCS SIK
CTUNICTUYHI NpUIAOMK, a caMe;

1) nopiBHAHHSA, Hanpuknag;

(15) Like a piece of music, certain carpets are so lovely, so harmoniously “right”
that they delight you from the very first moment (NY, May 5, 1951, c. 10).

TyT kunum (carpet) NOPIBHIOETLCH 3 My3n4HUM TBOPOM (like a piece of music).

2) kanamoyp, npvMipom:

(16) The DUNHILL VANITY Not a Light But a Delight!

(NY, Oct. 8, 1927, 060poT NMLBLOBOI OOKNALNHKM).

Y upomy npuknagi BukopuctaHo napoHimu light (ceitno) i delight (3apoBoNeHHs),
AIKi yTBOPHOKOTb kanamoyp.

3) noeTU4HO MapkKoBaHa JIeKCUKa, Hanpuknag:

(17) Misses’ and women apparel (NY, Jan. 19, 1929, c. 1).

Y BuLLeHaBegeHOMY Npuvknagi nekcema apparel (yopaHHs1) BUKOpUCTaHa 3 METOH
CTBOPEHHS aTMocdepu NigHECEHOCTi, BENTMYHOCTI.

B AKKPO eMOTMBHICTb BMSIBNSIETLCA W HA CUHTaKCUYHOMY PiBHi. Y peknamHmx
TEKCTax BXUBAKOTHLCS:

1) kniwoBaHi eMOTUBHI CTPYKTYpU how (K), what a (skuin), such a (Takun),
That’s fantastic! (Ue daHTactukal), It’'s wonderfull (Le 4ypoeo!), ski TsxiloTb OO
€MOTUBHUX TEKCTIB — nekcukanizosaHi pasn [5, c. 149]. BukopucTaHHs KnilLloBaHUX
€MOTUBHMX CTPYKTYP NPOIMOCTPOBAHO Y HUXYEHaBEAEHUX Npuknaaax:

(18) That’s fantastic! That’s Quasar! (NY, Apr. 20, 1981, c. 5).

(19) It’s new! It's wonderful! It doesn’t spill... it doesn’t cake... it doesn’t crumble...
yet it powders at the feather-touch of a puff (NY, May 5, 1951, c. 9).

2) eMOTUBHO-NIACUIIOIOYI CTPYKTYpU how much (Hackinbku), very much (oyxe),
those (Ti), BUKOPUCTaHHS SKNX HaBEOEHO Y NpuKNagax HUxKYe:

(20) Today it's every whim as lovely, and how much more comfortable, what with
Chatsworth Garden’s offering you the luxuries that even king in those days never
dreamed of (NY, Sep. 15, 1928, c. 4).

TyT BMKOPUCTOBYETLCA CTPYKTypa how much (Hackineku), ska Bupaxae emoLito
3aXOMIEHHS peKrnaMoBaHNM TOBAPOM.

B AKKP[ emMOTMBHICTb BMSIBMSIETBCA HA MMMOMHHOMY PiBHI Y BriacHe €MOTUBHMX
TeKkcTax, fKki € 3aco60M MaHinyrnioBaHHA UM HaBilOBaHHS i METOK SAKMX € CTBOPEHHS Y
agpecata OMaHNMBOrO BPaXEHHS He3anexHocTi (popMyBaHHA AOYMKW i CamMOCTIMHOCTI
NPURHATTSA pilleHHs NpuadaTy ToBap. Po3rnsHeMo npuknagw.

(21) Blues as serene as midnight snow. Blues as deep as the Aegean. Blues as
soft as a summer sky. Imaginative Blues. Sleek blues. Thoughtful blues. Blues to
complement your style with beauty and elegance. The Magic of Masland Carpets

(NY, Nov. 15, 1969, c. 9).

Y BuweHaBeaeHoMy PT, WO peknamye KUMMMW, agpecaHT LUMsSXoM obpasHoro
OnMUCaHHsl GNakWTHOIO KOMbOpy BUKNMKAE B YysBi agpecata MPUEMHI Big4vyTTsl, eMoLlii.
3apoBoneHHs Big uuTaHHs Takoro PT nepedaeTbCd Ha pekramoBaHWM TOBap, SKUA
agpecaHT NoYMHaE CNpUMMaTh Mo-iHLOMY.

(22) Yardley Perfumed Soap takes you out of the everyday. For only Yardley could
press so much fragrance into a single cake of soap... fragrance that spills over the
moment you touch it to water, steeping you in the delicate scent or fresh flowers. You feel
more feminine. Your skin glows with beauty, its precious oils preserved and protected.
Discover what can happen to the everyday... every day you bath with Yardley (NY, June
5, 1965, c. 10).

Y peknami Muna agpecaHT LUMASXOM aKkTuBi3auil B ysBi CnoxuBada NpUEMHMX
3anaxiB CBiXXMX KBiTiB BMKIMKAE Y HbOrO EMOL0 3a40BOSIEHHSA Bif peknaMoBaHOro
TOBapy.

(23) The All-New AVALON. Re-imagined. It become wonderfully clear. The
greenest grass is right underneath your feet, and you’re going for it. The perfect car for
this re-imagined life? The re-imagined Avalon (NY, Feb. 14, 2005, c. 10-11).
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Y upOoMy MpuKnagi, Wo pekrnamye aBTiBKY, ies BBOAUTLCS Y HE3BUYanHIA dhopmi,
BMKNUKaOYM B y4Bi agpecata NpueMHi BigvyTTa Ta emouii, 3aBOsKky YOMY BiH CNpynuMac
pekrnamoBaHuii ToBap 6e3 KPUTUHHOTO aHani3y.

AKXP[ nocTinHo po3BMBAETLCS, 3MIHIOETLCH, BAOCKOHANKOWYM cTpaTterii Bnnvey
Ha crnoxuBada. AHarni3 eMOTUBHOrO acnekTy BepbansHoro nnaHy AKXKPL ceiguutb, LWo B
HbOMY BIOOyNMcs MIKpoAiaxpoHidHi 3MiHWM. YacToTHICTb peanisalii emoTUBHMX 3acobiB
CYTTEBO BiApPI3HAETLCS B PisHi Nepioaun yHKuioHyBaHHS AKOKPL.

Tak, y 20-x, 40-x i 50-x pokax XX CT. crocTepiraeTbCsi Hambinblua YacTOTHICTb
peanisauii emoTuBiB, a came: B 1920-x pp. — 34,3 %, B 1940-x pp. — 23,9 %, i B 1950-x pp.
— 20,9 % (3a 100 % TyT NpuiHATa 3aranbHa KinbKiCTb BUNaakiB peanisauil emMoTuBiB).
BignosigHo, HanmeHwa — B 1930-x pp. — 6,7 %, 1960-x pp. — 3 %, 1970-x pp. — 4,5 %,
1980-x pp. — 1,5 %, 1990-x pp. — 0,7 % i 20002010 pp. — 4,5 %.

3HauyHy nepeBary emotuBiB Yy AKXKPL nep. non. XX CT. MU MOACHIEMO iX
eKcnniuMTHO peanisadieto. HaTomicTb, HaNMEHLLY TX YaCTOTHICTb ¥ Ap. non. XX i Ha nou.
XXI cT. — ix imAniyuTHICTIO, TOBTO iX peanisauieto Ha rMMBUHHOMY TEKCTOBOMY PiBHI.

OTxe, eMOTMBHI 3acOOM MalOTb BUCOKWUIA MaHINynsTUBHUA i CyreCTMBHWIA NOTEH-
uian. BoHn anentoloTb 40 NOYYTTIB, EMOLLN Ta CTEPEOTUNIB agpecaTa, CTBOPHOKOYN ifnto3ito
CaMOCTINHOCTI Y NPURHATTI pilleHb Ta BUKOHaHHI Aii. KinbkicHWA aHanis eMOTUBHKX 3aco-
6is8 AKOKPO cBiguMTb Npo MikpodiaxpoHiYHi 3MiHW MOr0 €MOTUBHOrO acnekTy, Lo
BMPaXalOTbCA Y 3aMiHi eKCnniuuTHUX eMOTMBIB Ha IMMAMILUWTHI, i € NEBHOK MaHinynsa-
TUBHOK YM CYreCTMBHOK CTpaTericlo, sika HanpaBneHa Ha CTBOPEHHS MPUXOBaHOro
BNSMBY Ha CBiJOMICTb YM MiACBIOOMICTE agpecaTta peknamu.
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