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B pamkax cydacHoi iHpopMaIiifHOT mapagurMu i,,MepeReBoro” crocooy
oprasizamii CyCHiIbHOI TisSUTHOCTI, BIPOBAKCHHS HOBITHIX TEICKOMYHIKa-
IiIfHUX TeXHOIOTiH Ta [HTepHeTY y chepy EKOHOMIKH CTaJIO MOIITOBXOM IS
MOSIBM 3HAYHOTO MACHBY HEOJIOTi3MiB B aHIJIOMOBHOMY €KOHOMIYHOMY JIEK-
cuxoHi. [IpuBeprae yBary Te, 1110 y MOBI HUHIIIHLOI TEXHOOPIEHTOBAHOI €KO-
HOMIKH YMMaJIO JIEKCUYHUX 1 (ppa3eonoriyHuX HeoJori3MiB 00’ €JHY€ThCS Ha-
BKOJIO MTOHATTS,,eTeKTpOHHA KoMeplisa”. CyTTeBUH BIUIMB IaHOTO PI3HOBUILY
KOMEpILIiHHOI aKTHBHOCTI Ha MOBHHUH KOPITYC € 3aKOHOMIPHHM, aJDKe, SIK 3ay-
Ba)KHB aMEpUKaHCHKUH TeopeTHk MeHekMeHTY I1. JIpykep, enexTpoHHa Top-
TiBJIsI, CTABIIM OCHOBHUM CBITOBHM KaHAJIOM JAMCTPHOYIIii TOBapiB, MOCIYT 1
pOOOUYMX MICITh, 3MIHIIIA HE JIUIIEe ACTICKTH €KOHOMIYHOTO XKHUTTS, a i cydac-
HOTO 3aX1JIHOTO CYCITUTBCTBA 3arajioMm [9, c. 3-4].

VY cydacHHX JNIHTBICTHYHHX CTYIISIX € HU3KA IPYHTOBHUX JIOCTIKEHB, IO
00MparoTh 00’ €KTOM BHBUYCHHS aHTIINHCHKI JIGKCHKO-(PPa3eoIoTiuHi i ceMaH-
TWYHI iHHOBaii [ 1, 3,4, 7], y TOMy 4uCIli MOBHHI MaTepiasl HOBOI,,BIpTyaabHOI
exoHoMiku”. [IpoTe y 3rajjaHuX mparsix HeoJI0ri3MH, CKOHIIEHTPOBaH1 HaBKO-
JIO MPEAMETHO BU3HAYEHOT'O MOHSTTS,,eNEKTPOHHA KOMEPIis~’, aHaIi3yl0Th-
Cs He KOHKPETHO, a Ha LIMPOKOMY niHrBanLHOMy Ta CKCTpaJ'IiHFBaJ'ILHOMy
. Jlo Toro x mporecn HalMEeHyBaHHS Pi3HUAX CTOle,,BlpTyaJ'ILHOI KOMep-
11" TPUBAIOTH, TOMY JAHHUH IUIACT JICKCUKH € THHAMIYHUM i III¢ HEOCTATHBO
CTPYKTYpPOBaHHM.

3BaXkarouM Ha I1e, BOAYAEThCS aKTYAIIbHUM COLIO(QYHKIIIOHATLHII aHai3
IHHOBAIIMHUX MTPOIIECiB Yy AOBOJI HOBIiH JEKCHUHIHN MiAcHCTEMI ChepH eleK-
TPOHHOI KOMepIlii. MeToI0 CTAaTTi € BUABICHHS Ta CHCTEMaTH3aIlisl eKCTpa-
JTIHTBaJFHUX MapaMeTpiB, Ki AETEPMIHYIOTh PO3BHTOK CIOBHHKOBOTO CKJIa-
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Jly aHTIIHAChKOT MOBH c(hepr KOMEpIIHHOI MisITbHOCTI, 31MCHIOBAHOT Yepe3
Mepexy larepuer. Take mocmiKeHHS JO3BOIHTE, 3 OHOTO OOKY, TIPOJICMOH-
CTpPYBaTH IPHCTOCYBAHHS aHTIIHCHKOI MOBH JI0 30BHIIIHIX TpaHC(hOpMaIiil, a
3 {HIIIOTO, PO3MJITHYTH HEOJIOT13MH, 110 00 €KTHUBHO BHCTYIMAIOTh MapKepaMu
KOTHITUBHO-1H(OPMAIIHHUX 3MiH Cy4acHOI EKOHOMIKH.

Marepianom Al aHaNli3y CIYTYIOTh JIGKCHUYHI Ta (ppa3eosoriyHi Heojo-
ri3Mu, BiiOpaHi 3 APYKOBAHUX Ta €JIEKTPOHHUX JIEKCUKOTpaiuHUX HKEpes
[5, 10, 11, 12], a TakoXx 3 Cy4yacHUX AHIJIOMOBHHMX MEPIOAUYHHUX BUIAHb —
The Financial Times, The Guardian, The Independent, The New York Times,
The Observer, The Sydney Morning Herald, The Sunday Telegraph. Bpaxo-
BYIOUH 3B’ SI30K JIOCIIJKYBaHUX MOBHUX 1HHOBAIIIH 3 KOHIICTITOM,,EICKTPOHHA
KoMepIis (e-commerce)”, BBAXKaEMO 3a MOTPiOHE HABECTH TIIyMaudeHHS BiJl-
MOBITHOTO TOHATTA. 3a3BHYail HOTO TPAKTYIOTh SIK,,KOMEPIIHHY isiib-
HICTh, TOB’s3aHY 3 KYIIBICIO Ta MpOJakeM MpeAMeTiB uepe3 IHTepHET”
(mepexman Ham. — C. JI.) [12, c. 182]. ¥V ¢axoBux mpKepenax mnapajieibHO 3
TEPMIHOMOHSTTSAM,,elIeKTPOHHA KOMEpLis (e-commerce)” OMepyrTh JEI0
BY)KYUM TOHSATTSIM,,eIeKTPOHHA TOPTiBIs (e-trade)”, mpudyomy oOujBa Tep-
MiHM BU3HAYalOTh SIK CIOpPiAHEH] i B3aemo3aminHi. [IpoTe y cydacHiii eko-
HOMIYHIH Teopii eNeKTPOHHY KOMEPIIIO PO3TILIIAIOTh 3HAYHO MIHPIIE, TOOTO
SIK YBECH IPOIIEC TOBAPHO-TPOIIOBOTO OOMiHY, PEali30BaHUN €NEKTPOHHIM
crocoboM, a He JIHIIe Ty HOro 4acTHHY, KOTpa 0e3ImocepeIHbo OB’ s3aHa 3
KyHiBJICO-TIpoaaxeMm [2, 6, 8].

Crimparouuch Ha MHPIIC TIIYMAdyeHHS KOHIICMTY,,elIeKTPOHHA TOPTiBIIs”,
MH 3pOOMMO CIpoOy OXONHUTH SIKHAHOINbINE JIEKCUYHUX 1 (Ppa3eosoriaHuX
AHIJIOMOBHMX 1HHOBAIIIH, 10 3a0€3MeuyroTh HalMEHYBaHHS PI3HOMAHITHUX
ACTIEKTiB MiANPUEMHUIIBKOI TiSUTBHOCTI 3 BUKOPHCTaHHSAM BCECBITHBOI Mepe-
ki [HTepHeT. Po3mouaTn BapTo 3 KIFOHYOBOTO MOHSTTS,,EIEKTPOHHA KOMEp-
1ist”, AJIsl TO3HAYEHHS SIKOTO 3’ sIBUJIACS HU3KA OJIM3BKUX Y CMUCIOBOMY BiJI-
HOIIIEHHI HOBOYTBOPEHB: e-commerce, electronic commerce, cybercommerce,
digital commerce, e-trade, cybertrade, cybershopping, electronic shopping,
e-shopping, Internet shopping, one-click shopping: “An estimated £1.4 trillion
was spent on e-commerce last year, and in Britain more than 11,000 new users
come online every day” (The Observer, September 18, 2005).

Xoua y MEeBHUX KOHTEKCTaX HaBeJIeHI MOBHI 1HHOBAIl BXKHBAOTHCS 5K
B33a€MO3aMiHHI, BOHH MOXYTh OyTH Ha3BaHi TOTO)KHUMH JIUIIE YMOBHO. [Ipu-
HAriHO 3ayBa)KUMO, 1110 TaKe MOLIMPCHE SBUILE CHHOHIMII cepej 3arairy JIiHT-
BaJIbHUX 1HHOBALIH c(hepu HOBITHIX TEXHOJIOTIH € pe3yIbTaTOM MOLIyKy Haii-
OLIBII parlioHAILHOT HOMIHAIIT, 1 31e0IBIIOTO TPUTAMAHHE,,MOJIOAUM  TEP-
MiHOcucTemawm [7, c. 78].

JIOTIOBHEHHSIM JI0 KOMEPIIHHKMX Orepalliid, 3/1ilicHIOBaHUX dYepe3 [HTep-
HET, CTa€ MiANPUEMHHIBKA aKTUBHICTD 13 BUKOPHCTAHHSAM IHIIMX 3aCO0IB Te-
JICKOMYHIKaIIi1, 30KkpeMa, uppoBoro TenedbadeHHs — t-commerce (television +
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commerce), TOJIOCOBUX KOMaH/I TIiJl 4aC aBTOMATH30BaHHX TPAHCAKINH depe3
TeseoH 1 KOMIT FoTep — v-commerce (voice + commerce), MOOUTEHOTO 3B’ 3Ky
— m-commerce (mobile + commerce): “The next step is serious m-commerce.
But this will probably require mobile operators and banks to work together,
rather than in competition” (The Financial Times, June 13, 2007).

Bo6auaeTbcst MOMKITMBUM PO3MOIUIATY OCHOBHHI MAaCHB aHTJIOMOBHUX 1HHO-
Balliif, 10 KOHLIEHTPYIOTHCS HABKOJIO MOHSATTSL,,eIEKTPOHHA KOMEpLis”’, ¥ Taki
MOHATTEBI rpynu: 1) cy0’eKTH KOMEpLIHHOT JisUIHOCTI; 2) CHOCOOM KOMEpLiid-
HUX oneparlii; 3) miciie Topry; 4) 00’€KTH KymiBJIi / IPpoJaxy, 1X oruiara i cuc-
TEMH 320X0YCHbB; 5) HACIIIKA KOMEPIIHOT aKTHBHOCTI Y Mepexi IHTepHeT.

1. IlonsTTEBa TpyNa,,cyd’e€KTH KOMEPIIHHOT TiSUTBHOCTI” OXOIUTIOE HOBI
CJIOBA i CIIOBOCTIONYYCHHS, KOTP1 HOMIHYIOTh O€3110Cepe/IHIX YIaCHUKIB eIIeK-
TPOHHOI KOMEpIIii, 30KpeMa IiANPUEMITIB, 0i3HEC-CTPYKTYPH Ta TOKYNIIiB. [lo-
HenaBHa (GipMHu, SKi 3AiHCHIOBAIN TpaauLiiHy Toprisiio (bricks-and-mortar),
CKETNITUYHO CTABHIIUCS JI0 MiIPUEMCTB elneKTpoHHoi komepii (clicks-and-
mortar), He YABIISIOYH BChOTO CIIEKTPY MOXKIMBOCTEH OH-TIAHOBOT AisIbHOC-
Ti. Ha cboroHi roJoBHUM CTUMYJIOM, IIO MiJIITOBXY€E KOMIAHIT 1 HiAMPUEM-
LB TOIYYUTHCA 10 KIOEpIIPOCTOPY, € MEPexiJl 10 AeKaIliTali30BaHOl eleKTpo-
HHOI MOJIeJTi BeJICHHS Oi3Hecy.

®dipMu Ta KOMMaHIi, SKi 3AIHCHIOIOTh CBOK O13HECOBY JISIBHICTD JIUINE
gepe3 BCECBITHIO KOMIT IOTEpHY Mepexy [HTepHer, oTpumanu Ha3By dot-
com, dot-biz, netco um dot-net, a BipTyaJdbHI TOPTOBENBHI IiINPHEMCTBA
— HaiimMenyBaHHs dotbam. IlIBHake MOIMPEHHS EICKTPOHHOTO Oi3HEeCy
CIPUSIIO TOSBI CreliaibHUX (DIpM 3 HalaHHS YChOTO CIEKTPY MOCIYT JJIst
3armovyaTKyBaHHs,,JOTKOMIB” — commercial service provider. 3ocepemKeHHs
y IEBHOMY PETiOHi ITPYIH KOMIaHiH, KOTpi 31HCHIOIOTH CBOIO AiSIBHICTH de-
PE3 BCECBITHIO KOMIT IOTEPHY MEPEXKY, JIIHTBATBHO PEai3y€r0ThCsi B HOBOYT-
BopeHHi dot community, a cepeoBHILE IHTEPHETIBCHKUX (DipM Ta opraniza-
it oTpuMaino cioBecHe HaitMenyBaHHs dotcom world. Jlony4yeHnux o enex-
TPOHHOTO Oi3HeCy JIONEH perpe3eHTYIOTh JIEKCEMH dot-commer,,6i3HeCMEH
a0o Hl,I[HpI/ICMeLIL 3aIi9HUN B IHTepHeT KOMepI_Ill dot- commie,,oco6a KO-
Tpa Bifnae mepesary [HTEepHETY y HOpIBHSHHI 3,,pealbHUMH’ TpPAHCAKILiS-

’. 3BepHIMO yBary, 1o y HaBeICHUX MPUKJIagaxX YacTHHU [HTepHeT-anpec
(.com,.net) BHCTYIAIOTh POTYKTUBHUMH CIIOBOTBIpHUMH (DOPMaHTAMH.

[InsgxoM 3amydeHHs pPi3HUX  CIOBOTBOPYMX  CIIEMEHTIB  KIIOYO-
Ba Jiekcema entrepreneur copMmyBaiia CHHOHIMIYHY TNapajurMy HaBKO-
JIO TIOHSATTSL,,MIANPUEMELb, KOTPHUNA 3iHCHIOE CBOIO Oi3HECOBY [isUIbHICTH
Yyepe3 HOBITHI E€JEeKTPOHHI KaHanu: cyber-entrepreneur, e-entrepreneur,
online entrepreneur, ontrepreneur (online + entrepreneur), webbepreneur
(web + entrepreneur), netpreneur. B 3acobax wmacoBoi iHpOpMa-
Iii TPaIUIAIOTBCSA ¥ IHIN BWITAJKW I1HHOBAII HAa OCHOBI IIi€l JIEKCEMHU:
entreprenetwork,,HehopMalibHa CIIIKA ITiIIPUEMIIB 1,,BUTBHUX MpPAaIliBHHU-
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KiB””, serial e-entrepreneur,,TiANpPHEMENb, SKHA CTBOPIOE KiJIbKa KOMEPIIik-
HuX [HTepHET-cTpyKTYp”: “Douglas was pushing a new “portal for internet
entrepreneurs”, paid for with £5m from the DTI. This “initiative” — which
might have been useful two years ago — is being “led” by Charlie Hoult,
described as a “serial e-entrepreneur” (The Guardian, 28 September, 2001).

Cy0’exTiB KyniBii yepe3 [HTepHET penpe3eHTye MOHATTS “KII€HTH BipTy-
QIbHUX MarasuHiB”, a Ha piBHI MOBHHMX ()OPM HH3Ka CHMHOHIMIB a0 pajlie
SKBIBAJICHTHUX HOMIiHallii [7, ¢. 65]: cybershoppers, e-shoppers, e-spenders,
online shoppers: “Amazon.com sold more than 4.7m books last year to 6.2m
cybershoppers and in the opening three months of this year sales soared by
another 200%” (The Guardian, May 24, 1999).

2. JlekcwuHi ¥ (hpa3eosoriuHi iHHOBAIT MOHSATTEBOT TPYIIH,,CIIOCOON KO-
MEpIiifHIX omepamii” HOMIHYIOTh HasBHI NpHAOMH Ta (OpMH KyIIiBIi-
MIPOJIAXKy Yepe3 CBITOBY,,MaBYTHHY . JIBOCTOPOHHII XapakTep €KOHOMIYHOI
B3aeMOii Ta HEOOXiHICTh PO3PI3HATH THUIMHM KOMEPUIHHUX Omeparii i cuc-
TeM BeJICHHS Oi3Hecy depe3 Mepexy IHTepHeT chpusuin MmosiBi psiiy iHHOBa-
LiH, sIKi 32 c1ocoOOM CIOBOTBOPY ABISIIOTH COOO0 abpesiallii 3 HU(pPOBOIO
ckiazoBoto: B2B (business-to-business), B2C (business-to-consumer), C2C
(consumer-to-consumer), B2E (business-to-employee, business-to-everyone),
P2P (producer-to-producer, person-to-person), D2B (direct-to-buyer), D2C
(direct-to-consumer), E2E (entrepreneur-to-entrepreneur, end-to-end), E2B
(education-to-business), B2G (business-to-government), G2B (government-
to-business): “Literally any kind of business, whether B2B, B2C or even in
the third sector, can benefit, insists Robert Epstein, head of small and medium
businesses at Microsoft” (The Independent, October 13, 2009).

Toprosi onepanii i3 3aJydeHHSIM MOCEPEAHUKIB PEIPE3CHTYIOTHCSI HOBO-
YTBOPEHHSAMH 3 OUIBIIOK KiNbKICTIO HU(PPOBUX Ta JITEPHUX KOMIOHEHTIB!
B2B2C (business-to-business-to-consumer), C2B2C (consumer-to-business-
to-consumer): “This shift was matched by a move into providing business-
orientated aggregation service to institutions and to other websites, a practise
the company describes as a b2b2¢ model” (The Guardian, January 9, 2001).

3 PO3BUTKOM EJICKTPOHHOI TOPTiBJIi BHOKPEMIIIOIOTHCS Pi3HI CIOCOOM ii
BeJieHHs. [TOHATTS, TIOB’s13aH1 3 €JICKTPOHHOKO PO3/PIOHOI0 TOPTIBIICIO, aKTY-
AN3YIOTHCS SIK B JIeKceMax e-retail, e-retailing, e-retailer, Tak i B iX ycideHUX
BapiaHTax e-tail, e-tailing, e-tailer: “Angela Bentley at Design Icons, another
e-tailer, acknowledges that there are cheap reproductions made in China, for
example, that “would make their original designers turn in their graves™ (The
Financial Times, February 28, 2009).

3aBISIKM aKTUBHUM 3YCHJUISIM YCIIITHUX OH-JIATHOBUX KOMITaHIi Amazon.
com Ta Dell y HanaromkeHHi KaHaIB JUCTPUOYIIIi, CTANN OIIUPEHUMH TOP-
roBi omepaiii yepe3 [HTepHET 0€3 yd4acTi MOCEPETHUKIB 1 3 MOJATBIION J0-
CTaBKOIO 3aMOBJICHHX TOBApPiB MOKYIIIISM JI00MY. BiTHOCHO HOBI iHTepaKIlii 3
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Oe3nocepeIHIME BUPOOHUKAMH TOBAPIB 1 MOCIYT JCHOTYIOTHCS HOBOYTBOPEH-
Hsamu click-and-ship ta disintermediation: “A fresh wave of disintermediation
(getting rid of intermediaries or middlemen) is sweeping the web and no one
knows where it will end” (The Guardian, May 4, 2006).

3BUYHMMH CTAIOTh OH-JIAWHOBI ayKLioHU. Taki BiAKpUTI MyOIiuHi TOPrU 3Ha-
YHO IIPUCKOPIOIOTH ITPOJIaK TOBAPIB 1 TOCIIYT, a TOMY PENPE3eHTYIOThCS CIIOBOCIIO-
nmydeHHsM dynamic commerce abo sexcemoro d-commerce. Illonpasna, yuacts y
IUX ayKIIOHaX CYIPOBOIKYETHCS BEJIMKUM PH3UKOM CTaTH 00’€KTOM 3aCTOCY-
BaHHS PI3HUX HECTUYHMX UM BIJIBEPTO INAXPAHCHKUX MPAKTHK: sSniping,,criocio
BUTPaBaTH OH-JIAIHOBI ayKITIOHH, 3pOOHBIIIN CTABKY B OCTaHHI MOMEHT 3a JOII0-
MOTOFO CIIeHIATLHOTO TIporpaMHoro 3adesnedenns’, bid shielding,,0:1oxyBaHHS
IiH Ha ayKI[iOHI IUIIXOM BUKOPHCTAHHS MaHIITyJISIIHN 3 TICTABHUMH 0CO0amMu”,
shilling,,mpakTiKa BCTAHOBICHHS 3aBUINCHOI CTABKM UM 30UTBIICHHS IHHHU yXKe
TiCIIS 3aMaHIOBAaHHSI KITIEHTA J0 ayKIIOHHUX TOPTiB’.

3. IlonsTTeBA Tpyma,,Miclie TOPry” BKIIIOYAE MOBHI 1HHOBAIIii, SIKi yTBO-
pPUJINCS HABKOJIO IOHSTTA,,BipTyanbHa / eNEKTpOHHa KpamHuLs : e-mall,
cybermall, e-partment, cyberplaza, cybershop, electronic shop, virtual store,
dotcom store: “The dotcom stores are believed to be a more efficient way of
satisfying the growth in online shopping” (The Sunday Telegraph, December
6,2009). “These new online stores are about raising capacity. Tesco currently
gets 475,000 orders online per week and 3.4 million visitors to the Tesco.com
website” (The Sunday Telegraph, December 6, 2009). dakTn4HO eNeKTPO-
HHUH TOPTiBebHUI MalJaHIMK — 1e He (i3UdHe MiCIie 3yCTpidi s B3aEMO-
Iii MPOAaBIIB 1 MOKYIIIIB, a JIUIIE CEpBep 3 IHTCPAaKTHBHUMH CEpPBiCaMu.

4. IlonarTeBa rpyma,,00’eKTH KymiBii / Ipojaxy, iX omiata  cucTeMu
320X0YCHb”~ OXOIUTIOE MOBHI 1HHOBAIlil HA ITO3HAYEHHS NPEeIMETiB TOPTiB-
71 (TOBapiB 4M MOCIYT), CUCTEM PO3PAXYHKIB 3a HUX Ta 3HMKOK. OCHOBHH-
MU 00’ €KTaMU KOMEPLIHHUX omepaliil €,,BipTyansHi ToBapu™ (virtual goods)
Ta,,eNeKTpoHHI nociayru” (electronic service, e-service), Uit OTPUMaHHS AKHX
MOKYTIIi PO3MIIIYIOTh,,0HIaiHOBI 3amoBiieHHs (online order): “Obopay and
other start-ups, including Zong and Boku, let people link their cellphone bills
so they need only enter their 10-digit cell phone number when they want to
buy a virtual good online” (The New York Times, November 15, 2009).

KpokoM 110 chpomieHHs TOKYIOK, 3iHCHIOBaHHX Yepe3 Mepexy IH-
TEpHET, CTaJH,,eJICKTPOHHI IUTaTexi” (e-payment) Ta,,eJIEeKTPOHHI TaMaH-
ui” (e-wallet): “The most high profile attempt at introducing an e-payment
system aimed at low value (below £10) transactions of recent years was from
Transport for London (TfL), which attempted to extend the capabilities of
its Oyster travel card for use as an e-wallet” (guardian.co.uk, 29 September,
2006). HacripaBi,,BipTyanbHi raMaHIli” SBISIFOTE coO00r0 0a3u ganux 3 iHdop-
MaIli€l0 PO HASBHICTH KOIITIB HAa KPSOUTHUX KapTKaX i JO3BOJIOTH IIOKYTI-
IISIM BiJICTE)KYBaTH BIIACHI BUTPATH.
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Joctym 1o 6araThox,,BipTyaIbHAX KPAMHHIIE Ta MOXKIIUBICTH 3HAUTH T10-
TpiOHY piy 3a HAHOUTBII MPUIHATHOO IIHOIO CIIOHYKA€E TOKYIIINB i KITIEHTIB
BiJIBITyBaTH CaliTH y MONIyKaX BUTiAHOI pomo3umii ToBapis / mocyr (online
deal) um cnenianbHUX,,0HIAHHOBUX KymoHIB” (online coupon): “Tavon
Ferguson, a 25-year-old graduate student in Atlanta, became obsessed with
finding online deals last spring, while planning her July wedding” (The New
York Times, November 26, 2008). “Mrs. Ferguson may be more fanatical
than most people, but surfing for online coupons is growing in popularity.
In October, 27 million people visited a coupon site, according to comScore
Media Metrix, up 33 percent from a year earlier” (The New York Times,
November 26, 2008).

5. Jlekcuko-(pa3eosioriyHi 1HHOBAI] MOHSTTEBOI T'PYIH,,HACTIAKH KO-
MEpIIiifHOI aKTUBHOCTI y Mepexi [HTepHeT” NeHOTYIOTh SK MO3WUTHBHI pe-
3yNBTaTH KOMEPIIiHHOI aKTHBHOCTI y Mepexki [HTepHeT, Tak i BKpail Hera-
TuBHI. Hanpukmnazn, komepmiiHui ycnix koMnasii Amazon.com CIpHsIB MOsI-
Bi HOBOT JIEKCEMHU-ETIOHIMA t0 Amazon,,10cAraTH 3HAUHUX YCHIXiB y BEJCHHI
InTepner-6i3Hecy”. Inun ¢ipmu, 110 BTpavaroTh CBOI MO3HULIT Yepe3 HAIIECTs
BIpTyaJIbHUX KOHKYPEHTIB, OMUCYIOTHCS MOXIIHUM HEOJIOTi3MOM amazonned
/ amazonized: “To be amazonized is to wake up with a sick feeling that your
industry is being dominated by a web-based retailer” [11, c. 36].

Tak camo Bia Ha3pu kommanii Dell Computers, sika jocsria ycrixy 3a pa-
XYHOK IPSIMEX MPOJIaK 0e3 yJacTi MOCEePEeTHUKIB, 3’ IBHIIOCS JTieciioBo to Dell
13 3HAYCHHSIM,,[IEPEMOTTH KOHKYPEHTIB 3a PaxXyHOK MpsSMUX mponax’”. Jlekce-
Mma Dellionaire, To0T0,,0arara iroinHa, CTaTKH K0T 3apoOIIeHi i yac podo-
Tn y komnadii Dell”, cBiguuTh npo Hag3BUUAiHMI ycmiX 3rafaHoi 0i3HecoBoi
CTPYKTYpPH, JUIA sIKOi IHTEpHET — 11e He MPOCTO TEXHOJOTis, a CTpaTeris, 110
IPUHOCUTh MakCUManbHy Bifgnauy: “That simple scheme made millionaires
of many of Mr. Dell’s early employees, even secretaries and clerks, and it
made billionaires of some. ... Soon all of Austin was gossiping about the new
“Dellionaire””’(The New York Times, April 28, 2000).

[IpupoxHO, MO MOKIMBOCTI HIBHIKOTO KOMEPIIIHOTO YCHIXy, CIpHUs-
JIM TIOSIB1 ¥ 1HIIMX MOBHHMX 1HHOBAIlIM 13 3HAYEHHSM,,30araucHHs depe3 IH-
teprer”: get-rich-click, millionerd, sneaker millionaire. Bixrak y mepi-
O]l PI3KOT0 3pOCTaHHS,,elIeKTPOHHOI KOMEpIIii~ 3 SBUIIMCS HEOJOTI3MH IS
HOMIiHaIlii,,0¢i0, KOTpi MBHUJIKO i HECIOJIBaHO OTPUMAIIM BEJIMKI CTATKU —
accidental billionaire ta accidental zillionaire: “Wired magazine once called
Paul Allen the accidental zillionaire, which suggests he stumbled upon his
fortune in the street, or won it”(The Sydney Morning Herald, December 24,
2005). Y 3B’s3Ky 3 HeuyBaHMM PO3KBITOM Oi3Hecy IHTepHeT-KoMMaHil, 110
otpuMaB Ha3By dotcom boom, 3’sBuBcs Heosorism dot snot,,caMOBIIEBHEHA
0co0a, koTpa po3dararija NUITXOM CTBOPEHHS BipTyallbHUX KoMmaHii”. Bep-
OaJIbHUM Y TIICHHSM IIOHSATh,,iIHTEPHETIBChKA OJICPKUMICTD i,,IHTEpPHETIBChKA
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JMXOMaHKa” CTalli clioBocnoy4deHHs dot-com craze Ta dot-com gold rush.

[Ipote npedikc dot.com, mpueTHAHUIA 10 HA3BU KOMITaHii, HE 3aBXK/IH €
TUM,,(piTocoPpchKuM KamMeHeM”’, IO aBTOMAaTHYHO POOUTH i1 MPOIBITAIOYOIO.
ITigTBep/XKEHHSM LLOTO € IHHOBAIIIT, 1110 Bi/IOWBalOTh HETATUBHUHN OiK IPUE-
HaHHA 0 [HTepHeT-mpocTopy, Iie, SIK Y Oyab- -AKOMY KOHKYPEHTHOMY Cepei-
OBHIIIi, BIDKUBAIOTh HAWCHIIBHINI. YCi iHHOBAII IHOTO PSULY MakoTh TIOMIT-
He eMoliiine 3a0apenenHs. Cepell HUX HEOJOTi3MH, MOB’sA3aHi 3 ICUX0EMO-
LiAHUM Ta (G1I3MYHUM CTaHOM JItouHH: dot-com rage,,HeraTUBHA peaKiis cyc-
MiJIbCTBA HA KoMepiiaiizaiito [HrepHery”’; dot-com syndrome,,cTpecoBuii xa-
pakrep poOoTH B [HTepHET-KOMITAHI{, CIPUYNHEHNH PI3HUMH YNHHAKAME
HaNPUKJIAJ, TPUBAII POOOYl TOJIMHH Yepe3,,po3MUTI” paMKH [HTepHeT-vacy.

JoBonmi moOMITHy Tpymy CKJIagaloTh  HOBOYTBOPEHHS  HABKOJIO
MOHSITTS,, HEBa4a Y1 Iporpam y,,BipryaabHoMy OizHeci”: dot-com shakeout
gn dot-com carnage,,mopaska [HTepHeT-KoMIIaHii B KOHKYpeHTHiH 60poTh0i”,
dot-com deadpool,,xoMnanii, 1110 TPUIHHWIN ICHYBaHHS Yepe3 MOTaHUH Me-
HE/DKMEHT a0o0 BiJi CBOiX HaJMIpHUX amOilild MI0A0 BeAeHHS Oi3Hecy uepes
Inrepner”, dot bomb Ta dot goner,,inTepHeTiBcbKa ¢ipMa, KOTpa 30aHKPYTY-
Bana”, dot-com deathwatch,,crioctepexeHHsI 3a IPUITMHEHHSM JiSTbHOCTI 1H-
TepHeTiBchKoi (hipmu”. Hu3ka HeoI0ri3MiB OB’ sI3aHa 3 KPaxoM JITOBHX ITij-
MIPUEMCTB, a came sheakers up,,30aHKPY TN 9H TaKWH, 10 TPUITHHUB [TisUTb-
HicTh”, MTBU (maximum time to belly-up),, TepMiH, yIPOJIOBXK SKOTO KOM-
TIaHis CIOJIIBAEThCS yTpuMaTHcs B [HTepHeT-013Heci”, pink slip party,,Bedipka
JUTSL TIZIIIPUEMITIB 1 CITY>KOOBIIIB 30aHKPYTIIOT IHTEPHETIBCHKOT (hipmu”.

[Ticnst HETyBaHOTO PO3KBITY,,TOTKOMIB” OIIIBIIICTE CKOPOCTIIINX [HTEpHET-
MPOEKTIB 30aHKpyTyBana. 3 MPHUXOAOM,,iHBecTUIIHHOI 3umu” y 2000 pori
cinoBo dot.com genani yacTilie Mo3Havae,,He3pily 4 Hee(heKTUBHY MOJETh
6i3Hecy”. LlinkoBuTHii poBai BipTyadbHUX (DipM y pe3ysbTaTi pi3Koro ma-
JIiHHS KypCiB LIHHMX NarepiB 1 BIAPUBY IIMX KypCiB BiJl peaibHOT JOXiTHOCTI
BepOalIbHO peanizyBaBcs y GopMi CTIHKHX ciioBocmonydenb dot-com bubble
ta Internet bubble: “When the internet bubble burst, Amazon’s stock price
slumped from $100 to $6.” (The Observer, June 1, 2008)

HpOBeneHHﬁ y CTaTTi aHaii3,,30BHINIHIX” MapaMeTpiB 1HHOBAIIHHUX
TPOTIECiB B aHTTIOMOBHOMY JIEKCHKOHI cepu CIIeKTPOHHOT KOMepuu To-
3BOJINB BH3HAYUTH OCHOBHI ITOHATTEBI IIEHTPH aTPaKIlii HOBHUX CIIB i CIlO-
BOCIIOJIy4€Hb. Y TIOJAIBIIOMY IEPCIEKTUBHUM BOAYa€ThCS JTOCIIIKEHHS
TIHTBaJbHUX IHHOBAIM, KOTEPEHTHUX MIOAO IHIIMX KIFOYOBHUX CETMEHTIB
MaKpOKOHIIETITY,,BIpTyaJlbHa €KOHOMIKA.”
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