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CEMAHTHUKA ®PAZEOJIOITYHUX OAUHULb B AHINIOMOBHUX KYPHAJIBHUX CTATTAX
ALJIOBOI TEMATUKHW: KOTHITUBHO-PUTOPUYHUU ACIIEKT

V po3eioyi 0osedero, wo 6 aHelOMOBHUX JHCYPHANLHUX CMAMMAX (Ppa3eonociuni 00uUHUYL 300paxicyloms 0iiogy
cghepy 8 pakypci cunosux 8iOHOUIEeHd, 3a AKUX YCRIWHI Y4acHUKYU Oi3Hecy npedcmasgieri sik Aeonicm, mobmo (hokaivHa
cuna, i3 menoenyicio 0o pyxy. Biocymuicme ycnixy il 3anenad cy6’ekmig OianbHoCmi cnig8iOHOCAMbC 3 A2OHICmOM
abo Aumazouicmom, cXunbHUMU 00 CROKOI0 YU nepemiwenta BHU3.

Knrouogi cnosa: anenomoshuil s1cypHatbHULL OUCKYPC, cmammi 01106801 memamuxu, (hpazeonoiuna 0ounuys, A2o-
nicm, Aumaconicm.

B cmamve 0oxazano, umo 8 anenoa3bIuHbIX JCYPHAILHBIX CIAMbAX (pazeonocuyeckue eOuHUYbl NPpeocmasision
0en08yro cghepy 6 paxKypce CUNOBbIX OMHOWEHU, NPU KOMOPLIX YCREUHble YUaACMHUKY OUSHECa U300paxicarmes Kax
Azonucm, mo ecmv oxanrvrasa cuna, ¢ menoenyuell Kk osudxceruro. Omcymemeue ycnexa u ynaoox cyovekmos oesi-
MenbHOCMU COOMHOCAMCS ¢ A2OHUCMOM Unu AHMA2OHUCMOM, CKIOHHLIMU K NOKO0IO Ul nepemewjeruio BHU3.

Kntouesvie cnosa: anznosizvlunbviil HCypHAILHBIL OUCKYPC, CIMAMblU 0EI060U MeMAMuKU, Gpaszeonocuieckds eou-
Huya, Aeonucm, Aumazonucm.

The paper reveals that in English magazine articles phraseological units represent business sphere from the
perspective of force interaction relating successful participants to Agonist, i.e. a focal force, with a tendency to motion.
Absence of success and decline of business participants correlate with an Agonist or an Antagonist with a tendency
towards rest or DOWNWARD motion.

Key words: English magazine discourse, phraseological unit, articles on business, Agonist, Antagonist.

BaxuuBicTb (hpa3zeoiori3sMiB B aHMNIOMOBHHX )KYPHAIBHUX CTATTAX 3YMOBIIOETHCS THM, 10 BOHU OLIHIOKOTH I10-
i1, CTBOPIOIOTH 00Pa3| 3a PaXyHOK CBO€1 BHYTPILTHBOI (POPMH i BUKIIMKAIOTH €MOIIiifHE CTaBICHHS 10 TIOB1IOMIICHHS
[2, c. 10], Tomy dpazeonoriuni ogunuil (®O) ciryryroTh 3acobamMu CyrecTii Ta MEPEKOHAHHS YUTAIBKOI ayIUTOpIi.
@O BifirpaloTh BAXKIUBY pOJIb y CTATTAX JAIJIOBOI TeMaTHKH B pyOpukax Business Matters, Wealth Matters, Global
Investor i Economy B xypHani Newsweek [muB. Hanip. Newsweek 27.09.2010]. Ockijbku npu3HAUCHHS )KYPHAIIB HE
00MEXY€ETHCS BUCBITIICHHSIM HOBHH, a ¥ NOJIATa€e y 3A1HCHEHH] BIUIMBY Ha ayIUTOpIiI0, IEpEeKOHYBaHHI ii cipuiiMaTi
OIIMCYBaHI MOJIiT OYMMa KYPHAJIICTa, HAITMCAHHS CTATTI IMiAIOPSIIKOBY€ETHCS KIACHIHIN PUTOPHYHIN MOIET TEKCTO-
6y,[[0BI/I sIKa BKJIFOYA€ 1HBEHIIIO, JHMCIIO3HIIIIO, enoxyui}o BaHaM’HTOByBaHH}I i Biz[TBopeHH;I [1, c. 22]. 3 eTtamom
IHBEHIIi CIIIBBIIHOCATD BI/I61p TEeMaTHKH, 3 JUCHO3ULIEI0 — IOCIIJOBHICTD BUKJIALY 3MICTY, SIOKYLIis PO3IIISIAETECS
SIK CJIOBECHA OpHAMEHTAllisl, [TOB’s3aHa 3 12[060p0M HOMIHAaTUBHHX 3aco0iB [1, c. 22], cepe/ SIKUX Barome Micle Io-
cinatorp ©O. ToMy MeTOI0 Li€] PO3BIZKH € JOCIIIKEHHS TOTO, sIKk PO XapakTepu3yloTh B aHIIIOMOBHOMY JKYpPHaJIb-
HOMY JHCKYpCl AUTOBY cdepy. 3 Ii€I0 METOI0 BHKOPHUCTOBYEMO KOTHITHBHO-PUTOPWYHHUH MiAXij, SKUH, 3 OJHOTO
00Ky, TIOB’s13y€ enoKyTuBHE BkuBaHHSI PO 3 eramaMu iHBEHIIIT i JUCIIO3UIIT, a 3 iHIIIOTO BPaXOBY€ IXHIH 3B’SI30K
13 KOHLeNTyalIbHUMHU cTpyKTypamu. [locraBieHa Mera nependavae BUPIMICHHS TaKUX 3aBAaHb: BHSBICHHS iHBEH-
THBHOTO HiAIpyHTs BxkuBaHHA PO B CTATTAX AUIOBOI TEMATHKH Yepe3 BUOKPEMIICHHS ITO3HAUYCHUX HUMHU 0a30BHX
KOHIICTITIB Oi13HECY; BU3HAYCHHS CJIOKYTHBHOI poJii pa3eosiori3mis, MOB’s3aHOT 3 €TarioM BepOaibHOI penpe3eHTaii
CKJIaJTHUKIB J1i710BOT chepu.

st pekoHCTpyKIii iHBeHTUBHOTO eTamy BxuBaHHS PO, KUl eperye HOMIHATHBHOMY YTUICHHIO TEMH CTart-
Ti, ceManTUKy DO MOSCHIOEMO 3a JTONOMOIOI0 eIEMEHTAPHUX TOKOHLENTYAIBHUX CTPYKTYpP CEHCOMOTPHOTO IIO-
XOJDKEHHS — 00pa3-CXeM 1 CiiIo-IWHAMIYHUX BigHOIIEHs. O0pa3-cxeMu, 0 (GOPMYIOTECS ITi/I BILTMBOM PYXiB Tija y
MPOCTOPI, orepariid 3 00’ eKTaMu 1 MEPIIENITUBHUX B3aeMOIii [7, ¢. 29], € OCHOBOIO JIsi OpraHizailii 3HaHb PO CBIT 1
3a0e3meuyroTh Horo po3yminHs [9, ¢. 215]. 3anydeHHs JOCIIIHUIILKOTO anapaTy o6pa3 -CX€M BU3HAYAETHCS TUM, 11O
BOHHU OXOIUTIOIOTH HIMPOKHUH CIEKTP JIOCBIAHUX CTPYKTYP, SIKi 3a6e3neqyloTL pOSyMlHHH O1TbI a0CTPAKTHUX C(bep
[6, c. 113]. O6pa3-cxeMHY METOAMKY JIOMOBHIOEMO TaHUMH Teopu CHJIOBOi TUHAMIKH, SIKa PEIPE3CHTYE B3a€MOIIIIO
AToOHICTa K (POKATBHOI CHITH i AHTaroHICTa, SIKU JJ0Ta€ CXIWIBHICTh ATOHICTa 91 ToCTymaeThes iif [11, ¢. 413], m
BiJI3HAYAIOTHCS BHYTPIIIHBOIO TEHACHINIEIO IO PyXy UM CIOKOI0. BiAMIHHICTE MK BOMA rpyHaMHy BiTHOIIEHB OIS~
rae y ToMy, II[0 CHJIOBa JWHAMIKa BIATBOPIOE BHYTPIIIHIN cTaH Cy0’eKTa, a 00pa3-cXeMu BiIOMBAIOTh MIXKCYO €EKTHY,
abo0 cUTyaTUBHY, B3aeEMOIit0 pedepenris [4, ¢. 102].

Cuuto-auHaMivHI i 00pa3-cXxeMHI BiTHOIIEHHS NOSICHIOIOTH JIJIOBI CTOCYHKH, KOTPi B aHIJIOMOBHIHN Tpaumii no-
KPHUBAIOTHCS TOHATTSIM business, ke 0XOIUTIOE JISUTbHICTD, CIIPSIMOBAaHy Ha 3apOOJITHHS TPOILEH yepe3 BUPOOHUIITBO
YW TIPOJIaK TOBapiB, a0o HamaHHs mocayT (the activity of making money by producing or buying and selling goods,
or providing services) [8, c. 187]. bi3Hec BOHCyeThCS Y CTPYKTYpY ORI 3arajibHOI aKTHBHOCTI, @ TOMY BKJIIOYA€E
cy0’€eKT, 00’ €KT, IiJIb, 1[0 BU3HAYAETHCS MOTHBAMH, 3aCO0H, Pe3yJIbTaT 1 caM mpoiiec AisutbHOCTI [3, ¢. 633]. Lli cami
KOMITOHCHTH BH3HAUaIOTh Kiacudikaiiro PO, ski B CTATTAX IIITOBOI TCMATHKHU MTO3HAYAIOTH CY0 €KTIB, 00 €KTH, BiJ-
HOIIICHHS M)XK HUMH, iXHi CTaHH, MPOLEC ISUTBHOCTI 1 pe3yJIbTar.

VY cratTsax npo 6izHec PO He O3HAYAIOTH OKPEeMHUX Cy0’€KTiB Oi3HECy, HATOMICTh XapaKTepHU3yIOTh Pi3HI CTaHU
YYaCHHKIB IisUTPHOCTI i BimHOMmECHHS Mixk HUMA. CTaHHU y IiN0Bil cdepi 300paxkeHi sk OiqHIcTS (to live from hand to
mouth, bread line) 1 He36amaHcoBaHICcTh (out of whack). IlepeOyBanHs y cTaHi O1HOCTI BiZOWBaIOTH (PpazeoIoTi3MH,
sIKi MO3HAYAIOTH Pi3HY TpaekTopier. KopoTky Tpaektopito aemouctpye @O fo live from hand to mouth “xutu rojo-
JlarouH, Jieb nepeduBatucs’”, 1e NpUHMEHHHK from yKa3ye Ha I04YaTKOBY, a IPUHMEHHHK {0 Ha KIHIEBY TOYKH, SIKi
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OB’ I3YI0Th PyKHU (hand) 1 poT (mouth), TOOTO Bce, IO JTIOAWHA 3apodisie, BOHA 3’inae, Hamp., Although many poor
live hand to mouth, they 've participated in rising living standards [Newsweek 7.06.2010, 23]. Y HaBeieHOMY pEeUCHHI
nepeOyBaHHsI B O1IHOCTI 300paKy€eThCs SIK PyX Majio3a0e3neueHuX (poor) KOPOTKOK TPAEKTOPIEI, CYTh SKOI Y TPO-
inanHi 3apobaenoro. HaBnaku, TpaekTopito i3 6ararbMa NpOMDKHUMHU TOYKaMH 3apa il OTPUMAaHH XapyiB penpe3eH-
tye @O bread line “aepra 6e3po0ITHUX 32 OE3KOIITOBHUM XapUyBaHHIM’, Ie KOMIIOHEHT /ine BiOMBa€E 4epry, KOTpy
HEOOXiTHO TOHONATH, 00 OTpUMATH XKy, HaNp., The Depression conjures images of lines of grim-faced men and
women, waiting on bread lines and work lines, or “Orkies” trekking glumly from their desiccated farms to California
in scenes from Steinbeckian squalor [Newsweek 27.04.2009, 50]. Y HaBegeHOMY IPUKJIAl JOBra TPAEKTOPIs 3a/10-
BOJICHHSI TIOTPEOH Y XapuyBaHHI CHIBBIZIHOCUTHCS 3 YEProlo Jojei (men and women), siki yTBOPIOIOTh Oarato mpo-
MDKHHX TOYOK, KOTP1 HEOOXIHO MOI0IATH, 00 AICTATHCS Ui, III0 CHMBOJII3y€ TPY/IHOIIII 13 3a0€3MeUeHHSIM KHUTTSI.

HesbanancoBanicTh crany 00’exTiB y 0i3Heci perpesenroBana @O out of whack “He B mopsiKy, He JaguTHCS”,
KOJIM YaCTHHU MeXaHi3My He (YHKIIOHYIOTh MPaBUIBHO pa3oM (the parts are not working together correctly) [8, c.
1749], ne 3amepedenns not ykasye Ha BiacyTHicTe PIBHOBAI'U 06’€xTiB, yTBOpEHOI CHIOBUMH BEKTOPaMH 1 TOY-
KOI0, BICCIO @00 IUTONIMHOI0, HABKOJIO SIKUX CUMETPHYHO PO3MOAUISIOTECS cuitu [7, ¢. 85], Hamnp., The fundamentals
— default rates, employment, and year-over-year trends — remain cloudy. And one of the most vital fundamentals, the
ratio between supply and demand, is still out of whack [Newsweek 24/31.08.2009, 22]. V naBeieHOMY NPHUKJIAIl He-
30a1aHCOBaHICTh MiXk 3a0e3medeHHsM (supply) 1 nonuroM (demand), noznauena ®O out of whack six oxHa 3 puanH
SKOHOMIYHOI KPH3H.

@O Ha mMo3HAYEHHS IIOBHX BiTHOIICHh YKa3yIOTh HA TPH Pi3HOBUAW CTOCYHKIB. MiKCyO’€KTHI BiTHOIICHHS
YTUTIOIOTRCS SIK MEPLETITUBHUN KOHTAKT (face fo face) i cuinosa B3aemois (fug of war). IleprienTHBHUN KOHTAKT y4ac-
HUKIB J110BOT cepu npencrasnennii @O face to face “Biu-Ha-Biu, 1yxe OIN3bKO”, CEMAHTHKA SIKOi CIIMPAETHCS HA
pinHomenHs BJIM3bKO — IAJIEKO, mro BinOuBae BificTaHb crioctepiraya Biz 00’ ekTiB [4, ¢. 38], Hanp., In the U.S., it
has been lobbying Washington about the economic impact of corporate meetings, fighting back with surveys showing
the importance of face-to-face business meetings while offering innovative promotions [Newsweek 11/18.05.2009,
67]. Y maBenernomy ypuBky @O face fo face yxa3zye Ha OMM3bKy (i3UUHY BiCTaHh MK apTHEpaMH, IO BigOMBae
CIPUSHHSI BIIPOBAPKCHHIO 1HHOBAIIIN (innovative promotions).

CuIloBi BiJTHOIICHHS yYacHUKIB 0i3Hecy no3HaueHi PO fug of war “cyTuuka, KOHKypeHTHa 60poThOa”, sika Bin-
OuBae B3aeMO1it0 cy0’€KTIB 01HaKOBOT cHJIH, ajpke y ckinani @O fug of war Ha 0JJHaKOBY MOTYXKHICTh JpKepea i i
MPOTU/IIL Bkasye iMennuk war, T06T0 60poTHGa Mik JBOMA 4H Ginblle KpaiHaMu abo MPOTHAIIOYAMHU TPYTAMHU
(fighting between two or more countries or between opposing groups) [8, c. 1728], ne cema fighting “6iii” akTUBYy€
sinnomenns [IPOTUJIIL, nanp., Let’s say, you give birth in a hospital. We'll figure out what the average cost is,
and instead of having a tug of war over $50, the differences will cancel each other out [Newsweek 7.12.2009, 56].
VY HaBeeHOMY YPHBKY OJHAKOBA MOTYXKHICTh KOHKYPEHTIB — JIIKapHi, MO3HAYCHOT 3aiMCHHUKOM we, 1 Talli€HTaMH,
Bigoopakena PO tug of war, a HEMOXKIIUBICTh BU3HAUYEHHS TIEPEMOXKIIS Y IPOTUCTOSHHI 32 TPOILI IHTPUTYE YNTAUIB.

Cy0’€ekTHO-00’€KTHI BITHOIICHHS BKJIIOYAIOTh MII'PYIH Ha IMO3HAYEHHsI BIUIMBY CHJIBHOTO Cy0’€KTa Ha CIaOKUH
00’ext (to pull the trigger on, take possession of) i HyIbOBHUX BiTHOIICHb (fo have nothing to do with, to get out of
hand). BinMmiHHICT y 300pa)keHHI CHIIBHOTO ¥ cI1a0KOT0 yYacCHHKIB JiTOBOI CepH, perpe3eHToBana (Gppa3eosoris-
Mami to pull the trigger on “myckaTH B Xil, IPUBOAUTH B pyX’ i to take possession of “3aBONOMITH YMM-HEOYIb”,
NoJIsiTae y pi3Hid ckimagHocTi aii. Y cknani @O fo take possession of criofydeHHs A1€CIOBA to fake 3 IMCHHUKOM I10-
3Havae [ito [8, c. 1574], ToOTO penpe3eHTye ATOHICTa, CXHIBHOTO J0 MPUBJIACHEHHS 00’ €KTIB, a AI€CIOBO fo pull y
cxiani PO fo pull the trigger on “tarnytn” ykasye Ha BigHomenus [IPUTATAHHSI, anemoroun 1o nocBigy pyxy
it 3a repenom [ 7, c. 47], vamnp., There are traditionally two kinds of gold investors: speculators and hoarders. The
first group trades on the future market which establishes the price of gold. The money they make — or lose — usually
has nothing to do with taking possession of gold [...] their gold acquisitions are blips on computer screen [Newsweek
16.03.2009, 25]. Y HaBeaeHoMy npukiaai hpa3eosorismu fo take possession of 1 to have nothing to do with 300paxa-
I0Th CIEKYJISIHTIB (speculators) ik ATOHICTIB 31 CXHIIBHICTIO 10 IPUBJIACHEHHSI HEPEaJIi30BaHOTO 30JI0Ta, CTBOPIOIOYN
y 4iTa4a BPa)XCHHS JOMIHYBaHHs CHCKYJSHTiIB. HatomicTs, ckIamHimmid criocid B3aeMoii BiZOMBae JOMiHYBaHHS
mwxepena [IPUTAT AHHA sk 3aco0y iHimiamii pyxy, To0OTO 00iry Merainy, Hanp., “Back in November, when the credit
crisis really started getting out of hand, people started to pull the trigger on gold, ’says Scott Thomas [Newsweek
16.03.2009, 23]. V naBeacuomy npukiami PO fo pull the trigger on monae BiAHOIICHHS CHJIBHOTO Cy0’€KTa, MO3Ha-
YEHOT'0 y TEKCTI IMEHHUKOM people, criiBBinHOCHOTO 3 JuKepenoM [TPUTAT AHHS, sike 3ymMoBiIio€e pyX wLijti — 30JI0THX
3amnaciB (gold), 0 CTBOPIOE Y UNTAYIB BPAXKSHHS KOHTPOJIIO HAJl PECypCaMH.

HynpoBi BigHoOmIeHHS Mixk cy0’ektamu i 00’ exTamu mozHaueHi @O to have nothing to do with “‘He MaTH HIYOTO
cineHOTO 3™ 1 fo get out of hand “BUATH 3-1i7] KOHTPOIO™: ¥ CKJIaJli TIEPIIOTr0 3BOPOTY Ha TEHICHIIIF0O ATOHICTA 10
CIIOKOIO BKAa3ye 3arepedueHHs nothing, KOTpe CBITYUTH PO BiICYTHICTH 3B’ SI3Ky MiXk cy0 €KTOM 1 00’ekToM, a DO fo
get out of hand 3aBIsKr KOMIIOHCHTaM [0 get out “BUXOIUTH 3 KIMHATH 4u OyaiBmi” (to leave a room or building) [8,
c. 640] 3a paXyHOK ceMHU fo leave NEMOHCTPY€E CXWIBHICTb JI0 PYXY, SIKHIA TPU3BOAUTH 10 BTPATH B3aEMOIIT 1 XapaKTe-
pU3ye€ BiTHONICHHS HETATUBHO, HAMp., There are traditionally two kinds of gold investors: speculators and hoarders.
The first group trades on the future market which establishes the price of gold. The money they make — or lose —
usually has nothing to do with taking possession of gold [ ...] their gold acquisitions are blips on computer screen
[Newsweek 16.03.2009, 25]. Y naBenenomy ypuBky PO fo have nothing to do with 300paxye iHBecTOpiB 1K ATOHiCcTa
3 TEHJICHIIIEO JI0 CIIOKOIO, [0 YKa3ye Ha BIACYTHICTh BIAHOIICHB MiXK 3070TOM (gold) sik AntaronicroMm. HaromicTs,
BIZICYTHICTb B3a€MO/I1 BHACIJOK MOIIMPEeHHs Kpu3u BinouBaeTbest PO fo get out of hand, mio Bkazye Ha BTpaTy MpH-
TSATaHHS, [IO3HAYEHOTO IMCHHUKOM hand, Hanp., “Back in November, when the credit crisis really started getting out
of hand, people started to pull the trigger on gold, "says Scott Thomas [Newsweek 16.03.2009, 23]. Y naBenenomy
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ypuBky Tekcty PO to get out of hand 300paxye BiICYTHICTb B3a€MOJI{, yTiIEHOI Y BIUTHBI JTIO/ICH HA KPEAUTHY KPU3Y
(the credit crisis), KOTpa HEKOHTPOIHOBAHO MOIIUPIOETHCS, HAOYBaIOUN HETATUBHOTO XapaKTepy.

O0’extH ainoBoi cdepu Bigodpaxae DO hot money Ha MO3HAYCHHS “TPOIICH, SIKi 4aCTO MEPEBOAATHLCS 3 KpaTHU B
KpaiHy 3apaau oTpuMaHHs npuOyTKy” (money that is frequently moved from one country to another in order to make
a profit) [8, c. 743], ne cema to move yka3ye Ha pyX, a IPUKMETHHUK /i0f aKIEHTY€ TiIBUIICHHS TEMIIEPaTypH, II0
MOJKe OyTH pe3yJbTaTOM IIBHIKOTO IEPEMIIICHHS, HaTIp., First, emerging nations should know that capital controls
rarely work; indeed, they often exacerbate the problems of hot money because traders bet on the fact that currencies
artificially kept down by governments will eventually rise and thus flood these markets with even more hot capital
[Newsweek 29.11.2010, 6]. Y naBeneHomy npuxiaai ®@O hot money xapakrepusye rpoiui sk rapsuuii pedepeHr,
SIKMI HE MOYKHA BTPUMATH B pPyKax, TOOTO KOHTPOJIIOBATH, TOMY MOJIOJ JiepKaBu (emerging nations) 300paxkeHi siK
HECTIPOMOJKHI PETYJIIOBATH HAIIMB TPOIICH, 1110 MOJa€ KpaiHW HETaTHBHO.

HactymHa rpyna oauHUIE TIpEICTaBISIe MPOIIEC TisUTBHOCTI (fo make money, to save something for a rainy day).
BinMiHHOCTI MK OIMHHUIIIMA Ha TIO3HAYCHHS MpoIiecy (piHAHCOBOI TisSUTBHOCTI MOJATAIOTh y ToMy, o DO to make
money “3apo0JIATH TPOILI” aKIEHTY€E BIACHE MPOIIEC, a to save something for a rainy day “BinkiagaTi Ha YOPHUI
JICHB” BiIOMBA€E CIIPSIMOBAHICTh Ha KIHIIEBUH pe3ysbTart, Hamp., Take the videogame market. The companies behind
Wii, PlayStation, and Xbox never made much money in China because pirates copied the games and sold black-
market versions at a fraction of their real cost [Newsweek 7.06.2010, 4]. YV naBenenomy npuxnani ®O fo make
money XapakTepu3ye Tporiec 3apoOIsTHHS TPOIIe KOMITaHIsIMH 10 BUPOOHUIITBY Bifeoirop (the companies) depe3
CHiBBiIHECEHHS X (ipM 3 ATOHICTOM, CXHIBHHM 10 Aii, mo3Hadenoi @O fo make money, mpote 3amepedHa 00-
CTaBWHA Yacy never yKa3ye Ha Te, o (HOKaJbHUI eIeMEHT He pealizye CBOIO TEHJICHITIEI0, 300pa)Kyroun MpoIec K
Heaanuii. [Ipo cripsiMoBaHICTh mpoliecy Ha pe3yibTat y ckiamai DO fo save something for a rainy day “Binkiaaati Ha
YOPHHUU JICHb” CUTHAJII3Y€ CIONYYCHHS for a rainy day, a Ti€CIIOBO fo save yKa3ye Ha ATOHICTA, CXAIBHOTO JI0 PYXY,
SIKMH XapaKTepU3YETHCS MO3UTUBHO, aJKe CIPSIMOBYETHCSI Ha 3a0e3MeUeHHs KOITaMHu, Harp., The money they make
— or lose — usually has nothing to do with taking possession of gold ... their gold acquisitions are blips on computer
screen. Hoarders are different. They buy gold, the real stuff, and save it for a rainy day [Newsweek 16.03.2009, 25].
VY HaBejieHOMY HPHUKIIAAl CHPSMOBAHICTh MPOIECY HAKOMMYEHHS 30J10Ta Ha pe3ysbrar 300paxyersest PO o save
something for a rainy day yepe3 criBBigHeceHHs Hakonu4yBauiB (foarders) 3 pyxoMuM ATOHICTOM, a 30i10Ta (gold) 3
AHTaroHiCTOM y CIOKOT, 1110 CTBOPIOE y YUTAUiB BPRKEHHSI HEITOXUTHOCTI I[bOT'O JOPOTOIL[IHHOTO METaly.

PesynbraT GizHECcOBOI AisutbHOCTI npeacTaineHnit PO sk MO3UTUBHHUH (fo reap the benefit of something) abo He-
ratuBHUH (fo lose one’s shirt i to fall victim to). IIo3UTHBHI pe3ynbTaTH y OiTOBil cepi YTUTIOIOThCS B CEMaHTHIIL
@O to reap the benefit of something “noXWHATH IIOIN 3a TOTIOMOTOIO Ji€CIOBA fo reap, MO yKa3ye Ha ATOHICTa 3
TEHJICHIIIEIO 0 PYXY, XapaKTePH3yIOUH MO3HAYYBAHOIO Cy0’€KTa MO3UTHBHO IMCHHHUKOM benefit “KOpUCTh, 01aro”,
Hanp., But with the coastlines rebuilt for travelers and the government closing in on the Tamil Tigers on their last
sliver of land in the northeast, a country that has long lived on the edge is hoping, finally, to reap the benefits of
tourism [Newsweek 11/18.05.2009, 60]. Y naBenenomy npukiani @O fo reap the benefit of something nonae nosu-
THBHI pe3ynbTatu AismbHOCTI ypsany Llpi-Jlaaku (country) depes CiBBiIHECEHHS HOTO 3 ATOHICTOM, CXHIIBHUM 0
pPyxy, Bimobpaxkenum y cemantuili ®O fo reap the benefit of something.

BigMiHHOCTI MIXK OJJMHHUIISIMU Ha TI03HAYCHHS] HETATUBHOTO Pe3yJIbTaTy MOJIATalOTh y CIIBBIHECEHHI 3 ATOHIC-
TOM 3 TCH/ICHIII€IO 10 CIIOKOKO 1 maminusaM. Y ckiami DO fo lose one’s shirt “po3oputucs” miecioBo to lose ykazye Ha
ATOHICTa 3 TCHIICHIIIEIO 10 CIOKO0, Hamp., While most long-term investors lost their shirts during the Great Panic
of 2008, high-frequency traders posted huge profits [Newsweek 7.06.2010, 43]. Y HaBeaeHOMY ypHBKY HEraTUBHUI
pe3yIBTaT JOBTOCTPOKOBOTO iIHBECTYBAHHS 300paXKy€eThCs Uepe3 CIiBBiTHECEHHS iHBeCTOpiB (long-term investors) 3
ATOHICTOM, CXHIIBHUM JI0 CIIOKOI0. BogHOUac, iecnoBo fo fall y cxiami 3BOPOTY fo fall victim to “mactu, 3poOHUTHCS
xepTBoro” Bigcuiae 70 oopaz-cxemu BEPTUKAJID, ykasyroun na pyx YHU3, 1o cBiguuTh Npo HEraTUBHUI pe-
3yJIBTAT MISUTBHOCTI, HaIIp., It is no coincidence that some of the dirtiest industrial operations are falling victim to the
global recession [Newsweek 16.03.2009, 20]. Y naBegeHOMY pedeHHI HETaTUBHHUN pe3yJIbTaT BiJOUBAETHCS OIMUCOM
Ta/IiHAsT IPOMUCIIOBOTO BUPOOHUITBA (industrial operations), sike KOHIETITYalmi3yeThes K pyx YHU3.

TakuM YMHOM, B @HTJIOMOBHHX CTaTTSX JIJIOBOI TEMaTUKH iHBEHTHBHHH acleKT Y)KUBaHHs (paszeonori3mis Io-
nTae y 300pakeHHi cy0’eKTiB i 00’ €KTIB AUTOBOI MisITBHOCTI 4epe3 iX B3a€MOBITHOIICHHS; IPOLECY MisITBHOCTI 5K
PYyXy, 1 crioco0iB ii 3aiCHEHHS; pe3yIbTaTy, SKUH 3yMOBIIIOE 33/JOBUIbHUIA Y HEraTUBHUI CTaH cy0’€KTiB 1 00’ €KTIB
6i3necy. EnokytuBHa poib @O yTiOETHCS MO3UTHBHUM UM HETATUBHUM IPEACTABICHHSIM YYaCHHKIB, 32 PaXyHOK
CHIBBIJTHECEHHS 3 ATOHICTOM 3 TEHAEHIIIEIO 10 PYXY, 10 BiJOMBA€E CIIPUSHHS 1HIIAM 41 3a0€3Me4eHHsI BJIACHOT i-
SUTBHOCTI, @ HETATUBHO 300pakeHi KOMIIOHEHTH Oi3HECY Perpe3eHTOBaHI K CXHMIIbHI JIO CIIOKOIO ab0 TMepeMilleHHs
YHU3. [lepcieKTHBOIO TOANBIINX PO3BIIOK € TOCTiKCHAS (DYHKITIOHYBaHHS (hPa3eoioTi3MiB Y CTPYKTYpi aHTIIO-
MOBHHX JKyPHQJIHUX CTaTeH.
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