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OB’EKTUBALIA KOHIEINTY SUCCESS BAMEPUKAHCBKOMY
KYPHAJIBHOMY PEKJIAMHOMY JUCKYPCI IIOYATKY XXI CT.

Y emammi posensiymo cnocobu eepoanvoi excniaixayii konyenmy SUCCESS 6 amepukancokomy JcypHaIbHOMY
pexnamuomy ouckypci nouamxy XXI cmonimms. Ilpoananizosano nowsmitinuil, yiHHiCHULl ma 0OpazHull naacmu KoH-
yenmy. Buoxpemneno konyenmyaivHi o3uaxu, wo ymeoprooms cmpykmypy konyenmy SUCCESS.

Knrouosi cnosa: xonyenm, nousmitinuii niacm, oopasHuti naacm, YiHHICHULL NAACM, KOHYEeNMydibHi O3HAKU.

B cmamve paccmampusaromes cnocodwl sepoanvrhoil sxcnauxayuu konyenma SUCCESS ¢ amepuxanckom acyp-
HAbHOM PEKIAMHOM OUcKypce Havana XXI eexa. AHanuzupyromcsi ROHAMUiHbLE, YeHHOCHHbIE U 0OPA3HbIE COCMAGIIA-
1owue. Boioenenvl konyenmyanvuvie npusnaxu, popmupyiowue cmpykmypy kouyenma SUCCESS.

Knrouegwie cnoea: xonyenm, nOHAMUNHASA COCMABIAIOWAS, YEHHOCMHAA COCMAGIAIOWAA, 0OPA3HAS COCMAGIAIO-
was, KOHYenmyanbHovle NPUSHAKI.

The article suggests the ways of verbalizing of the concept SUCCESS in the American advertising discourse of
the beginning of the 21° century. The analysis has been conducted in terms of notional, axiological and figurative
constituents. The conceptual markers molding the structure of the concept SUCCESS have been identified.

Key words: concept, notional, axiological and figurative constituents, conceptual markers.

IMocranoBka npodJemu. Peknamunii auckype (nani — PJI) sik ouH 13 MOTYKHUX MOJIU(IKaTOPiB KAPTUHH CBITY
ajzipecara He BTpavyae CBOIX aKTHBHUX MO3HIIIN Y cepi MaHITYISAIIHHAX TEXHOIOTIH, a, BiIIOBITHO, 1 HAaJaJIi 3aJIHIa-
€ThCS 00’ €KTOM JIIHIBICTHYHMX CTYIN Cy4acHUX MOBO3HaBILIB. Came yepe3 KapTUHY CBITYy MOYKHA OTPUMATH JOCTYII
JI0O MEHTAIBHUX Ta MCUXOJOTIYHUX MPOIECIB y CBIIOMOCTI ampecaTa, a, OTKe, 1 3AIHCHATH Oa)KaHW BITMB Ha HUX.
ba3zoBuMu CKki1a0BUMHU KapTHHU CBITY SK OPraHi30BaHOI KOHLENTYaJlbHOI CHCTEMH BHCTYIAIOTh KOHLCTITH, aHANI3
SIKHX JIa€ 3MOT'Y BUSIBUTH Ta ONUCATH BEKTOPH TpaHcopMallii KApTUHM CBITY SIK BIIOUTTS peajbHOCTI B CB1IOMOCTI
azpecara.

AHaJi3 ocTaHHIX HocaimKeHb i mydaikamiii. KapTrHa CBITY CTBOPIOETBCS 1HIUBIAOM Y IPOIlECi Mi3HABAIEHOL
Ta MHCJICHHEBOI JisITBHOCTI. Lle «BTOpHHHE iCHYBaHHS 00’ €KTUBHOTO CBITY, 3aKpIIUICHE Ta pealli3oBaHe B CBOEPITHIN
MaTepianbHii Gopmi», a came — MoBi [4, ¢. 15]. Ha mymky [[x. XonToHa, e cBOepigHa MEHTaIbHA KapTa, 3 KOO
JIIOJIMHA «3BIpsi€ CBOT BUMHKH Ta OPIEHTYETHCS Cepell peduei 1 moIiil peaabHOro KuTTs» [8, ¢. 38-39]. [Tomora 3. /1. Ta
CrepniH . A. BU3HAYalOTh KapTHHY CBITY SIK «BIOPSKOBaHY CYKYIHICTh 3HaHb NPO JIHCHICTb, 110 ChOpMyBaacs
B CYCHUIBHIN (@ TaKoX I'PYNOBil, iHANBIAyabHIN) cBioMOCTI» [0, c. 4]. TakuM YMHOM, KapTHHA CBITY TPAKTYETHCS
SIK KOTHITHBHA MOJIEJTb PEaIbHOCTI, CKIIaJIOBUMH elIeMEHTaMHU K01 BUCTyMaloTh koHuentu. B. I. Kapacik [3] BBaxkae
KOHIETIT CKJIATHAM, 0araToOBUMipHUM, 6araToriacTOBUM MEHTAIbHUM YTBOPSHHSM, [I0 3HAXOAUTH BiTOOpaKECHHS B
KOJIGKTHUBHIN CBIJOMOCTI, 3aKpiIUIeHE 3a TIEBHOIO C(EpOoro AIFCHOCTI 1 BUpaXeHE B THX YH IHIINX MOBHHUX (OpMax.
Mu OpUTPUMYEMOCS [ILOTO BU3HAYCHHS Ta MOJCIIIOEMO OCHOBHI KoHIenTH PJI, aHami3yrouu iXHill MOHATIHHMMA, 00-
pasHuil Ta niHHicHuUi wiactu. Jlo ogHoro i3 6azoBux koHuentis y P/ 3apaxoByemo konuent SUCCESS, sikuii yxe
MIPUBEPTAaB yBary MOBO3HaBIIB. 30KpeMa, JIOCII/PKEHO PENpEe3eHTAlli0 KOHIENTY B aMEepHKaHCBhKiM KyibTypi [1],
3aco0u ioro BepOaizaiii [7], IHTBOKYIBTYpHE mmoite [ 5], 00pa3Hy ckiamoBy [2], meTadopruHy penpeseHTaiiro. Ox-
HAaK, IIle He OyJI0 3ampoIrtOHOBaHO pe3ynbTaTh aHamizy ctpykrypu koHuenty SUCCESS B P/I.

IMocTanoBka 3aBaanHs. MeTa cTaTTi nossrae y BuB4denHi pernpesenrartii koanenty SUCCESS sk ogHOTO 13 0110-
PHHUX KOHIIENTIB aMEPUKAHCHKOT'0 KYPHAJIBHOTO PEKIAMHOTO JUCKYPCY, IO BUCTYIIA€ KOHCTPYIOIOYHM €JIEMEHTOM
fioro koHuenrocdepu, BU3HAUAE 1 OPraHi3oOBY€E HOTro CTPYKTYpY Ta CIIPUsIE peatizallii MaHImyJ ISIiHHOTO MOTEHIIaTY.

Buxknan ocHoBHOT0 MaTtepiauy nociimkennst. Jlo nonsriitnoro mapy konuenty SUCCESS yBiiiuig cioBHUKO-
Bi BU3HAYCHHS OJTHOMMEHHO]T JIEKCEMHU:

LDCE: 1) when you achieve what you want or intend; 2) when a lot of people like something, buy something, go to
see something etc; 3) when someone achieves a high position in their job, course, sport, in society etc;

OED: 1) the accomplishment of an aim or purpose; 2) the attainment of fame, wealth, or social status, 3) a person
or thing that achieves desired aims or attains fame, wealth;

Webster: 1) a degree or measure of succeeding; 2) favorable or desired outcome; 3) the attainment of wealth,
favor, or eminence; 4) one that succeeds,

Collins: 1) the achievement of something attempted; 2) the attainment of wealth, fame, or position, 3) a person or
thing that is successful.

BinmnosiaHo, 1o nousriiiHoro mapy kouuenty SUCCESS 3apaxoByeMo Taki KOHIENTyalbHi 03Haku (maiti — KO):
«IOCSITHEHHSI METHY, «TOMH/Te, 110 JIOCATAE METHY, «CJIaBay, «0araTcTBOY, «ColliaibHU cTaTyc». BepbasibHa akTyai-
3aIisl IUX O3HAaK — YMCEIbHO He3HAYHA.

KO «mocsrHeHHsI MeTH» eKCILTIKYETHCS IUISIXOM 3aJTyYEeHHS:

— OJIMHUITH MPSIMOi HOMIHAMIT success Ta succeed Ta iX KOHTEKCTyallbHIX CHHOHIMIB (e.g. fo take the world by
storm):

At HSBC we are committed to success of local business... [The Mail, April 20, 2003].

You know your success comes from helping your clients succeed. To do that, you want a partner who thinks the
same way.... ABN-AMRO [The Economist, September 10-16, 2005].

Toshiba laptops let you take the world by storm — and your life beyond limits. [Men’s Journal, April, 2010].
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— OJIMHULIB JIEKCUKO-CEMAaHTHYHOTO TI0JIA fo achieve;

Combining rock-solid stability and the winning momentum it takes to drive economic growth, our teams partner
with you to achieve your goals every day. Barclays [The Week, May 21, 2011].

Rolex. A crown for every achievement [The Week, June 19, 2010].

— rpaMaTHYHOI KaTeropii Haka30BOTO CIIOCO0Y JUIS TTO3HAYECHHS CTUMYJIIOBAHHS JI0 J1ii, 1O IOCATHEHHS YCIIXY.

Seize the opportunity and be part of a new miracle in dynamic. Gyeongsangbuk-do province where you can
benefit... [The Economist, September 10-16, 2005].

... Hold your head proud, and raise your fun flag high. And claim what you deserve. Claim your Mazda 3
[Cosmopolitan, May, 2010].

Don’t hesitate to reach for it. The biggest deal of your career... citigroup [The Economist, September 10-16,
2005].

JlexcwyHi OWHMUIN i3 CEMAHTHUKOIO TiepeMoru 00’ ekTuBYIOTH KO «Toli/Te, Mo mocsarae METH»: to win, winner,
winning, hero.

GoPro. Be a hero™ [Men’s Journal, April, 2010].

The award winning range of over 350 Solgar nutritional supplements is available at selected health food counters
[Marie Claire, February, 2004].

Tens of thousands voted. Olay came out the winner. [Good Housekeeping, September, 2010].

[MomitHy akTyamnizamiro 3m00yBae KO «comianpHIIA CTaTyc)» 3a JOIOMOTOI0 3aTy9IeHHS CIiB 13 CEMaHTHKOIO «IIpe-
CTIDK» ascot, tiara, A-class, five-star, high-grade, premium, class-leading, luxury, couture.

Precision and luxury at its best. Now with diamonds as standard. The Claus Kobec Couture Sports. A luxury
timepiece. [Men’s Journal, April, 2010].

New premium lager brewed with a CITRUS EDGE for enhanced refreshment. Carlsberg [Marie Claire, December,
2006].

... With its advanced ALL-MODE 4 x4 capabilities and a range of engines including 2,0 litre and 2,5 litre petrol
plus a new class-leading diesel engine, you’ll be able to express your sense of adventure. Nissan [Esquire, March,
2004].

Hesnauny BepOanbHy ekcIutikaiiito oaepxyoTs KO «cnaBa» Ta «baratcTBo». 3 METOIO iX pernpe3eHTallii 3amyueHo
BIJIMIOBITHI JIEKCeMU: fame, famous, popular, celebrity Ha O3HAYCHHSI «CIIaBW» Ta rich, gold, platinum Ha mo3Ha4YeHHS
«baraTcTBay.

Famous. Because it works. Clinique’s clinically formulated 3-Step Skin Care System. [Zest, June, 2002].

Be 90 times more popular. With 90 crisps in every can of Pringles Sour Cream & Onion, you might find you 've just
become that little bit more popular. [Woman and Home, April, 2010].

You have never felt this way before. Your love has just gone Platinum. [Cosmopolitan, March, 2008].

Get rich. Rich & Creamy body wash. [Cosmopolitan, May, 2010].

Barowmuii BrumB Ha mozemoBanHs cTpykrypu koHuenty SUCCESS 3nuiticaiotots KO 06pasnoeo wapy 3 BigHe-
CCHHSM JI0 Bi3yalbHOTO KaHawy meprernii. J[is ix 00’ ekTuBaIii BHKOPUCTaHO HEBepOalbHI 3ac00H, IO CIIPHUSIIOTH
CYTTEBOMY PO3LIMPEHHIO 00Pa3HOro KOMIIOHEHTY Ta CTBOpeHHIO noxatkoBux KO. Tak, 3a 10noMOror BizyaibHO-
rpadiganx koMmmoneHTiB P/ penpesenrariii 3a3HaroTh KO «0araTcTBO» Ta «COIIAIbHUM CTATYC», aKTyali3amis SKUX
0a3yeTbCst HA OJTHOMY 13 OCHOBHMX NMPUHIMIIB JIHIBOKOHIENTOJIOTII, a came — MeTadopuuHOMY BiIOOpakeHHI Ta
CHpUHHSTTI IificHOCTI. Sk 3a3Hauae J[x. Jlakodd, «Oinbia YacTHHA TOHATIHHOT CUCTEMU JIFOJIMHU CTPYKTYpOBaHA
3a gomomororo Metadop» [9, ¢. 93]. 3a onmoMoror 300pa)KyBaJIbHOTO Psily KOHLENTYaTi3yeThCsl OajkaHa O3HAKa
«pKeperay, ska MeTadOpUYHO MPOCKTYETHCS Ha LBy — afpecara peKIaMH.

KO o6paznoro mapy «6ararcTBo» eKCIUTIKOBaHA 3a JOITOMOTOI0 HEBEpOaIbHUX 3aC00iB — Bi3yallbHHUX IJTFOCTpa-
TUBHHUX 1 (hoTorpadiuHux 300pakeHb, Ha SIKUX MOKA3aHO aTpUOYTH YCHINIHOCTI: AOPOTHA OJIT, Map(ymu, MalInHH,
IOBEJIIpHI BUPOOU Ha TJIi 30JI0TUX KOJIBOPIB, CsiiBa AiaMaHTIB, PO3KILIHOTO iHTep €py. BepOanbHuil KOMITIOHEHT TIPe/I-
CTaBJICHUH JIMIIIe HAa3BOIO TOProBOi MapKH, sika BXKe cama 1o cod1 KoHnenTyaizye ycnix. Konnenryanizanis ycnixy
BiIOYBAETHCS 1 3 OMOPOIO HA IMIUIIUTHY iH(OpMaIlito, OCHOBHUH CMHCII SIKOi 3BOJUTHCS 10 TAKOTO: HAII TOBap —
O3HaKa yCITiXy.

Hanpuknan, B pexnami komToBHOCTeH Bixg Tacori BisyanbHUH psi CTBOpPIOE 00pa3 mepeMoru YopHuX Qiryp y
maxoBiit maprtii. Ha wopHiii koponesi — nmpukpacu Big Tacori. bus Hei — nepemMorkeHuii Koposib 0inux. B ocHOBI iMII-
JIKATHBHOTO TOTCHIIIATY 00pa3y JISKHUTh MeTadopa, IHKEPesIo K0T — mepeMora y 1axoBiii maprii, a IiJib — BIACHUK
komToBHocTel Bix Tacori. [lekoayBanHs iMIuninuTHOT iH(QOpMaIlii MOXIIMBE, IIOHAWMEHIIIE, Y JBOX HanpsiMkax: 1)
BIIACHUK KOIITOBHOCTEH Bix Tacori 3aBxan nepemarae; 2) 90JIOBIKH MMAJar0Th 0 HIr JKiHKH, HA SKif TOPOTOIIHHOCTI
Bix Tacori.

Konnenryanizanii KO «coriansHuUiA cTaTyC) CIPUSIIOTH:

— 3ay4eHHsI MKTorpaM y ¢opmi repOiB UM CTHIII30BaHMX ICHEAIOTTYHHX JIepeB. [CTOPUYHO CKIIANOCs TakK, M0
repOu Ta TeHeaorivHi JepeBa MajH JIUIIE 0COOU YU TPYITH 0Ci0, 110 3aiiMalii IIaHOBAaHE CTAHOBHIIC Y CYCITIBCTBI.
Takum yuMHOM, TIKTOrpaMH-TepOM Ta 'eHealloriuHi JiepeBa 3a JIONMOMOIr0 MeTaOpUIHOI MPOEKIil CTPYKTYpYIOTh
TIOHSTTSI BUCOKOTO COLIAJIFHOTO CTATyCy, SIKMH MEPEHOCUTHCS 3 «JKEpEea» — TOBApy Ha «IIiJIb» — ajpecarta.

— stak gy HirtiB [Cosmopolitan, March, 2008]
I— (inancosa komma#ist [The Week, May 21, 2011]
wﬁi — mapdymu bexxem [Marie Claire, June, 2010]
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b( |- foBenipHi Bupoou Verragio [Cosmopolitan, March, 2008]
— Bicki Glenlivet [Men’s Journal, December-January, 2009-2010]

[Cosmopolitan, March, 2008] — aBTomo6ise Toiiota

— BUKOPHCTAHHS MIKTOTPaM, IO CHMBOJI3YIOTh BHCOKHI KiIac 00’€KTa, 10r0 eKCKIIIO3UBHICT (HATIPUKIAM, 30-
Opaxenns mitepu O y BUTTIAAL EPCHS 3 JiaMaHTOM YM BUKOPHUCTAHHS CHMBOIY 3ipKa Ha MO3HAYEHHS MPHUCBIHHOTO
BIJIMiHKa).

I [Cosmopolitan, March, 2008]
' i [Men’s Journal, December-January, 2009-2010]

ﬁ I M M E || [Cosmopolitan, April, 2008]

— Bi3yaurizaiiist 00pa3y y BUIIIS/I LIHHOT KAPTUHM B IOPOTiH pami.

KO «cnaBa» penpe3eHTOBAHO 3a IOTIOMOTOK0 3JTyUCHHSI CBIJTUCHb BIIOMUX JIFOJICH, SIKI € CHMBOJIAMH YCIIIIITHOCTI
B CycniIbeTBi. MeTadopuyHO IXHI JOCSATHEHHS IPOEKTYIOTHCS Ha TOBAp, a 3 TOBapy — Ha peluIieHTa pekiaaMu. J{exo-
JyBaTH IMIUTIUTHO 3aKJIaJieHy iH()OPMAIIil0 MOXKHA TaK: SIKIO MaTH Lel TOBap, MOXKHA JIOCSTHYTH TaKOr'0 K yCHIXYy,
SK 1 1151 BigoMa ocoba.

OKle TOTO, Y CTPYKTYpi o6pa3Horo nrapy KoHmenry 3adikcoBana me oaHa KO — «HasBHICTb mapTHEpa» K aTpH-
OyTy ycrixy. KonuenTyanBaum i€l 03HAKH TEeW BII[GyBaCTI)CSI 3a JIONIOMOT'0k0 HeBep6aﬂbHI/IX 3ac00iB — (bOTorpa(blH
Ha SIKUX 300pa’keHi YOJIOBIK 1 JKiHKa Ha ()OHI peMeTiB po3Koi. PiBeHb yCHINIHOCTI BUIIMI 3a HAsBHOCTI NapTHEpa,
3 SIKUM HOT0 MOXKHA PO3JIUINTH. BizyansHuii psi nux o0pa3iB IMILTIKY€E pajiie 4yTTeBY, a HE JyXOBHY CTOPOHY CTO-
CYHKIB MIXX HUMH, IO 1 3yMOBIIIO€ crienudiuny Ha3By wiei KO.

Pozmmpennto o6paznoro mapy kornenty SUCCESS cnpusitors KM, cepen sikux BuokpemiieHo taki: KM YCIIIX
—ue PYX YI'OPYV i/a6o BIIEPE]], YCIIIX — ne BEJIMKE, YCIIIX — ue BJIAZIA.

KM YCIIX — ue PYX YI'OPY i/a6o BITEPE]] penpe3enToBaHo 3a J0MOMOr00 JEKCHYHUX OJMHUIIb HA MTO3HA-
YCHHS PyXy Yropy/Brepes abo 3HaXOKeHHs Bropi/monepeny: high-flier, top, to upgrade, high, uptown, to give a
boost, to lead, leader, to grow, to develop, class-leading

Feel the rev! Live up! Honda CR-V [Men'’s health, February, 2008].

Based on interviews with 20000 large corporate and institutional users of financial services, The Greenwich
Associates Quality Leaders 2010 survey ranked us top global leaders for superior quality in investment banking,
corporate banking and capital markets businesses. [The Week, May 21, 2011].

Develop your real potential and give your career a boost. Join in challenging program designed to be a powerful
accelerator of learning and growth... [The Economist, September 10-16, 2005].

Launch your future. Top advice and the hottest job opportunities to turn science and technology graduates into
high-fliers. [New Scientist, October 11, 2003].

KM YCIIIX — ne BEJIMKE moxe, Ha Hanly IyMKY, TPaKTyBaTHCS ABOBEKTOPHO, TOOTO, BCE, IO BEITMKE — yCIiII-
He, Ta YCIHilIHE Te, 10 Beduke. Akryanizauis 1iei KM BinOyBaeThcs 3a J0MOMOIOK CHHOHIMIYHOTO PSILy IPUKMET-
HUKa big Ta nmapajurMu HOro rpaMaTHYHUX 3HAYCHB.

If you look closely, you’ll find most big name brands have a little bit of Toshiba inside. [Esquire, March, 2004].

Your world, your stage ... Live it big. Big Sexy Hair professional products create voluminous hair while maintaining
moisture and strength [Cosmopolitan, March, 2008].

PekypeHTHICTB JeKCeM 13 CEMAaHTHKOIO KOHTPOJIIO Ta Biaan yMoxiauBmoe dikcamnito KM YCIIIX — e BJIAIA.
To06T0, MOXJIMBICTh NIEpeMaraTi KOHKYPEHTIB, KOHTPOJIIOBATH CUTYaIli0 Ta KEPYBATH HEIO O3HAYAE JOCSTTH YCIIXY.
30KkpemMa, BUKOPUCTAHO TaKi JICKCUYHI ONUHHUILL: to deal with the competition, at one’s discretion, at one’s command,
to take control, the power to control, to rule, power, powerful, to conquer.

We all have ways of dealing with the competition. The Organics range with five essential oils will give you the
winning hair, other tactics are at your discretion. [Zest, June, 2002].

Every small dog thinks he can rule the world. Introducing natural food that gives him the power to do it. Nutro®
[Good Housekeeping, September, 2010].

Your time becomes real time. Life’s Good when you have the power to control time... LG [The Economist,
September 10-16, 2005].

Oyinnuii wap xouuenty SUCCESS ne excritrikoBaHnii BepOasibHO, ajie 3aTydeHHS JIEKCEM JIMIIE i3 TO3UTHBHOIO
KOHOTAITIE€I0 Ta HeBepOaThHHUX 3aC00IB 13 TOBUTHBHOIO EKCIIPECHBHICTIO TSI KOHIETITyalli3aIlii 03HaK B IJIONIMHI 1H-
LIMX [apiB Aa€ 3MOTy 3p0OMTH BUCHOBOK IIPO 3arajbHy CXBAJIbHY OLIHKY LOTO KOHIIENTY.
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BucnoBku.Takum auHOM, cTpyKTypy KoHIenTy SUCCESS cknanatots 5 KO monsriitHoro mapy ta 4 KO obpas-
Horo. 3 i3 4 KO o6pa3Horo mapy, siki 0ICpKYIOTh YUMaIy KUIbKICHY 00’ €KTHBAIIi0, TyOJIIO0Th BiIMOBIIHI O3HAKH
MIOHATIHHOTO MIapy, IO CBIIYUTH TPO X IEHTPaAIBHICTh B CTPYKTYpI KOHIIENTY. BapTum yBaru € Toit dakr, mo 1o-
MiHye aktyaiizamnis KO 3 onoporo Ha Bi3yanbHHIA KaHaIl, IPX YOMY BOHA 3/[1HCHIOETHCS IMILTIIUTHO Ta 33 JJONOMOT'OF0
HeBepOanbHUX 3ac00iB. Ciix Takox 3a3HaunTH, mo yci KO konnenty SUCCESS noB’si3ani i3 cdeporo conianbHOTO
Ta MaTepiadbHOTO OYTTS TIOIAWHU, a chepa TYXOBHOTO aKTyallisallii He OJEpXKye, MO CBIAYUTH TPO ii ApyTOpsSIHY
POJB y CBITOMOCTI Cy4acHOTO ajpecara. 30aradueHHIO 0Opa3y ycmixy crupusioTs i 3 KM — KM YCIIIX — e PYX
YI'OPY i/a6o BITEPE/], YCIIIX — ue BEJIUKE, YCIIIX — e BJIAJIA. Otxe, B cyyacHomy PJ1 ycminina jrouHa
nocrae sik OaraTa, BijioMa oco0a 3 BUCOKHUM COLIAIBHUM CTaTYCOM, SIKY IOCTIHHO MiJIITOBXYIOTh IO JOCSTHEHHS
METH, IEPEMOTH Ta SIKa Ma€ MapTHepa, 3 SKUM yce 11e MOXKHa po3iTuTH. Taki JyXoBHI IHHOCTI, SIK KOXaHHs, 110Bara,
cimM’s, 1oOpoTa Ta iH. y CTPYKTYPY KOHIENTY HE BBIHATILIN.

IlepcneKTHBH MOAAIBIIUX PO3BIAOK MOJATAIOTE Y AOCHTIIKEHHI 1HIMIX KIFOYOBUX KOHIIETTIB aMEPUKAHCHKOTO
KYPHAIBHOTO PEKJIAMHOTO AHUCKYPCY.
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