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PEMAPKETHUHI' TA CUCTEMA B3AEMOBIJIHOCHUH
3 KNIIEHTAMHAX

Busnauena cymmuicmv pemapxemuney ma Uo20 63a€MO0Ii 3 CUCMEMOIO
83AIMOBIOHOCUH 3 KIIEHMAaMU ma ix eniue Ha eedenHs OizHecy. Pozensanymi ocHo6HI
ioei ma HanpsAMKu MapKemuHeo8oi OidnbHocmi 6 InmepHem, a MaKkoMC GUHAYEHI
nepeeazu 8io pemMapKemunzy ma cCucmemu 63aEMO8IOHOCUHAMU 3 KIIEHMAMU.

Onpedenena cywHoCmv MapkemuHea U e20 63auUMOOeUCmeusi ¢ CUCmeMou
83AUMOOMHOWEHUN C KIUSHMAMU U UX 8IUsAHUE HA 8edeHue busneca. Paccmompensi
OCHOBHble Udeu U HANPAGIeHUs: MapKemuHeoeou OeamenvHocmu 6 HMumepnem, a
makdyce  onpeoesieHHvle  NpeuMywecmeda om — pemapKemuHea U CUCHEMbl
83AUMOOMHOUWEHUAMU C KAUEHMAMU.

[ToctanoBka mnpobisemu. Yepe3 Benuue3HUil BIUIUB Mepexi [HTepHeT Ha
Cy4yacHe CyCHUIbCTBO, CTapl MAapKETHUHIOBl METOAM 1HCTPYMEHTH CTAIOTh HE TaKUMHU
Ji€BUMH, SIK OyJM 1€ 30BCIM HeAaBHO. MapkerosnoraM MNOTpPIOHO WIYKaTH HOBI
METOAM 3a0XOYEHHsI CBOiX MOTEHUIMHMX KIIEHTIB, @ TaKOX YTPUMaHHS BXKe
icHytounx. ComianbHl MepeXl Ta aKTHUBHE TPOHUKHEHHS B HHUX Oi3Hecy €
MJIalIapMoM it poOOTH CydacHOro Mapketosiora. ChOTOJHI, OCOOJIMBUN 1HTEPEC
MIPE/ICTABIISIE BUKOPUCTAHHS COLIIaIbHUX MEPEXK, MOITYKOBUX CHCTEM Ta KOHTEKCTHOI
peKjlaMd B MAapKETUHIOBIM MisUIBHOCTI, A€ aKTyajlbHa aBTOMAaTH3allisl poOOYUX
nporieciB 1 00poTh0a 3a KITl€HTA.

AHami3 OCTaHHIX JOCHIDKEHb Ta myoOmikamid. B Xxoml mpoBeaeHOro
JOCTIKEHHSI, OyJ0 BCTAHOBJIEHO, IO B YKpaiHi HEAOCTaTHbO TEOPETUUHUX
MaTepiajiB CTOCOBHO pOJIi JuHaMiuHOTO pemapketuHly i CRM Ta i#foro
BUKOPHCTAHHS B KOMIIAH1X YKpaiHU.

B xomi ananmizy 3apyOikHHX JKepen, To 6araTbMa (axiBISIMH 3 MapKETUHTY
(IT. CepOynoB, ®@. KonmapeHko Ta iH.) BIJ3HAYAETHCA, 10 PEMAPKETUHT - 1€ HA
CHOTOAHINIHIN J€Hb OJIMH 13 CaMUX JI€BUX 1HCTPYMEHTIB B Mepexi [nTepuer. Tomy
PO3IIISIHEMO B3a€EMO/III0 JAHHOTO BUAY MapkeTuHry Ta CRM.

Meroto poOOTH € BHUCBITIEHHS pPOJII PEMAPKETUHTY, JAUHAMIYHOIO
PEMapKETUHIy Ta CHCTEM YIpPaBJIiHHS B3a€MOBIIHOCMHAMU 3 KIIE€HTOM. Bukian
OCHOBHOT'O MaTtepiay.

VY TpaguuiiHOMy MapKETHHTY HaIuyeThCcsl OJU3bKO 4 TUCAY IHCTpyMEHTIB. B
iHTepHET-MapkeTHHTy - 250. 3 HHX TI sIKI 3a3BUYail BUKOPHCTOBYE I1HTEPHET-
MmapketoJior - Bcboro 50, momymsipuux - 10. Lle peknama mpsMoro BIATYKy, siKa
NPUHOCUTH came KymiBenpHUM Tpadik  SEO, Ti3epHa, KOHTEKCTHA peKjama.
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PemapkeTuHr paniiie He BXOAMB J0 YHCJIAa YACTO BUKOPUCTOBYBAHUX 1HCTPYMEHTIB.
A Ha CBOTOJHINIHIA MOMEHT 4YaMmy, CTaB OJHHUM 3 HaAHUOUIBII TOTYXHHX 1
e(DEeKTUBHUX.

bararo  MapkeTONOriB  MIKABISATHCA  PEMApPKETUHIOM  SIK  HOBHHKOIO.
PemapkeTunr nomomarae po3BuBaTH Oi3Hec Bxke He onuH pik. [lepma 3ragka mpo
Hboro Oyso me B 2006 porri, a camuii mik momysspu3saiii OyB y 2013 porri.

Jlist Toro, mo6 3po3yMiTH MPO IO Wae MOBA, PO3TIITHEMO CaMe€ ITOHSTTS
pPEMapKETHHT.

Pemapkerunr (remarketing, pe-mapkeTuHr) - TOBapHMH MAapKETHHT,
MTIpKETUHTOBHI MPHUIIOM MEepCoHami3aiii KOMyHIKaIlii Ta IpoAOBXKEHHS KOMYHIKaIii
3 IUIbOBOIO ayJIUTOPIEIO, 32 JIOMOMOIOI0 SAKOTO LIIBOBIMA ayAUTOpli HAraayrTh PO
paHile crajiacs 3 OpeH0M, TOBAPOM KOMYHIKAITIi.

MeToro peMapKeTHHTy - € 30UIbLIEHHS NpoAaky PeMapkeTHHr - e MOIIyK
HOBUX MOXJIMBOCTEM KOMYHIKaIlli 3 IIJIbOBOIO ayJUTOPIEI0 JUIs 3a0e3NeueHHs
3pOCTaHHS MPOJAXKiB, TOBEPHEHHS KITIEHTIB, 3a0€3MeUeHHs MOBTOPHUX MPOJaxiB. B
[bOMY # MOJISITa€ CX0XKICTh CUCTEM B3a€MOBITHOCHUH 3 KIIIEHTAMU 1 PEMAPKETUHTY.

3aBAaHHSM PEMApKETHHTY € BIJHOBJICHHS a00 MIATPUMAHHS KOHTaKTy
L[IbOBOT ayUTOPIi 3 OpEHI0M, TOBAPOM, 3 METOIO CKOEHHSI OCTaHHIM MOKYIIKH.

Komynikaiiiss peMapkeTHUHTY 3A1HCHIOETBCS Ha OCHOBI MEPEOCMUCIICHHS
paHille 3aCTOCOBYBAaBCS MAapKETWHIOBOIO MPUHOMY, 13 3aCTOCYBAaHHSM: IHIIUX
METO/1B KOMYHIKallii; IHIIMX KaHAJIIB KOMYHIKAIli; 1HIIUX MICIb KOMYHIKAIIll; HIIOTO
yacy KOMYHIKaIlli; HECIIOIIBAHOIO JIJIs IJIBOBOI ayIUTOPii KOMYHIKAIIIi.

PeMapkeTuHT 3acTOCOBYIOTh Yy BHMAJKaX: 3HIKCHHS TIOMUTY Ha TOBap;
MpOJaXy CKIATHOTOo, ado AOPOroro TOBapy, IO BUMarae MOBTOPHOI KOMYHIKalii 3
IIIJTHOBOIO ayAUTOPIEI0; HEOOX1THOCTI 3a0€3MEUEeHHS KPOC-TIPOJAXKY, TOMPOJIAKY IS
TO1 YaCTUHU ILJILOBOI ayUTOPii, 10 3A1MCHUIIA TTOKYIIKY PaHIIIIe.

Takum ywmnoMm, skmo mnoeanatu CRM 3 pemapkerunrom sikuii  Oyne
BUKOPUCTOBYBAaTUCh B MeEpeXi [HTEpHET - MOXKHA BIOCKOHAIUTH MAapKETUHTOBY
TISJIBHICTh  MIANMPUEMCTBA, HAJIArOJAWTH TICHIIMIMK B3a€EMO3B'SI30K 3  I[IJILOBUMH
KJIIEHTaMHU, BOJIOAITH 1H(POPMAIIIE€IO PO MOTPeOr KITIEHTIB, MPOTHO3YBATH MOMUT, Ta
pO3po0JIATH TOBapH, a00 MOCIYrd SIKI HEOOXIJHI LIJTbOBOMY KIIE€HTY, a TaKOX
30UTPIIMTH NpUOYTOK MIANPUEMCTBA Ta IIHHICTH AJIA BCIX CTOpPIH OOMIHHOTO
IPOIIECY.

VuikanbHicTh peMmapketuHry B CRM mnongrae B ToMy, IO y KOXHOIO
KOPUCTyBaua € MEBHUM TNCHUXO-EMOIIIMHUM CTaH B NMEBHUH MOMEHT 4Yacy KOJM BiH
rOTOBUM 3aBEPIIMTH TOKYMNKY. | SIKII0O HajaBaTH KOPHUCTYBaueBl MOTPIOHY Homy
iH(dopMaIil0 Ha PI3HUX eTanax BOPOHKH MNpPOAaXiB, TO MOXHA 3HAYHO SIKICHIIE
MOBEPTAaTH KOPHUCTYBAYiB Ha CalT 1 KOHBEPTYBaTH iX y KiHIEBUX Kii€HTIB. Came B
bOMYy 1 CyTh 00'emHaHHS crnuckiB pemapketunry 3 CRM. PosrasHemo Buam
pPEMapKETHHTY.
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MuTTeBUli peMapKeTHHI - HETailHe pearyBaHHsS Ha 3MIHY CTaBJCHHS [0
OpeH 1y, 3MiHa MOBEAIHKOBHUX aCTEKTIB I[IJILOBOI ayUTOPii, OJTHOYACHE 3aCTOCYBAHHS
pI3HUX KaHaAIIB KOMYHIKAIlli 3 IUJIbOBOIO ayauTopiero. B naHoMy BUmagky Ko)kKHa
HAaCcTyIlHa KOMYHiKallisg, MoOyjoBaHa 3a I1HIIMMU MpaBUJIaMH, 13 3aCTOCYBaHHSM
BIJIMIHHUX KOMYHIKAI[IHHUX MPUUOMIB (B 1HIIOMY MICIIi, 13 3aCTOCYBaHHSIM IHIIIOTO
KOMYHIKAI[IHHOTO KaHaly) MPOAOBXKY€E 3B'A30K ayauTopii 3 paHilie no0aueHuM
OpeHa0M, MPOAYKTOM, MPH LIbOMY, MApKETHHIOBa KOMYHIKaIlis 31HCHIOETHCS Yepe3
MeBHI, HEeBenuWKi iHTepBaym dYacy. CyTh MBOTO BHUIY PEMApKETUHTY TIOJATAE Yy
MOCTIMHINA MIATPUMII CHUIKYBAaHHS 3 LITOBOIO aYAUTOPIELO.

PeMapkeTuHr 3anydeHHs - 1€ pearyBaHHsS Ha aKTUBHICTb Ta KUIBKICTh
3BEpPHEHb BlJ KII€HTIB, T4 TaKOX Y MOCTIMHIM MIATPUMII CHIIKYBAaHHS 31 CBOEIO
IIIJTEOBOIO AYIUTOPIEIO.

ComjanbHUN pEMAapKETUHT - CTBOPEHHS COLIAJIbHUX CEPBICIB MAapKETUHIOBOI
MIITPUMKH, CIIJIKYBaHHS Ta COLiaii3alii IiJb0BO1 ayauTOopii, 3 HUISMH: OTPUMaHHS
3BOPOTHOTO 3B'SI3KY, MONIMIIEHHS MPOIYKTY, JONPOAAXY, HOBTOPHOIO MPOAAXKY,
Kpoc-HpoAaxiB. [Ipukiiagom, couiaabHOIO peMapKETHUHTY -€ CTBOPEHHS COLIaJIbHOI
rpynu  KOPUCTyBadiB OpeHy I[HCTpymMeHTaMu COIIlaIbHOTO PEMApPKETHHTY €:
peanizaiisi OpoAaxky 3 OOMEXKEHHSIM, MOXJIMBICTb THOKYIKH TOBapy, JOCTYIHOTO
TUIBKH JUISl YJIEHIB CIHUIBHOTH, a00 KyIIBJIl TOBapiB 3 JMUCKOHTOM B OOMIH Ha
ColllaJIbHY aKTHUBHICTh TOBApPHCTBA, OPTaHi30BaHOTO OPEH/I0, TOLIO.

PerapretTinr - 1e IHCTPYMEHT pPEMApPKETHHIY, 3aCTOCOBYBAHMI 3 METOIO
MIJBUILEHHS KOHBEPCIHM MIJISXOM MOBEPHEHHS ayAUTOpli, IO 3aJIMILIKIIA CAlT, yepes3
MEPCOHAJII30BaHy PeKaMy Ha IHILIUX IHTEPHET-pecypcax.

JluHaMIYHUN peMapKeTHHT - J03BOJISIE TTOKa3yBaTH PEeKjIaMy MEBHUX TOBapiB
Yy TOCAYr KOPHCTyBauaM, SIKI paHillie Meperjsgaid CTOPIHKM Balloro CauTy,
NPUCBSYEHI LUM K€ ToBapiB abo mociyr. OcoOnuBICTh JAaHOI TEXHOJIOTI, IO
OT'OJIOILIEHHS CTBOPIOIOTHCSI aBTOMAaTHYHUM CITOCOOOM.

[Ipu nmocnanni CRM Ta pemapkeTHHTY - peMapKETHUHT TPaHCPOPMYETHCS B
CRM-pemapkeTur - OUIBII CKJIQJHWHA, ajge 1 OLIbII TOYHUN MapKETUHTOBUUN
iHcTpyMeHT. 1o mo3Bossie MapKkeToioraM CTBOPIOBATH IIJTLOBI TPYIU HA MICTaBl HE
TIJIBKH TONTYKOBUX JTAHUX. MapKeToJor Tenep MOXKe CaMOCTIIHO BIJICTEKUTH JaH1 3a
JOTIOMOTOI0  3ac001B  aHamTUKKM abo »x 3acobamu CRM-cucremu, crnpustoun
MIJBUIICHHIO JIOSUTBHOCTI KIIE€HTIB. CHHXpOHI3allisl ayJauTopii 3A1MCHIOEThCS 3a
paxyHOK TpHUCBOEHHS HoMepiB ID koxkHOMy kopucTyBaueBi. Lle mae MOXIMBICTDH
OLIBII PO3UIMPEHO PO3KPUBATH IHTEPECH 1 TOBEAIHKY MOKYMIIB Y Mepek; IHTepHET, a
TaKOXX JTO3BOJISIE POUTUPUTH YMOBH JJII PEMApPKETHHTY.

BucHOBKH 1 HampsMOK MOAANBIINX JOCTiIKeHb. PeMapkeTuHr - e Habarato
OlubIe, HIXK MPOCTO PEKJIAMHE OTOJIOIICHHS, HAIllJIEHEe HA THX, XTO BIJBITyBaB CalT
pexnamonaBil. Ile -  emHMit 1 edeKTUBHHMHA  1HCTPYMEHT  MEIIHHOTO
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IUTaHYBaHHS,, IKMM Mac HIMPOKI MOXKJIMBOCTI NIt pOOOTH 3 PI3HUMHU CETMEHTaMU
aynutopii. PemapkeTHHT - 1HCTpYMEHT CTpaTeriyHui, BaXxO mepeadadyyBaHHM 1
PO3TATHYTUIM Ha JOBIMM MNpPOMIKOK dYacy. Ase Oyab-sSKuil pe3yiabTaT HaAacTb
MapKeTOJIOTY 4YiTKe PO3yMIHHS (POHTY poOIT, Ha SKMX OyJe HaWOUIbII BUT1AHO
30CepEAUTH 3yCHUILIS.

JIist oro MpaBWIIBHOTO 3aCTOCYBaHHS HEOOXITHO BUBUYWTH TOBEHIHKOBUN
MapKEeTHHT, MApKETHHI B3a€MOBIIHOCHH, CTpaTEriYHMA MapKeTUHT, [HTEepHeT-
MapKkeTHHT. Po3ymiHHS miporiecy B3aeMojii KiaieHTIB 3 caiitom Ta CRM mo3BoimTh
MPOCKTYBATH PEKJIAMHY KaMIIaHifo, Mo OyJe MOBHICTIO BiJMOBIAATH MOCTaBICHUM
IUIIM TANPUEMCTBA, Ta 3aIy4YUTH OakaHy IUIbOBY ayJauTOpil0, a B pe3ynbTari
NpUOYTOK [Tt PIpMH Ta LIHHICTH 1 33J0BOJICHHS JUIsl KIIEHTIB.
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Yarmolyuk O
REMARKETING AND CUSTOMER RELATIONSHIP

The essence of marketing and its interaction with the system customer
relationships and their impact on business. The basic ideas and trends in Internet
marketing activities and certain advantages of remarketing and customer
relationship systems.Because of the tremendous impact of the internet on modern
society, the old methods of marketing tools are not as effective as they were until
recently. Marketers should look for new methods of promoting your potential
customers and maintaining existing ones. Social networks and active penetration of
business is the springboard for the modern marketer. Today, of particular interest is
the use of social networks, search engines and contextual advertising in marketing
activities, where relevant automation of business processes and the struggle for the
client. During the study, it was found that Ukraine is not enough theoretical material
on the role of dynamic remarketing CRM and its use in companies of Ukraine. To
understand what is at stake, consider the concept remarketing.

Remarketing (remarketing, the re-marketing) - product marketing, marketing
communications and personalization receiving continuing communication with the
target audience, through which the target audience recall the previously occurred with
the brand, product communication.Remarketing aim - is to increase sales. Remarketing -
a search for new possibilities of communication with the target audience for sales
growth, return customers, ensuring repeat sales. Herein lies the similarity of customer
relationships and remarketing. Remarketing task is to restore or maintain contact with
the target audience of the brand, a commodity to commit the last purchase.

When combined CRM and marketing - is transformed into a remarketing
remarketing CRM - more complex, but also more accurate marketing tool. That
allows marketers to create target groups based not only search data. Marketing can
now track their awn data with the help of intelligence agents or CRM-systems,
helping increase customer loyalty. Synchronization is carried out by an audience
numbering each user ID. This enables more expanded disclose the interests and
behavior of consumers on the Internet, and allows you to expand the conditions for
remarketing. Remarketing - it is much more than just an ad aimed at those who
visited the advertiser's website. This - ample and effective media planning tool that
lias great opportunities to work with different audience segments. Remarketing - a
strategic tool, hard predictable and stretched for a long period of time. But any result
marketer will provide a clear understanding of the front, which will be most
beneficial to focus

For it is necessary to examine the appropriate use of behavioral marketing,
relationship marketing, strategic marketing, online marketing. Understanding customer
Interaction process with the site and CRM will design an advertising campaign that will
fully meet the stated objectives of the enterprise, and attract the desired target audience,
resulting in profits for tlie company and the value and satisfaction to customers.
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