
1

: 351:342.5

,

. . ., . . . .

 « », 

 « ». 

. ;

 « »  «

».

: , , , ,

.

. .

 « », 

 « ». 

. 

;  « » 

».

: , , ,

, .

Buryk Z. M. The genesis of conceptual-categorial apparatus of strategic

management

The history of the concept of «strategy» is analyzed, defined the essence and

peculiarities of the concept of «strategy». Provides the basis for understanding the essence
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of strategy and strategic planning. Highlighted features and principles and justified the

essence of the concepts of «strategic planning» and «strategic management».

Key words: strategy, strategic planning, implementation, development, management.
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