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RESEARCH OF PROBLEM

ASPECTS IN THE ACCOUNTING OF
SETTLEMENTS WITH THE INTERNET
SHOP BUYERS

O6’exmom ocridncenis UCMYNAOMy PO3PAXYHKU 3 NOKYNuamu inmepnem-mazasuny. Oonum 3 nabinvu
NPOOIEMHUX MICUD € NUManHsL 00LIKY Ma aAHANI3Y BATIOMHUX PO3PAXYHKIG eLeKMPOHHOT KOMePUil, momy wo dane
NUMAHHSL 3ATUULAEMBCSL NO3A HAYKOGUMU Docaidvcennsamu. Ile npuzeodums 0o uHUKHEHHS PeaibHUX NPoOIemM Ha
npaxkmuyi iy 6i0noeionux nidcucmemax Cucmemu Ynpasiinis nionpucmcmsd.

IIpoananisosana nopmamueno-npagosa 6asa yKkpaincvkozo 3axonodascmea uodo 30iiCHeHHS PO3PAXYHKIG
3 noKynusAMuU inmepuem-mazasuny. J[ocaioxrceno Kopecnondenyito 6yxeaimepcokux Paxynrie po3apaxynxie 3 no-
Kynuysmu y pospisi zomiskosux ma erexkmponnux zpowei. ITio uwac pospaxynxy eiexmponnumu zpowuma 6yio
posensnymo maxi naamixcri cucmemu, sk WebMoney, RUpay.

IIpu nposedeni docuidncenns O6yau suKopucmani memoo Haykosozo ysazaivhenns (npu nidsedenni niocymxis
0a1020 Q0CHIONCEHHS), ZPYNYBANHS A CUCTNEMHO20 AHANI3Y (0115 BUSHAUEHHSL CYMHOCTE PO3PAXYHKIS 3 NOKYNUAMU
iHmepHem-maza3uny ).

B x00i docridacenst 6yio 8Us8IEHO, W0 He QUBIIUUCH HA WEUOIKE 3POCMAHHS MOP2Ziei uepes mepedcy Iumep-
Hem, yst chepa 3anuuLacmocest i 00Ci He8PezyYIb0BaAHOH HA 3AKOHOOAUOMY PisHI. 3aK0oH00ascmeom He nepeddaueno
0KPEM020 HOPMAMUBHO20 DOKYMEHMA, W0 3Miz OU Pe2lamMenmyeamu mopeisio uepes inmepHem-mazasun, moomo
BOHA PEZNAMEHMYEMBCSL MUMU HC CAMUMU OOKYMEHMAMU, W0 U iHWT 6UOU mopziei. A 8idobpaicenns 6 Oyxeaimep-
CoKOMY 00IIKY Onepayii po3apaxynKie 3 NOKYNYIMuU Mae 30iCHIOBAMUCS 3A1eAHCHO 6i0 cnocobie docmaesku ma udy
pospaxynxie. [Ipu ybomy, pospaxymnku elexmpoHHUMU ZPOUUMA YCKIAOHIOIOMbCSL MUM, U0 3 METMOI0 GUSHAUCHH .
6asu onodamKyeants cymu OMPUMan0zo 00X00y, 60HU NOGUNHI Oymu nidmeepodiceni sunuckamu 3 6anKy, moomo
O0ami po3paxymxu Maomy npoeoOUMUCH 3a 00N0MO2010 OANHKY.

Ipaxmuune snauenns omMpuUMAnUX pesyiomamis 00CIIOHCeHHs. NONSL2AE 8 MOMY, WO BOHU 6 MAUOYMHLOMY
MOACYMb OYmU BUKOPUCTNANT NPU NPUTIHAMMT YNPAGIIHCOKUX PIlUeHd KePIGHUWMEOM NIONpueMcmea ma po3pooui
3ax00i8 3 MemMoI0 NIOGUUEeHHS PO3PAXYHKOBOT OUCUUNIIHU MINC NOCMAYALLHUKAMU MA NOKYNUSMU THmepHem-
mazasuny. /lana memamuxa 0ocrionents Ha cb0200HIWHIT JeHb € d0CUmMb NEPCNeKMUEHOI0, MOMY U0 3AKOHO-
dascmeom Ykpainu ne GUSHAUEHO HOPMAMUBHUX OOKYMEHMIE, W0 3M021U O HAIAZ00NCYBAMU MOP2IENI0 uepes
inmepnem-mazasun. Taxum uunom, nocmae HeodXiOHicmy 6 YOOCKOHAMOBARHT OePAICABHOZ0 PEZYTHOEAHH MOPLIBILT
uepes znobanvny mepeacy Inmepnem.

Kmovosi cnosa: inmepHem-mazasun, eleKmponHi 2pouli, eaeKmporHa mopezieis, PO3PAXYHKU 3 NOKYNUIMU,
nAAMiYNCHI cucmemu, OyxeaimepcoKuil 001iK.
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development. However, practice shows that the existing
development potential of this type of business is used quite
insufficiently, in particular because the choice of organi-
zational forms and technological means of online trading

1. Introduction

In modern realities, the Internet is a phenomenon, with-
out which the overwhelming majority of the population

can no longer imagine their lives. The reasons for this —
the convenience, ease and speed of services that can be
obtained in the future. No need to go to the store, choose
products and analyze prices, stand in long lines at the
cashier, at a time when this can be done at home, while
having only access to the Internet in a few minutes. In
turn, entrepreneurs perceived the Internet as an excellent
way to trade, because it is both a market and poten-
tial consumers at the same time. As a result, the inter-
section of supply and demand in the virtual space has
become a trade through online shopping (e-commerce).
This study is relevant because in the current difficult eco-
nomic conditions, online trading allows to quickly and
at relatively low cost to organize the sale of products of
domestic producers, thereby ensuring their survival and

is inefficient, without taking into account the specificity
of the product and the consumer, the features of selected
target markets and the like. Therefore, it is necessary to
consider in detail the nuances in accounting for settle-
ments with online store buyers.

2. The ohject of research
and its technological audit

The object of research is the settlements with online
store buyers.

The possibility of buying goods on the Internet is at-
tractive enough for consumers, because it saves their time.
For example, the development of e-commerce allows to
install special programs on phones and tablets, often with
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the ability to select products by the installed filters — by
price, manufacturer, and the like. But one of the most
problematic places is the issue of accounting and analysis
of currency settlements of e-commerce, since this issue
remains for scientific research. This leads to the emergence
of real problems in practice in the relevant subsystems of
the enterprise management system. Also, the legislation of
Ukraine does not define a separate regulatory document
that could regulate trade through the online store. And
accounting coverage of transactions with buyers is carried
out depending on the means of delivery and the type of
payments — cash or non-cash.

3. The aim and ohjectives of research

The aim of research is studying the settlements with
online store buyers.

To achieve the aim of research the following scientific
objectives are defined:

1. To investigate the classification of trade through
the store on the Internet.

2. To consider the reflection of business transactions
in the settlements with online store buyers.

4. Research of exiting solutions
of the prohlem

Exchange through the online store has a different rank,
depending on various factors of influence:

— as a retailer, because through the online store pro-

ducts are mainly sold and retail services are provided

to the end user;

— how the sale of goods to order and business at a dis-

tance, because the transaction is remote, and the buyer

places its pre-orders to the seller;

— exchange sales are carried out outside of commercial

premises or in offices, and the selection of goods and

their order does not coincide in time with the transfer

of goods to the buyer [1].

The legislation does not provide for a separate regula-
tory document that regulates commerce through an online
store, because it is governed by the same documents as
other types of trade. Patentability of business transactions
is one of the major aspects of doing business, including
doing business on the Internet. For example, a trading
company trading through an online store must acquire
a commercial patent in such cases [2]:

— when buyers pay for goods in cash or with the sup-

port of bank payment cards within the company. In this

case, a commercial patent is purchased at the point of
sale of goods and is located on the store front screen

(online store), and in the absence, at the cash register;

— buyers pay in cash the mail delivered by the courier.

In this case, a commercial patent is acquired at the

place of registration of the company. It is valid in the

customs territory of Ukraine and must be placed on
the plate of the vehicle of the courier service, trans-
ports the goods, or be simply in the courier service;

— if goods are paid for in cash both within the company

and by mail, the company must acquire two patents —

one for the store and the other for the mobile sales
network.

In e-commerce, the buyer understands the rights and
obligations of the consumer when the transaction is out-

side commercial premises or offices. And in the case of
a remote contract, the buyer must provide the information
necessary to draw up an electronic contract in order to
make an electronic signature and identify the client in
the information system. In other words, provide data to
guarantee payment by the proper payment system manager
in case of payment using payment instruments. And in
cases that were prescribed in the contract, at the address
to which the goods are sent, the work performed or the
provision of services. The contract must be reached bet-
ween the seller and the buyer, who offers to sign it to
one side and accept the other side [3].

An offer to conclude an electronic contract can be made
by sending a commercial e-mail, sending an offer on the
Internet or other information and telecommunication sys-
tems [4]. Comparing the level of modern e-commerce in
Ukraine and industrialized countries, as well as the need
to conduct business on the Internet, one should pay atten-
tion to the large gap in the growing role of e-commerce
between these countries.

Compared with the state of e-commerce in Ukraine
and the state of e-commerce in the USA and Europe, it
is possible to identify a number of shortcomings listed
in Table 1.

Tahle 1

The reasons for the lack of e-commerce in Ukraine

No. The reasons for the lack of e-commerce

1 Minor standard of living, sufficiently reduced solvency of citizens,
does not increase the number of network users

A sufficiently reduced level of development of the telecommunications
9 industry is becoming an obstacle for the consumer to provide the most
common services. Low level of development and introduction of infor-
mation and intellectual technologies, computer literacy of citizens [5]

3 | The limited impact of e-commerce on national trade

The difference in the computerization degree of large cities and
regions of the country, misses the potential audience of network users

Standards and legal frameworks are underdeveloped, the lack of le-
5 gislative and regulatory framework for the development of the Internet,
information resources and intellectual property do not contribute to
the development of Internet services [B]

Plastic cards are not common enough among the population, and
credit cards are generally not very common. Internet merchants do
not trust the honesty of buyers, do not believe in the reliability of
payment systems [B]

7 Not enough wide range of products and services available through
the Internet

8 The high cost of owning an online store and, in turn, significantly
over-pricing online stores (7]

9 |No tax laws for e-business

10 | Lack of electronic payment systems at the national level

11 | The system of protection of intellectual property rights is ineffective (8]

12 Low culture, causes fraud and scares buyers. There are many ways
to «tame» the details of the card holders

Lack of national statistical information about e-commerce in Ukraine.
13 | This significantly reduces the prospects for analyzing and forecasting
the development trends of e-commerce in Ukraine

Thus, it can be said that only a global solution to all
problems can reduce the gap between the growth rates of
the role of e-commerce in the world and in Ukraine. At
the same time, they themselves must solve the problems
of e-commerce.

;12
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Characteristics of e-commerce taxation are as follows:

1. According to the Tax Code of Ukraine [9], the
simplified taxation system does not apply to commercial
enterprises selling goods (services) via the Internet, but
they should be included in the general taxation system.

2. A person providing goods (services) to the customs
territory of Ukraine through global or local computer net-
works is subject to mandatory registration as a payer of
value added tax, regardless of the amount of annual in-
come. In this case, a non-resident person can carry out
such activities only through its permanent establishment
registered in the customs territory of Ukraine [10].

Therefore, in order to conduct online trading, an indi-
vidual or legal entity must be in the general tax system
and pay VAT.

5. Methods of research

In the course of the work, general scientific and special
research methods were applied:

— search — to search for the necessary material on

the available methodological and scientific literature

with its subsequent analysis;

— analysis and synthesis — for preliminary analysis with

the formation of the problem, the definition of the goal;

— induction and deduction — for the formulation and

construction of generalizations, theoretical conclusions

based on the study of individual facts.

6. Research results

Accounting for transactions in e-commerce involves
something similar for settling settlements with buyers.

The reflection in accounting for transactions with buyers
in e-commerce is carried out in the same way as for deli-
very methods (receiving goods at the seller’s office, mail
delivery, courier delivery) and the type of payment (cash,
non-cash or otherwise).

For the purposes of accounting for transactions in trade
through the online store, it is possible to select several
types of payment transactions:

1) cash payment:

— courier service company;

— using third-party messaging services;

— post offices;

— payment in cash at the store’s office;

2) non-cash payments (bank transfer);

3) computing electronic money.

Let’s consider in detail these operations.

In the case of the messaging service of companies, third
parties must make payments through the cash registrar (CR)
with a portable device [11]. In this case, the company has
the necessary to write a «Report on the CR use». The
company also purchase a commercial patent, because there
is a place for the sale of goods [12]. The patent must be
sent by mail when selling goods.

Let’s process the correspondence of invoices for ac-
counting for settlements with buyers on prepayment (with
delivery via courier) (Table 2) [2, 3].

If the company uses a third-party e-mail, the courier
receives money for the goods, deposits them into the com-
pany’s bank account. In this case, the courier service must
have a contract providing for the transfer of material ob-
ligations and a report on the implementation of the order.

Tahle 2

Correspondence of invoices for accounting of settlements with buyers
on prepayment (with delivery via courier)

The content of the business Invoice correspondence

No. .
transaction Dehit Credit
1 | Prepayment received for the goods 311 681
2 | VAT tax liability 643 641

3 Goods are transferred from the ware- 2811 281
house of the company to the courier

4 | Goods are transferred to buyer 361 702
5 | VAT tax liahility 702 643
6 | Written off the cost of sold goods 902 2811

) . . . 702 791
7 | The financial result is determined 791 902
8 | Credited prepayment obligations 681 361

In Ukraine, a lot of software is used for automated
accounting, some of the most popular are: Parus Enterprise,
FinExpert, Financewithoutproblems, BestReportPlus, «1C:
Accounting — Prof. for Windows», «1C: Accounting 8.2
for Ukraine> and many others [7].

It is revealed that one of the most common software
for automated accounting in commercial companies is the
«1C: Enterprise» program, thanks to its new additional
functions. Its technical skills not only allow to work in
the Microsoft operating system, but also in Linux, using
web resources and the like. Methodically, in accounting it
is advantageous to print accounts to add their units. It is
in such circumstances that new accounts are mechanically
processed by special configuration documents. The authors
of this work illustrate the principle of operation in Fig. 1,
which demonstrates the ability of these systems to deliver
timely reliable accounting information for operational ma-
nagement decisions, exclusively in the field of cash flow
management and accounting. The authors of this work
believe that today it remains known that this is not only
electronic financial reporting, but also management. Detailed
analytical electronic records of receipts and payments for
financial reporting centers provide prompt tracking of re-
ceivables and suppliers to facilitate budgeting and forecast
future periods. Taking into account today’s requirements
and conducted research, the authors of this work propose
a universal layout of cash flow accounting (Fig. 1).

The authors of this paper suggest that the appointment
of electronic money to cashless funds is only a matter
of time. Each year, electronic money is becoming more
portable, providing a wide range of payments between
contractors.

Currently, the accounting plan for assets, capital, lia-
bilities and operations of enterprises and organizations
does not provide for self-accounting of electronic money.
Before the Ministry of Finance makes the appropriate
changes, the authors of this work consider it necessary
to recommend the creation of an additional subaccount
of account 33 «Other funds» (for example, there may be
a sub-invoice 335 «E-money»). In the company’s balance
sheet, the value of electronic money will be displayed un-
der the heading «Cash and cash equivalents». If e-money
reaches an agent under an agency agreement, does not
provide for transfer of ownership, let’s recommend using
an off-balance account (for example, account 033) to keep
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track of electronic money, keep accounts in electronic wal-
lets at nominal value [3]. By the way, e-money is the
issuer’s debt value; it will not reach the current account
of the beneficiary, except for cases of reverse exchange of
electronic money for cash other than cash.

At this difficult time, Ukrainian companies urgently
need qualitative changes to increase the sustainability of
the company. During a crisis, it is necessary to understand
the company’s niche and focus exclusively on the seg-
ment of local consumers [1]. This knowledge can provide
entrepreneurs with the opportunity to apply marketing
analysis and e-commerce tools.

case, settlements using electronic money are overloaded
with the fact that in order to determine the tax base of
the amount of the collected income, they must be con-
firmed by bank statements. These settlements must be
made with the help of a bank.

7. SWOT analysis of research results

Strengths. After research in the field of online pay-
ments, one of the positive features can be identified such
a factor as using a payment card without leaving home.
For the company that chose a trade that is not quite

Cash receipts Cash accounts 30, 31, 33,

After all, in settlements with buyers

-

(income) 34, 35,37

Y

on the Internet, the company uses
the documents already prepared on
the site for filling, ordering goods or

traditional today, it has strengths.

Cash expenses

services. This allows the employee to

36

process more information, orders, and
accordingly the income will grow. In
the case of settlement with electronic
money, not only the amount of work

F PO

hd

Fig. 1. Universal layout of cash flow accounting: FO — fulfillment of obligations; PO — performance
obligations; —# — accounting entry with a plus sign (+); ----» — accounting entry with a minus sign (-)

Despite the attention to the fact that the confidence
of the Ukrainian people in online stores is growing ra-
pidly, the payment system in the national Internet segment
remains essentially problematic to this day. As evidenced
by the data analysis of payment forms for goods purchased
on the Internet (electronic stores) (Table 3).

Tahle 3

Analysis of payment forms for goods purchased in electronics stores

Part of online stores
that offers a type of
payment, %

The part of buyers
that uses the type of
payment, %

Type of payment

Payment to the courier after

receiving the goods 98.0 946
Bank transfer as payment 73.5 3.7
Payment aﬂe.r receiving the 210 416
goods by mail

E-payment systems 445 2.1

According to the Table 3, there is a clear tendency to
offer consumers a preferential cash payment upon delivery.
This situation can be explained by two motives:

1. Buyers prefer to pay for the goods they have found
and for which guaranteed delivery.

2. Some online stores actually represent the windows
of an online store, where there is no automatic process-
ing of applications and an online payment system that
prevents the use of certain means of payment.

Despite the rather hasty increase in commerce via the
Internet, this area has not yet been fully regulated by law.

The reflection in the accounting of payment transactions
with buyers in e-commerce is carried out in accordance
with the means of delivery and type of payment. In this

FO increases, but also its productivity.

Cash costs for labor remuneration
are reduced, for example, not five
people, but only one that takes orders
during the day. In this industry at
the moment a very large number
of positive qualities, such as speed,
ease, cost, volume, and so on.

Weaknesses. The weak points of this research object
are energy costs. After all, all payments and accounting is
done through a computer or other device with the ability
to enter the network to work. Also one of the problems
is the accounting of all transactions, because for accoun-
ting (financial) accounting there are separate sub-accounts
that are not used in traditional enterprises.

Opportunities. Tt is predicted that in the future time
a large number of people will trust the sales on the In-
ternet more, that is, both the profit and the client base
will increase significantly. Due to the fact that in the
future such online stores will be more, there will be more
competition, which will allow sellers to improve the qua-
lity of products and services, and earn income depending
on the work. Therefore, one of the promising researches
is accounting for such enterprises. There is a possibility
and time to improve the base itself, and at the legislative
level to be more equipped.

Threats. One of the threats of this research object is
competition. After all, more and more stores of this type
appear on the world market. At the moment, settlements
with buyers in this area are not a problem factor. But
in the future, through crises and other factors affecting
the financial condition of both buyers and sellers, both
product prices and the paperwork itself may deteriorate.

Additional costs for this object of research are the
creation of a site for managing an online store. Also, one
of the factors of additional expenses is an increase in taxes,
a rise in prices for the courier service, etc.

1. Trading using the online store can be classified am-
biguously, depending on various factors. This may be a retail

14
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sale, as the vast majority of them sell goods through the
online store and provide retail services to the end user. And
it can act as a sale of goods to order and as a distance
trade, since the agreement is made at a distance and the
buyer makes a preliminary order from the seller. Such trade
takes place outside of commercial or office premises, and
the selection of goods and their order does not coincide
in time with the transfer of goods to the buyer (tax).

2. The reflection of business transactions in the settle-
ments with online store buyers is considered. Accounting
provides continuous and uninterrupted care for each busi-
ness transaction, which is expressed in monetary form. The
reflection in the accounting of payment transactions with
buyers in e-commerce is carried out in accordance with
the means of delivery and type of payment. In this case,
settlements using electronic money are overloaded with
the fact that in order to determine the tax base of the
amount of the collected income, they must be confirmed
by bank statements.
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