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OYHKUIOHAJIBHO-ITPATMATHYHA XAPAKTEPUCTHUKA
AHITIOMOBHOTI'O BIBHEC-JUCKYPCY B IHTEPHET-ITPOCTOPI

Cmamms npucesuena BUBUEHHIO @DYHKYIOHANbHO-NPACMAMUYHUX
ocoonusocmeti  AHIOMOBHO20  Oi3Hec-Ouckypcy 6  Iumepunem-npocmopi.
Michonocemu, ioeonocemu ma 0Oi3HeC-KOHYENnmMu po3enia0ardmucs HA mamepiai
nepeuHHUX (mission Statement) ma 6MOPUHHUX MEKCMI8 (8i02yKu Ha catumax
Komnawniu ma y ¢eticoyyi). 3’sacoeano, wo QYHKYIOHANILHOW XapaKmepucmuKo
Oi3Hec-0UCKypcy € pecyiamueHa ma opienmayiuna @yHKyii, npazmamudHumu
O3HAKAMU — LIOKYYIs, NePLOKYMUBHUL ehexm ma npecynosuyiiHutl 3micm.

Knrwwuoei cnosa: 0Oisnec-ouckypc, Iumepuem-npocmip, migonozema,
i0eonoeema, KoHyenm, NpazMamuiyHa O3HAKA, INOKYYis, NeploKYMUSHUL egexm,
npecyno3uyitiHuL 3mMicim.

Cmamovs  noceawjena  usyuenuro  QQYHKYUOHAIbHO-NPASMAMUYECKUX
0cobeHHOCmell aH2N0A3bIYHO20 OusHec-Ouckypca 6 HMumepnem-npocmpancmee.
Mucponoecemvl, uoeonocemvt U  OU3HEC-KOHYeNnmbvbl paACCMAMPUBAIOMbCS  HA
Mamepuane nepsuyHvIX (mission statement) u 6MOPUYHLIX MEKCMOS8 (0M3blbl HA
caumax Komnauuti u 6 (pelcoyke). Ycmanoeneno, umo QQyHKYUOHATLHOLU
Xapaxkmepucmurou OU3Hec-OUCKYPCa ABIAeMCsl pe2yIAmUGHAs. U OPUESHMAYUOHHASL
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QYHKYUU, NpazMamuyecKuMu RPUHAKAMU — UWINOKYYUsL, NePLOKYMUBHbLU ¢ pexm
U NPecynno3uyUOHHOEe COOepHCaHUe.

Knrwouegvie cnoea: busHec-0ucKypc, Hnmepnem-npocmpancmeo,
mugonozema, uoeonocema, KOHYEnm, nNpasMamudecKuti NpusHaK, UIOKYYUs.,
NepLoOKYMUBHbIU I dexm, npecynnosuyuoHHoe coOepHCanue.

The paper is devoted to the study of functional pragmatic peculiarities of
business English discourse in Internet space. Mythologemes, ideologemes and
business concepts are considered on the material of primary (mission statement)
and secondary texts (replies on company sites and in the face book). It has been
determined that the functional characteristics of business discourse are regulative
and orientation functions, its pragmatic tokens are illocution, perlocutionary effect
and presupposition content.

Key words: business discourse, Internet space, mythologeme, ideologeme,
concept, pragmatic token, illocution, perlocutionary effect, presupposition content.

IlocTaHoBKa MPo0JIeMH B KOHTEKCTI Cy4acHoI (ijioJIoriuHoi HayKu Ta il
3B’S130K 3 BaKJIMBHMHM HAYKOBHMH i MPAKTHUYHUMM 3aBAaHHAMM. [HTCpHET-
MPOCTIp SIK 00’ €KTUBHA PEATBHICTh CY4aCHOTO KUTTS, 1[0 BUHUK 3 MParMaTuuHuX
MIpKYBaHb TPOTHAII BOEHHIM 3arpos3i, NEPEeTBOPUBCS Ha OaraToKaHaIbHE
MYJIbTHJIIHTBAJIbHE ~CEPEOBUIIE, CYTTEBY HINIy B fAKOMY Iociia Oi3Hec-
KoMyHikaiisi. Bubip [HTepHeT-pocTopy K cepepoBHIla MoOyTyBaHHsA Oi3Hec-
JUCKYPCY CTa€ OYEBUIAHUM, SKIIO MNPUHHATH A0 BiloMa oOOCIr Ta 3MICT
MOBIJJOMJICHb 3 JIJIOBOi TEMAaTHUKU, SIKUMH OOMIHIOIOTHCS Cy4yacHl aHTJIOMOBHI
(axiBii 3 O13HECY, HE BUXOA4YM 32 MEXKI1 CBOiX 0(ICIB Ta MiANPUeMCTB. OUEBUIHO,
OO0 SAKICTh MOBHOTO TMpPOJAYKTY, MPHUCYTHROTO B [HTEepHET-cepeaoBHII
HEOJIHOPi/IHA, 10 OOYMOBJIEHO HM3KOI MPUYMH: MOTMBOM Ta KOMYHIKATHBHOIO
METOI0, aJpPECaTHICTIO, TEMOK0, 3MICTOM Ta (opmMaToM IOBiIOMJICHHS,
IPOTrHO30BAaHUM TEPIOKYTUBHUM €(EKTOM Ta MPECYNO3UIIIHUMU 0OCTaBUHAMMU.
Amnani3 Oi3Hec-pecypciB, 30KpemMa X)aHpoBUX (HOpM company mission IPOBITHUX
aMEPUKAaHCHhKUX 1 OPUTAHCHKUX KOMIAHIM Ta BIATYKIB JIONUCYBayiB Ha caiiTax 1y
¢elicOyii, A03BOJMB 3pOOMTH TIEBHI Yy3arajdbHEHHS MO0 (YHKIIIOHAJIBHO-

MparMaTUYHUX 0CcO0MMBOCTEM J1JI0BOTO [HTEpHET-CIIITKYBaHHS.
Meta I0CiKEHHS — OomucaTu GbyHKITIOHATBHO-TIPAarMAaTUIHU I [UIaH
AHTJIOMOBHOTO Oi3HEC-TUCKYypCy B IHTepHET-IpoCTOpi, 3aBAAHHS — BUSIBUTH

MEHTJIbHI CTPYKTYpu (MidosoreMu, ifeosIoreMu, KOHIENTH), SIKI CKIIaJal0Th
KOTHITUBHE MIATPYHTS O13HEC-IMCKYPCY, 1 OMUcaTH MOBHI 3aco0u iX 00’ €KTHBAIIii;
PO3IJIAHYTH KOMYHIKAQTHMBHI Il aBTOPIB TMOBIIOMJIEHb Yy iX TMpoekiii Ha
MIPOTHO30BAHOTO pelumieHTa (B J1aHOMYy BHIIQJIKy — CIOKHMBauya) Ta peajizallito
MEPJIOKYTUBHOTO €(DEeKTy Yy BTOPUHHHUX TEKCTaxX JOMUCYBaYiB.

AHaJi3 ocTaHHIX JAOCHiIKeHb i myOJaikaniii. BUBYEHHIO KOTHITUBHUX Ta
KOMYHIKaTHBHO-TIParMaTHYHUX  OCOOJIMBOCTEH  JIJIOBOTO /  Oi3HEC-AUCKYPCY
MPUCBAYEHO HU3KY nociipkenb [1-3; 5-8; 9—11] Ta in. IIpore, He BUBYUEHUMU
3QIMIIAIOTBCS  IUCKYPCHUBHI  peanizaiii  Midoiiorem, ijgeojoreM Ta Oi3Hec-
KOHIIENTIB, a TAaKOXK MEPIOKYTUBHUN edeKT Yy popMi MOBHUX peakiliid. Bupimenns
O3HAYCHHUX MPOOJIEM BU3HAUAE AKMYATbHICHb HAIIOTO JTOCTIIKECHHS.
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Buxiaa oCHOBHOro Marepiajy Ja0CTioKeHHsl. AHITIOMOBHUNM Ol3HEC-
JUCKYPC XapaKTEpHU3YeThCA MParMaTUuyHUM CIPSMYBaHHSM 3 TEpEBakKaOUUMHU
1JIOKyTUBHUMHU 1HTEHI[ISIMUA BIUIMBY Ha JIOT1KO-TICUXO-EMOIIIHHY cepy pelurieHTa.
3BiJICH KJIIOUOBUMH O3HAKAMU € 1JIOKYIIis, IPOTHO30BAHUN NEPIOKYTUBHUN €(deKT
Ta MPECYNO3UIINHUN 3MICT. Y (PYHKIIOHAIBHOMY IJIaH1 JOMIHYIOTh PETYAsSTUBHA
Ta opieHTamiitHa ¢yHkiii. [lepima monsirae y cripsMyBaHHI TTOBEIIHKH ajpecara y
NoTPIOHOMY aJpecaHTy HampsMmy, Apyra — y (opMmyBaHHI MO3UTHUBHOTO IMIIDKY
0i13Hecy. DyHKIIOHATBHUN MIAXIA JO BUBYEHHS IUCKYPCHUBHUX ()PAarMeHTiB, Y
SKUX aKTyali3ylThCs O13HEC-KOHIICNTH, HAJa€ MOXJIMBICTh BHOKPEMHUTH Taki
o3HaKW  Oi3Hec-TUCKypcy B  IHTepHeT-mipocTOopi, AK  MIi(OJOTIYHICTS,
171€0JIOT1YHICTD, CJIOTaHI3allisl 1 OpSHIMHT.

Mi@ y Gi3HEC-TUCKYpCl PO3IISAAETHCS K MponaryBanHs ¢inocodii Oi3Hecy,
17ICOJIOTTYHICTh — SIK HaB’s3yBaHHS CHUCTEMH IIIHHOCTEH CYCIUIbCTBA CIIOKHMBAaHHS
Ta 17€0JIOT1i KOHC IOMEPU3MY, 110 BIJIOMBAETHCA B CEMAHTHUIII MOBHMX 3HaKiB, SIKI
00’exTUBYIOTh Mi(onoremu Ta imeomoremu OizHecy. Y BepOamizamii MmidiB
BHU3HAUYaJbHY POJb BIAIrPalOTh OOpPa3HICTh Ta MeTa()OPUYHICTH MOBJICHHS, SKI
CYNPOBOJKYIOTh HOMIHYBAaHHS KOHIIENTIB B AHUCKypcl. Tak, y MOBJIECHHEBOMY
XKaHpl mission Statement KoMmaHii Apple KoHIleNTH «company» Ta «goods»
peaizyroThCsl 4epe3 MioJIoreMy «CIYXKIHHS JIONCTBY». Y TEPBUHHOMY TEKCTI
Tima Kyka xommnanis Apple HagUIs€ThCS 03HAKAMH MICIOHEPCHKOI JiSIILHOCTI, a
TOBapy BIJBOJIUTHCS OCOOIMBA pPOJb, Kl BHPaXarOTh OOpa3Ha Ta EKCIpPECHMBHA
nexkcuka_face of the Earth, great product. We believe that we 're are on the face of
the Earth to make great product (Apple’s MS). Inero BU3HauHO1 poii TOBapy AJis
ychoro JroficTBa nocuinoe rurara Cria J>xo6ca 3 nepBUHHOTO TeKCTy: 1o make a
contribution to the world by making tools for the mind that advance humankind
(Apple’s VS & MS). V BropunHoMy TekcTi y ¢ercOyi oOuaBa KOHIEHTH
IHTEPIPETYIOThCS B HEraTUBHOMY CEHCI, CIPOCTOBYIOYM CTBOPEHUN KOMIIaHI€IO
Miiuauit opeon. lLleil auCKypcuBHUI (parMeHT TakoX akTyai3ye KOHLENT
«money», BIIMCYIOUM MOro B 3arajbHUM HETATUBHUN KOHTEKCT MOBIJOMJICHHS:
Victoria Colombato: Your products are weak and you make them weaker every
time. You don't care about the customer and clearly not even about the brand or
brand image, you just care about making money. You make_weak products so
people have to buy new versions of it... The irony in all this is that you lose money
when you lose customers, so maybe its time to change your strategy. Good bye
apple, it’s been pleasure, I'm buying a Samsung (Apple Infinite Loop). [poniunuii
TOH BUKJIAJy MOCHWIIOE€ IMEHHUK irony, >kapTiBiuBe mnpoinanHs Good bye apple,
CBIJIOME HAIlMCaHHS HA3BU KOMIIAHIi 3 MaJCHBKOI JiTepu Ha BIAMIHY BiJ dipMu-
KOHKypeHTa Samsung, 1O 3acBiIUy€ 3HEBAXKJIMBE CTaBJICHHS aJ[pecaHTa Jio
ABTOPUTETY KOMMAaHii Ta I IpOAYKIIii.

Konmentn «company» Ta «management» axTyaJdi3ye TaKOX I1HIIHMA
BTOPUHHUUN TeKCT y (eiicOyui: John Crowley: Apple used to be the best computer
company in the world. Lately it seems that they don't make any of the right
decisions. They don't listen to the users and they don't fix the things we tell them
about. I would love to sing the praises of Apple again, but Apple needs to prove to
us they still care (Apple Infinite Loop). HeraruBHy o1iHKy AisSUTBHOCTI KOMITaHii
MOCWJIIOE AaKIEHT Ha HENOJIIKaX B YIpaBliHHI (fix the things) Ta HEBMIHHI
IpuiMaTH NpaBWIbHI piteHHs (don t make any of the right decisions), nodaxxaHHs
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HABECTHU TIOPSIOK B CHCTEMi OOCITyrOBYBaHHS 1 HAJIATOJAUTH HOPMAaJIbHI CTOCYHKH
31 ciokuBauaMu — Apple needs to prove to us they still care.

bizHec-konmenTn «tradey», «business», «profity, «work», «competition»
aKTUBY€ HHM3Ka IOBIJIOMJIEHb JONUCYBadiB y ¢ericOymi: Lilian Hon: I was very
disappointed with APPLE. Finally, I told them I wont buy Apple products
anymore. The manager and employee replied: «OK! Go to buy SAMSUNGI1 GO to
buy whatever you want! It is noon of our business!» (Apple Infinite Loop)
(xonmentu «trade» Ta «businessy). Shayma Humphery: After buying and owning
everything Apple... This is where my story ends and I will boycott this company for
making unreliable products. Honestly, respect for your buyers because without us
there is no income for your company (Apple Infinite Loop) (konuent «profity). Sim
Sid: For the past two years on Black Friday The Apple store in the Woodlands mall
has ordered a delivery from the company I work for. Both times the orders were
more than $500 dollars... each time the orders were on line and complete...
Unfortunately one the most wealthy companies in the country must not care about
the working man out working on black friday as they have neglected to give a
gratuity each of the last two times they have ordered... Not cool Apple :( (Apple
Infinite Loop) (konuent «work»). Chris Hughes.: So today I have found out my |-
Mac (4 years old) isnt compatible with / Phone. How stupid. Goodbye Apple.
Goodbye a previously renewing customer. Hello competition (KoHIENT
«competition») (Apple Inc. / Facebook).

MidomnorizoBanuii o0pa3 kommaHii Apple, cTBOpeHUN ii 3aCHOBHHKOM
CriBoM /[»x00com, AOBruid 4ac miATPUMYBABCS B CB1JIOMOCTI MacoOBOTO CIIOKHMBaYa
3a paxyHOK CyIeJIaTHBIB, ITO3UTUBHO MAapKOBAaHOI EKCIPECHBHOI JICKCHKH,
cuMmBoi3arlii Ta metadopusaitii: Apple is the best; by far the best tech; is bright; a
symbol of innovation; opens up new windows of opportunity, nanp.: Oscar Yang:
You know how people say Apple goes above and beyond to take care of its
customers?; Milly Austin: I have always been a big Apple fan; Ali Noori: Thank
you for 10S 10 love you apple #phoneteam you the best (Apple Inc. | Facebook) Ta
1. Ha nerennapuuii oOpa3 koMmmaHii B MUHYJIIOMY ITOCHUJIAIOTHCS 1 T1 PECIIOHJIEHTH,
XTO Hapasl BKe He MOJUIAE i€l TyMKH, ajie CIOIBAETHCS HAa MOXKIIMBI SIKICHI
sminu: Dennis Ricke: You have time to fix this. I know it is in your DNA. Put back
the access to the computer. Put back the headphone jack. Increase the speed. Thrill
the world again. Say you are sorry, fire Johnny today, and return to your mission of
bringing the best to us because it is why you exist. Don t destroy the legend Steve
Jobs built all those years (Apple Infinite Loop). Hapasi cnoctepiraeTbcs pyiHaitis
MO3UTHUBHOTO MKy KOMMAaHIi B CBIJJOMOCTI MAacOBOTO CIOXHBada, HATOMICTh
(bOpMYy€ETBCSL LUTKOM MPOTHIICKHUN, HEraTMBHUN o0O0pa3 (KOTHITMBHA OIeparlis
pedpeitminry): More Isikoff: Slowing ridding myself of this greedy company; Joy
Augustine: I will go from loving my I phone to hating the piece of garbage i6s+;
Jennifer Rames: Apple products and Apple Care is junk; Frau Mears Whitsey:
APPLE — I wish I'd never heard of you (Apple Infinite Loop); Jennifer Moss
Huges: Horrible customer service; Mathew C. Manley-Browne: Dont waste your
money on Apple; Ariel Albert: I don't know why apple company are all full of
idiots; Frank Beninger: Shame on Apple (Apple Inc. / Facebook) Ta in.

[neomnorizamisi  OGi3HEC-TUCKYPCY  3aBIguy€ TMONIUPEHHIO  17€0JIOreMU
KOHC TOMepH3MY, sika HaOyna 0cobmuBoi momysipHOCTi y XXI CT., BUpaxaeTbes y
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HaB’sI3yBaHHI MOJIEJ TTOBEIIHKH 1 CITIOCO0Y KUTTS BEPXHIX MPOIIAPKIB CYCIIIbCTBA
y CepeloBHINI MEHII 3a0e3MeueHuX CIOoKUBadiB ToBapiB. KoHC romepusm
npomnarye i7el0 HaJMIPHOTO CIIOKMBAaHHS SIK CTUMYJ €KOHOMIYHOTO PO3BUTKY 1
MIATPUMY€ETHCS KOMIAHISIMU MacOBOTO BUPOOHUIITBA TPOAYKII 3 METOI0
pO3IIMPEeHHs] PUHKIB As i 30yTy. Inmeonoris koHC OMepu3My, SIKYy CIIOBIIYIOTh
BEJIMK1 KOpTopallii, Ma€ 3aByasiboBaHy (hOpMY 1 MOAAETHCA K OJ1aro, CTBOPEHE IS
nepeciyHoro crniokuBaua: 1o serve families throughout the world with products of
the highest quality backed by a guarantee of satisfaction (Values and principles).

B ineonorizanii AuCKypcy BU3HaAUaJIbHY POJb BiJIrpae KOHIENT «goodsy», Ha
SAKUW CIpSAMOBaHMMA (DOKYC yBaru W 1HTEHIliSI MOBIIS MPEACTABUTH CBIM TOBAp SK
3anoBiTHY Mpito camoro nokymnis: The Oriflame Brand — it’s all about fulfilling
dreams. The Oriflame’s brand is, and has always been, about fulfilling dreams.
The many dreams of customers (Oriflame AR 2012). Ha3zBa xommaHii, sika aKkTUBY€
KOHIICTIT «company», Harajiye mpo JHKePeao MOXOKSHHSI POYKTY, MiAMIHSIOUH Y
TaKuld CIrocid TIOHATTS «KOMEpIIIHHA OpraHizamis» TMOHATTAM «KOMIIaHIs-
OJIaro{IMHUK» / «KOMITaHIS-aJIbTPYICT».

Jlist mpomaryBaHHsS 171€0JI0T1i KOHC IOMEpPU3MY BENUKI KOMITaHii OyayroTh
Mepexi TUCTPUO FOTOPCHKUX LEHTPIB, 3alIPOBAIKYIOThH IipamigaibHUIl MaApKETHHT,
MpUBAOIIOIOTh yce OUIbIlle areHTIB BUCOKUMH 3apO0ITKaMU Ta MOXKJIMBICTIO
Kap’epHOro pocty. i 1bOro excnepTH-MapKeTONOTH po3poOIIioTh CHCTEMHU
30yTy TpOAYyKIii 3 MPUBAOJMBUMHU Ha3BaMU MOCAJ, CHEIlaIbHUMH TPEHIHTaMH,
CUCTEMOIO OOHYCIB Ta MpHU3iB, MEPCIEKTUBOIO Kap €PHOIO POCTY, MpaBUIAMHU
MOBEJIHKM Ta 30BHINIHBROTO BHUIANY Ta IHIIOK aTpuOyTHkor0. Taki 3axoiu
MOJIAIOTHCS SIK €JIEMEHTH KOPIIOPATUBHOTO IMIJIXKY 1 CIIPSIMOBaH1 Ha KOHCOJIIAIIIO
KOJICKTHMBY TIPAIliBHUKIB, 3TYPTyBaHHA iX B €quHYy KoMmaHmy. HacmpaBmi mi 3axomm
MaloTh Bl KJIOYOBI MeTh: 1) po30yayBaTé SKOMOTa IIUPIIY MEpexy 30yTy i
OXOIMUTH HEI0 SIKOMOTa OUIBIIY ayauTOpit0, 2) MIHIMI3yBaTH BUTpPATH Ha MPOAAXK
TOBapYy, SIK 1I€ 3 YCIIXOM JIEMOHCTPYIOTh Taki KoMmauii, ik Avon, Oriflame, Mary
Kay Ta 11. JIuckypc KOMITIaHi#, SIKUM YBUPA3HIOEThCS y Mporpamax Ha 3pa3ok The
Mary Kay Pyramid, aktuBi3ye Ol3HEC-KOHIIETITH «management» Ta «marketingy.
Monenp mipaMiiaibHOTO MapKETUHTY KoMITaHii Mary Kay imoctpye cxema 1.

DIRECTOR
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Red FRR@dt™
Jacket % VJ
@yl
s
(\eﬂ g

o Senior
) Consultant
2

New

Consultant
3 Customer

Start by doing what's necessary, then what's possible
and suddently you are doing the impossible. St. Francis

Cxema 1. Mogens nipamiiansHOro MapkeTuHTy Kommanii Mary Kay.
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Sk 3acBimuye cxema 1, KOHIENT «work» MmiaMIHAEThCS KOHIIENTOM «dreamy
(omepaittisi peppeiiMiHry), K€ MOCUIIOIThH COIlalbHO MAapKOBaHI HOMEHKJIATYpHI
Ha3BU MOCaJ MPAIiBHUKIB Ha KIITanT Star Recruiter (Red Jacket), Unit Queen,
Elite Executive, MOTUBYIOUA JIEKCHUKA Senior, leader, director y cknani Ha3B Senior
Consultant, Team Leader, Sales Director in Qualification Ta iH., aCOIIIOIOYNCH B
CBIJIOMOCT] PEIUIIEHTa 3 BUCOKHM COITIaAJIbHUM CTAaTycOM, a HE 31 3BUYAHOIO,
OyAECHHOIO MPALICIO MEePECIYHUX AUCTPUO FOTOPIB Ta 30yTOBHUKIB MPOMAYKIII].

[Ipunanu i7€050Tii KOHC IOMEPU3MY HamararoThbCsl pO3BIHUATH JOMHUCYBayl
BTOPUHHUX TEKCTIB Ha aJbTEPHATUBHUX caiTax Ta y ¢ercOylll, HaroJaomywndu Ha
XIKAIbKAX MOTHBaX 30aradyeHHs KOMIIaHI{, aKTHUBI3yHOUW TPH IIbOMY KOHIICTITH
«trade» Ta «money» y cBOix komeHTapsix: We are looking for women who aren’t
the «sales typey. — You will be expected to sell cosmetics and you will be expected
to recruit. If those two activities don't require selling, nothing requires selling.
Selling is the heart of this business, no matter how anyone glosses over it; Mary
Kay doesn't know what you sell, only what you order. You — consultant — are the
end _consumer in eyes of the company. Mary Kay sells ONLY to consultants, and
THIS IS HOW THEY MAKE THEIR MONEY. THEY SETTLE PRODUCT TO
CONSULTANTS (SuzyQ For New Mary Kay Consultant).

daxiBIli-eKOHOMICTH, BUBYAIOUYM KOMIIaHii 3 0araropiBHEBUM MapKETHHTOM
Amway/Quixtar, Avon, Cyberwize, Free Life, Herbalife, Oriflame, Mary Kay Ta 1H.,
3ayBAXKYIOTh, MO YCS CHCTEMA 30yTy MoOyI0oBaHAa TaKUM YHHOM, IO TPUHOCUTH
KOy 1 30MTKHM 1 CHOKMBadaM, 1 HaMaHWM TIpaliBHUKAM, BUTPAE TPHU I[LOMY
TITBKM  KOMIaHisA. Y TMOAIOHMX KOMEHTapsX Yy JAUCKYypCi JOMHCYBadiB
aKTHBI3YIOThCSl KOHIIENITH «marketing», «management», «company», «trade» Ta
«money»: MLM programs, as product-based pyramid schemes, are the most
harmful of pyramid schemes by any measure — loss rates, aggregate losses, and
number of victims (What is Multi-Level Marketing?); Recruitment into these
companies creates billions of dollars of losses to consumers each year (Myth of
MLM Income Opportunity). [llaxpaiiceky cxemy OaraTopiBHEBOIO MapKETHHTY
YCBIJOMIIIOIOTh 1 CaMl TpPAaI[iBHUKU KOMIAHINA, OMEpYyHUd KOHIENTaMu «Worky,
«money» Ta «enterprise»: People usually work to make money. In MK you’ll likely
be one of the over 99% who lose money in the venture, and if you do make money,
it’ll probably only amount to minimum wage (Top 10 Reasons to NOT Do Mary
Kay). HeuecnicTh Ta maxpaiicTBO BETUKOTO OI3HECY MO BIAHOIIEHHIO JI0 CBOIX
MpaIliBHUKIB TOCUJIIOE aHTUTE3a fo make money — lose money 1 TepMiH venture,
VKUTHNA Y HETATUBHOMY 3HaU€HHI — «PU3UKOBA 3aTisD.

[le pi3kimm ¥ TpsIMOJIHIKHIINII CYI)KEHHSI OyBIITUX MPAI[iBHUKIB KOMIIAHIMN,
AK1 BIIYJIM Ha cOO1 YCIO IPETeH31MHICTh Ta MAHIMYISTUBHICTD IXHBOI MOJITUKH Y
HaB’sA3yBaHHI CBO€T i1eoorii: If you have been a Pink Truth reader for any length
of time, you are aware that we expose manipulation and lies. This manipulation is
built into the Mary Kay qualification period in order to place tremendous pressure
on you to continue, even if it means making production with your own credit card.
You’ll note production is the key... not a new recruit requirement per month
benchmark. (Lightbulb go off?). Fear and loss. These are the trump cards of the
«systemy of deception that Mary Kay employs (Raisinberry). Jlekcemu
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manipulation and lies, tremendous pressure, «system» of deception, o0pa3Hi
BUCIIOBU trump cards, fear and loss, production is the key TpanchopmyrOTh
YAABaHO IMO3WTHUBHHMM IMIJK KOMIMAHIl y LIUIKOM HPOTUJIEKHUN — (anbIiuBUH 1
maxpaicbKUil B 04ax TUX, XTO KOPUCTYETbCS ii MOCIyramH, 1 THUX, XTO Ha HEl
MPALIIoE.

[neonoriyHo 3aaHra)xoBaHUM JAMCKYPC KOHC IOMEpPU3MY HACaKy€ MaHyIUuy
CUCTEMY I[IHHOCTEH, SIKa BIJOMBAETHCS B CEMAHTHIII MOBHUX OJUHUIL. MoOpaibHO-
€THUYHI I[IHHOCTI JUCKYPCY € TUM KOTHITUBHUM 0a31COM, Ha IKOMY BHOYIOBYETHCS
HOro KOMyHIKaTHBHO-TIparMaTuyHa CKiIaaoBa. «OyHIaMEHTAIbHOIO IIHHICTIO JIJIS
CydacHOro O13HEC-IIUCKYpCYy € MaTepiajbHUM YCIiX, 3aBIaHHSAM — 3aKpIiIUICHHS
ICHYI0YO01 MOJIEJII PO3MO/iIY BIACHOCTI, MPUOYTKY Ta PECYpCIB, a 3HAUYUTD 1 BIATU»
[2, c. 14]. Jlo 1miHHICHUX KaTeropiil Oi3HEC-IUCKYpCYy HaJIeKaTh: €KOHOMIYHUMN
n00poOyT, opraHizaiiiiHa KyJIbTypa, MOpPajJbHO-€TUYHI CTaHJApTH Ta HOPMU
MOBEIIHKY B O13HECI.

I xoua oxpemi acrexkTu MpodeciiHOl eTUKN 3HANIUIA BIJOOpPaKCHHS 1IE Y
npati A. Cmita The Theory of Moral Sentiment (1759), npobiema MopasbHO-
€TUYHOI CKJIamoBoi Oi3Hecy HaOyfla akTyallbHOCTI 3 PO3BUTKOM MacOBOTO
BUPOOHMIITBA Ta BUHUKHEHHSM CYCIUIBCTBA MAacOBOTO CIIOKUBaHHs. TepmiH
oinosa emuxa ctaB nonyiasipaum y CIIIA na mou. 70-x pp. XX crt., a npotsrom 80-
90x pp. 3pic iHTEpec 1 A0 camoro MOHATTA. SKuro mepiri myOsikamii 3 I17I0BOi
eTuku aaryroTecs 80-mu pp. XX CT., TO 3apa3 ixHS KUIbKICTb 3pOCTa€ B
reomeTpuuHiil mporpecii. [Ipu npomy OimbIIICTh MyOMiKAIiid TOPKAETHCS TAKUX
npoOieM, sK BIANOBIOANBHICT Oi3HECy Tepel HaWMaHUMU MpalllBHUKaMH
(cnpaBennuBe CTaBIEHHS, JOCTOMHA OIUlaTa, XOpOUIl YMOBM IIpall, piBHI
MOJIMBOCTI JJI Kap €pHOTO pOCTY), aKiioHepaMH (JIOCTOWHA BHUHAroponaa 3a
IHBECTHIIIT), KITI€HTaMU (BUCOKA SKICTh Ta OE3MEYHICTh MPOAYKII, peaiabHa IliHa
TOBapy), JEPKaBOIO (IOTPUMAHHS UYWHHOIO 3aKOHOAABCTBA Ta PETYISTUBHUX
HOPM), CYCITUILCTBOM (palliOHaJIbHE BUKOPUCTAHHS MIPUPOJHUX PECYPCiB, OXOPOHA
JOBKULIIS BiJ] IIKIJJTMBUX B1IXO/IB BUPOOHUIITBA) TOIIIO.

SAx 3ayBaxye 3 B. I Kapacuk, MopanbHO-€THYHI WIHHOCTI Oi3HECy
pPO3pOOJISIOTECS  AUIOBOI0 €TUKOIO, IO iX PENpe3eHTYIOTh E€TUYHI KOIEKCH,
YTWIITapHI 3aKjiaZieHl y KIo4oBHX, abo0 0a3zoBux, koHuentax [4, c. 13]. Mo
IIHHICHUX KaTeropii Oi3Hecy HajekaTh: €KOHOMIYHUN T0OpoOyT, opraHizailiiiHa
KyJIbTypa, MOpaJIbHO-€TUYHI HOPMH TIOBEMIHKH, MarepiajbHl MPIOPUTETH.
BignoBigno mo mpodiaro kommaHii BHIO3MIHIOIOTBCS 11 IIHHICHI OpPIE€HTHPH.
Koxkxna  rpyma  xommanii  (iHopmariiiHO-KOMYyHIKAIlIHHUX,  (PIHAHCOBO-
0aHKIBCHKUX, MAITMHOOYMIBHUX, TOPTIBEIbHUX, CEPBICHUX, TPAHCIOPTHUX, Mac-
MEIHHUX TOIIO) KEPYETHCS BIACHUMU MOTHBAMU Ta I[IHHICHUMHU OPIEHTUPAMHU, SKI
BiloOpakatoThest B i1 kpemo. OcoOnuBoro madocy KOpropaTuBHa PUTOPHKA
Ha0yBa€ y KOMIIaHIM-BUPOOHUKIB TOBapiB MacoBOIO MOMMTY, B JUCKYpPCl SKOI
aKTUBI3YIOThCS KOHIIENTH «goods» Ta «company». Pekmamui racima / cioraHu,
Kpuiari (¢pasu, oOpa3Hi BHUCIOBH, OpEHIOBI HAa3BU CHPSAMOBAHI MOCHIUTH
NEPIOKYTUBHUN BIUIMB TaKOrO JWUCKypcy Ha aapecara. Hamp., xommanis Koxa-
Komna npeten3eriiiino 3asBisie, mo ii metoto € 10 refresh the world... in body, mind
and spirit, a CMUCJIOM ICHYBaHHS — to benefit and refresh everyone it touches.
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CBOI0O0 [JiSUTBHICTh KOMIIAHIA TOB’SI3y€ 3 MOCTIMHUM CBSITOM, BECEJOIIAMH Ta
HACOJI0JIaMU, sIKI BOHA TapaHTy€e YCIM, XTO CIIOXKUBAE ii IPOAYKT: Everything we do
is inspired by our enduring mission to inspire moments of optimism, passion, fun
and happiness (Coca-Cola MS).

Biaryku oOypeHoi rpoMaJchbKOCTI Ha MOAIOHI Tachi 1 3asBU BUJIMBAIOTHCS B
IaTepueT-nyOmikaii, fKi BHUKPHUBAIOTH 17€OJOTI0 MAacOBOTO CHOXHBAHHS Ta
KOHC FOMEpH3MY, 3aCyKYIOTh HaB si3yBaHHSI HE3IOPOBOI 1K1, KyJIbTY CIIOKUBAHHS,
HEBUOATIMBOTO CTHJIIO KUTTS Ta O€3XKajJbHOI eKCIUTyarailii HaiiMmaHoi mpari. Sk
CTBEp/Ky€ OUIBIIICTh BIJIBIyBauiB PECTOPaHIB IMIBUIKOTO XapuyBaHHs (3 390
BIITYKIB B €NEKTpPOHHOMY cloBHUKY Urban Dictionary 34 — mosutusHi, 10 —
HeWUTpasbHi, 4 — MO3UTHUBHO-HETAaTUBHI, 242 — HeraTuBHi), MakaoHalbAC — 1€
MicIie, Jie Jroau HaObuparTh Bary: a place where people eat a lot, get fat; and then
sue to get money, XapuylOThCsl BIIXOJIaMHM Y TUIACTUKOBIM Tapi: shit served in
plastic containers; plastic shaped to resemble food, oTpumyloTh XBOpOOU: an
eating place that can give you malnutrition and indigestion, ioro BIABIIYIOTH Ti,
XTO HE 3HA€ KpaIoro: a new innovation in disposal that gets rid of toxic waste by
packaging it as food and selling it to people who don’t know any better, ne
MPU3BUYAIOIOTH MOJIOAB 10 HE3J0POBOTO XapuyBaHHS: an evil cult hell-bent on
seducing youth and molding their eating preferences for life, ne 3akiH4yIOTb
Kap’epy Ti, XTO TIOTAHO BUMBCS B WIKOII: a place where people will end up working
at because they’ve been convinced school is useless 1 ke € CTUMYJIOM s
CTYIICHTIB HAIOJICTTIUBO BUUTHCS: one of the best incentives for students to work
hard at their studies (McDonald’s [12]).

BucHoBkM Ta mepcnekTMBH moaaabmmx po3Binok. Orxe, mis CABJl B
[HTEpHET-TIpOCTOPI XapaKTepHa IMOCWJICHA coIlianbHa akmeHTaris. Dimocodis
Oi3Hecy cTBOpIOE€ Mi) TpPO albTpyi3M Ta OiaropojgHi Hamipu Oi3HECy IIOA0
CYCIUJIbCTBA, 1JI€0JIOTISI KOHC IOMEpU3MY HaB’sI3y€ CUCTEMY IIHHOCTEW MacOBOTIO
CIIOKMBAHHA Ta OE3yMHOTO HACIiAyBaHHS, SKI MIATPUMYIOTH Midooremu,
imeonoremMu  Ta  Oi3Hec-koHIlenTd.  Midororizamito,  ijeosorizamiro  Ta
KOHIIETITyaJTi3a1lito O13HEeC-TUCKYpPCy BIOOpaKarOTh TEPBUHHI TEKCTH BEJIMKUX
KOMIIaHi#, SIKUM HaMararoTbCsl MPOTUIIATHA BIATYKH CIHOXKMBa4iB Ta HaWMaHUX
MpaliBHUKIB Ha [HTepHeT-caiiTax Ta y deiicOyui. Jlo HiHHICHUX KaTeropiit 6izHecy
HaJIe)KaTh: €KOHOMIYHHMM J00poOyT, opraHizaiiiiHa KyjJabTypa, MOpajbHO-€TUYHI
CTaHJApTH Ta HOPMHU TMOBEAiHKH. DYHKI[IOHAIBHOIO XapaKTePUCTUKOIO Oi3Hec-
JTUCKYpPCY € PEeryisiTUBHA Ta Opi€HTaIiiHa (YHKIlli, MparMaTUYHUMU O3HAKaMU —
UTOKYI1isI, POTHO30BaHUH NEPIOKYTUBHUHN €(EKT Ta MPEeCynO3UIIMHNNA 3MICT.

[TepcriekTUBHUM € pO3pOOJIEHHS KOTHITUBHOI KapTh O13HEC-TUCKYpCYy Ha
Matepian [HTepHeT-caiTiB MPOBIIHUX aMEPUKAHCHKUX Ta OPUTAHCHKUX KOMITAHIH.
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KOHLIENT GOURMANDISE (JIACOILI) B OJJHOMMEHHOMY
POMAHI MIOPIEJIb BAPBEPI

Cmamms npucssuena mexcmogomy kouyenmy GOURMANDISE (nacowi) 6
OOHOUMEHHOMY POMAHI CYy4acHoi ¢hpanyysvkoi nucomennuyi Miopienv bapbepi. V
pooomi meKkcmosuil KOHYenm O0OMEeNCYEMbC PAMKAMU YbO20 MEOpPY I MICHO
nog'sazanuli. 3 00pA30M  20108HO20 NEPCOHAMCA, BI00MO20  O0e2ycmamopa.
Texcmosuii konyenm GOURMANDISE 6azamonnanosuti, 8in 00'eonye 6 codbi mpu
ceimu — ceim OumuHcmed, npedcmasieHull cnoeadamu mempa (i tio2o dimeti) i
8i000padicye neeHi mpaouyii KyJaiHapHo20 MUCmeymeda Ui poOOUHHI, C8im Cy4acHoi
@panyyzvkoi Kyxui, decycmayii ma KyJNIHAPHUX weoespis, C8Im Cli8 KYliHAPHOL
MepPMIHONIO2T,  NpPeoCmasienuti  MmaKoddc  MUCMEeYmEoM  KPACHOMOBCMEA
(memaghopu, nopieHsaHHSI MOUL0).

Knrwouoei cnosa: xonyenmyanvHuili aHaniz, XyOO0dICHIl MeKCm, MeKCMOosUll
KOHYenm, 1acouji, cno2aou, iHOusioyaibHUul Cmuib, Memagopa, NOPiGHAHHSL.

Cmamovsa  noceawena  mexcmosomy  kouyenmy  GOURMANDISE
(naxomcmeo) 8 OOHOUMEHHOM POMAHEe COBPEMEHHOL @panyysckotl
nucamenvuuyvlt  Miopusae  bapbepu. B pabome mexcmosvlii  KoHyenm
OCPAHUYUBACTNCS. PAMKAMU IMO20 NPOU3BEOCHUsT U MECHO CBA3aH ¢ 00pazom
2NIABHO20  NEPCOHAdICA,  U38eCMH020  Oecycmamopd. Tekcmogvlil — KOHyenm
GOURMANDISE mnoconnanos, oum o00vedunsem 6 cebe mpu Mmupa — Mup
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