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®poaos 1. B., Koinocnivenko M. B., [Tamkesny K. JI. Oco-
6JMBOCTI PO3p00KH GpeHy B yMOBAX Cy4acHOI YKpaiHCbKOT
fashion-inaycTpii. MeToro MOCHiKEHHS € BIOCKOHAJICHHS
mpornecy po3poOku OpeHIy B yMOBax CydacHOI yKpaiHCBHKOI
fashion-imxycrpii Ha 0cHOBI HOCTIMKEHHS 00’ EKTUBHUX 3aKOHO-
MipHOCTel Horo GopMyBaHHS 1 IPOCYBAHHS HA PHHKY MOJHOIO
omsary. IIpoBeneHO HMOPIBHAIBHY XapaKTEPUCTHKY YKPalHCHKHX
1 CBITOBHX OpEH/IIB MOIHOIO OfATY 3a XapaKTePHUMH MOKa3HH-
KaMH: €Taly PO3BUTKY OpeH/Ty; YNHHUK IOMy/sapH3anii OpeHna;
LiTbOBA ayAUTOPIs (CHOXKKMBAY); KOHIEMLisl OpeHy; hiHaHcoBa
JUSBHICTB, PE3YNIBTATH, POJIAXK; KOHKYpeHTH Openay Tomo. Ha
OCHOBI POBEJICHUX JOCII/PKCHb BU3HAYCHO YHHHHKH Y CIIITHOCTI
OpeHIy, a TAKOX eTaIy HOro po3poOKH i IPOCYBaHHS HA PUHKY,
III0 I03BOJMIO CTBOPUTHU HOBI IEPCIEKTUBHI MOJETI PO3pOOKH
OpeH/Ty MOJHOTO OZIATY 3 YpaxXyBaHHSIM cHenU(iKa yKpaiHCHKOL
iHAYyCTpii MOIH.

Kuro4oBi ci10Ba: OpeHs MOIHOTO OIATY, OPEHIHUHT, yKpaiHChKa
fashion-inxycrpis, ansaitnep oxsry.

®poaos U. B., Konrocunuenko M. B., [Tamkesuu K. JI.
Oco0eHHocTH pa3padoTku OpeH/1a B YCIOBUSIX COBPeMEeHHOM
ykpaunckoii fashion-unaycrpun.

Llenbro MccneoBaHus ABISICTCS COBEPLICHCTBOBAHHE MPOLIECca
pa3paboTky OpeHJa B YCIOBHAX COBPEMEHHON YKPaWHCKOM
fashion-uumycrpun Ha OCHOBE HCCIIEI0BAHUS OOBEKTHBHBIX 3a-
KOHOMEPHOCTEH ero ()OpMHPOBaHHS M MPOJBMUKEHUS HA PHIHKE
MOI[HOIjl OIOCKObI. HpOBCI[CHa CpaBHUTECIJIbHAA XapAaKTCPUCTHUKA
YKpanHCKUX U MHUPOBBIX 6peHZ[OB MOHHOﬁ OICXKObI IO TaKUM
MOKa3aTelIsIM: DTkl pa3BUTUA OpeH/a; paKTop MOMyISIpU3aiy
OpeHpa; neneBas aymuTopus (TIOTpeOUTEIb); KOHIETIHs OpeHa;
(bHHaHCOBaﬂ JACATECIBbHOCTD, PE3YIBTATHL, MPOJAaka; KOHKYPCHTHI
Openna u T. 1. Ha 0CHOBE MPOBEACHHBIX UCCIICIOBAHUN OIIpeie-
JIeHbI (haKTOPBI YCIEIIHOCTH OpeHAa, a TaKKe dTallbl CO3/aHus
1 HPOJIBIKEHHs OpeH/Ia Ha PHIHKE, YTO MO3BOJIMIO pa3paboTaTh
HOBBIE IIEPCIICKTUBHBIC MOJIEIIH CO3aHMs OPEH/1a MOIHOM 018Xk~
JIBI C Y4ETOM CreU(HKH YKPAHHCKOH MHIYCTPUH MOJIBI.
KuroueBbie c10Ba: OpeH] MOIHOMN OJ1CK1bl, OPCHIMHT, YKpanH-
ckas fashion-unnycrpus, qu3aiiHep onex bl

Frolov I., Kolosnichenko M., Pashkevich K. Features of de-
velopment of brand in the conditions of modern Ukrainian
fashion-industry.

Background. Ukrainian fashion-industry in modern terms needs
row of adjustments and perfections. Today for Ukraine actual
is adaptation of world experience, purchased in the process of
creation and development of brands. Before domestic fashion-
business the difficult task of creation and maintenance of own
market segments, fight stands both on own and on international
the competition field with companies which have a powerful ar-
senal of the most modern brand technologies, that predetermines
the necessity of activation of scientific and applied researches of
the noted direction actually and. It strengthens meaningfulness
methodological developmentsinindustries of brand management,
which givethe proper methodical providing for development and
advancement of competitive domestic fashion-brands of fashion-
able clothesto the world markets.

Objectives. A research purpose is perfection of development of
brand process in the conditions of modern Ukrainian fashion-
industry on the basis of research of objective conformitiesto law
of his forming and advancement at the market of fashionable
clothes. The scientific novelty of work consists in the complex
going near the study of concept of branding and determination of
sequence of his development taking into account the features of
Ukrainian fashion-industry.

Methods. As a methodological base of research is used scientific
methods retrospective, system functiona, comparative analysis
and also methods of design and prognostication, scenario ap-
proach, economical statistical methods of collection and treatment
of information.

Results. Creation of brands of clothes is related to permanent
research activity. Itisdirected on the exposure of the hidden desires
and also obvious consumer necessities and expectations, which
the elements of brand - essence of brand, hisindividuality, values,
advantages and attributes are developed in accordance with. On
the basis of analysis of key concepts of brand, stages of creation
of brand in accordancewith consumer need and market conditions,
and also by other associate factorsin relation to creation of brand
certainly key signs which are needed for the construction of that
or other brand, certainly key aspects of successful brand activity.
Comparétive description of the Ukrainian and world brands of
fashionable clothesis conducted on characteristic indexes: stages
of development of brand; factor of popularization of brand; having
a special purpose audience (user); conception of brand; financial
activity, results, sale; competitors of brand and others like that.
Conclusions. On the basis of the conducted researches certainly
principles of progress of brand and also design and advancement
of brand, which allowed to create new perspective models of
development of brand of fashionable clothes, taking into account
the specific of Ukrainian industry of fashion. Comparative descrip-
tion of the Ukrainian and world brands of fashionable clothesis
conducted, their description isgiven, history of their creation and
fashionable collections are analysed. On the basis of anaysis a
conclusion is done, that every designer elects the own method
of advancement of the brand, that is why it is possible to select
afew base factors which can show out a designer and brand in
fashionable world industry, namely: the gravimetric bringing in
of money is for creation and development of brand (financial
deposit); successful acquaintances which are the factor of rapid
popularization and finding of ways to advancement of brand at the
market of fashion; persistent of many years|abour from beginning
to achievement of success by purposefulness and clear gradual
embodiment of creative potential of designer in collections and
creation on the basis of them of brand; to the innovations in the
technical, designer decisions, vision and embodiment in life of
cardinal new together with combination ability to hold out at the
fashionable market; creation of brand on the basis of the clear co-
ordinated labour of different specialists which put for a purpose
before itself not so much cresative activity as near-term, but also
receipt of income; foundation of brand is with near-term part of
marketing activity and use of positions of planning of successful
brand; sponsion is in development of brand by the subsequent
commercial profit-sharing; creation of «legend of brand», which
is expressly supported during many years (child-designer, unbe-
lievable way through ununderstanding to world confession) and
otherslikethat.

Keywords: brand of fashionable clothes, brand, Ukrainian
fashion-industry, fashion designer.
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fashion week» — TrxHs MoIH, SIKUI OyJ10 BU3HAHO
HEPIIOIO MPOQECiHOI0 YKPaTHCHKOIO (DeIIH-aKIi€lo.
I xoua crorozHi 3’sBUIIOCS 0araTo MepCHeKTUBHUX
fashion-6Gpenis, mparroe YkpaiHcbka majgata MOJIH,
BinOyBalOTHCS YUCICHHI (pecTBaIi, MUCTEIbK] BU-
CTaBKH, BUAAIOTHCS KYpPHAIH MOX — iHPPACTPyK-
Typa CydacHOi yKpaiHCBKOI MOJHOI iHIyCTpii HE B
NOBHIH Mipi 3a0e3nedye po3BUTOK L€l rays3i.

Mopna B YkpaiHi TIBKH ITOYalia PO3BUBATHCH,
TOMY ICHYIOTH II€BHI TPYIHOII y HamparloBaHHI
BJIIACHHX aJITOPUTMIB pO3BUTKY OpeHy. [IpoTe mosiza
HOBHX TAJIAHOBUTHX JU3aHHEPIB Ta ICKpaBUX OpeH-
IliB, KpeaTUBHUX (poTorpadis i CTHITICTIB, YCHIIIHAX
peKJIaMO3HaBIIiB, MAPKETOJIOTIB Ta IHIINX (axiBLiB
iHAyCTpil MOAN CHpHsi€ 3pOCTAaHHIO MailOyTHHOTO
ykpaincbkoi fashion-inmyctpii ta 1i BUXoxy Ha cBi-
TOBUM PUHOK.

AKTyaJbHIiCTh AOCJiAKEeHHS TOJATAE B
TOMY, 110 YKpaiHchbkuii fashion-Openauur B cyuac-
HHUX YMOBax NOTpeOy€ HHU3KH KOpEryBaHb Ta BJIO-
ckoHaeHb. CbhoroziHi Ast YKpaiHU aKTyaJbHOIO €
aJiamnTailis CBITOBOTO JIOCBiay, HAOyTOrO B MpoIieci
CTBOpEHHS 1 po3BUTKY OpeHiB. [Tepen BiTIN3HIHIM
fashion-6i3HecoM cTOITH HENErke 3aBIAHHS CTBO-
PEHHSI i yTPHUMaHHS BIIACHUX PHHKOBUX CETMEHTIB,
6opoTh0a sIK Ha BIACHOMY, TaK 1 Ha MIXXHApPOTHOMY
KOHKYPEHTHOMY I10J1i 3 KOMITaHisSIMH, SIKi MalOTh MO-
TYXHHH apceHal HalCy4YacHIIIMX OpeHIMHTOBHX
TEXHOJIOTIH, M0 BJIACHE 1 3yMOBIIIOE€ HEOOXITHICTH
aKTHBi3aIii HAYKOBHX 1 MPHKIAIHUX JIOCITiIKEHb
3a3HAYEHOTO CIIpsIMyBaHHS. L{e mochITioe 3HaYNMICTh
TEOPETHKO-METOAOJIOTIYHUX PO3POOOK y ramysi
OpeHI-MEHEIKMCHTY, SKi HAaIarTh BiAMOBIIHE
METOJUYHE 3a0e3leueHHs I PO3pOOIeHHS Ta
MPOCYBaHHS KOHKYPEHTOCIIPOMOXKHHUX BITUM3HSIHUX
fashion-6penziB MOAHOTO OIATY Ha CBITOBI PHHKH.

AHaJi3 ocTaHHIX J0CTizKeHD | myOikaniii.
TeopeTH4YHOIO i METOAOJOTIYHOIO OCHOBOIO
JIOCITIKEHHS CIIyTYBaJIi HayKOBI ITpalli BITYM3HIHAX
13apyOKHHX TOCIITHUKIB, TPUCBSYEHI TpoOIIeMaM
OpeHIMHTY, a TAKOXK ICTOPil pO3BUTKY BITUM3HIHUX
1 CBITOBUX OpEHIB MOIHOTO OAiTy. TeopeTuuHi
OCHOBHW Ta TIPAaKTHYHi acnekTH moOymnoBu OpeHa B
PI3HMX ray3sx po3mIsIHyTI B pasix [. Aakepa, XK.-
H. Kandepep, K. JI. Kennepa, B. ITepuis, O. I'yceBoi
Ta inmwx [1; 2; 4; 5; 8].

MeTow0 DOCHiIKEeHHSI € BIOCKOHAJICHHS
mpolecy po3poOku OpeHIy B yMOBax CydacHOi
ykpaincpkoi fashion-imgycTpii Ha ocHOBI
JOCIIJPKEHHST 00’ €KTHBHUX 3aKOHOMIpPHOCTEH HOro
(hopMyBaHHS i NPOCYBaHHS Ha PUHKY MOJIHOTO OJIAITY.

HaykxoBa HOBH3HA po00OTH MONArac B KOM-
TJIEKCHOMY ITiJTXOIi IO BUBYCHHS IOHATTS OpSHINH-
Ty Ta BU3HA4YCHHI ITOCITITOBHOCTI HOTO PO3pOOKH 3
ypaxyBaHHAM 0COOIMBOCTEH yKpaiHchkoi fashion-
UHIYCTPil.

Buxiax 0cHOBHOTO MaTepiaty J0CTiKeHHS.
Binomo, 1o 6peHArHT — 1€ TiSUTBHICTD 31 CTBOPCH-
HSI TPUBAJOl MPUXHUIBHOCTI JI0 TOBapy Ha OCHOBI
CIIBHOTO BIUIMBY Ha CIIOKHMBada PEeKIAMHHX
MOBiJOMJIEHB, TOPTiBEILHOT MapKu, MMaKyBaHHS,

po3gin

MaTepiajiB I CTHMYIIOBaHHS 30yTy Ta IHIINX
eJIEeMEeHTIB KOMYyHiKalii, 00’€1HaHUX IEBHOIO
ineeto Ta (ipMOBUM O(QOPMIICHHSIM, SIKi BUOKPEM-
JIIOIOTH TOBAp cepeJl KOHKYPEHTIB i CTBOPIOIOTH
ftoro o6pa3. bpeHnuHT 00’ €qHYy€e TBOPYI 3yCHIUIA
MapKeTOJIOTiB, PeKJIaMHOI Ta KOHCAJTHHTOBOI
areHIiii, ToproBux ¢ipM i MOCepeTHNKIB y MIHPO-
KOMacITaOHOMY BILTHBI Ha CBiJIOMICTh CIIOKHBa4Ya
OpeHA-IMiJ)Ky — NepcoHi(piKoBaHOTO IMO3UTHB-
HOTro 00pa3y TOProBesIbHOI MAapKH Ha OCHOBI Ha-
YKOBO OOTPYHTOBAaHHWX BHUCHOBKIB MapKETHHTOBHUX
JIOCIIKEHD.

Ha Bigminy Big mpoaykTy OpeHAWHT HeE
CTBOPIOETHCSI Ha BUPOOHMITBI, BiH (popMyeThCs
Ta ICHYy€ y CBIJJOMOCTI CIIOKMBadyiB, 3a0e3neuyro-
Yy EMOI[IWHUI 3B 30K MiXK IXHIM CHPUAHATTIM
i QyHKIIiOHANMBHICTIO TPOAYKTY. bpenauar — me
«Ha0ip pearbHuX i BIpTyaJbHHUX TyMOK, BUPAXKCHUX
Y TOpTiBeIbHINA MapIli, SKUH, SKII0 HAM MTPABUIHHO
KepyBaTH, CTBOPIOE BIUIUB 1 BapTICTH» [2].

Bpenan — mne mocuimoBHud HaOip
(YHKIIOHATBHUX, €MOLIHHUX, MCUXOJOTTYHHX 1
COLiaTBPHAUX OOIITHOK HITFOBOMY CIIO)KHBAUEBI, SIKi
€ JUIS HBOTO YHIKJIBHUMH ¥ 3HAYYIIMMU 1 IIOHAH-
Kpalie BiAMoBigaloTh ioro morpedam [8].

CyuacHa OpeHIMHIoBa AisUIBHICTD B paMKax
iHycTpii MOAM Ha TepeHax YKpaiHU € JOCTaTHbO
PO3BHHYTOIO, IIPOTE HEMA€E YITKOTO aJITOPUTMY
IIifl A1 CTBOPEHHS 1 MPOCYBaHHS OpPeHIy MOIHO-
r0 OASATY B Cy4acHUX yMoBax. MosmHi OpeHIu B
VYkpaiHi poCyBaloThCs 3A€0LIBIIOTO 32 pPaXyHOK
BTpaTH MO3UIIH IHIIMX KOHKYPEHTHHX OpeHaiB, a
HE 32 paxyHOK SIKOCTi1 HOBHX 1JIeH, 1110 € HETaTUBHUM
YUHHUKOM. J[)1s1 3a0e3neueHHs B/1aJ10i OpeHANHIOBOT
IISUTBHOCTI YKpaiHCHKUM AHM3aifHepaM HOTpiOHO
BHBYATH HE JIMIIE CBITOBI TEHICHIIl, a i BPaxoBy-
BaTH MEHTAJTITET CIIOXKMBAYiB, OIIHIOBATH IJIATIKHY
CIPOMOXKHICTB Ta OaykaHHS MOKYIIIB. AJKe Herpa-
BWJIbHE [TO3UIIOHYBaHHS OpeH/y Ha PUHKY BiJUIIKYy€
CIOXKUBA4iB, IPU3BOUTH IO BTPATH MOTEHIIHHUX
TTOKYTIIIIB, SKi OOMPAIOTh «IHIIHHA TIEPEBIpEHUN PO-
KaMH{ TOBap» 3aMiCTh TOTO, 0O cIIpoOyBaTH MOCHh
HOBE.

Ha ocHOBI aHai3y KIIIOYOBUX MOHSATH OpeHIY
Ta OpPEHJIUHTY, eTalliB CTBOPEHHS OpEeH/1y BiIIOBITHO
JI0 TOTped CHOXKUBa4a Ta PUHKOBUX YMOB, a TAaKOX
IHIIIAX B3a€MOIOB A3aHUX YMHHHUKIB I[OJI0 CTBO-
peHHs OpeHay BU3HAYEHO KIIOYOBI O3HAKH, IO
HEOOXiHI U TOOYZOBH TOTO UM iHIIOTO OpeHAY,
BU3HAYEHO KJIFOYOBI aCHEKTH BJIAJIOI OpPEHIMHTOBOT
IISUIBHOCTI.

Koxxen Openn mae meBHiI arpubytn —
¢yHKIIOHATRHI 00 eMOIIiiHI acolriamii, IPUCBOEHI
OpeHIy MOKYMNISIMH i MOTCHIIHHUMH KITI€HTaMH.
ATtpubytn OpeHAy MOXYTH OYTH SK MO3UTHUB-
HUMH, TaK 1 HEraTUBHHMHM, MOXYTh MaTH Pi3HY
CUITy 1 BaJKJIMBICTb JUIS PI3HUX CEIMEHTIB PUHKY.
Bci arpubytu OpeHay B CyKyHmHOCTI CKjana-
0Th iHAMBigyanpHicTs Openmy (brand identity).
InauBigyansHiCT, OpeHIY BHpakae Te, IO MOBH-
HEH O3HadaTH OpeH]I, 1 € TIEBHOIO JIOBIOCTPOKOBOIO

AN3ANH APXITEKTYPHOIo CEPEAOBULLA

XapkiB 2015

101




Bunyck 3 /2015

v

ii Ta HOBaUii y BULLIAK apXiTeKTYPHO-XYA0XHi OCBITi

-

Tpaguu

102

Konuentis HOBOro mpoayKTy

Konuenuis crioknBada

KoHnuenuis po3poOku KIr040oBuUX ifeil OpeHay

Konnernist koMruiexcHoi ineHTH}iKaLi] MOAHOTO OpeHIy

Puc. 1. Emanu cmeopenus 6pendy

OOIITHKOIO CIIOKUBA4YaM BiJl PO3POOHHKIB OpeHy.

VY KkoKeH KOHKPETHHH MOMEHT OyIb-sKHi OpeHn

Mae€ MeBHUHN iMiK — yHIKaIbHHUIA Ha0ip acoriarii,

SIKi 3apa3 3HAXOIATHCSA B MyMKaxX CroxuBadiB. I1i

acorriamii BUpa)xaroTh Te, 0 03Ha4Yae OpeHJ came

3apa3 Ha JIaHWH Tepio] Yacy i B JaHWX COLiaJIbHUX
yMoBax. 30Kpema, iMiJK OpeHIy Moke chopMyBaTH
pekJiaMHa KaMIIaHisl.

IIpodecitinmii OpeHIUHT — I1e 6araToCcTpyK-
TypHHH, OOTPYHTOBAaHWH, BUBIpEHUH 1 KOHTPOIHO-
BaHUN KOMILIEKC 31 CTBOPEHHS TOPTOBEIHHOI MapKH
a00 OpeHty, po3po01Li TM3aliHy yIaKOBKH, PEKIAMHOT
apryMeHTallii, IPOBEICHHIO aKIii i3 CTUMYITIOBAHHS
30yTy, TOOTO BUKOPUCTAHHS BCHOT'O apCeHAITy Map-
KETHHTOBHX 3aC00iB KOMYHIKAaTHUBHOTO BIUIMBY Ha
criokuBada [3].

OCHOBHHMMHM eTaraMu OpeHANHTY €:

* aHaJII3 PUHKOBOI CUTYaIlil, IIJIbOBOI ayAuTOpii (110-
TOYHOTO CTaHy OpEHLy, SIKILO BiH B)KE CTBOPEHHI);

* nia"nyBaHHA (QopMyJTrOBaHHS CyTi OpeHAY,
MO3HIIOHYBaHHS; PO3p0OOKa cTpaTerii yrpaBIiHHsA
OpeHIoM);

* po3pobka OpeHy (CTBOPEHHS CUCTEMH Bi3yalTbHOL
Ta BepOanbHOi ineHTHdiKanii; po3podka OpeHa-
IMIiJ)Ky; CTBOPEHHS KOMILIEKTY AOKYMEHTIB
Operny);

* MpOCyBaHH:I OpeHIy (BUKOPHCTAHHS iHTETPOBAHIX
MapKETUHTOBHX KOMYHIKaIiid JJIs CTBOPEHHS
MIITHUX BiTHOCHH MiK CIO)KMBadaMK Ta OpEHIOM);

* MOHITOpPHHTI OpeHy i oLliHKa e()eKTUBHOCTI HiH.

Came ToMy JUIsl BAAJIOTO OpPEHIMHTY MOTPiIOHO
BMITH pO3Mi3HATH CYTHICTh OpeHy, ApaiiBep OpeHIy
(TOoOTO, TaK 3BAHUI MOTHUBATOP), METY OpEHITY, JICTCH-
Ity 6penay (icTopito), XapaKTepUCTHUKH BiIMiHHOCTEH
OpeHy, MO3UIIOHYBaHHS OpeHAy, Horo Xapakrtep,
NPUYKHK OBipH 1O OpeHny crnoxuBaviB. Harpu-
KJIaJi, CBITOBI qU3alHEpPCHhKiI KOMIaHIl B SKOCTI
OpeH-IMiJ)Ky 4acTO BHKOPHCTOBYIOTh 0COOM
BiJOMUX 0COOMCTOCTEH: aKTpUC, TON-MOAeNeH i
3ipok mIoy-06i3Hecy.

IIpouec cTBopenHs OpeHay y chepi monu
MO’KHA PO3UIMTH Ha €TaIld, IPH LbOMY KJIIOUOBUM
MOHATTAM € KoHuenuis (puc. 1). Ha nepmomy erari
CTBOPIOETHCSI KOHLEIIiSt HOBOTO MPOJYKTY (0J1s-
Ty, akcecyapiB TOIIO), 3aKJIAIAa€THCA MOXIHUBICT
3aIUTIB CIIOXKHBAYiB CTOCOBHO iX MOTPEO, MIIAXOM
AQHKETYBaHHS, MOCTIHKCHHS MEHTANITETy TOIIO.

Ha npyromy erari BinOyBa€eThCs aHaIIi3 MPUXOBaHUX
OaxxaHp 1 MOTped CIOXKHMBaYiB, OCOONUBOCTEH 1X
MOBEJIIHKH, a TAKOXK IIHHOCTEH i KOHKPETU3YEThCS
00pa3 crioxkuBayva. Jlaii CTBOPIOETHCS, BIIACHE, cCaMa
KOHIICTIIis OpeHay, HOro KIIFOYOBI ifel, a Takox
BIZIMIHHOCTI BiJ] KOHKYpytouux OpeniB. Hanpukinii

PO3pOOIAETHCS KOMIUICKCHA 11eHTHDIKALiSI MOIHOTO

Openay, TOOTO HOro KOMyHIKaTMBHA, Bi3yajbHa, CO-

HOpHA Ta 1HIII CKIIAIOBI.

CTBOpeHHs OpeHIIB OAATY HOB’si3aHE 3
MOCTIHHOK JOCIHITHUIIBKOIW MisUTbHICTIO. BoHa
CHpsIMOBaHA HAa BUSBICHHS NMPUXOBAHUX Oa)kKaHb,
a TAKOX SIBHUX CIIOXHBYUX MOTPeO 1 OYiKyBaHb,
BIITIOBIJTHO JI0 SIKUX PO3POOJISIOTHCS CICMEHTH
OpeHy — CyTHICTh OpeHy, HOTO IHANBITyalIbHICTD,
IIHHOCTI, IepeBaru i aTpudyTH.

Ha nymxy M. Tanreiita: «bpennunr — ue
(habpuka 3 BupoOHHIITBA OaxkaHby» [9]. Yemix Tomy
YH IHIIOMY MOJTHOMY OpeHTy 3a0e31edye He CTIIbKU
BUTOTOBIICHHH ITiJ] L[i€F0 MAPKOO OJIAT, CKUIBKH art-
Mocdepa HaBKOJIO HBOTO. | IpocyBaHHs OpeHIy —
1€ BCHOT'0 JIMIIIE BMiHHS CKJIACTH TapHY iCTOpito, sSKa
4ac Bijl 4acy MEPEMHUCY€EThCS, a CIIOKKUBAUl CTAIOTh
HepcoHakaMu L€l icTopii.

VY3aranpHIOIOUM CKa3aHe BUIIIE, MOXKHA JIHTH
JI0 BUCHOBKY, IO 3aJJIs MPOCYBAaHHSI MOJHOTO
Openny 3anyueHHs PR-3aco0iB Ta pekiamMu HE €
OJTHO3HAYHOIO 3allOPYKOI0 YyCIIixXy OpeHny. Ycemix
OpeHAy MOXHA TepeA0AYUTH KEPYIOUUCh HU3KOIO
TPUHIIHITIB:

* HASBHICTh KPEATUBHOTO 3aIyMY;

* JIOCKOHANIICTh 200 HOBU3HA TEXHIUYHHX PILLICHB;

* KpEaTHBHICTh MPOCYBaHHSI OpeHAy (HEe3BHYHA
ines) ;

* 3aJIy4eHHS JI0 CIIiBIpani MUTILIB, poTorpadiB —
SIK YMHHUKIB U1 HATXHCHHS Ta MOMYJSpU3aIii
OpeHny;

* 3aJy4CHHS BEJMKOi MACH IPOIIIOBOTO CKBIBAJICHTY
JUTS. IPUTIIBUIIICHHS TTOMYIIpU3allii OpeHIy;

* BU3HAHHSI OpPCHIY 3a PaxyHOK IITKOBUTOI
BHUHAXIJHOCTI, [0 Tiepeadayae BU3HAHHS B HU3II
KOHKYPCIB;

* BMIHHS [TOE€JHAHHS BIAJIUX TBOPYHX, MAPKCTHH-
TOBUX, KOMYHIKAI[ifHUX, CKOHOMIYHHUX TOIIO
YHHHUKIB JJIs 3a0e3neueHHs cTabiizamnii OpeHy
B IHAYCTPIi MOJIH TOIIIO.



po3gin

IpocyBanHs OpeHmy

v v
Piunnii PR-nnan KomyHnikauiiiHa ctpateris
J
v v
CTUMYIOBaHHS MPOJIAXKiB [HTepHeT-iHCTpYyMEHTH
v v
PR-3axonmn HecrannapTtHi iHCTpyMeHTH

v
ITpsimuii MapKeTUHT

Puc. 2. Emanu ma wnaxu npocyeanus openoy

Buxozstuu 3 11bOT0, MOXKHA CKa3aTH, 0 BMiHHS
JM3aifHepa BTUTUTH B )KUTTS CBOT TBOPYI 1/1e1 IUITXOM
CTBOPEHHS OZATY Ta akcecyapiB, TOOTO MPOMYyKIIii,
HE € TOJIOBHUM YMHHHKOM JUISl CTBOPEHHST OpeHay
Ta 3a0e3I1eueHH 0T0 JKUTTEaIsIbHOCTI. HeoOxigHa
11e KoMaH/a (haxiBIiB, sIKa CTBOPUTH OPEH]T MOIHOTO
OJIATY 1 3p0oOUTH HOTo ycminrHuM. KiTrouoBi ckitaioBi
MPOCYBaHHs OpeHTy HaJaHO Ha pUC. 2.

Y po6oTi BUKOHAHO TIOPIBHSIBHY XapaKTepH-
CTHUKY CBITOBHX 1 BITYM3HSHHUX OpEHIIB MOIHOTO
omATy. SIk MeTomonoriuny 0a3y TOCIiIKSHHS BUKO-
PHUCTaHO 3arajJbHOHAYKOBI METOIM PETPOCICKTHB-
HOTO, CHCTEMHO-(DYHKITIOHAJIEHOT'O, TIOPiBHIIBHOTO
aHali3y, a TAKOXK METOIH MOJICITFOBAHHS 1 TPOTHO3Y-
BaHHSI, CIIEHAPHOTO ITi TXO/Y, EKOHOMIKO-CTaTHCTHYHI
MeToM 300py 1 00poOKH iHpOpMAITii.

Jns naHoi MOpiBHSUIBHOT XapaKTePUCTUKH
00paHo CBITOBI Ta BITYM3HSHI OpEHIM, KEPYIOUNChH
NPUHIHIIAMU iA00PY 32 KPUTEPISIMU MO PHOCTI,
JOCKOHAJIOCTI, KPEaTUBHOCTI, PIBHIX 3HAYUMOCTI
OpeHIy Ha CBITOBOMY piBHIi, a TaKOX 3a PiBHEM
PO3BUTKY OpeHAy: "4iTKO cOpMOBaHOTO OpeHIy i
OpeH.Ty, 110 JIUIIIe BUXOIUTh Ha CBITOBHI PUHOK.

JI3ist HOCIiPKEHHS CBITOBUX OPECH/IIB B3STO TPH
abcosroTHO pi3Hi Openy, a came, Nike, Alexander
McQueen, Vivienne Westwood. [lis mociimkeHHs
BITYM3HAHUX OpPEHIIB [0 yBaru B3sTO OpeHIU:
VORONIN, LAKE (KAMENSKAKONONOVA),
LITKOVSKAYA, ZALEVIY, PODOLYAN, Okcana
Kaparanceka, ANNA K, NAI LU-NA Ta ixmmi. Pos-
DSIATHCH Taki (PaKTOpH JOCHIIKyBaHUX OpEHIIB
MOJIHOTO OJISITY: KpaiHa MMOXO/KEHHS; Yac iCHyBaHHS
OpeHIy Ha PUHKY MOJMW; €Talld PO3BUTKY OpEHIY;
YUHHHUK MOMyJIspu3allii OpeHaa; miiboBa ayauTopist
(cnoxuBay); KOHIIEIIisE OpeHay; GiHaHcoBa isib-
HICTB, pE3yJBTaTH, MPOJAXK; KOHKYPCHTH OpeHIY;
MaifOyTHI KPOKHU IIOJ0 IOJANBIIOTO PO3BUTKY
OpeHmy.

Ha ocHOBI TIOpiBHSJIBHOTO aHAJi3y 3p00JIeHO
BUCHOBOK, 1110 KO)KeH JIn3aifHep 3 HaBeACHHX BHIIIE,
BHUPI3HAETHCS KapAUHAIHHO iHITUM CIIOCOO0M TIpO-
CYBaHHsI CBOrO0 OpEHIy Ha BEPIIWHY CIABH, TOMY
MO>KHA BUJIIJIUTH KijlbKa 0a30BUX YMHHMKIB, SIKi MO-

KYTh BUBECTH JM3aiiHepa Ta OPEeH ] Y MOJIHY CBITOBY

IH/IyCTpilO, a caMe:

* BaroBe 3aJy4eHHs KOIUTIB JJIsi CTBOPEHHS Ta PO3-
BUTKY OpeHny (MaTepianbHAN BKIAN);

e Brajll 3HaHOMCTBA, IO € YHHHUKOM IIBHIKOT
MOMYJISIPU3Allii Ta 3HAWJCHHS IUISAXIB J0 MPOCY-
BaHHs OpeH/Iy Ha pUHKY MOJIH;

* HamoJIeTJIMBa JIOBTOPiYHA Mpals BiJ caMo-
ro MOYarKy A0 AOCSATHEHHS YCIiXy, HUISIXOM
MIJIECTIPSIMOBAHOCTI Ta YiTKOTO MOCTYIIOBOTO
BTiJIEHHS TBOPYOTO IMOTEHIIaly nu3aiHepa B
KOJICKIIi1 Ta CTBOPEHHS HA OCHOBI HUX OpeHy;

* IHHOBAIIIHICTB MiJXOMY 10 TEXHIYHUX, KOHCTPYK-
TOPCHKUX pillicHb, OAYCHHS Ta BTUICHHS B )KUTTS
KapJIWHAJIbHOTO HOBOIO Pa3oM i3 MOEIHAHHSIM
YMIHHS BTPUMATHUCH B Iill «CTHXID»;

* CTBOPEHHS OpeH Ty Ha OCHOBI YiTKO1 KOOPIMHOBAHOT
npai psay GaxiBiiB, 10 CTaBISATD 38 METY TIepes
c00010 HE CTIJIbKM TBOPYY AISUIBHICTB SIK ITEPILIO-
YEProRy, a i OTpUMaHHs IPUOYTKY;

* 3acHyBaHHS OpeHy i3 IepIIOYepProBOI0 YaCTKOIO
MapKEeTHHTOBOi JisIILHOCTI Ta BUKOPUCTAHHIM
MO3WII{ TUTAaHYBaHHS BAAJIOTO OPEHIUHTY;

* CIIOHCOPCTBO y PO3BUTOK OpEHIy LUIIXOM IIO-
JIaJIbIIIOT0 KOMEPIIIMHOTO PO3AiJIeHHS NPUOYTKY;

* CTBOPCHHS «JIETCHJU OpeHIy», SKa YiTKO
HiITPUMYBAaTUMEThCSl Ta 320X04yBaTUMEThHCS
BIPOZIOBXK 0ararhbox pOKiB (IMTHHA-IU3aHHED,
HEHMOBIpHHUN IOUISAX 4Yepe3 HEPO3YMiHHS 10
CBITOBOTO BHU3HaHHS) TOLIO.

Buxonsium i3 mociigykKeHHS CBITOBHX Ta
BITYM3HSHUX OpEHIB, MOXKHA 3ayBa)KUTH UiTKHH
B32€MO3B’ 130K M’k YNHHUKAaMU CTaHOBJICHHS OpeH-
ny (puc. 3).

Be3yMoBHO, yKpalHCBKI AH3aifHEPH y CBOIH
TBOPUYOCTI 3al03UYYIOTH TBOPYi Ta KOMepLiitHi
pimeHHs1 OLIBII BiIOMUX 3apyODKHUX AM3aHEPIB,
IO € paIlioHATEHUM JJIs TOJIIIICHHS TX TBOPYOCTI.
MoyHa TpOCHiAKyBaTH, M0 KOHIENTYyalbHi
MOYJIMBOCTI TOTO UM 1HIIOTO OpeH/Iy MOXKYTH Iepe-
BEpUIyBaTH HOro MOXJIMBOCTI HIONO MPOCYBaHHS,
aje iX MOXKHa JJOMOTTHCh, 3alIO3UYHBIIN Y KOHKY-
peHTa.
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Puc. 3. Yunnuxu po3pobku i npocysants OuzaiHepcbKkoeo 6peHoy 8 YMo8ax CyyacHoi ykpaincokoi fashion-indycmpii

CroronHi ykpaiHCBKiI OpeHIM HE MOXKHa
palioHalbHO MOPIBHIOBATH i3 CBITOBUMH, aJKe
BOHM 3HAYHO MPOrPAIOTh iM 32 4aCOM PO3BHTKY,
MapKETHHTOBOIO JisUTbHICTIO, 3aTyYSHHIM BEITMKAX
MarepiaJoBKIaJeHb, BnanuMu PR-3axomamu ta
Oe3rocepeHIMY IUIIXaMH TIOIyJIsIpHu3aLii OpeHmy,
IO JTO3BOJISIFOTH HOMY 3HAYHO IBHIIC OKYITUTH
cebe. IIpore He MOXXHA CKa3aTH, MO IHAYCTPId
YKpaiHChKOI MOJIM CHOTOAHI HE MOXE IpencTa-
BHTH JKOIHOTO OpEHIy, IO MOXKe OyTH SCKpaBHM
MPUKIAOM TOYaTKOBOTO PO3BUTKY BU3HAHOTO
cBiToBOro Openny. Tak, Ha UUIAXy BU3HAHHS Ta
MOMYJISIPU3aIii 32 MeKaMH YKpaiHU ChOTONHI MPo-
BaJsTh CBOIO TBOPYY IisUTbHICTH HH3Ka OPEHIIB,
cepen Hux 1 mocuimkysani: LITKOVSKAYA,
LAKE (KAMENSKAKONONOVA) [6; 7] Ta inmmi.
SIckpaBUM MPHKIIAZIOM BUXOIY Ha CBITOBUI PHHOK
YKpaiHCBKOTO OpeHJy € BepllnHa KIaCUYHOTO
cTHiIIO Ta KoHCTpyKTHBI3My — Opena VORONIN.
Crennika OpeH Iy HE piBHIETHCS 13 YKOTHOFO 1HIIIOIO
CBITOBOIO, IO € Oe3MOcePEaHIM YUHHUKOM CBITOBOTO
BU3HAHHSI.

YkpaiHcbka MoJia pOOUTE KPOKH JI0 YCITIITHOCT,
MPOTE HE BUCTAYAE HE CTUTHKU BMUIHAX TaJJTAHOBUTHX
IU3aifHepiB, K yCIImHOT KoMaHaM (axiBmiB, 1m0
BHBEIYTh OPEHIT HA CBITOBUHA PHUHOK, BPaXOBYIOUH
PpO3poOKy BAaIOl KOHIIETITYaTbHOT 17161, MIJIAXy Tpo-
cyBaHHsI OpeH.y, HOTO MOMyJIsIpr3aIlii, BTpIMaHHs;
HA PUHKY, MOXKIIUBOTO 3aTYYCHHS PeOPECHIMHIOBOL
IUSUTBHOCTI TOIIO, YOTO BXKE TOCATIIN POBIIHI MOITHI
KOMaH]T! CBITY.

3arasom, aHaJTi3yl0uu Cy4acHUI CTaH MOJTHUX
OpeHiB B YkpaiHi, oueBrIHO, 1o fashion-inmycrpis
me AyXe MOoJoJa W 3HaXOIUTHCSA Ha IMOYATKO-
BHUX CTaJliIX CBOTO PO3BHUTKY. Ta 1e He o3HaKa ii
BIZICyTHOCTI, I1e 03HAYa€ MEpPCIEeKTHBH sl Oi3HECy
B MaiiOy THBOMY, aJ[Ke Hillll B JaHOMY HaIpsIMKY BCe
IIe He 3aifHATi. 32 yMOB cTalimizamii MoJiTHIHOTO
Ta KOHOMIYHOTO JKUTTS KpaiHH, LSl Taly3b CTaHe
JOCHTb KOHKYPEHTOCIIPOMOXXHOIO.

BucHOBKH. 3HAIYITICTD TaHOTO JTOCITiIKSHHS
00yMOBJICHA PO3IIUPEHHSIM 1 OIINOIEHHSM Teope-
THUYHHX BIZIOMOCTEW MPO MOHSTTS «OPEHIMHI», L0
JIO3BOJIMJIO CTBOPUTH HOBI NMEPCIEKTHBHI MoAaei
PO3pOOKH OpeHITy MOIHOTO OITY 3 ypaxyBaHHIM
cnenniku ykpaiHcbKoi iHOycTpii Moan. Ha ocHOBI
MPOBENCHUX NOCTIPKeHb BU3HAYEHO COIliaibHI i
TEXHOJIOTIYHI acreKTH 1MoOyI0BH OpeH/y, MPUHIIN-
I YCHIMIHOCTI OpeH[y, a TaKoX €Tarl PO3pPOOKH
1 pO3BUTKY OpeHIy, y TOMY YHCII 3 ypaxyBaHHSIM
MOJKJIMBOCTEN YKPaiHChKOTO PUHKY MOJIHOTO OJATY.

BuzHaueno, 1o came Bpaja cTpareris mpo-
CyBaHHS OpeHIy Ha PHHKY MOIH JIO3BOJHTH HOMY
He JIMILE 3aJIUIINTH 110331y cebe KOHKYPEHTIB, a i
JOCSITTH BIIAJIOTO IIO3UIIIOHY BaHHS OpeHy y cepea-
OBHIII CIIOXHMBAYa, 1[0 € KJIIOUYOBHM YHHHHKOM Yy
npocyBaHHI OpeHny. CTUMYIIOBaHHS TIPOCYBaHHS
Openny nmependadae mepeaycimM 3aXoau, Mo CIpsIMO-
BYIOTBCS Ha 320€3MeYeHHS IPOAAXy TOBapiB OpeHy.
[IpoBeneHO MOPIBHSIIBHY XapaKTEPUCTHKY yKpaiH-
CBKHX 1 CBITOBHX OpEHIB MOIHOIO OAATY, HaJJaHO
ix ommc, iCTOpil0 iX CTBOPEHHS 1 MOJHI KOJEKIIi.



BcranoBneHo, o OpeHAWHT AJIs OpraHi3allii, 1o
(yHKIIOHYIOTE Y cdepi MOAH, BIIPI3HAETHCS OCO-
O0muBOIO crienudikor, TOMY ISl MPEACTABICHHS
JUSUTBHOCTI OpraHi3aiii HeoOXiIHO TOBOPHUTH i3 CITO-
JKMBa4eM Ha MOBI i€aIbHUX 00’ €KTIB, 1IMIIHKEBHX
ninHocTel. KoHKypeHIis Ha piBHI i7e, eMoIIiif i 00-
pasiB, ycmix ToMy abo iHImoMy OpeHy 3apa3 3a0e3-
MIEYy€ HE CTUTBKH OJIAT, IO BUITYCKAETHCS 1] IR0
MapKOI0, CKIJIbKH arMocdepa IOBKOJIA HBOTO, MPH
bOMY OCHOBHOKO TaKTHKOIN TpocyBanHs fashion-
OpeHIIB € KOMIUIEKC MEpUYaHIai3MHTOBHUX 3aXOIiB.

IlepcneKTUBH MOAAJBIINX AOCJiIKEHb.
PesynbraTil mocmimkeHb OymIyTh BUKOPUCTAHI MPH
PpO3p0o0IIi METONUYHUX PEKOMCHIAITIH 1 HABYATbHUX
MOCIOHUKIB AJIsI CTYJCHTIB creniaabHocTi «Moje-
JIIOBaHHS, KOHCTPYIOBAHHS Ta XyJOKHE 03100ICHHS
BUPOOIB JIETKOT MPOMHCIOBOCTI» Il BUBUCHHS
JUCITUTLITIH, TIOB’ I3aHUX 3 TEOPI€I0 1 TPAKTHKOIO PO3-
poOku 6peHmy MomHOTO osTy. KpiM TOTO, TpOoBeIeH
JOCITIJPKEHHS! CTaJIl OCHOBOIO PO3POOKH MOJIOZIOTO
yKpaiHChKoTO u3aiiHepebKoro Operny « FROLOV»,
KOJIEKIIi1 sikoro Oymu mpezactasineHi Ha UKrainian
fashion week y 2014-2015 poxkax.
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