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JIA3AMH IHTEPAKTUBHOI PEKJIAMU B MICbKOMY CEPEJIOBHIIII
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Boiiuyk O., [lerpsinuk B. /lu3aiin iHTepakTHBHOI pexjiaMu B
MicbkoMy cepenoBuini. CTaTTs IpUCBSYCHA TUTAHHAM JH3AHHY
30BHILIHBOI peKJiaMu, i1 BIUIMBY Ha ypOaHICTHYHHUI MPOCTip
i OIMCy mepeBar iHTePaKTUBHOI PeKIaMH Hax TPagUL{iHHO0.
PosmisatoTeest cnocobr BUKOPHCTAHHS BYJIUYHHX 00’€KTIB SIK
iH(opMaIifHIX HOCIIB, HABOAATHCS 3Pa3KH IU3aHHEPCHKUX Pi-
IICHb Y CTBOPEHHI IPOCTOPY CY4acHOTO MiCTa i3 3aCTOCYBaHHAM
IHTEPAKTHBHOI PEKIIAMH.

Llini nu3aiiHy iHTEpaKTUBHOI peKJIaMH 3a3BHYail aHAJIOTI4HI Lli-
JSIM AU3aiiHy TPaAULiiHOI peKiiaMu, TOOTO IIPOAaBaTy MPOAYKT.
Lle, y cBoro uepry, o3Hauae, IO TPAAMLiiiHI €IEMEHTH BIUIUBY
JI3allHEPCHKOTO PIICHHS 1 HOro e()eKTHBHOCTI 3aIHIIAIOTHCS
aKTyaJbHUMH B IHTEpaKTHBHHX 3aco0ax MacoBoi iHdopmauii.
Opnak, 3rifgHO 3 >XypHanoM Interactive Advertising Magazine
2001, inTepakTHBHA peKIamMa TaKOX Ma€ JesKi BIACTUBOCTI, sKi
PO3IINPIOIOTH KOJIO MOTCHIIIMHUX CIIOXKUBAYIB 1 MiJBUIIYIOTH
e(hEeKTHBHICTh PEKIaMH.

IHTepakTHBHA peKiIaMa JI03BOJISIE CMIOKUBAYaM iHTCPIPETYBATH
pekiiaMy YHIKaJbHHMH CIIOCOOAMHM i PO3YMIHHSM, MPOJIUBAE
CBITJIO HA 3POCTAI0YC 3HAYCHHS POJIi CHOXHBAYa y BU3HAYCHHI
LIHHOCTI MAPKETHHTOBHX KaMIIaHiil 1 u3aiiH-KaMIaHii B cydac-
HOMY CYCITLIBCTBI.

[HTEepaKTHBHA peKJIaMa 3a0X04Yye CIIOXKHBA4YiB aKTHBHO Opartu
y4acTh y MApKeTHHTOBHX KOMYHIKAIIisiX, IIOOH BBOJUTH BiATYKH,
ITHOpYBATH HEPEJICBAHTHI €JIEMEHTH 1 CIPUIIMATH KOHTEHT, KU
M momo0aeThes.

OcCKiNbKH COLianbHi B3a€MOJIl CTalOTh OLNBII 3HAYUMUMH Y
BCTaHOBJICHHI 3/0POBHX JOBIOCTPOKOBHX BIIHOCHH 3i CIIOXH-
BavaMH, JIM3aifH iHTEPAKTUBHOI PEKJIaMHU TaKOX CTa€ BCE OLIBII
BaKIIHBOIO c(eporo.

Kumrouosi ciioBa: pexiiama, ypOaHiCTHYHHI POCTIP, IHTEPAKTUB-
Ha peKiaMa, AU3aiiH 30BHINIHBOI PEKIaMH.

Boiiuyk A., llerpsiauk B. /lu3aiid MHTepaKTHBHOIi peKJIaMbl B
ropoackoii cpee. Ctarbs OCBSIIEHA BOIPOCAM AH3aiiHa Hapy K-
HOM peKJIaMbl, €€ BIUSHUS Ha ypOAHUCTHIECKOE MPOCTPAHCTBO U
OIMCAHUS IPESUMYIIECTB HHTEPAKTUBHON PEKIaMBbl IIEPE TPa/IH-
IIMOHHOM. PaccMaTpuBaroTCst CIIOCOOBI HCTIONB30BAHNUS YITHYHBIX
00BEKTOB B Ka4€CTBE HH(OPMALIOHHBIX HOCUTEICH, IPUBOAATCS
HpUMEpBI TU3aHHEPCKUX PEIICHHH B CO3JaHMH MPOCTPAHCTBA
COBPEMEHHOTO IOpPO/Ia € MPUMEHEHHEM HHTCPAKTHBHOM PEKIIAMBI.
Llenm u3aiiHa HHTEPAKTUBHON PeKJIaMbl OOBIYHO AHAJIOTHYHBI Lie-
JISIM IU3aifHa TPaJAHLIMOHHOM, T. €. IPOJABaTh IPOMYKT. ITO, B CBOIO
ouepeib, 03HAYACT, YTO MHOTHE TPaUIIMOHHBIC SIIEMEHTBI BO3JICH-
CTBHS AM3aiiHa U ero 9G(HEKTUBHOCTH OCTAIOTCS aKTyaJIbHBIMH
B MHTEPAKTUBHBIX CPEACTBAX MaccoBoi mHdopmanun. OnaHako,
coracHo XKypHaiy Interactive Advertising Magazine 2001, uate-
PAKTHBHas peKiiamMa Takxke 00laacT HEKOTOPBIMH CBOMCTBAMH,
KOTOpBIE PACIIMPSIOT KPYT HOTCHIMAIBHBIX IOTpebuTeneil u
HOBBIIAOT 3(G(EKTHBHOCTD PEKIIAMBI.

WHTepakTHBHAS PeKIaMa II03BOJISIET MOTPEOUTENSAM HHTEpIIpe-
THPOBATh PEKIAMy YHHUKAJIBHBIMH CIIOCOOAMU M NOHUMaHHEM,
[IPOJIMBAET CBET Ha pacTylice 3HAaYCHHE POJN MOTpeduTesns B
OIpE/ICTICHUH LICHHOCTH MapKETHHIOBBIX KaMITaHUH U JN3aifH-
KaMITaHHH B COBPEMEHHOM OOIIECTBE.

WHTepakTHBHAs peKiiaMa MOOWIPseT MOTpebuTeneil akTHBHO
Y4acTBOBATH B MAPKETHHIOBBIX KOMMYHHKALUSIX, 4TOOBI BBOIUTH
OT3bIBBI, ITHOPUPOBATh HEPEJIEBAHTHBIC SJIEMEHTHI U MOIVIOIIATh
KOHTEHT, KOTOPBIil UM HPABUTCSL.

ITockonbKy couuanbHbIe B3aMMOIEHCTBHS CTaHOBSTCS Oolee
3HAYMMBIMU B yCTQHOBJICHNH 3[0POBBIX JOJITOCPOYHBIX OTHOILIIC-
HHH ¢ HOTPEeOUTESIMH, JU3aiH HHTEPAKTUBHOM PEKJIAMBI TAKKe
CTAHOBHTCS Bce Oonee BaxKHOi chepoit.

KuroueBble ciioBa: pexiama, ypOaHHCTHYECKOE TIPOCTPAHCTBO,
MHTEPAaKTUBHAS PEKJIaMa, JU3aiH Hapy)KHON PEKIIaMBI.
Boychuk A., Petryanik V. Design of interactive advertisingin
the urban environment. The article makes an overview of the
influence of outdoor advertising on urban space and describes the
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benefits of interactive advertising. It prings into consideration ways
of using street objects as information carriers, the role of design
solutions in creating the city space.

Outdoor advertising should fit organically into urban environment.
Unlike print advertising, interactive advertising does not block
views of buildings, but represents a part of the common urban
objects. It alows one to combine the information of several ad
units, to liberate the city space from accumulating advertising
banners, posters, etc. In this way, environmentally friendly
advertising increases its sare — due to the use of interactive objects
that do not require constant maintenance and production.

The goals of interactive advertising are usually similar to the
traditional goals of advertising, ie, to sell the product. This, in
turn, means that many traditional elements of advertising impact
and efficiency remain relevant even in the interactive media.
However, according to the Interactive Advertising Magazine
2001, interactive advertising al so has some propertiesthat expand
the range of potential goals and increase the effectiveness of
advertising. Interactive advertising also has the potential to
reduce losses associated with poorly coordinated advertising, in
order to reduce the difficulties that are commonly encountered in
clear communication of an advertising message and in order to
overcome new product problems.

Interactive advertising allows consumersto interpret advertising
inunique ways and understanding and sheds light on the growing
importance of the role of the consumer in determining the value
of marketing campaigns in modern society.

Interactive advertising encourages consumers to actively
participatein marketing communicationsto enter feedback, ignore
irrelevant elements and absorb content that they like.

As consumerism becomes more visible in the global economy,
and social interactions become more meaningful in establishing
healthy long-term relationships with consumers, interactive
advertising is also becoming increasingly important, as it
stimulates greater motivation for socia interaction between
potential consumers and suppliers.

Disadvantages. Although interactive advertising can be very
attractive to a trained audience, it is difficult, expensive and time-
consuming to prepare, especially for target markets that have not
yet been properly identified and analyzed.

Interactive advertising has more advantages in those industries
where creativity helps attract customers’ attention. In some
markets, however, thereislittle spacefor this, and excessive use of
crestivity can becomeaform of noisethat disruptsthetransmission
of alleged messages to consumers the elements.

There are many different aspects of interactive advertising,
including various methods and types. Using many different types
of cognitive tools and advertising presentations, organizations
can improve the effectiveness of their campaigns with this type
of advertising. According to Thorson (1996), all advertisements
can be divided into one of five main categories, including
product / service, public announcement, release, corporate and
political. Ad types also interact with the user’s motivations to
influence the results or responses of consumers, increasing the
need for interactive advertising asameans of convincing potentia
consumers and target audiences.

Using the Internet as the main means of interactive advertising
for studying methods, types and results, we can then voice the
various aspects of managing users or advertisers.

Custom/ Controlled Aspects. The functions, motives and mode
of the Internet are the main factors controlled by the user. In fact,
anumber of researchers and practitioners argue that consumers
are more in control of the Internet than advertisers (Roehm
& Haugtvedt, 1999). Some have gone so far as to argue that
interactive marketing and advertising methodswill not work unless
practitioners “get to their feet” and approach the Internet from a
consumer perspective (Cross & Smith, 1997).
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il apXiTeKTYpPHO-XYAOXHiNA OCBITI

Tpaauuii Ta HoBauii y BULY

Questions related to the advertiser. Various aspects of online
advertising are under the control of the advertiser. Most of these
variablesinclude structural elements, such asad types, formatsand
functions. This does not mean that consumers never control the
structure of interactive ads. Banner ads, sponsorships, hyperlinks
and non-carrier sites are examples of online advertising run by
an advertiser.

Although interactive advertising in now generally considered
common sence, it was a groundbreaking idea when Internet
analytics first started being used with any rigor. By tweaking ad
approaches, colors and content, and soliciting feedback from the
target segments, advertisers have given potential customers the
opportunity to interact with companiesand their advertising, rather
than simply being pitched to. Of course, this overt feedback is
usually given less weight than the analytical datathat tracks how
changesin an ad affect its performance.

Interactive advertising goes beyond simple banners and
clickthroughs, using social media, branded polls and games, and
many other approaches to engage the target audience.
Keywords: advertising, urban space, interactive advertising,
outdoor advertising design.

IHocTaHnoBKa Npo0/1eMH y 3aralbHOMY BUTIISI-
Ii. 30BHILIHS peKiiaMa Ma€ OpraHigyHo BOyZOByBaTH-
s B MichKe cepenoBuile. Ha BimmiHy Bif ApykoBaHOT
pEeKIIaMu, iIHTepaKTHBHA PeKJIaMa He 3aTyJisie OyIiBIIi,
a siBJIsie COOOI0 YaCTHHY LIUTICHUX MICBKHX 00’ €KTIB.
Ile mo3Bosisie 00’ eaHyBaTH iHGOPMAITIO 3 KITBKOX
peKIaMHUX OJIOKIB, 3BUTBHATH MICHKHH MPOCTIP Bif
HAKONMYCHHS PEKJIAMHUX OaHEepiB, IUIAKATIB TOIIIO.
TakuM YUHOM, EKOJIOTIYHO YUCTA peKiiama 301IbIIye
CBOIO €(EKTUBHICTh — 3aBASKH BUKOPHUCTAHHIO
IHTEpaKTHUBHUX 00’ €KTIB, sIKi HE BUMAraroTh IIOCTii-
HOTO 00CITyTrOBYBaHHS 1 BHPOOHHUIITBA.

AHaJIi3 ocTaHHIX JoCaiTzKeHb i myomikamiii.
OnHMM 13 OCTaHHIX JIOCIIIKEHb PO OCHOBHI TPEHI!
Ha PUHKY IHTEPaKTHBHOI peKJIaMH i 0COOIUBOCTI
po3BUTKY cermeHTa € npans . Poguuesa. [Tutanus
BUKOPUCTaHHS ITPOCTOPY MicTa 00’ €KTaMu iHTEpaK-
THBHOI PEKJIaMH PO3TIBIHYTE B poO0Ti A. XOMYTOBa,
M. ITankiHa.

Mera cTaTTi — BU3HAYUTHU CTaH AU3aiHy 30-
BHIIITHLO1 peKJIaMH, HOTO BILTUB Ha ypOaHiCTUIHHUN
MPOCTIp Ta TMepeBaru iHTEPaKTUBHOI peKjaMHu HaJl
TPaaMLIIHOO.

BukJjaa ocHOBHOro marepiany AocaiTKeH-
Hs1. Mu xuBemo B XXI cTomiTTi — emnoci meraro-
JiciB, iHopManiiHOro 6ymy i BeIM4Ye3HOT KIJIbKOCTI
OpenaiB. ToMy 30BHIIITHS peKIaMa, X0O94EMO MH IIbOTO
YU Hi, CTa€ HEBiJl’€MHOIO0 YaCTUHOIO CY4acCHOTO
micra. Micbke cepeloBHILE MOCTIHHO 3MIHIOETHCS
HE CTUTBKHW 33 paXyHOK HOBHX OyIiBedb i Criopy,
CKIJIBKH 32 PaXyHOK CBOTO JHM3aifHy, OCHOBY SIKOTO
CKJIaJIa€ 30BHIIIHS peKIaMa.

30BHIIIHS peKyiama, — 110 YacTo HabyBae JT0BO-
J1i arpecuBHI GOPMHU, — 3aXOILTIOE BC1 BUTHHI IPOCTO-
pu dacazis MicTa, 6araro OyAMHKIB «IIOTONAIOTH) Ta
«PO3UUHSIIOTHCS» B PI3HOMAHITT1 KOJIBOPIB, CJIOTaHIB
Ta obOpaziB. Cuiryer MeraroJica crae TOXIOHUM JI0
BEJIMYE3HOI KOPOOKH 3 OE3T1Y40 HAKICEHHX HA Hel
PEKITAMHUX TPOCIIEKTIB, IO MEPETBOPIOE MICTO Ha
CYKYITHICTh JaJIeKO He 3aBXIH SKICHUX MPOMYKTiB
MapKETUHTY. 3a3BHYaii [1¢ BUKIHMKAE JIMIIC TUCKOM-
(hopT, ToMy 110 TIIsAAaYa TPUMYIIYIOTh CIIOCTEPITaTH
MoAiOHy KapTUHY IOHS, a e(EeKTUBHICTD pPEeKIaMH
3BOIUTHCS 110 Hynsi. ToMy creniasicTu 3 pekiaMmu
ITyKarOTh IUISIXIB I ABUIIEHHS 1 ehexkrrBHOCTI. OnmuH
13 TaKWX NUISXiB — iHTEpaKTHBHA pekiaama [11].

30BHIIIHS peKJiaMa Ma€ OpPraHigYHO BITUCYBa-
THCBH y MiCbKe cepenosuie. Ha Binminy Bix momirpa-
(i14HOT, IHTEpaKTUBHA PEKJIaMa He 3aTyJIsie CIOPYIH,
a sIBJIsiE COOOI0 YACTHHY 3BUYHUX MICBKHX 00’ €KTIB.
Bona nosBonsie 00’eqHyBaru B co0i iH(GoOpMaIiiro
JICKIJIBKOX PEKIaMHHUX OJIOKIB, 3BUILHIOIOUH ITPOCTIp
MicCTa BiJ HArpoMapKeHHS OaHepiB, IIaKaTiB TOIIO.
TakuM 9MHOM 3a paxyHOK BUKOPHUCTaHHS IHTEpaK-
TUBHUX 00 €KTIB, 0 HE MOTPEOYIOTh MOCTIHHOTO
OHOBJICHHSI T2 BUPOOHHUIITBA, 3POCTAE EKOJIOTIYHICTD
peKJIaMu.

Sk 1 B IHIIUX ONUHUIISX IPOCTOPY, Y PEKIaMHU
€ Iye BeIMKUI BHYTPIITHil IOTEHITia)I: BOHA MOXE
3 JIETKICTIO SIK MOPYIIUTH apXiTEeKTYpHUU BHUIJISI
ByJuIll ab0 HaBiTh LIJOTr0 paioHY, TaKk i BUBECTH
HOro Ha SAKiICHO HOBWH piBeHb. | s nu3aitHepiB, i
TSl PEKJIAaMOJIABIIiB YKpal BaXKIIMBO, 00 iHhopMa-
uiitHuit HoCiit OyB OpraHiYHOIO YACTHHOIO MiCEKOTO
MPOCTOPY, OCKIIBKHU JIFONM HabaraTo JOsIIbHIIIE
CTaBJIATHCS 0 PEKJIAMHUX ITOBIJOMJICHB, SIKI pO3Ta-
LII0BaH1 Ha KOHCTPYKLISIX, 110 HE APATYIOTh TOPOJISH.

Sk mpuknan ypoaHiCTHIHOTO MPOCTOPY, MaK-
CHMaJIbHO HaCHYEHOTO HOCISIMU PEeKJIaMHO1 iH(Op-
Mallii, MO>)KHa HaBECTH PEKJIaMHI KOHCTPYKIIi Ha
xmapouocax Taiimc-Cxsep y Hero-Mopky (Puc. 1).

PosramioBana y meHTpi ByJIUIli OyIiBIS 3 psI-
KaMU Oip»KOBUX HOBHUH IO NEPUMETPY, HCOHOBUMHU
0inbopaaMu Ta €NEKTPOHHUMH IUCIUICSIMU CTaja
OIHUM 13 BaXJIMBUX reorpadiqHux Opi€HTHUPIB Y
XUTTI MicTa. [Ipu 11boMy NaHuii 00’ €KT CTHIICTHYHO
BHITAJIA€ 13 3aTaJIbHOTO apXiTEKTypHOTO aHCaMOITIO.

AJe Take He 3aBXKIU € MOXKJIMBHM: Habarato
OlyIbI1IE MICIIb, /1€ JIFOAX HE TOTOBI 1 HE XOUYTh OAYUTH
pekiamy i e, po3MilieHa Ha CTaHJAPTHUX IUTaX
abo cymepcaiiTax, BOHa MOXKE CTaTH AECTPYKTHBHUM
€JeMEHTOM. Y TaKWX BHIIQJIKAX Y MPUTOfi CTAOTh
ByNIMYHI MeOJi, 00’€KT Maoi apxiTekrypu (ado
MA®n), ski cami 1o co0i MOXKYTh CTaTH HOCISIMH
pekiamuoi iHdopMarii, TopedHUMH ApXITEKTYpPHUMHA
€JIEMEHTaMH B OTOUYIOUOMY TIpocTopi [4].

Ak indopmanitiai Hocii MA®u Ta BynmH4HI
MebOni MaroTh Oarato nepesar. [lo-nepuie, BoHH
JIO3BOJISIIOTHh PO3BAHTAXHUTH MICTO BiJ 3aiiBUX KOH-
CTPYKIIiH, OCKITLKY BUKOHYIOTh TIEBHI KOPHCHI (DYHK-
uii. [IpuaomMy iHOMI Of1pa3y AeKiJIbKa — 3aJICKHO Bif
KoHpirypamii MmebneBoro 06’ekra. Tak, aBToOyCcHa
3yIMHKA 3 PEKIAMHOIO MAHEJUII0 BOIHOYAC MOXKE
OyTH 1 KIOCKOM, Jie MPONAIThCS KBHUTKH, Mpeca,
CyNyTHi akcecyapu. ABTOMAT JJIsl TPOAAKy HAroiB
1 3aKyCOK MOXE BHCTYIATH SK CTCHI-OPIEHTHD 3
KapTolO paiioHy, ie BiH PO3MIIIEHHH.

3BicHO, po3yMHO cripoekToBaHi MA®wU i By-
JUYIHI MeOJIi TPHHOCATH JIFOJSM pealbHy KOPHUCTD,
00 JalOTh MOXJIUBICTH KOPOTKOTO BiJMOYHHKY,
YKPHUTTSI BiJl HETOAM, CIIJIKYBaHHS. A IIe BXKe came
1Mo co0i € MPUBOJOM JJIsSI TOTO, MOOH CTaBUTHCS
JI0 HUX «cKopime nodpe, HixX morano». Haperri,
MA®wu i BynuaHI MeOJTi — T1e Au3aitH-00’€KTH, SKi
THYYKO aZalTyIOThCS A0 KYJIBTYPHHUX, CTHITICTHIHAX
1 coliaJIbHUX OCOOJIMBOCTEH KOHKPETHOTO MiCTa i
HaBiTh paitony (Puc. 2).

IIpamroroun HaJl TAKUM ITPOESKTOM, AU3AWHEPH
BpaxXOBYIOTh, SIK 1XHI TBOPH OyIyTh BUIISAATH Ha
TIi iHIIMX 00’€KTiB MICBKOTO JIAHIMIA(TY, 3 SKUX



MaTepialliB MaroTh OyTH 3pOOJICHi, SIKOTO JOTIISIY
BHMAararoTh y nogansiiomy. J{ist miei poboTu au3aii-
HEpPU 30BHINIHBOI PEKIAMHU YaCTO 3aly4aroTh MpPO-
(heciiHIX apXiTEeKTOPiB, IHKEHEPIB-KOHCTPYKTOPIB.

Ile omna mepeBara AU3aifH-00’€KTIB apXiTeK-
TypPHOTO CEPEIOBHUIIA MICTa MOJATae B iX Pi3HO-
MaHiTTi. 3yNMWHKH, IHTEPHET-KIOCKH, OOPIIOPH i
3aropo/KeHHS, JIABKH, TeIePOHHI OyJIKH, CMITTEBI
KOHTCIHEpH, ra3eTHI KiIOCKH, 32 YMOBU PO3YMHOTO
MIPOEKTHOTO PIillICHHSA, MOXKYTh CTaTH PEKIaAMHUMH
Hocismu. Ile mo3Boisie mu3aiiHEpaMm CTBOPIOBATH
HOBI (hopMaTu 30BHIIIHBOI PEKIAMH, SIKi HE TUIBKH
HE CTIOTBOPIOIOTH 1 HE MOTIPIIYIOTh BUTJIST MICTa, a
W IOToOMararoTh MOTO YIOPSAKYBaTH, HAaWKpaIuM
YMHOM OpTraHi3yBaTH NPOCTIp 1 MiABUILUTH JIOSUIb-
HICTb JIFOIIEH 10 peKIamMHu.

IHTepakTuMBHa peknamMa B MiCbKOMY Npo-
cTopi. CyTh iHTEpaKTUBHOI pPEKJIaMHU MOJSTa€e B
TOMY, 1100 BiMIMTH Bil 3BHYHOT OJHOCTOPOHHBOI
KOMYHIKaIlii i JaTh KIIIEHTY HOBI MOMIJIMBOCTI JIS
B3aemonii 3 Opennom. ToO6TO Taka pekiama mae
OLIBII M’SIKE CTABJICHHS JIO CIIOYKMBAJa 1 32 PaXyHOK
HOT0 BKIIIOYCHHSI B3aeMoie pa3om 3 HuM (Puc. 3).
IomHst 3’ IBJISTIOTHCS. HOBI CITOCOOM, SIKMMU MOXHA
MIPUBEPHYTH yBary MOTEHIIIHUX TIOKYTIIIIB 1O Ti€l 4u
iHII01 Mocayru abo mpoaykry. [Ipy nbomy cydacHi
TEXHOJIOT'11 I03BOJISIFOT HE TUTHKY BUHAXOIUTH HOBI
(hopMHU peKITAMHUX TIOB1IOMJICHB, aJIe i 3HAXOAUTH
HOBI criocoOm AJis i1 momwupeHHs. bakaHHs JroIu-
HU Mi3HATH HOBE 1 Cy4acHI TEXHOJOril — Iie Ti JBi
CKJIAJIOBI, SIKi CTAJIM MOYATKOM TIOSIBH HOBOTO BHY
peKIaMHu, IHTEPAKTHBHOI.

Jis GarathoX JIFOICH IHTEPaKTHBHA pEKJIaMa
SIBIIsSTE COOOTO MIOCh HOBE, (hopmMaT i momaya ii pasrode
BiZIPI3HSIFOTHCS BiJl yKe 3BUUHOI BCIM TEJIEBI31HOT Ta
paniopexsiamu. [Tokn Mano3po3ymina Juis O1IbIIOCTI
JIIOZIeH, ajie BiJ I[bOTO iIHTEpeC A0 HEi He MEHI BU-
COKHWH, HIXK JI0 1HIINX pekiIaMHuM popmaTis. Skio
TpaJMLiiiHa pekjiaMa ClpsiMOBaHa Ha Te, o0 yciMa
MOKJTMBUIMH 1 HASIBHIMH B 11 pO3MOPSIKEHHI CIIOCO-
Oamu HaB’sI3aTH pEKIIAMOBAHHI TOBap, TO 3a7a4a B
IHTEPAKTUBHOT PEKJIAMU JICIIO 1HINA, 4 CAME HAJIaTH
JIIOAMHI MOYUTHBICTh CAMOCTIWHO, B irpoBiii Gpopmi
NI3HATHUCS TIPO Ty UM IHINY MPOLYKILIO 1 3pO3YMITH
il KOPUCHICTh, CIIOCOOU 3aCTOCYBaHHS [5].

OKpecaruMo TUTBKH JesIKi 3 IepeBar iHTepak-
THBHOI pEKJIaMU TepeT 3BHUaRHOI0 — TI€T0, IO MU
6aunMo 1 YyeMO LIO/HS HA BYJIML, BIOMA IO Paio
1 CHISTYU TIepe]] TeJIEBI30pPOM.

Junamiunicme. 3MiCT IHTEpAaKTHBHOT pEKJIaMHU
MOXE 3MIHIOBATHCS 3aJIC)KHO BiJl OTOYCHHS, IIIJICH
Ta 1HIMMX BHYTPIMIHIX 1 30BHIMIHIX (HAKTOPiB MO-
MeHTaIBHO. Lle MOXIIMBO 3aBASKH BUKOPHCTAHHIO
iHHOBaLiHHKX (popM Hozadi iHpopmarii.

Bniznasanicms. BriizHaBaHicTh OpeHza abo
00i3HaHICTh PO TPOAYKT, MOCIYTY HOCATAETHCS
3aBJISIKU CTBOPCHHIO JU3aliHEPOM BUPA3HOTO Bi3y-
ampHOTO 00pazy. Mik KOMIIaHIE€IO Ta MUTLOBOIO ay-
JIUTOPI€I0 BUHUKAE IBOCTOPOHHS B3aEMOJIisI, 3aBIISIKH
YOMY CIIPHHHSTTS 1 3aram’siTOByBaHHs iH(popMarlii
CTaIOTh OLTBII ePeKTUBHUMHU. J[0CATAETHCS TIe TAKOXK
3a paxyHOK IoJladi Marepiaixy depes rpy.

T'nyuka cmamucmuxa. IHTEepakTHBHA pe-
KJIaMa HO3BOJISA€ BIIJAJIEHO 3MIHIOBATH KOHTEHT 1
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IIPY FOMY OHOYACHO 3 ITUM 30HUpaTH CTaTUCTHUKY,
aHami3yBaTH e(peKTUBHICTh PEKJIAaMHOI KaMITaHii Ta B
Ppa3i HeOOX1THOCTI KOPHUTYBATH 1i XiJT JUTS OCSATHCHHS
OLJIBIII BUCOKOTO ITOKA3HMKA BiIIadi.

OTXe, 1Ie CBOTO POAyY T'pa, B SAKiH CITOKHABAY
caM BHOMpAa€e MOCTITOBHICTH il ab0 XK cleHapii
noxiid. HalOipm qacTuii BHIMAMOK iHTEPAKTHBHOL
pekIamMu — Iie OHJIalfH-pekiaMa. BapianTtu iHTep-
AKTHBHOCTI B 30BHILIHIN peKJiaMi BCE 1€ PiAKICHI.

CroroaHi HaOyBalOTh MOIMIMPEHHS TaKi BUIH
IHTEPAKTHBHOI MiCBKOT peKJiaMH, SIK iHTepaKTHBHA
BITpHMHA, IHTEpaKTHBHA MPOEKLIsl Ha CIIEMEHTH
MICBKOTO TTPOCTOPY, IHTEpaKTHBHA CTiHA (CTiHA —
CEHCOPHUH eKpaH ), IHTepaKTUBHI O1T00pIH, IHTEpaK-
TUBHUI TpoMoyTep. AJie HalOUIBII NEPCIICKTUBHUM
HalpSIMKOM € BUKOPHUCTaHHS B PEKJIaMi TEXHOJIOTIi
JIOTIOBHEHOI PEaIbHOCTI, MPUKIIAIOM SKOT MOXKHA
HA3BaTH BIJCOMPOCKIIID PEaNbHOrO MPOCTOPY 13
3acTocyBaHHAM 3 D-0KyIIsIpiB, €KpaHiB B aBTOMOOLITI,
300paKeHb Ha TUIAHIIET TOIIO. 3 METOI0 BUKOHAHHSI
PEKIIaMHUX 3aBJaHb BIPOBAIKYIOTHCS HEBUIUMI
00’ €KTH, HAITPUKJIA]I, TOKa3y€ETLCS PECTOPAH 3a Po-
TOM 1 HaBOAUTHCS HOT0 MEHIO, a00 IOBITOMIISIETHCS
PO TpeM’epy B Tearpi, MOB3 SIKUI MPOIKIKAE MMO-
TeHidHuH rsagadq [7; 10].

HaneBHo, HaiO1TBII BpaskarOUMi TPUKIIA]T 1H-
TEPaKTHBHOI 30BHIITHBOT PEKJIAMH 3 BUKOPUCTAHHIM
OHJIaH-TEXHOJIOTiH — TPOeKT «JIBepi B €BpoIry»,
AKAN MPUIYMalll KPEaTHBIIMKH 3 PEKIaMHOTO
arenrctBa «DDB Parisy mist ¢ppaHmy3pknx 3aiis-
HUIb. MeTa KaMIaHii — 3almpoCUTH JIIOACH 10 To-
JIOPOXKi B pi3HI MicTa 1 Kpainu €Bpornu. Ha Bymuisax
IMapwmxa BcTaHOBHIIM JIBEPI, IO BiAKPHUBIIH X, IIepe-
X0X1 BipTyanbHO noTparuisuia B XKeHneBy, bproccens
Ta i eBpomneichbki micta (Puc. 4, 5). YV pexumi
PCaNBHOTO Yacy Ha BiJICOCKpaHi 3a IBEpUMa TPaH-
CITIOBAJIOCS T€, IO BiAOyBaIOCs TO1 MUTI Ha MiCHKil
TIJIOMI B OTHOMY 3 IIUX MiCIIb.

o cTocyeThCs HAIIOT ACPIKABH, TO KOMITAHIs
«Infovision» crana meprmmmM B YkpaiHi orepatopoM
IHTEPaKTUBHOI peKJIaMU. YCITIIITHO BITPOBaKYEThCS
IHHOBaIHHKH pekiIaMHui popmar, sIKHi TOBIB CBOIO
edexTuBHICTh Ha puHKax €Bpomnu, A3ii Ta CIIA.
IaTepakTuBHE 0OnaaHaHHs «Infovision» BcTaHOBIIE-
HO 1 IPAIfIO€ B TOPTOBUX IICHTPAX 1 CylepMapKeTax
Kwuesa (Puc. 6).

Oco6MBOCTI AM3aliHy B 30BHILLHIN peknami.
TonosHe, 110 BUALISIE MICTO SIK TU3aiiH-CEPEIOBU-
11e, — HOro PyXJIUBICTh. YCi IepeOyBaroTh y OCTIH-
HOMY pyci, i II¢ He MOYKE HE BIJTMBATH HA CITPHHHATTS
HABKOJIUIIHBOTO MPOCTOPY 1 30BHIIIHBOT peKIaMu
SIK Woro HeBia’emHol yacTuHH. [lepecyBarounch,
JIIOIMHA 30CepeHKeHa Ha caMoMy Tpoleci i Meri,
JI0 sIKOi mparHe. Yce, IO OTouye ii Ii€l MUTi, Mae
IpyropsiiHe 3HadeHHs [1].

Oco0MHBICTh MICHKOTO CEpETOBHINA — BEJIUKA
KUIBKICTb BiZIBOJTiKato4nX (hakropiB. MicTo HacuueHe
Halpi3HOMaHITHIMUME (HOpMaMHU Ta KOJIbOPaMHU,
II0 CTBOPIOIOTH HETIOBTOPHUH 32 CBOEIO CTPOKATIC-
TIO Iei3ax. Bynp-saKuii npeaMer, moMileHuH y e
cepelioBHIIe, pU3HKY€E 3ITUTUCA 3 HUM. Jnu3aiiH Ta
TIOJAHHS PEKJIAMH, Y CBOIO UEpPTy, TAKOK (POPMYIOTH
BUDIIA] YPOAHICTHYHOTO TPOCTOPY. AJie HE 3aBKIH
peKIamMa OpTraHivHO BIHUCYETHCS B IIeH MPOCTIp, y
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0e3Imiui BUIANKiB BOHA TICY€ BUINISAA BYJIUIL abo
MPOCTO € APATyIOYNUM YWHHHUKOM JUIS TIEPEXOXKUX,
SIKi BTOMJTFOFOTHCS BiJl BUILY YHCIICHHUX PEKIAMHUX
IIUTIB, TUIAKaTiB i 6aHepiB. Lle 3aMeKuTh HE TITBKU
BiJl TOTO, HACKIJILKY SIKICHUM € PEKJIaMOBaHUH Mpo-
JYKT 1 ie po3MillieHa pekiiama, aje i y SkoMy BUIIsI
BOHA IMTHECEHa, sIK YMijo (200 HEBMiJIO) TBOpEIlh
PEKIIaMHOTO TIOBiIOMJICHHSI BUKOPHCTOBY€E TOW UM
IHIIUH BUJ IICUXOJIOTIYHOTO BIUIMBY, 3aCTOCOBYE Ti
YU 1HIII 3ac00M TU3aiHy.

I3 mcuxomoriyHOi TOYKHU 30py pekJIaMHi Ma-
Tepiany BBAXAIOTHCS OUIbII €()EKTUBHUMH, SIKIIO
BOHHM BHKOHAHI TaKMM YHHOM, IO ITOTEHI[IHHHI
CHOKMBad MOKE BIOBUTH CYTh PEKJIAMH HPOTATOM
KUTBKOX CEKYH/I. 3aBlIaHHIM TU3aifHEpa € BpaxyBaTH
HACTYITHI OCHOBHIi BIACTHBOCTI CIIPUHAHATTS: BUOIp-
KOBICTb, TPEAMETHICTh, MUTICHICTh, CTPYKTYPHICTb,
KOHCTAHTHICTh ¥ iHIm. JItonu He crpuiiMaroTh yce
minpsa. BuOipkoBicTh CIPUAHATTS BU3HAYAETHCS
notpebaMu JIIOaUHY, ii MoTHBariero. CKIagHiCTh
30BHINIHBOT PEKJIaMu JJis AW3aiiHepa — Iie Mefia
MacoOBOTO OXOIUICHHS, II0 HMPAaKTHYHO HEMOKIIUBO
CEerMEHTYBATH 1 30PIEHTYBATH HA Ty YH 1HIIY ayiu-
TOPIIO: JIFOH PI3HOTO BIKY, IHTEPECIB, HOJITHYHUX Ta
eTHYHUX TOITIAAIB XOAATh OTHUMH ¥ THMH CaMUMH
BYJIMIISIMHE 1 0auarh OfHI ¥ Ti caMi peKJIaMHi ITOBiJ0-
MUJICHHS. 3MICT MeJTia-ITOBiJOMIICHb 000B’13KOBO Ma€
BpPaxoOBYBaTH I1i 0COOJIMBOCTI.

JlyMoOK TIpo Te, K MOBHHEH BUIJINATH i/1e-
anpHUN HOCIH iHdopMmanii, 6e3niu. Alle € ONUH
000B’SI3KOBUI KPUTEPiH OIMIHKA — CTYMiHb PO3-
JpaTyBaHHsS TOPOASH. Y 30BHINIHIKA peknami He-
HPUIYCTUMI PI3HOTO POAY MPOBOKALii — BiJ Cex-
CyaJbHUX JI0 MDKHAI[IOHATLHUX, PEIITHHUX TOMIO.
Sk MiHIMYM OIliHKa TIOBUHHA OyTH HEUTPATBHOIO, &
MO-XOPOILIOMY, PEKJIAMHE MOBIIOMJICHHS Ma€ TIO/I0-
Oartucs i HaBITh BUKJIIMKATH 3aXOIUICHHS.

Ile menpocTe 3aBHaHHs O au3ailHepa —
CTBOPUTH MPOIYKT, IKU# IPUBEPTAB OU yBary JItOIU-
HU, 3aJTy4aB ayJAUTOPIiI0 10 KOMYHIKaIlii 3 OpeHIoM,
ajie He 3a4inaB O HIYMIX TOYYTTIB 1 HE IKOIUB Ha-
cTporo. HeBUIakoBo 30BHINIHIO pEKIIaMy BB2XKAIOTh
OITHUM 13 HalCKIamHimuX (GopMaTiB Memia.

BucHoOBKHM 3 JaHOTO J0C/TiIzkeHHS | mepcnek-
THBH MONAJBIIAX PO3BIIOK Y TaHOMY HAmpsMKY.
IIpoBenennit aHayi3 cTaHy 00’ €KTiB 30BHIMIHBOT
peKIamMu, MOoro BIUIMB Ha ypOaHICTUYHUH TPOCTIp
JIO3BOJIMB C(HOPMYITIOBATH HACTYIIHI PEKOMCHIAIIIT.

[To-mepme, HaWOUIBIII MPOOIEMHU CTBOPIO-
FOTBCSI OKPEMO PO3TaIIOBAaHUMHU KOHCTPYKIIIMHU
B TPEIMETHO-IPOCTOPOBOMY CepeaoBHIli. BoHu
MOCTYIIOBO MAIOTh ITiITH 3 MiCBKHX BYJIHIIb. Pexiama
MMOBUHHA PO3MIIIYBaTHCS HA TUIOMIMHAX iCHYIOYHX
«KOPUCHHX» KOHCTPYKIIili, BCTAHOBJICHUX BiJIIO-
BiJTHO JIO JIFOUYUX HOPM. NneTsest Takoxk i po MaJi
apxiTekTypHi (hopMu, a came KiOCKH, TPOMAJIChKi
TyaJIeTH Ta 3yNUHKUA TPOMAJCHKOTO TPAHCIIOPTY.
HeonMiHHOIO YMOBOIO HaBiTh Y IIbOMY BHITAJIKy €
JOTPUMAaHHS BUMOT O€3IIeKH TOPOKHBOTO PYXY.

[Mo-npyre, 10 NmepIOPSAAHUX MPUHLHIIB
oprasizarii iHTepaKTUBHOI PEKJIAMU B MPEIMETHO-
MIPOCTOPOBOMY CEPEIOBHII BiJHECEMO 3aTYUICHHS
3alliKaBJIeHOi YacCTUHU ayxuTopii 1o rpu, ToOTO
CBOEPITHUHN MPOSKTHUN EeKCIIepuMeHT. J[aBHO MH-

HYJIH 9acH Ti€i pekiiaMu, Ha Ky MOYKHa OyJI0 TUTbKH
IUBATHCSA. HaroMicTh MPUMIIIIN HOBI IHTEPAKTHBHI
HOCII, 5IKi aOCOJIOTHO 1HAKIIIE BIUIMBAIOTH HA HOYYTTS
CIIPUUHATTSA. YCe 1€ pOOUTh IHTEPaKTUBHY peKIaMy
BiIMiHHAM i1HCTPYMEHTOM B3a€MOIi1, HAPaBICHUM
HAa KIHIICBOTO CIIO’KUBAYA, a IPABIIBHUI BUOIP MiCIIs
i opmary momomarae 3 OUIBIIO0 €PEKTUBHICTIO
YABUTH Tponykuito. Omisy pekiaMHUX HOCIiB 10-
Ka3aB, 1110 BeJIMKa KUIbKICTh PeKIaMHOi iH(popMarlii
Ha BYJHUISX CIIOTBOPIOE MIiCTO, TAKOX IEPEXO0XKi
IIBUJIKO 3a0yBarOTh IMPO 3BHYHY peKsiamy abo pocTo
HE HaJIAr0Th il 3HaYeHHs. [Iporec po3poOKH, mpoekK-
TyBaHHS Ma€ OyTH OPIEHTOBAHO Ha CTBOPEHHS TaKOi
pexiami, sKka O BIUTMBAJIa TO3UTHUBHO HA )KHUTEINIB
MiCTa, TapMOHIMHO BIUCYBaJlacsi B MiChbKE cepell-
oBuIIIe, 3amam siToByBaiacs. Came au3aitH ¢popmye
ypOaHiCTUIHUH POCTIp, CTAE HOTO YACTHHOIO Ta MaE
6e31i4 3ac001B, METO/IIB, IPUIHOMIB, 1110 CTBOPIOIOTh
MTO3UTHUBHE BPAKCHHS BiJI PEKIIAMOBAHOTO POIYKTY.
Jlo momganmpmnX Po3BiIOK Y IIHOTO HAMPSIMKY
HeoOXi/1HO BitHeCTH THTaHHs GopMyBaHHS ypOaHic-
THIHOTO MPOCTOPY Bi3yalIbHO-TUTACTHYHUMH 32c00a-
M. Takox iCHye TUTaHHSI 30epeKESHHS ICTOPUYHOL
ABTEHTHYHOCTI MICTa B IIJIOMY 200 HOro OKpeMHX
paifoHiB 3acobamu au3aiiny. [lomanbii 10 CimimHKeHHS
JIM3aifHy IHTEPAKTHBHOI pEeKJIaMU BaXJIHUBI JJIS 110~
PiBHSIHHS €()eKTUBHOCTI Pi3HUX (OpMaTIB i 0OpaHHs
ONTHMAJIBHAX TUIAT(HOPM IS PO3BUTKY IAH3ANHY
pexiamu, GopMyTrOBaHHS BUMOT JI0 TU3aliHy 1HTEp-
aKTUBHOI PEKJIaMH B HAMOIMKIOMY MaiiOy THEOMY.
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