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Within the limits of this article the conceptual theoretical and methodological
analysis  of essence, places and roles of corporate strategies, is carried out, in the system
of strategic management activity of public authorities, in accordance with what the basic
research going is analyzed near the study of this perspective, basic structural elements
and forms of realization of corporate strategies are identified in activity of public authorities
as one of optimization receptions of realization of strategic management in activity of
public authorities in the modern terms of community development.
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