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Methodical approach of estimation of efektivnosti of the social advertising of organs
of power is developed and the factors of influence are certain. Research of development of
social’no-ekonomicheskikh objects is conducted with the use of factor analysis.
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1 2 3
1 0,601 0,272 0,701
4 0,584 0,513 -0,603

11 0,924 -0,179 0,164
14 0,688 -0,116 0,653
17 -0,832 -0,121 0,175
19 0,958 -0,020 -0,055
20 0,057 -0,872 0,023
21 -0,857 0,229 0,183
22 0,675 -0,244 -0,196
25 0,392 -0,803 -0,034
32 0,915 0,283 -0,091
33 0,906 0,318 -0,038
36 -0,149 -0,817 0,200
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003
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2005
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2006
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2007

2009/
2008

1 0,651 -0,109 0,393 0,728 0,670 0,513 -0,327 -0,548
2 -1,413 -0,255 0,427 0,198 -1,370 1,931 -0,611 2,118
3 -0,692 1,488 -1,556 -0,028 0,066 2,478 -3,083 0,222
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