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DEVELOPMENT OF PRICE AND NON-PRICE COMPETITION 

AT THE BANKING MARKET IN UKRAINE 
 

The paper investigates specific features of development of competitive relations on the banking service market in 
Ukraine. Essential factors, that have an influence on the deposits and loans cost are considered. The main points are 
focused on the study of main price and non-price competition tools. It is determined, that despite wide-spread 
implementation of non-price methods of competition, Ukrainian banks use actively price competition tools, including 
changes in deposits rates and increase of cash management services cost. Therefore different ways of increase of 
Ukrainian banks profitability often lead to intensification of inequality and asymmetry of their terms with customers. 

Keywords: banking competition; price competition; non-price competition; banking servic market; loans cost; 
deposits cost. 


