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THE SOURCES OF THE INNOVATION IDEAS BY PETER F. 

DRUCKER AND THE POSSIBLE METHODS FOR THEIR USING 

IN THE PRACTICE OF DAIRY ENTERPRISES 
 

The global economic crisis, globalization of social and socio-economic relations led to reorientation of the core 
values in the world and search for acceptable model of economic development by countries that would ensure national 
competitiveness and focus national economy of each country on long-term growth. The model of innovation 
development became the such a model. Equally important is the effective planning of innovation and timely 
consideration of factors of external and internal influence on the activities of the company. Famous American scientist 
Peter Drucker in his book "Business and innovation" has identified seven major sources of innovative ideas which he 
has divided into two groups: internal sources and external sources. The main objectives of this paper are to study the 
possible directions and methods for using in practice of dairy enterprises these sources of innovation. 
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