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FORMATION OF E-COMMERCE MARKET IN UKRAINE 
 

The paper examines theoretical and practical aspects of electronic commerce in Ukraine. Study explores state of 
the participant information and communication technologies. It also highlights status and prospects for electronic 
commerce development in Ukraine. Author analyzes the basic regulations governing ecommerce market. Conclusions of 
study shows the need for improvement of institutional framework to ensure ecommerce market. The necessity is 
institutional support for the mentioned market and advantages of the Law "Pro elektronnu komerciju". Author defines the 
main ways to improve competitiveness of electronic commerce market. Results of the study include recommendations 
as to state regulation of ecommerce in Ukraine. 
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