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Taras Shevchenko National University of Kyiv  
 

CSR-SCAN MODEL AS A TOOL FOR IMPROVING MEHAN SM 

OF CORPORATE SOCIAL RESPONSIBILITY 
 

The paper encapsulates a model of CSR-scan, that consists of seven stages. This model allows to assess a 
condition of existing mechanism of corporate social responsibility, as well as gives a chance to improve it. The author 
argues, that various guidelines and models exist for specific topics and issues of corporate social responsibility, but do 
not have needed depth of content. Therefore, based on the requirements of the parties concerned, the latter is a native 
of the guidelines proposed model. Involvement of stakeholders in the evaluation process gives a company an 
opportunity to get a broader perspective and better define the potential of corporate social responsibility. The model set 
above analyzes a company commitment to corporate social responsibility based on factors and provisions.  

Keywords: corporate social responsibility, the mechanism of corporate social responsibility, CSR-scanning 
mechanism. 


