
131 
 

 37.018.1:005.591.452 

JEL I21 

 

 . ., . . .,  
    

 
        

  
 . .           

  
       ,    

      , , , 
є    є ,        

-   .   ,  
 ,    ,    

є  ,       –  .    
      ,     

   .   
 :  ,  ,   ,   

  . 

 
 .        

 є  ,      
  .       ,  є  

   ,      
    , , , є  

  є ,        -
  .       

    ,  : 
  12-   , '   / , 

   ,       
,    . ,       

є      ,  є       
       .  
    .     

        :  . 
 Д1Ж, .  Д2Ж, .  Д3Ж, . , .  Д4Ж, .  

Д5Ж, . ,  .  Д6Ж, .  Д7Ж, .  Д8Ж, .  Д9Ж, .  
Д10Ж  .        , 

 .  Д11Ж, .  Д12Ж  . 
  .       

   .      
    ,      

     .  ,    
      .  , є  



132 
 

  -  ,   
 -  ,     

     . 
 .   є       

        .  
 . є     є  

 є ,   є   є    
. ,  ,         

   ,   ,    
«  ».      ,   «  

»     , , є   
  . ,        

 (   ,     ), : , , 
 , ,  ,  'є   'є ,   

 ,  ,  ,  
, ,   ,   . 

   ,    є ,    
      . ,   

     ,      
  .      

 .         
 є   :     
    є  Д1,2,3,6,7,9Ж,    Д5,8Ж, 

 Д4Ж   Д8,10Ж. 
 1 

        

     

 . . [1]  -  ,  є    
,  :    (   

  ,  ,   
-   , -   

)   ( , , ,   
 ) 

 .[2]      -    

 . . [3] є   'є , 'є  є  , 
       

   

 . ., 
 . . Д4Ж 

   , ,    
 ;  є    

 : ,  є , ,   
 ,      ,  ̈х 

     

 . . [5]   ,       , 
       



133 
 

 . ., 
 . Д6] 

  ,    'є  
    -   ,    
        

 . . [7]     'є    
 ,       

         
 

 . . Д8Ж є          
'є  -  , є ,   . .,   

     

 . . [9]  -  ,      
   -     

 . . [10] ,   є         
'є   (  , є    

, )        

:  . 

 
    є    ;  – 

 ,   , -   
,   ,  ,    

 , ; 'є  – ,  ,  (  
 ), , , ,    .  

,   'є          є  
'є  ( , є    ). 

C         є    
 .     є     

. ,        є   
,       є ,   ,  

        
, ,   ,     . 
 є    є    ,     

  ,        ,  є ,  
   ,      . 

 ,   ,        
   ,       

    є  ( ).   1  
       є  

( ).  , -     є   
        ( , ,  

 ).  
     є    

 : 
⎯   ( є     

   ,  є  є    
  ); 



134 
 

⎯   (        
         );  

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 1.       є  ( ) 
:  . 

 

⎯  (  є   , ,   
    є         ,  

 ); 
⎯  (  –  є ,   –  ); 

 

   

   

  
   

  ( ) 

  ( ) 

    
є      

    
є      

 

 (   ) 

    

 (     
  - ) 

   
    

  (   , 
 ) 

 

  

 
є 

  



135 
 

⎯  (          
   ); 

⎯  (  , ,   ); 
⎯  (        

 ,  є      
); 

⎯  (   'є   ,    
,     - ); 

⎯    є  (   'є   
 – , ,        

є ); 
⎯  (    ); 
⎯  є  (  ,      

є      ,   ,  є , 
є   є    );  
⎯  (     є    

); 
⎯  (       , 

,  є   ,     
  ,   ,     

   ); 
⎯  (        є  
'є   ,     є .  , 

 ,      є  ,     
  ,  є  !); 
⎯  (  ,   є    

 ,    ,     
  ,     ); 

⎯    (      
  '  , ,      

  ); 
⎯   (      , 

,     ); 
⎯  (   « »     

,  ); 
⎯    (      

           
  ). 

    ,     : 
1)  (     ,   

). 



136 
 

2)  ( є    -  2   
 ( ),       /   є 

 є  ,       . 
3)     (     

,  90%   ,    є  
:           , 

    ,       
). 

4)   ,   . 
5)          

( , ). 
6)     (    

 є      ). 
7)      (      

       ,  ,  
є    –  ,  ,   

 – ). 
8)    . 
9) «  » (     ,    -

 .        
: 86%    ,      , 14% є  
      ). 

10)         (   
 «  » ,   ( )    

є           
 ( ,   ) /   . 

            
.        

    Д13Ж). 
.       є   

      ( ,     
 ), ,    є  .   

 ,        .  
   : 

1.  '      . 
2.   є    -

 .  
3.  ( ).   . 
4.  ( ). 
5.         , ,  

    ,    -
    .     
є    ,     , 



137 
 

  ,      
   .   

є  'є    ,       
 .         

    . ,   ,   
, , ,     

  ,    є  .  
  .     

    є: - ,    , 
   ,   ,     

    ; - ,  , 
,      ,   

; - є,         
(  ,    є ,     

,   ).  є      ,  
 ,         

     ,     . 
 

. 
1.  . .            / 

. .  //  , 2009. - №1. – . 251-259. 
2.  .          / .  // 

. – 2007. - №8. – . 28-33. 
3.  . .    :    / . . , . . 

, . . . – :  , 2009. – 290 . 
4.  . .         Укрӓні:  
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MODERN TRENDS OF DEVELOPMENT OF EDUCATIONAL SERVICES IN THE MARKET OF 

FAMILY EDUCATION OF UKRAINE 

 

Scale of education as a social phenomenon inevitably leads to fragmentation of its research. Today in 
the world there are informational, social and other changes that raise the education to a new level and 
require adequate changes in the system of its organization. Changing the priorities of present 
presupposes a person as the main value of life and demands from a modern educational system a new 
approach, based on democratic principles and principles of personally oriented interaction.  

Nowadays, family education gets more and more development around the world, but in modern 
science, in particular in scientific works on economics and sociology, family education is practically not 
considered. In almost all countries of the world, a form of family education, such as homeschooling.  

Today, the family education market around the world has a steady dynamic of active growth. It happens 
due to the fact that more and more parents choose the "nomadic" lifestyle: travel, business trips, and out-
of-office work facilitate the transfer of children to homeschooling. But, realizing that without a traditional 
system of attestation the child will not receive document of a state standard and will not be able to go to 
a university or institute, parents are looking for an educational institution that provides services for the 
recognition of children-homeschoolers. Potential consumers become more knowledgeable about 
choosing a school, but mostly due to communication among themselves in social networks. 

Home education is a special social institution of education that existed and exists in parallel with the 
institutional (state, public) forms of education. Between these two forms of education there are functional 
relationships of three types: parallel existence, substitution and complementarity. 

Analysis of literary sources on the problems of the development of the educational market in the 
context of global integration processes allows us to establish the following trends in their development: 
the progressive introduction of open education into traditional educational practice; increase in the number 
of schools with distance learning; provision of educational institutions (especially basic schools) with a 
qualitative relevant educational and methodological base; improvement of digital content sharing, 
education management and quality control systems; providing students with access to educational 
materials for open education; improving the quality of education and educational services; ensuring 
constant updating of teaching aids and technologies in accordance with the demands of the listeners. 

Thus, we believe, family education is a system of formation of the basic human's life guides, his 
thinking, personal preferences, views, beliefs and positions in which a family  is an active participant that 
defines the goals, tasks and contents of the educational process, makes decisions deliberately, taking 
into account the child's opinion, and parents have a strong relationship with the child throughout the 
course of study. 

The current state of family education is characterized. Recommendations for its improvement are 
formulated. 

Key words: family education, homeschooling, the market of educational services, the tendencies of 
the market of educational services. 

 

  


