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HISTORICAL AND ECONOMIC ANALYSIS OF THE DEVELOPMENT OF 

BUSINESS-MODELING 

 
Modern trends in the dynamic development of the market of goods and services, increased competition 

between enterprises, as well as constant changes taking place in the external environment convincingly 
prove the need for a thorough understanding of the use of new tools for enterprise management. The 
interaction of shareholders, stakeholders, suppliers, consumers on the one hand and increased 
competition between enterprises - on the other, includes a wide range of economic and social relations, 
requires the consensus of interests in developing an effective business model aimed at achieving the 
competitive advantages of the enterprise on the market. 

Despite the rather deep studies of the problem, some of its aspects relating to the approaches to 
determining the essence of the business-model have yet to be resolved, remain controversial and require 
further research. For a deeper understanding of the essence of the business-model of an enterprise we 
should study the formation and development of such a direction in science and business as business- 
modeling. 

The views of thinkers of ancient Greece and Rome on the model of organizing a rational economy are 
studied. The stages of development and formation of business-modeling from the 60s of the twentieth 
century to our time are analyzed. The views of Ukrainian and Western scientists for building the effective 
business-models are studied. It was determined that the focus in business-model building should be 
concentrated on consumer research and value proposition.  

Keywords: business- model, model, business-modeling, rational model of organization of business, 
business-process, information space, information modeling, value proposition. 
  


