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Impact of Travel and Tourism 2017, Annual Update, WTTC). 
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  : , , - , 

- . 
 .        

.  2017    7 534,4 .  ,  
      . (     2016 

  18,8%).    2017      
   – 2752,4 .   (   

  2016   27%). 
 1. 

       2011-2016  

 
: [1] 

 
 -10 ,       

 ( . ),    2. 
 2. 

-10 ,      

№ /   2016  2017    

1  1 496,4 1 718,0 221,6 +14,8% 

2  1 523,7 1 694,9 171,3 +11,2% 

3  1 038,8 1 392,6 353,4 +34,1% 

4  1 256,5 1 246,7 -9,3 -0,8% 

5  147,9 322,9 175,0 +118,3% 

6  176,8 195,0 18,1 +35,9% 

7  92,2 125,3 33,1 +35,9 

8  36,4 59,7 22,3 +64,1 

9  48,3 56,8 7,9 +14,2% 

10   21,3 56,2 34,9 +164,6% 

 
: [2] 

 
 2017        

 1955    65 941  ,   
10,7%   15,6%    2016 , .  
2017      :   – “IЛТЬ ЬЭвХОЬ TЛТХТЬТ 
МЭЧЭОЫ”, “AХЩСКЛОЭ СШЭОХ”, “TСО РЫШЯО НОЬТРЧ СШЭОХ”, “AЦОЫТ ЩХКгК”, “HШЭОХ ЯТЧО ЩКХКМО” Л 
“AХЩСКЛОЭ СШЭОХ”;   – “BОЬЭ аОЬЭОЫЧ ЩХЮЬ BКЭЮЦТ”, “АвЧНСКЦ BКЭЮЦТ”, “SФв ЭШаОЫ 

 
 

 
 

 

2011 2012 2013 2014 2015 2016 2017 

1 2 3 4 5 6 7 8 9 

 
 

. . 2822,4 4428,2 5392,3 5515,6 5901,1 6350,8 7534,4 

 . 
. 
 

954,9 1410,9 1719,7 1787,1 1935,9 2166,3 2752,4 
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СШЭОХ BКЭЮЦТ”  “HШЭОХ ТЫОЩКХКМО BКЭЮЦТ”;   – “BОЬЭ аОЬЭОЫЧ”;   - Best 
аОЬЭОЫЧ ЩХЮЬ”    – “GЮНКЮЫТ ТЧЧ”  “ QЮКНЫЮЦ GЮНКЮЫТ”.   , 
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 3. 
      2012-2017 . 

 

 
 

 
2012 2013 2014 2015 2016 2017 

 , 
 

11856 12653 13076 13667 15318 17159 

 , 
. . 

1400,7 1833,1 2008,5 2261,1 2545,9 2864,7 

 Д2] 
 

         
: GОШЫРТКЧ AТЫаКвЬ, CСТЧК SШЮЭСОЫЧ AТЫХТЧОЬ, SМКЭ,AТЫAЬЭКЧК, 

AzerbaijanAirlines, QatarAirways, FlyDubai, UralAirlines, LOT, UkraineIntern. Airlines, 
Arkia Airlines, Israir Airlines, ELAL, Belavia, Luftanza, Aeroflot, S7 Airlines, Aegian Airlines, 
Air Baltic, Turkish Airlines, AtlasGlobal, Ellinair Airlines, Dnepravia, Pegasus Airlines, Ata 
Airlines, Qeshm Air, Taban Airlines, Zagros Airlines, Air Cairo, Air Arabia, Pobeda, Yanair, 
АТгг AТЫ HЮЧРКЫв  DКЫЭ AТЫХТЧОЬ Д3Ж. 

   ,    
,          

,     ,    
  ,     . .  

        
    ,      , 

   .    
         

      
 . 

 2017       
  :   22   

;     22  ;  
 BBC, EЮЫШЧОаЬ, DТЬМШЯОЫв, TЫТЩКНЯТЬШЫ, EбЩОНТК; 99   

;   683   ; 14 
 ;   239 ;    

   ,  BBC, ІКЭТШЧКХ GОШРЫКЩСТМ, ІКЭТШЧКХ GОШРЫКЩСТМ 
Traveller India, Forbes, Le Monde, The Independent, The Guardian, Elle, Observer, 
BТЫНаКЭМСТЧР MКРКгТЧО UK; TСЫТХТЬЭ, CШЧНО ІКЬЭ; DКТХв MКТХ, VШРЮО; HЮППТЧРЭШЧ PШЬЭ  . . 
[4]. 
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INTERNATIONAL TOURISM IN GEORGIA: PROBLEMS AND PROSPECTS OF DEVELOPMENT 
 

The tourism industry, which significantly affects all sectors of the national economy, is a kind of catalyst 
for the country's socio-economic development. At the same time, international tourism is an important 
prerequisite for increasing the prestige of the country in the eyes of the world community. 

The factors influencing the development of international tourism in Georgia are determined, and 
shortcomings that hamper its further development are revealed.  

The authors note that in Georgia there is such a situation that because of the discrepancy of the service 
provided to the world standards, huge amounts of money are lost, the source of which could be the further 
development of international tourism. 

Prospects for the development of international tourism in Georgia are analyzed. It is noted that it is at 
the initial stage of development, which is rather difficult and sluggish, although the statistics for 2011-2017 
years indicate positive trends in the development of international tourism in Georgia. The country's natural 
resources allow it to compete freely with the world's tourist giants. 

Key words: Georgia, international tourism, development problems, development prospects, 
passenger transportation, infrastructure.  
 
 


