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           2013  2017  
 1. 

    ’є     , 2013-2017 . 
’є   

 ( ) 
2013  
 

2014 2015 2016 2017 
 

2017  %   
2013 

    
  

53 768 
 

44 146 
 

47 819 
 

51 559 
 

53 454 
 

99,4 
 

 %  .  - 82,1 108,3 107,8 103,7 99,4 

 . .    
     

:  

34 393 
 

27 280 
 

32 621 
 

35 605 
 

37 817 
 

110,0 
 



110 

 %   
 

- 
79,3 119,6 109,1 106,2 110,0 

  
 

24 471 
 

18 796 
 

24 652 
 

29 600 
 

30 183 
 

123,3 
 

  
 

9 922 
 

8 484 
 

7 969 
 

6 005 
 

7 634 
 

76,9 
 

:       : Д5, .7] 
   2017          2013  

  ,         
    10%,         

   23,3%,  є    , 
   24%.   2017     
 .       

  87,1%  12,9%.     
   : 42,1% -    57,9% -  . 

    2017   -5      
          :  

« -   « » (166 ),   « » (142 ),  
«  » (60 ),  «   » (54 ),  «  

» (35 ).  - 5      
:   GSH TЫКНОЦКЫФЬ LТЦТЭОН,  є    

   , : « », « », « », « » (63 ); 
   FКЫЦКФ IЧЭОЫЧКЭТШЧКХ HШХНТЧР GЦЛH (44 ); 

   DКЧТЩОЫ LТЦТЭОН (40 );   
 DЫ. RОННв'Ь LКЛШЫКЭШЫТОЬ LЭН.,  є  . ,   

 ,  є  , є 
 (37 );   BКвКНОЫК MКЧКРОЦОЧЭ LТЦТЭОН (35 

). Д5, .21Ж      ,   
    .    «  

  »,  2017     
       : « , ’ , 

    » (11 431), «    
» (6 792), « , , » (4 504), «  , 

   » (4 156), « , ’ , 
» (3 861). є   є   (  2). 

    2  2017   є      
2016    4,3%,    2013   3,6%.   

є         12%.  є  
є    ,      

  є       
      ,    

      ,    
    . 
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 2. 
 є      ’є     , 

2013-2017 . 
’є   

 ( ) 
 

2013  
 

2014 2015 2016 2017 
 

2017  %   
2013 

 є  
 

30 766 29 677 26 098 31 016 29 673 96,4 

 %   
 

- 
96,5 87,9 118,8 95,7 96,4 

 . .    
  :  

14 981 14 698 12 388 13 618 15 248 101,8 

 %   
 

- 
98,1 84,3 109,9 112,0 101,8 

:       : Д5, .23] 
 є є    ,    

  .  є        
,   ,  є     

   є      
      є    

   є .  
   BЫКЧНГ TM GХШЛКХ TШЩ 100 BЫКЧНЬ    2017 

   GШШРХО (245,581 . $).   -5    
  : AЩЩХО (234,671 .$), MТМЫШЬШПЭ (143,222 . $), 

AЦКгШЧ(139.286 . $), FКМОЛШШФ  (129,8 . $).  -  
AЦКгШЧ  2017 .      (+ 41%.). [6]  

 2017     MPP CШЧЬКХЭТЧР    -100 
   (     ).   -

100   2017  5,5 . $.   3    -5 
      . 

 3. 
-5       , 2017 . 

№ 
/  

  , . $ 

1.    507 

2.   312 

3. Roshen    274 

4. Nemiroff  -  255 

5.    218 

:  : Д8] 
   -100   ,  2017   

     , :   (17 ), 
 (17 ),  (13 ), -  (11 ), 

  (8 ).     -100   
  2017     4     

( , LТПОМОХХ,   ), 1       
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DISTINGUISHING TOOLS AS TOOLS IN THE COMPETITION OF AN ENTERPRISE. 

 

The author discusses about patents and distinguishing tools (trademarks) as a tools in the competitive 
struggle of an enterprise and, at the same time, a source of competitive advantage. In the process of 
saturation of the commodity market there is an aggravation of competition between enterprises. 
Distinguishing tools allow us to identify the manufacturer, determine the place of origin of the product or 
service, indicate certain quality characteristics of the product. Distinguishing tools can influence the 
competitiveness of an enterprise by improving the recognition of its products or services, the formation of 
consumers' commitment and loyalty to the goods/services to manufacturers. In the conditions of the 
information economy, Distinguishing tools have a significant impact on the formation of the market value 
of the enterprise. The paper reveals three main scientific approaches to the use of Distinguishing tools as 
an instrument of competition. The dynamics of the receipt of applications for registration of Distinguishing 
tools (Trademarks) and the actual registration, issuance of security documents in Ukraine is analyzed. 
The activity of Ukrainian and foreign applicants in filing applications for signs for goods and services, both 
in the context of individual enterprises and in the sectors, is disclosed. The models that allow the company 
to effectively integrate the Trademarks into its competitive strategy are presented. Substantiated 
proposals for improving the ways and directions of the use of Trademarks in the competitive struggle of 
the enterprise. 

Keywords: competition, competitive advantages, industrial property objects, distinguishing tools, 
trademarks 


