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COMUNICATIVE TECHNOLOGIES IN EDUCATION
AS A KEY TO SUCCESS OF TEACHING

Y cTartTi po3rmagaeTbCA CYTHICTb KOMYHIKATUBHUX TEXHOJOrI B OCBITi. BOHU
aHani3yloTbCs Ha ABOX PIBHAX: MAKpPO- i ME30- PiBHAX. Ha MakpOpiBHi KOMYHiKaTUBHi
TEXHOJI0rii OpiEHTOBAHI Ha 3any4yeHHs yBarn crnoxusadis go BH3 Ta cneujanbHoc-
Ti ons 3a6e3neyvyeHHs iXHbOi KOHKYPEHTOCMPOMOXHOCTI i POPMYBaHHS NTOSINIBHOCTI
CrMOXXKMBaYiB OCBITHLOI NOCNYrK. Ha Me30piBHI KOMYHIKaTUBHI TEXHONOTIT JonomMora-
I0Tb CTPYKTYPYBaTHU, NaHyBaTW i peanisyBaTn HaB4YanbHUM Npouec. Ha uin ctagii ko-
MYHiKaTVBHi TEXHOOTiT MOBUHHI OYTW PIBHOMAHITHUMW | CTUMYJIOBATU CTYOEHTIB A0
aKTUBHOI y4aCTi y HaB4a/IbHOMY NPOLLECCi, 3AINCHIOBATY IHTENEKTyallbHY B3aEMOLII0
3 JIeKTOPOM. [1pOMNOHYETLCHA CiM BapiaHTiB KOMYHIKQTUBHUX TEXHOJIONIN: «KOPOTKI
VMHTEpnpeTau,i», «OLIHIOYi», <KpEaTUBHI», «POJSIbOBI CTEPEOTUMNN», «CEKPETHI MOAEe-
Ni», «<CTOPUTENIHI N>, «iHILiaTUBHI», SKi MOX/INBO BUKOPUCTOBYBATM 3i CNOXMBa4YamMm
n’aTn rpynn, a came «iHaueigyanamm», «aUCTaHUIMHUMMN», «arpeCUBHUMMN OEBiaH-
TamMmn», «MOBYa3HUMU Crikepamm», «He3dauikaBneHnMm». [eTepOreHHiCTb ayamTopii
€ BaX/IMBUM YNHHUKOM BUOOPY KOMYHIKAQTUBHUX TEXHOJONIN, OCKIiNIbKN Lie BUMarae
Pi3HKX cNocobiB BUKOPUCTAHHS KOMYHIKQTUBHMX TeXHONOT 1. KOMyHIKaTUBHI TEXHO-
Norii po3BMBAIOTb KpeaTUBHI, aHaNiTU4Hi, KOMaHZLOYTBOPIOKOYI Ta OLLIHOYHI HaBUYKM
cTyneHTiB. Lli HaBuukM 3a6e3neyyioTb KOMYHMKaLLiKO i3 3BOPOTHIM 3B’A3KOM, yCnilll-
He HaBYaHHA 1 NiAePCTBO Y NPODECINHIN AiSNbHOCTI.

Kno4yoBi cnoBa: KOMyHIKaTUBHI TEXHONOrT, Makpo- i Me30- piBHi, OCBITa, cer-
MEHT CMNOXWMBauiB, NigepCcTBO.

B cTatbe paccmaTpuBaeTcs CyLUHOCTb KOMMYHUKATUBHbBIX TEXHONOrnii B 00pa-
30BaHUN. OHM aHaNM3MPYIOTCS Ha ABYX YPOBHSX : MaKpO 1 MEe30 YPOBHSAX. Ha makpo-
YPOBHE KOMMYHUKATUBHbIE TEXHOIOMMM OPUEHTUPOBAHbI HA NPUBNEYEHNE BHMMA-
HUS NoTpebuTenen K By3y 1 cneunanbHOCTU A5 o6ecneyeHnst x KOHKYPeHTOCMNo-
COOHOCTU 1 GOPMUPOBAHUS NOANTLHOCTY NOTPeBUTENE 00pPa30BaATENLHOWN YCIYIN.
Ha Me30ypOBHE KOMMYHMKATUBHbIE TEXHONIOrMY MOMOraloT CTPYKTYPUPOBATb, Na-
HUPOBAaTb 1 peann3oBbIBaTb y4eOHbIV NpoLecc. Ha aTol cTaamm KOMMYHUKATUBHbIE
TEXHOJIOMMU O0MKHbI ObITb PA3HOOOPA3HBIMU U CTUMYMPOBATb CTYAEHTOB ObITh
AKTVBHbIMUM Yy4aCTHUKaMKN y4ebHOro mpouecca M NposiBAATb  UHTEJIeKTyanbHOe
B3aMMOAEeNCTBME C NeKTopoMm. lNpeanaraetcs CeEMb BAPUAHTOB KOMMYHUKATUBHbIX
TEXHOJIOMNI: «KOPOTKME MHTEPNpeTaLmn», «OLLEHNBAIOLNE», «KPEATUBHbIE», «PO-
JIeBble CTEPEOTUNbl,» «CEKPETHbIE MOAENN», «CTOPUTENIUHIN», «UHULMATUBHbIE.
VX MOXHO MCNONb30BaTb C NOTPEOUTENAMN NATU FPYNN: «<UHOMBUAYANTAMWN», «OUC-
TAHUMOHHbBIMW», «arPeCCUBHBIMU OEBUAHTAMU», «<MOTHAJIBLIMU CNIVIKEPAMU», «HE-
3aMHTEepecoBaHHbIMU». [€TEePOreHHOCTb ayauToOpUN SIBNSETCS BaXHbIM HakTopoMm
BbIOOPA KOMMYHMKATUBHbIX TEXHOJIOTUIA, Tak Kak 3TO TpebyeT pasnnyHbix cnocoboB
MCMNONb30BAHMNS KOMMYHUKATUBHbBIX TEXHOMOMMN. KOMMYHMKATUBHbIE TEXHONOMMU
pa3BMBatoT KpeaTuBHbIE, aHANIMTUYECKME, KOMaHA000pasyoLme 1 OLLEHOYHbIE Ha-
BbIK/ CTYAEHTOB. OTU HaBblkM 06€CMNeYrBaoT KOMMYHMKALMIO C 06paTHOM CBA3bIO.
ycnewHoe obyyeHve, nnaepcTBo B OyayLen npodeccnoHanbHON AeaTeNbHOCTH.

Kno4yeBbie c/10Ba: KOMMYHUKATUBHbIE TEXHOOMMU, MaKpO U Me30 YPOBHU, 06-
pa3oBaHue, CerMeHT NoTpebuTenei, NMAepPCcTBO.

The article deals with the essence of communicative technologies in education.
Communicative technologies are analyzed at two levels- macro- level and meso-
level. At the macro level communicative technologies are oriented at drawing
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students’ attention to the higher educational institution and specialty to secure
competitiveness of higher educational institution and form the loyalty of consumers
of education a service. At the meso- level communicative technologies help to
structure, plan and realize the teaching process. During this stage communicative
technologies should be various and make the students be active participants of the
teaching process and secure intellectual interaction with the lecturer. It is suggested
to use seven variants of communicative technologies: «short interpretations»,
«evaluation tasks», «creative tasks», «role stereotype tasks», «secret models», «story
telling tasks», «initiative tasks». They can be used with consumers of five groups:
«individuals», «distant», «aggressive deviants», «silent speakers», «not interested».
Heterogeneous audience is an important factor of choosing communicative
technologies, because it demands the use of different communicative technologies.
Communicative technologies develop creative, analytical, team —building, evaluation
and other skills of students. These skills provide feedback communication and
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successful teaching and secure leadership in future profession.
Keywords: communicative, technology, macro- meso- levels, education,

segment of consumers, leadership.

Education adapted to new forms of exchang-
ing information in the 21 century. The transfor-
mations which are observed in curricula of high-
er education institutions, in the behavior of con-
sumers of educational service, in the demands of
consumers of educational service made it possi-
ble to suggest diversification of communicative
technologies which can be used in educational
sphere. Communicative technologies have been
studied by scientists because they wanted to find
the mechanism of managing communication and
improving education. Communication provides
not only the result of the teaching, it may cre-
ate the atmosphere where the actors play roles
either successfully or not very successfully. As
far as communication is the dual interaction it
may be considered as exchange.

There are a lot of scientists in sociology who
studied technologies as a category of organiz-
ing the educational space. Among them the well
known B. Herold, M. Heidegger, V. Podshyvalki-
na, V. Tarasov, V. Sherbina, F. Yanushkevich
and others. Many researches have been done to
describe communication in general and commu-
nication as the tool of successful teaching.

In spite of these researches there are still
many problems not only in interpreting effec-
tiveness of communication and communicative
technologies but in adequate use of them in edu-
cation. Communicative technologies have not
been studied as a stimulus to effective and moti-
vated teaching. It explains the topicality of the
article.

The aim of the article is to analyze commu-
nicative technologies at macro- and mesolevels
in education and consider the possible effective-
ness of using them in the teaching process. To
achieve the aim it is necessary to solve the fol-
lowing tasks: 1) to define the essence of com-
municative technologies in education, 2) to in-
terpret specifics of communicative technologies
at macrolevel and mesolevel in education, 3)
to evaluate the perspectives of communicative
technologies in organizing successful process of

drawing attention of students to higher educa-
tion institution and the teaching process.

Methodological basis for research is Ra-
tional Choice Theory, Social Exchange Theory,
General Theory of Leadership, Communicative
approach.

Communicative technologies can be divided
into two groups: «focusing attention» at the
precommunicative stage and «providing suc-
cess» of learning during the teaching process.
Consumers of educational service today are
mainly generation Z.

Generation X, the most influential par-
ents of Plurals (Generation Z), demonstrates
the least credence in the concept of the Ameri-
can Dream among adult generations. According
to Public Relations Society Great Recession has
taught Generation Z to be independent, and has
led to an entrepreneurial desire, after seeing
their parents.

A 2013 survey by Ameritrade found that
46% of Generation Z in the United States (con-
sidered here to be those between the ages of 14
and 23) were concerned about student debt while
36% were worried about being able to afford a
college education at all. This generation is faced
with a growing income gap and a shrinking mid-
dle-class, which all have led to increasing stress
levels in families [1- 3].

Traditionally generation Z is considered as
continuation of generation X and generation Y.
«New technologies» of the previous generations
or «technologies of the future» for the genera-
tion Z is their present. They are really the first
representatives of the so called digital genera-
tion. Parents of the children who became gen-
eration Z are called digital immigrants because
when they were children there were no such
technologies [4 ].

This generation is oriented at looking for in-
formation at Web sites, that is why much atten-
tion is paid to Web-Ranking of Universities. Ac-
cording to researches Webometrics-2017 stated
a list of universities which are in the top in In-
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ternet [5]. Karazin Kharkiv National University
is on the fourth place.

Communicative technologies have been
studied by the representatives of different sci-
ences; psychology, sociology, marketing, IT,
mass media, pedagogic science. It goes without
saying that the aims of communicative tech-
nologies in these sciences are also different. The
aim of communicative technologies in education
in general and teaching sociology in particular
is oriented at realizing the well known formu-
lae of successful learning process AIDMA. The
main theories which can be the cornerstone of
the analysis and theoretical presupposition are
the Rational Choice Theory and Social Exchange
Theory of G. Homans and P. Blau. P. Blau sug-
gests exchange as the unit of analysis. In the sys-
tem of education actors are students and lectur-
ers. Both have their own purposes. The purpose
of the lecturer is to form the personal image of a
professional, to form or support the reputation
of a higher education institution. The purpose
of the students is to get enough knowledge (the
more the better) in order to be competitive in
the labor market, to be able to earn money and
make a successful career. Taking into account
the exchange theory and adapting it to the situ-
ation we can note that G. Homans preferred the
term «social behaviorism». Social behaviorism
is demonstrated in education as well. Social Ex-
change Theory which is used in the sphere of ed-
ucation provides the possibilities of advantages
of interaction of actors in case both actors are
satisfied because their expectations are realized.

To realize expectations of actors of inter-
action communicative technologies of both
groups («focusing attention» and «providing
success») should be used. It will help to expand
the segment of consumers of educational ser-
vice, stimulating their motivation. Motivation
is organized by multiple psychological factors,
including personal motivation for the choice of
specialty and motivation of those who influence
the final decision. These are parents, friends,
mass media, and advertising.

On the one hand communicative technolo-
gies stimulate the process of promotion of the
educational service. Communicative technolo-
gies can be considered as the stimulus to devel-
opment of education because they dominate in
advertising to draw attention, to form interest
and desire to make the final decision about the
choice of higher education institution. On the
other hand, they can be regarded as the mecha-
nism of organizing the teaching process, which
is suitable for concrete education institution
and good for selecting the students, who are in-
terested in the specialty. Rational Choice Theory
is realized at this stage as far as future students
are trying to weigh the «pros» and «cons» to
make the best selection of their professional ac-

tivity. A group of communicative technologies,
which were called «focusing attention» may be
characterized in the following way.

When it is necessary to draw the learners’
attention, professionals use the information as-
sociated with future specialty to demonstrate
pragmatism of sociology and competitiveness
of sociologists who are in demand in any human
activity in contemporary society. Interest is
usually formed by demonstrating the results of
sociological research to prove the hypothesis of
the research and secure the trust of people to the
results of the research. Desire to be a member of
sociological community may become realistic,
because practitioners suggest the arguments on
the basis of the generalized opinion about the
phenomenon which is studied. Motivation to
choose sociology may appear when future stu-
dents understand that they can find the instru-
ment to make researches in order to formulate
their points of view about everything they ob-
serve in the social environment and be able to
give arguments to support their opinion. The
final decision which is usually made after the
previous steps is an action that is the choice of
higher education institution and specialty.

The other group of communicative technol-
ogies «providing success» is connected with the
teaching process. At this stage Social Exchange
Theory is realized. It is important to take into
account the specific characteristics of the au-
dience, the peculiarities of the subject and to a
certain extent timetable. The students today feel
trust and become motivated only when they are
involved into the process of teaching. Communi-
cative technologies are interpreted as a way of
organizing perception of the information which
reflects the main ideas of the subject in the form
of discussion, expressing opinions and suggest-
ing arguments to prove these opinions. The
availability of the feedback with the students al-
lows the lecturer to see the problems, which are
difficult for the students to understand or which
form the loyalty of the audience, because they
are interested in the information they receive
during the lecture.

To make communicative technologies ef-
fective it is necessary to activate both actors. A
generalized actor (audience of students) whom
the lecturer teaches first of all should be able
to listen. False perception of information or
«blind» perception may follow zero understand-
ing or incorrect actions within the professional
sphere. To achieve attention and interest a lec-
turer should follow the following stages:

1)  Define the context of the subject. For
those who teach this should be meetings with
students, presentations of the essence of the sub-
ject. If at this stage there is an interest or even
motivation then there cannot be false perception
of information or «blind» perception, because
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students make the final decision to choose the
subject according to expectations.

2) It is impossible to arrange «one way»
communication (for example only «to perceive»
or «send» information) during the process of
teaching, because it does not make communica-
tion effective. Not to be in such situation lec-
tures should be interactive, suggesting creative
tasks, evaluation tasks, story telling etc.

3) Too much communication is not good
either. Students should be able to express ideas
in laconic way and focus the listener’s attention
on the main idea.

4)  Be sure to stimulate management of
communication to secure effective feedback
communication. Set the tasks which will show
the ability to evaluate the problems of the sub-
ject and suggest arguments; to prove and give
explanations. The lecturer should be responsible
for creating the situation of reciprocity and mo-
tivation, forming the desire to support commu-
nication and make communication permanent
for both actors: lecturer and students. Only
such behavior of both actors will provide effec-
tive exchange and save motivation to communi-
cate with each other.

Whether there will be a success or fail as a
result of using communicative technologies de-
pends on the choice of the type of consumers.
Many years of teaching, inclusive observation
allowed us to nominate the types which dominate
among the students up to the present day: 1) «in-
dividuals» (the most difficult type, because they
are the so called «closed» people), 2) «distant»
(they can take part in communication, but one
should use special methods and communicative
technologies to involve them into the process of
interaction), 3) «aggressive deviants», because
they don’t want anybody to influence their deci-
sion to take an active part in the interaction with
the lecturer, 4) «silent» speakers, they are eager
to communicate, but don’t have skills enough
to be good participants of feedback communica-
tion, that is why the more communicative tech-
nologies are used the better. 5) «not interested»,
this is the most targeted segment of learners,
opened to motivation with the help of communi-
cative technologies.

Communicative technologies may be clas-
sified into some groups: 1) «short interpreta-
tions» of the main ideas of the part of the lecture
(abstracts, key words, limited by the number of
words, for example 16.8.3 words); 2) «evalua-
tion tasks» which make the students react to the
information, think, analyze and ask questions
which express their attitude to the facts, fig-
ures, results of researches; 3) «creative tasks»
which are oriented at expanding the points of
discussion and expressing emotions about the
problems discussed and formulating new ideas;
4) «role stereotype tasks», focusing on the posi-

tion and the role and allowing the learners to feel
the difference in behavior due to the position or
the role; 5) «secret models», suggesting guess-
ing behavior of the students, developing fore-
casting skills; 6) «story telling tasks» securing
results of individual thinking and forecasting
perspectives of continuation of active discus-
sion, 7) «initiative tasks» when initiative of a
leader of communication corresponds with the
aim of people who are in a group.

Communicative approach can change the
properties of specialty. It can influence on be-
havior of those whom the lecturer teaches. It
implies a concern with behavior, with patterns
of interaction as well as content. Morrow (1981)
«makes a simple and useful distinction between
the «what» — the contents of a professional pro-
gram and the <how» — the ways in which that
content might be learned and taught. This «be-
havioral» «how» would cover the kinds of ac-
tivities and how such activities can be realized in
practice in terms of the skills that are trained»
[6, p. 27].

One can’t deny advantages of communica-
tive approach. It can:

- include wider considerations that are
contemporary and in demand in the labor mar-
ket;

- handle arange of professional situations
and form stereotypes in business and education-
al environment’;

- provide realistic and motivating situa-
tions in academic sphere close to practical expe-
rience;

- use what learners know from theoretical
courses to make practical steps successful.

To make the use of communicative technolo-
gies effective any lecturer should be able to an-
swer the following questions:

What is the role of a lecturer: a moderator,
an active participant of communication on pro-
fessional problem or a passive listener who eval-
uates the intercommunication?

What professional skills (in sociology) are
practiced?

Isit necessary to improve or train communi-
cative behavior or skills?

How large are the stretches of professional
skills that students are asked to deal with?

Do students have any choice «to create’ situ-
ations on the basis of their experience?

Are these communicative technologies suit-
able for the students? Every academic year the
students of one and the same course may be dif-
ferent. Their level of knowledge, experience to
create communication process with the lecturer
and co-students vary from year to year.

What are the benefits of those who adapted
to communicative technologies? How can they
help the graduates to be competitive in the labor
market?
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Social skills are interpreted as constituents
of emotional intellect. They define how we man-
age our relations with other people. They include
social feeling: the ability to take into account the
feelings of other people and active participation
in the problem solving; understanding of the cur-
rent events; capacity to understand and satisfy
the demands of other people, to be the leader;
knowledge of the tactics of convincing other peo-
ple, development of the capacities of other peo-
ple to organize the activity of people according
to new trends, to cope with conflicts, to support
social net communication, to form teams [7].

Combination of all mentioned: communica-
tive approach and theories will create the basis
for the leading role of education. If one applies
General Theory of Leadership to interpersonal
behavior, combination of the mentioned theo-
ries and approach results in leadership and ef-
fectiveness. Analyzing the interaction of lec-
turers and students we understand leadership
as the observed effort of one member to change
other members’ behavior by altering the motiva-
tion of the other members or by changing their
habits [8, p. 26], General Theory of Leadership
used in the educational sphere helps to outline
self-, task-, interaction-oriented students. «The
self-oriented leader is more concerned with his
success as a leader than the task or interaction

effectiveness of his leadership... The task-ori-
ented leader will attempt leadership only when
communication technologies are attractive and
the task gives benefits. The interaction-oriented
leader will avoid attempting leadership likely to
disrupt current patterns of interaction. He will
attempt leadership mainly when interaction dif-
ficulties present themselves and he sees himself
as able to cope with them» [8, p. 29].

When the lecturer manages to secure such
perception of information within the subject
during the process of teaching he is successful,
because he is able not only to teach his subject
with the help of communicative technologies, but
bring up future leaders in professional activity.

In conclusion it should be mentioned that
communicative technologies in education vary
at macro- and mesolevels, because they have dif-
ferent aims. The audience of students is hetero-
geneous, that is why lecturers should have a lot
of communicative technologies at their disposal
to be able to use them in the teaching process. If
a lecturer uses them, he is able to influence the
process of forming competences and form the
loyalty of students. These are the prerequisites
for success of education, good reputation and
competitiveness of higher education institution
and leadership and success of graduates in pro-
fessional activity.
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