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Introduction. More than 59% of herbal medicines for the
treatment of cardiovascular diseases (CVD) are prescription
drugs vacation, which allows the public to buy their own. In
this regard, we have studied the motivational preferences of
consumers. To obtain representative data in the course of
sociological research methods appropriate to use the method
of random sampling bezpovtornoyi. Calculating the number
of respondents was determined by the formula [1]:

 

where: n – sample size;
N – chyselnist the population;
G2- dispersion or measure of dispersion investigated
the features that characterize the deviation from the
average values in the general population;
t – confidence coefficient (criterion of authenticity)
(t = 2 at Ä = 0,95);
N – maximal sampling error.

Thus, it was necessary to ask the 400 respondents to
explore the regional market drugs Poland, used in CVD. Since
the number of sample calculations we used the estimated
number of degree choice and number of users for
representative data we have arbitrarily increased [2].

Results and discussion. Sociological survey was carried
out in different forms of ownership pharmacies, clinics and
hospitals (87 hospitals and 104 pharmacy branches). As a
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result of processing forms was compiled socio-demo-
graphic portrait of the consumer medicines CVD, which
is used to treat cardiovascular diseases, presented in
Table 1.

As the data presented in Table 1, the social-demographic
profile of consumers of herbal medicines can be described
as follows: more than half (62.5%) – are women, 37.5% –
men.

The largest percentage were ages 45 to 55 years (31.6%)
and over 55 (34.4%).

As the of data presented in Figure 1, the majority of
respondents – pensioners, employees and workers. Far
fewer visitors among pharmacy students and persons
engaged in entrepreneurial activity.

In addition, it was found that the highest percentage of
respondents were university graduates.

As the results of the analysis, most of those polled
respondents with income value from 3 to 6 thousand UA.

Thus, as a result of the research found that the modern
consumer – a woman, a resident of the city, aged 55 years
and above, having higher education, the level of income –
from 3.0 to 6.0 thousand UA. (Figure 1).

Next, we examined the motivations of consumers when
choosing herbal medicines for the treatment of cardio-
vascular diseases.

According to respondents, approximately equal factors
when buying herbal medicines is a reasonable price,
therapeutic efficacy and minimal side effects.
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Table 1.
Socio-demographic characteristics of consumers of herbal medicines used in the ÑVD

Half of the respondents in the consumer use of medicinal
plants in the treatment process water extraction prefer:
infusions, decoctions. Almost a third of respondents uses
plant material in the form of tinctures. No more than 10% of
visitors prefer pharmacies liquid extract or novogalenovyh
drugs even fewer respondents – extracts oil and other
dosage forms. Most respondents (70.3%) buy herbs in
pharmacies. In the questionnaire for consumers has been
given 64 names, of which the dominant (75.1%) were 30
plants and their products (Table 2).

As a result of studies, we found that patients with cardio-
vascular disease using a limited range of drugs that is pro-
bably due to insufficient awareness of the drug or its high
cost [1].

According to all three categories of respondents – the
price is a factor in the acquisition of herbal drugs by
consumers and certainly affects their prescription. Therefore
it was decided to Rankings herbal medicines, used to treat
cardiovascular diseases by price indicator. The data
presented in Table 3.

Conclusion. The analysis showed that most of the range
of herbal medicines has a price limit within 50 UA (mostly
domestically produced drugs, drops and tablets). From this we
can conclude that the herbal medicines used to treat
cardiovascular diseases available to consumers and most
often prescribed by the doctor.

Analysis of the range of drugs for the treatment of CVD
plants must be supplemented by an analysis of market
saturation. As this analysis can be used ABC – and VEN –
analysis, which helps identify not only highly efficient, but
at the same time and most used herbal medicines for which
should be further forecasting consumption.
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 Fig.1. The socio-demographic profile of consumers of herbal
medicines used in cardiovascular diseases [3]
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Table 2.
List of medicinal plants and herbal drugs used in cardiovascular diseases

Table 3.
The distribution of herbal medicines in groups depending on price index

REFERENCES
1. Anas A.D. Legislative and economic basis for the formation of

a civilized market of pharmaceutical / A.D. Anas, T.G. Kirsanova //
New Pharmacy. – 2008.- Special. Vol. – P. 9-12.

2. Dremova N.B. Computer technology market research in the
medical and pharmaceutical organizations / N.B. Dremova,
S.V. Straw. – Kursk: KSMU, 1999. – 147 p.

3. Zal³ska O.M. Farmakoeconom³cs: theory and practice //
Pharm. Zh. – 2010. – ¹ 2. – P.10-16.

¬»¬◊≈ÕÕfl ÃŒ“»¬¿÷≤… ≤ œ≈–≈¬¿√
—œŒ∆»¬¿◊≤¬ œ–» ¬»¡Œ–≤ À≤ ¿–—‹ »’
«¿—Œ¡≤¬ –Œ—À»ÕÕŒ√Œ œŒ’Œƒ∆≈ÕÕfl
ƒÀfl À≤ ”¬¿ÕÕfl —≈–÷≈¬Œ-—”ƒ»ÕÕ»’

«¿’¬Œ–fi¬¿Õ‹

Ñàõàíäà ².Â., Ñÿòèíÿ  Ì.Ë.
Íàö³îíàëüíèé ìåäè÷íèé óí³âåðñèòåò
³ìåí³ Î.Î. Áîãîìîëüöÿ,  ì. Êè¿â, Óêðà¿íà

Ðåçþìå. Ó ñòàòò³ ïðåäñòàâëåíí³ ðåçóëüòàòè äîñë³ä-
æåííÿ ë³êàðñüêèõ çàñîá³â ðîñëèííîãî ïîõîäæåííÿ äëÿ
ë³êóâàííÿ ñåðöåâî-ñóäèííèõ çàõâîðþâàíü. Íà äóìêó ðåñ-
ïîíäåíò³â, ïðèáëèçíî ð³âíèìè ÷èííèêàìè ïðè êóï³âë³
ë³êàðñüêèõ çàñîá³â ðîñëèííîãî ïîõîäæåííÿ º äîñòóïíà
ö³íà, òåðàïåâòè÷íà åôåêòèâí³ñòü ³ ì³í³ìóì ïîá³÷íèõ
åôåêò³â.

Êëþ÷îâ³ ñëîâà: ë³êàðñüê³ çàñîáè ðîñëèííîãî ïîõîä-
æåííÿ, ìîòèâàö³ÿ, ïåðåâàãè ñïîæèâà÷³â, ïîêàçíèêè.
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Ðåçþìå. Â ñòàòüå ïðåäñòàâëåíû ðåçóëüòàòû èññëåäî-
âàíèÿ ëåêàðñòâåííûõ ñðåäñòâ ðàñòèòåëüíîãî ïðîèñõîæ-
äåíèÿ äëÿ ëå÷åíèÿ ñåðäå÷íî-ñîñóäèñòûõ çàáîëåâàíèé .
Ïî ìíåíèþ ðåñïîíäåíòîâ, ïðèìåðíî ðàâíûìè ôàêòî-
ðàìè ïðè ïîêóïêå ëåêàðñòâåííûõ ñðåäñòâ ðàñòèòåëüíîãî
ïðîèñõîæäåíèÿ ÿâëÿåòñÿ äîñòóïíàÿ öåíà, òåðàïåâòè-
÷åñêàÿ ýôôåêòèâíîñòü è ìèíèìóì ïîáî÷íûõ ýôôåêòîâ.
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òåëüíîãî ïðîèñõîæäåíèÿ, ìîòèâàöèÿ, ïðåäïî÷òåíèÿ
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