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SYSTEMIC AND INNOVATIVE LEXICON
OF THE ECONOMIC DISCOURSE

Natalia Molodcha, PhD (Kharkiv)

The article discusses the lexical composition of the economic discourse. The structural, semantic and functional
characteristics of the terminological and professional jargon units of the given type of discourse are considered.
Special attention is given to the conventional and nonce innovations of the economic discourse. Based on the
factual material the study proved the economic discourse to be an environment generating systemic and non-
systemic lexical units, including lexical nonce words and semantic nonce words, created by means of lexeme-
building and sememe-transformation mechanisms, functioning as a mean to express speaker’s emotions and nominate
new phenomena in the economic sphere.

Key words: economic discourse, lexical nonce word, neologism, nonce word, professional jargon, semantic
nonce word, terminological unit.

Monoauas H.C. CucreMHbI 1 HHHOBAIIMOHHBIN JIEKCHKOH YKOHOMHYECKOro JucKypca. B craTtee pac-
CMaTPHUBACTCS JICKCHUCCKAST KOMITO3ULIMS HKOHOMHUYCSCKOTO UCKYPCa. AHATM3UPYIOTCS CTPYKTY PHO-CEMAHTHYCC-
KHC U ()YHKLMOHAIBHBIC XaPAKTCPUCTUKY TCPMUHOTOTHYCCKHUX ¢ IMHHULI ¥ TIPO(PSCCUOHABHBIX JKAPTOHU3MOB TaH-
HOTO BHAA Auckypca. Ocoboe BHUMAaHUC YACISICTCS Y3yaaIbHON U OKKa3HOHATEHOM HHHOBALIMOHHOM JICKCHKS IKO-
HOMUYCCKOTO AUCKypca. B pesynsrare ananmusa (hakTHIeCKOro Marepuana UCCICIOBAHUS YTBEPKAACTCS, YTO KO-
HOMMUYECKHUH JUCKYPC ABJIACTCA CpeI[Oﬁ CYICCTBOBAHWA U BOBHUKHOBCHUS CUCTCMHBIX 1 HCCUCTCMHBIX JICKCUYICC-
KHMX CIMHMIL, B TOM YHCIIC JICKCHUCCKUX M CEMAHTHYCCKUX OKKa3HOHAITU3MOB, CO3MaHHBIX C TIOMOIIBIO TCKCEMO-
U CEMEMOOOPA3YIOIMX MCXAHHU3MOB, PCATM3YIONIUX B YKOHOMHYCCKOM IUCKYPCE HKCIIPECCHUBHO-PETYIIITOPHYIO
M HOMHHATUBHYIO (JYHKIHH.

KimoueBbie ¢JI0BA: aproHU3M, JCKCHYCCKUM OKKA3UOHAIU3M, HEOMOTH3M, OKKA3HOHAIU3M, MpoQhecCHoHa-
JIU3M, CCMAHTHUYCCKUIM OKKA3HOHATU3M, TCPMHUH, SKOHOMUYCCKUN AUCKYPC.

Mosomua H.C. Cucremnanii Ta iHHOBAIIITHII JIEKCHKOH €KOHOMIYHOTO JUCKYPCY. Y CTaTTl PO3MISIIAETHCS
JICKCHYHA KOMITO3HLILST CKOHOMIYHOTO JUCKYPCY. AHANI3YIOTHCS CTPYKTYPHO-CEMAHTHMHI Ta (hYHKIIOHATBHI XapaK-
TCPUCTHKH TCPMIHOTIOTIYHUX OJMHUL 1 MPOPESCIOHATBHUX JKAPrOHI3MIB JTAHOTO BUAY Auckypcy. Ocobnusa yBara
MPUIUTIETHCS Y3yaIbHIN Ta OKa310HAIBHIN JICKCHLI CKOHOMIMHOTO AMCKYpCy. Ha oCHOBI (paxTmiHOTO Marepiamy
JOCITIGKCHHS CTBEP.DKY €TCS, IO CKOHOMIYHHIA JUCKYPC € CCPCIOBHUILCM ICHYBAHHS 1 BUHUKHCHHS CHCTCMHUX
1 HCCHCTEMHHUX JICKCHYHHUX OJWHHUIb, Y TOMY YHCII JICKCHYHHUX Ta CCMAHTHYHUX OKA310HAI3MIB, CTBOPCHUX
3a JOIOMOTOO JICKCEMO- 1 CEMEMO(OPMYIOUHMX MCXAHI3MIB, IO PCATI3YIOTh B CKOHOMIYHOMY THUCKYPCI SKCIIpe-
CHBHO-PCTY/LITOPHY TA HOMIHATUBHY (DyHKIUI.

KarouoBi ¢/10BA: ¢KOHOMIYHHME AMCKYPC, >KAPTOHI3M, JICKCHYHHMEM OKa310HATI3M, HEOJIOTI3M, OKa310HAaI3M,
rpo(eCcioHaTI3M, CEMaHTHIHHEH OKa310HATI3M, TCPMIH.

The present period is characterized by the
globalization processes resulting in integrating all spheres
of human activity, faster economic growth of the
countries and intensive introduction of modern
technologies in almost all spheres of life. During such
dynamic transformations the attention of scholars
is drawn to the economy, as the “the economic sphere
of the society is its system-building component,
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a crucial area of society’s life which determines
the course of all processes taking place in it» [3].
Contribution of the language researchers is seen in
studying syntactic, lexical, functional characteristics of
the texts and fragments united by the economic theme
as well as identifying new words and phrases
representing new concepts in the economy that are
generated under the influence of the recognized factors.
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Considering the economic discourse research
diachronically it is worth noting that the end of the
twentieth century was marked by an intensive interest
in the economic discourse (ED). The foreign studies
were dedicated to the cross-cultural aspects of the
ED, lexical and syntactic composition of the ED, genre
analysis of ED texts, politeness strategies in ED,
methodical-didactic aspect of ED [5]. During recent
period of time researchers have been differentiating
ED in the system of discourses and defining its
characteristics and elements [2; 4; 6], analyzing lexical
units and phraseological units of ED as well as
innovations and their lexicographic description [1; §;
7, 10]. Insufficient level of knowledge of the lexical
organization of ED, due to regular emergence of new
words reflecting new phenomena in the economic
sphere, determines the actual value of the present
study and its objective which is defining the structural
and functional characteristics of the systemic and
innovative units of ED.

The object of the research is innovations
generated in the contemporary discourse; the subject
of the study is the structural, semantic and functional
characteristics of the innovative units of ED.

Lexical body of the English-Ukrainian Glossary on
Knowledge Economy [10] and English-Russian
Dictionary of Semantic Nonce Words with lingua-
cultural commentaries [9] has served as the factual
material of the study. In the selected dictionaries
innovations representing new realities of the modern
economic life have been identified and analyzed.

ED is interpreted differently by researchers due to
the objectives of the study. This paper uses the wider
concept of ED viewing it as «a set of speech acts in
the economic sphere, oral and written texts reflecting
phenomena of the economic world» [2].

The creators of ED are, on the one hand, executive
authorities (e¢.g. the Ministry of Finance, the
Department of Tax Policy, the Department of financial
institutions and markets, the Department of Foreign
Economic Relations, etc.), business structures and their
participants (producer — consumer, buyer — seller,
employer — applicant for a position, employer —
employee), and, on the other hand, — housewives,
students discussing economic news and ideas on the
non-professional level. It is therefore advisable to speak
about institutional and personal nature of ED.

It should also be noted that ED has a property to
integrate adjacent kinds of discourses, such as financial,
insurance, accounting, corporate, tax discourses, each
of which can be the subject of the differentiated
analysis. The main modes of the ED representation
are scientific articles of the economic nature, contracts,
financial reports, business correspondence, interviews,
economic news, lectures, discussions, conferences. ED
is being intensively formed in the mode of the Internet,
radio and TV and attracts a wide audience.

ED is designed to meet the need for experts to
obtain professional information and for non-economists
to understand and adequately interpret texts of the
economic nature. Another purpose of ED is to form
an opinion of the audience with the help of the proper
tools and techniques.

Analysis of the lexical system of the modern ED
has shown that this type of discourse integrates,
in addition to general vocabulary, a significant group
of the terminological units and professional jargon,
slang. In the classical understanding the term or
terminological unit is a word or phrase denoting a
particular concept of the given field of knowledge. It
is a part of the specific terminological system within a
certain discipline. The term is characterized by the
presence of definition, lack of expressiveness, and
stylistic neutrality [11]. Here are some examples of
terms of the economic sphere: asset, balance of
payments, balance of trade.

Professionalisms or professional jargon units are
the words and expressions peculiar to the discourse of
representatives of a particular profession or field of
activity, usually performing the role of an emotive
equivalent of terms. Professionalism is a reflection of
the ironic attitude to the subject of reality of the certain
sphere. Jargon of ED includes units such as greens
(n.) — to refer to the concept of “salary”; greenie
(n.) — “soft money”, two-comma (adj.) (Anything
that costs over § 1,000,000. « We just landed a two-
comma contract this morning.) — “six-digit, million”;
grease (v.) — to bribe [12].

Inconsistently attention is given to the analysis of
new words appeared over the last decade in ED.
According to the accepted view, based on the famous
Saussure’s dichotomy «language — speechy, all the new
words are differentiated as conventional innovations —
neologisms, and speech innovations — nonce words.
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The first group has formed the part of the language
system and can be used by any speaker in the
discourse. Let us consider some groups of neologisms
of ED ingrained in the language and still keeping a
touch of novelty.

With the advent of the Internet and rapid spread of
the digital technology in the economic activity of the
society, there has become a building-up of the new
cognitive paradigm, displaying new economic
phenomena, such as conducting business transactions
with the cash flow through the Internet, participating
in the online conferences and online auctions.
Actualization of the concepts related to electronic
business operations caused the following neologisms
in ED: e-shopper, e-sourcing, e-retailing,
e-recruitment, e-paying, e-purse, e-meeting,
e-networking, e-lancer, eConference, e-training,
e-signature, e-delivery, e-business, e-Bayer, e-cash,
e-wallet, e-currency, e-coin [10].

Neologisms of the ED also include words such as,
for instance, McDonaldization, McDonaldize
referring to the emergence of McDonald restaurants
around the world, symbolizing the American style and
globalization in general; McJob, McWorker denoting
part-time, unpromising jobs that do not require serious
skills jobs [10].

Innovations, unassimilated in the language with
names such as «author’s neologisms», «individual
neologisms», «situational neologisms», «meteor-
words», «egologisms», partly reflecting the concept,
received at different times, form a group of nonce
words. The term «occasionalism» or «occasional
wordy, introduced by Nina Feldman in 1970s implying
a word created for a specific purpose and context with
the help of the unproductive model, was accepted in
the Slavic linguistic tradition [9].

Nonce words contain a pragmatic component in its
semantic structure reflecting nominator’s desire to
express attitude and emotions; evaluate a particular
object or phenomenon; influence the consciousness and
behavior of the recipient, creating an emotional
resonance and pushing evaluative information to the
forefront of communication. The pragmatic component
of the nonce word includes expressiveness,
emotiveness, evaluation, imagery, and novelty providing
de-automatic perception of the nonce word by a
potential recipient.
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The effect of expressiveness is frequently
accompanied by the presence of the emotive and
evaluation components in the semantic structure of the
innovation. It should be noted that the extent of the
actualization of each component in the frame of a single
word may vary.

The introduction of the image within the semantic
structure in the recipient’s mind provides clarity,
accessibility and memorability of the unit. The
expressive characteristics of the nonce words serve
as an incentive for the recipient to participate in the
communication, as the introduction of a new word
makes the listener think about the possible meaning of
the word and creates intellectual tension through which
the listener / reader is involved into a joint cognitive
space of the broader context. The effect of novelty
and expressiveness of the speech enables not only to
attract the recipient’s attention and interest in the
transferred information. It also suggests that the
immediate respond of the nonce-word recipient will
stimulate further communication following new word
adequate interpretation [9].

According to the current understanding, occasional/
nonce innovations are differentiated by the method of
formation. Nonce words which experience lexeme
transformation using mechanisms of word formation
and word invention are called lexical nonce words.

Among the most productive methods of forming
lexical nonce words are (a) affixation (cannibalize —
to release a new product dominating all the other brands
on the market, cyberplaza, cybermall, cyberpreneur);
(b) telescoping — the result of combining two words
cropping at least one of them (brandalism (brand +
vandalism) — the creation of architectural facades using
billboards, brandscape (brand + landscape), meaning
brand among competing brands, cubiquette (cubicle +
etiquette ) referring to the rules of conduct in the office
premises of an open type); (¢) abbreviations and
acronimization can be demonstrated by the example
DLEY (dollar, euro, yen) denoting the prototype of a
universal world currency, presumably more stable than
dollar, euro and ven; EAGLEs (emerging and growth-
leading economies) meaning fast-growing countries,
including Brazil, China, Egypt, Indonesia, and others [10].

Nonce words formed with the help of semantic
transposition and demonstrate transformation on the
sememe level with lexeme “untouched” form a micro
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group of the semantic nonce words, or nonce sense
formations. They are characterized by several
properties, such as discursivity, anthropocentricity,
novelty, accompanied by the unpredictability due to
the asymmetry, inconsistency between the plane of
expression and the plane of content, which manifests
itself in the absence of structural markers that partially
automate the process of interpretation of the occasional
meaning; semantic derivativeness, contextuality,
realized as the ability to interpret the unit in generating
vertical and horizontal contexts; non-codified status
(unregistered in the conventional dictionaries) [9]. The
special analysis has showed that most productive
methods of semantic nonce word formation are
metaphorical antonomasia, metaphor, metonymy [9].

New improvements and phenomena in the
corporate culture of organizations have found an
expression in the following semantic nonce words:

1) torpedo n. — An incompetent coworker
leaving — with some encouragement — for a
competing company is a «torpedo». Jennifer Pellett
and CJ Prince, «When “e¢” Was Just a Letter,» Chief
Executive, January 1, 2001;

2) boomerang — an employee who quits to take
another job and later returns to the company. http./
/wordspv.com/words/boomerang; an employee who is
laid off and then rehired as a consultant or contract
worker: http://wordspy.com/words/boomerang;

3) Rosie’s unyielding spirit lives on as Ford
Motor Company salutes five modern-day «Rosies»
strong and inspiring leaders who continue to
redefine women's roles for a fast-changing world.
Good Housekeeping magazine. Nov. 2004. — P. 94 /
occasional meaning — successful, recognized in
business. It is known that Rosie the Riveter (Rosie
The Riveter) is a cultural icon of the United States,
representing the American women who worked in
factories during World War II, many of whom produced
munitions and military equipment. Rosie is the
embodiment of leadership qualities, diligence,
perseverance and patriotism. (occasional meaning —
successful, recognized employee);

4) Policy Guide — What is a «Sensitive» Position.

As a result of recent legislation, agencies are now
required to identify positions that are «sensitive» and
designate them in PMIS. They are further required
to conduct a fingerprint-based criminal history

check on finalist candidates when filling vacancies
in those positions. The Code of Virginia (§ 2.2-
1201.1) defines sensitive positions as those
«generally described as directly responsible for the
health, safety and welfare of the general populace
or protection of critical infrastructures. » http://
www.dhrm. virginia.gov (occasional meaning —
threatening to health, safety and well-being of the
individual and society);

5) dot-com — has gone from connoting fabulous
wealth to denoting foolish waste of capital. Word
that has ‘pulled a 180" in meaning. Top Ten Word
Lists of 2000 Announced by yourDictionary.com.

The functional analysis of the semantic nonce words
in ED shows that the main factor of their emergence
in ED is the nominator’s intention to draw recipient’s
attention to the new object in the economic sphere.
This is achieved due to the imagery, novelty, evaluation
and originality of the unit, as well as asymmetry
between the plane of content and the plane of
expression of the sign that, to certain extent, regulates
the behavioral system of the recipient. In the examples
3), 4), 5) semantic nonce words, based on evaluation,
imagery, asymmetry, are used as an expressive mean
to appeal to the recipient’s mind. Examples 1) u 2)
illustrate that along with expressive value the unit
reflects the capacity to nominate new phenomena in
the corporate culture. New tendencies in the corporate
culture require names for such phenomena as
“incompetent employees (with certain help) leaving for
a competing company” (the name forpedo is creatively
used for this purpose) and “employees that leave the
company and in a period of time return to it” (the word
boomerang 1s created).

It should be noted that the division of lexical groups
of ED is to certain extent symbolic. The terminological
units of the economic sphere are re-semanticised, re-
defined losing consistency and uniqueness, gaining
emotive and expressive components. And innovations,
in their turn, after the spread and assimilation in the
language change their status enriching a number of
terminological units.

To summarize the above stated, conclusions are
made that ED stands as an environment of existence
and emergence of various lexical groups, forming
a number of terminological and professional jargon
units, functioning as systemic means of transmitting
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main concepts of the economic sphere, with the latter
category containing an emotive and evaluation
components. The group of innovations of ED is
differentiated, firstly, between neologisms and nonce
words, and, secondly, within the latter group, between
lexical nonce words and semantic nonce words, created
for a specific purpose by means of lexeme-building
and sememe-transformation mechanisms, accordingly.
Nonce words in ED are to realize an expressive-
regulatory function due to expressive components in
the semantic structure as well as to nominate new
phenomena in the economic sphere.

Presented statements may become perspective
to pursue further research of the innovational lexicon
of the corporate discourse of business organizations.
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