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Mamontova E. 

SYMBOLIC CAPITAL OF THE TERRITORY AS A FACTOR OF REGIONAL 

SOCIO-POLITICAL DEVELOPMENT 

The concept „symbolic capital of the territories” is considered in the article. His place and 

role in the resource providing of region development are showed. The mechanism of formation of 

the regional image and his role in the statebuilding’s processes it is showed. The necessity of 

implementation of the innovation models of regional image and branding strategies is proved.  

Key words: symbolic capital, region, imagination, image, brand, strategy. 
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