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Tolstoukhova I. 

REPUTATION OF THE UKRAINIAN STATE: FACTORS OF FORMING 

 

In the article grounded category «reputation of the Ukrainian state», main theoretical 

approaches and factors of forming of reputation of country are analysed, world experience of 

forming of reputation is described. It is rotined that reputation of the state is underlaid prognosis of 

its conduct and making a decision other international subjects in relation to co-operating with this 

state. 

Key words: reputation of country, state brending. 
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