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Teodorska L. Formation of gender stereotypes in the «child» advertising. The article deals with the problem 
of formation of gender stereotypes. Modern advertising is a part of popular culture, so it has a great impact on 
the socialization of a child into society. Through advertising message to children from birth instill certain behavior 
patterns. Advertising is one of the main instruments with which social gender stereotypes are being 
strengthened, which are formed in humans from birth and are cultivated throughout life. 
Keywords: gender stereotypes, advertising with children, society, mass culture, male and female 
characters.  
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