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(relevant geographic market),  (primary market) 

 (aftermarket).  
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.  [1]: «...
 (relevant product market)  (geographic

market), , , ,
, 

».

 (market  power),  .  .  ,
 «… 

,  
» [2, . 939].

.  
.

, . . , 
, 

 [3,  .  29],  
, 

, .

United  States  v  Du  Pont  de  Nemours  &  Co.  (Cellophane),  
«... ...» [4]. 

, 

, . 

. ,  Brown Shoes Co. v United States [5],
, 

«....
».  1992  Eastman

Kodak Co. v Image Technical Servs., Inc. [6]  (market
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power)  (
). , 

: , 
 (market  power);  ,  

, 

.
, 

.   50-
. , 

 – United States v Aluminium Company of America
(Alcoa) [7] . 

, , 
 ( ) . 

 United States v Grinnell
Corp  [8],  Telex  Corp.  v  IBM  Corp  [9]  ,  

, 
United States v Aluminium Company of America (Alcoa).

,  .  .  
,  ,  

, . 
. . , :

1)   , 
;

2)
;

3)

.
 (market  power)  

   « » (the unilateral effects doctrine), 
.  – . 

, 

.
 (market power) 

 (market share). 
 (market share) . .  [10]1 (Lerner Index),

1 .  1934 .  «
», 

(L) :
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, 
 (marginal costs)2.  ,  

. .  [3, . 60], 
. 

, 
 [11, . 29].

, , 
, . 

.  [11, . 28]:
1) ;
2) ;
3) .

.    . ,

, , :
1) 

; 2) « » 
 [12,  .  113].   

 United  States  v  Du  Pont  de  Nemours  &  Co.  (Cellophane),  
.

, , 
 (minimal geographic market)3, ,

, 
» [12,

. 113].

1) L= (P-C)/P, C – , ;
P –  ( ) 

;
2) L= - 1/E d, E d – ;
3) L= S/(Em+Es (1-S)), S – ;

Em – ; Es – 
.

2  – , 
.

3 : Mr = I C/T,
Mr – ;

I – , 
; C –

;  T – 
,   
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, 
: 1)  25 % , 

,   ;  2)  
 25 % .

 10 % [13; 14]. . ,
,  25 % 
,  10% -  – .
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SOME ASPECTS OF DEFINING THE MARKET IN THE COMPETITION LAW
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This contribution deals with the definition of the market and market power under the US
Antitrust Law according the doctrinal approaches and relevant case-law of the US Supreme Court
in the antitrust matters.
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