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The comprehensive picture of the WTO as the leading international tourism organization that operates
through interdependence and subordination between the structural elements with a clear division of
functions and their complementarity, is posted in the article. It is noted that especially after acquiring the
status of the UN’s specialized agency (2003), the role of the World Tourism Organization has increased
significantly. The programme of the World Tourism Organization, grouped into six categories, covering
statistics and market relations, environmental protection and planning of tourism, quality services,
training and skills development in tourism, communication and documentation, is analyzed.

It was found out that the World Tourism Organization has made considerable progress in the
implementation of tourism policy, but in the current conditions of globalization permanent changes, the
variable needs of tourists and the number of threats facing the tourism industry, there is an absolute need
for timely response and overcoming these problems, for the purpose of sustainable development of
tourism, effective implementation of short- and long-term plans of the WTO.

Key words: World Tourism Organization; tourism; tourism policy; international relations;
globalization; international cooperation.
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