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IIpoanasizoBaHO CcTaH PUHKY KYXOHHUX MeOJiB B YKpaiHi, M0JaHO XapaKTepPUCTUKY
aisabHocTi T30B “JlioJlini” Ha wHboOMy, iioro crpareriii. 3a J0NMOMOror ONUTYBAHHA
JOCTIIGKEHO CTABJIEHHSI CHOKMBAYiB 10 BITYM3HSAHHUX TAa iHO3eMHMX BHPOOHUKIB MeOJIiB,
CTYNiHb 3aliKaBJEHOCTI B MOJHUX TeHJAEHIiAX HA Me0JeBOMY PHMHKY, BIOJAOOAHHA 1100
cTUJII0 MelJiB, KOJLOPOBOI ramMm, KoMmjekTanii Tomo. BuzHayeHo mpiopuTeTHi HanpsaMu
NnoKpamaHusa MapkeTuHropoi aisibHocTi T30B “JlioJlini” y Mexxax BJAOCKOHAJEeHHSI iOro
TOBAapHOI, 30yTOBOI Ta KOMYHiKaliiiHOI MOJITUKM 3 ypaxXyBaHHSIM pPe3yJIbTATIB MPOBEIEHOI0
onuTyBaHHs Ta mkanau T. Caari.

KnawuoBi cioBa: MapKeTHHroBa JiSUTBHICTH, KOMIUIEKC MAapKETHHTY, MAapKETHHIOBI
JOCITIDKCHHS, PUHOK KyXOHHHMX MeOJIiB.

DEFINITION OF DIRECTIONS FOR IMPROVING MARKETING
ACTIVITY OF DOMESTIC MANUFACTURERS OF KITCHEN
FURNITURE (BASED ON “DIOLINI” LLC EXAMPLE)

© Chypak A. A., Kuzo N. Ye,, Kosar N. S, 2018

The article analyzes the state of the kitchen furniture market in Ukraine. It was found
that during 2014-2016 there was an increase in the share of imported products while the
production of domestic products was reducing.

The characteristic of “DioLini” LLC (manufacturer of kitchen furniture) activity is
given. It is found that “DioLini” LLC implements a strategy of focusing to increase
gpecialization and concentration of activities taking into account the requirements of a
particular segment without orientation to the whole market. Stable financial position, high
level of service and presence of own sales network are the main strengths of “DioLini”. The
weaknesses of the company includes the lack of clearly formulated strategic development
direction, the high price of products and weak promotion. Opportunities and threats on the
kitchen furniture market for “DioLini” LLC arealso identified.

In January-February 2018, during a survey conducted using the Google Forms service
the next things were studied: consumers attitudes towards domestic and foreign furniture
manufacturers, the degree of interest in fashion trendsin the fur niture market, preferences for
furniture style, color gamut, equipment, key factors when choice of kitchenware, etc. It is also
determined that the majority of respondents choose kitchen furniture in furniture stores.
“DioLini” LLC is unknown to potential customers, they do not know where the salons of the
enterprise arelocated.

The directions of improvement of marketing activity for “DioLini” LLC is determined
by using the method of hierarchies analysis of T. Saati for product, sales and communications
policy.

To create a capsule collection that will provide unique things to the client, proposals
have been developed for cooperation with the manufacturer of chairs and tables. For the
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collection, it is advisable to use calm classic pastel and bright colors of the color palette
“PANTONE COLOR SPRING 2018". Thiswill make it a good option for the arrangement of
the kitchen, both for the apartment and country house. As for the style, classic or minimalizm
will be a good option, since they have become the most popular among the respondents.

In order to activate the marketing sales policy, “DioLini” LLC is recommended to
expand the sales network by opening a new salon, which should be located near one of the
major shopping centers, where the whole range of furniture, decoration and other goods for
home improvement is present, as well as finishing materials (wallpapers, paints etc.), since
people usually update their furniturewhen they do repairs.

As for the marketing communication policy of the company, it is proposed to intensify
activities in social networ ks (Facebook, I nstagram). Using that, you can also increase traffic to
the site. “DioLini” LL C also needsto spend costs on targeting advertising, which allows you to
accur ately identify the target audience who will be interested in kitchen furniture and increase
the brand’ s recognition.

Key words: marketing activity, marketing complex, marketing research, kitchen furniture
market.

IMocTranoBka nmpodaemu. B yMoBax »KOpCTKOi KOHKYPEHI[iT Ha pUHKY MOCTA€ MpobiaeMa yTpuMaHHs
Ta 3MILHEHHS CBOIX IMO3MIIH JUIsl 3a0e3MeUeHHs Pe3y/IbTaTHBHOI MISUIBHOCTI MIINPHEMCTBA 3a PaxyHOK
MaKCHMAaJIbHOI'O 3a/I0BOJICHHS MOTPEe0 CIIOXKHMBAYIB Ta 3 ypaxyBaHHSAM iHIIUX (haKTOPIB CepeloBUIlNa HOro
¢yHKIiOHyBaHHA. TOMY akTyaJIlbHUM CTa€ IMOMIYK HampsMiB MOKpallaHHS MapKETHHTOBOI JisSUTBHOCTI
BITYHM3HSHUX MAMPUEMCTB.

3aIikaBIeHICTh Y MapKETHHTOBOMY YIIPABIiHHI TOCHIIOETHCS 13 YCBIIOMIIGHHSM BcCe OLIBIIOIO
KUTBKICTIO MIATPUEMITIB IKHM YHHOM MapKETHHT CHPUS€E YCIIIMHININN AisTTbHOCTI HA pUHKY. EQekTuBHICTh
YIPaBIiHHSA MapKETUHTOBOKO JISUTBHICTIO BH3HAYAETHCS JOCATHEHHSM TaKMX IUICH: MIABUINCHHS PIBHS
CIIOKMBaHHS TOBAapiB YW TIOCHYr TIANPUEMCTBA, (GOPMYBaHHS MIMPOKOT'O0 ACOPTUMEHTY TOBapiB;
MiZIBUIICHHS KOHKYPEHTOCHPOMOXKHOCTI MiJANPUEMCTBA; (HOPMYBaHHS TPUXMIBHOCTI CIIOXHBAUIiB [0
MiANPUEMCTBA Ta HOro TOBapiB TOIIIO.

[Ipore B ymMOBax €KOHOMIYHOI KPH3M 3pOCTA€ CTYMIHb PUHKOBOI HEBH3HAYEHOCTI, 1[0 HETaTUBHO
MO3HAYAEThCS Ha JISTIBHOCTI OKPEMHUX MiINpueMCTB. PO3BUTOK cUTyallil HA PHUHKY € JIOCHTH CTPIMKHM,
TOMY HEIOCTaTHbO BUKOPHCTOBYBATH JIHIIE TPAIHUIIIMHI MapKETHHIOBI 3aX0/H, a CJIiJi BUKOPHUCTOBYBATH
cydJacHi iH(OpMalliiHI TEXHOIOrI Ta HeTPaUIIIHHI TiAXO0IH.

AHaJi3 ocTaHHIX AocimKeHb i myosikaniii. [IutanHs po3poOJIeHHs 3aXO0/iB MO0 MOKPAIaHHS
MapKETHHTOBOT AISUTBHOCTI MIAMPHEMCTB PO3TIBIIAIOTBCS OaraTbMa BITYM3HSHUME BYCHUMH. 30KpeMa y
[5] posrmsHyTi 0COOIMBOCTI MapKETHHIOBOI MiSJIBHOCTI MiANPHEMCTB Ha PI3HUX PHHKAX TOBapiB Ta
Mmocnyr, cydacHi TexHomorii IuTepHer-mapkerunry. binoBoaceka O.A. T1a Curuma JL.O y [1]
MpoaHaTi3yBaId METOAM VYIPABIIHHS MapKETHUHTOBHMH KaHajJaMH TPOMHUCIOBUX MiAMPUEMCTB Ha
iHHOBaIliifHMX 3acamax, a Oxmanmep M.A., JlutoBuenko I.JI., Boryman M.I. y [6] HaBenu ocoOGIuBOCTI
MapKETUHIOBUX KOMYHIKaIliil MiANPUEMCTB i3 BUKOPHCTAHHAM cydacHuX [HTepHer-TexHomorii. ¥ [3, c.
95-96] HaBemeHO aNrOPUTM PO3PAXYHKY KOMIUIEKCHOIO IHTEIPAJIbHOTO TOKa3HWKAa e(PEeKTHBHOCTI
MapKEeTHHTOBOT JISUTBHOCTI MIANPHEMCTBA 13 BpaxyBaHHAM YacTKOBHX TIOKa3HUKIB  JisTBHOCTI
MiANPUEMCTBA B PO3Pi3i eIEMEHTIB KOMIUIEKCY MAPKETHUHTY.

Cnia BiI3HAYUTH HASsBHICTH 3HAYHOI KUJIBKOCTI HAyKOBMX Ipailb 3 Ili€l mpoOjieMH, MpOTe aHaii3
HayKOBHX JIOCIIPKEHb CBIIYMTH, 110 iICHY€E MOTpeOa MOAAIBIINX TOCIIKEHb CHElM(pIKA MapKETHHTOBOT
JISTBHOCTI HA PI3HWX PHHKAX, 30KpeMa Ha PHUHKY KyXOHHUX MeONiB 3 ypaxyBaHHSIM KOMIUIEKCHOT'O
minxony. Ckpunauk T. K., Jlumyx O. A., IMigraituyk B. O. [10] mocmimKyroTh 0COOIUBOCTI MIKpO— i
MaKpOCEpeIOBHINA IIANMPHUEMCTBA, IO 3alMalOThCA BHUPOOHHUIITBOM IMPOAaXKeM MeONIiB B M. XMejb-
uunpkuii, a [IpuBapaukosa 1.1O., Tlucapenko O.B. [8] anami3yioTh JOCBiA iHO3EMHHX Ta MOTYXHHUX
BITYM3HSAHUX BUPOOHUKIB MpH (popMyBaHHI HUMH KaHAIIIB PO3MOALTY MeOIeBOT MPOAYKIIil.

204



Hini crarri. Lo mociimKeHHs € OCHIDKEHHS MOTped CIOKHMBAYiB KyXOHHMX MeEONIB Ta
BH3HAYEHHS MPIOPUTETHUX HANPSMIB IMOKpAIIaHHS MapKETHHIOBOI JisUTbHOCTI HEBEIMKHX BHPOOHUKIB Ha
HpoMy Ha npukaai T30B “lioJlini”.

Buknan ocHoBHOro marepiany. PUHOK KyXOHHUX MeONiB B YKpaiHi TOAUIEHO MK JECATKaAMH
BUPOOHUKIB, JKOJIEH 3 SIKMX HE MPETeHJye€ Ha MOHOIOIbHE CTaHOBUINE. Y HANIOPOKYOMY CErMEHTi
MPAIIOIOTE SIK iHO3eMHI BUPOOHMKH (BiZOMi HIMENbKi Ta iTaiiChKi OpeHan), TaK i BITYM3HIHI BUPOOHHUKH,
110 BUKOPHCTOBYIOTH IMIIOPTOBaHi TuiUTy, QypHITYpY 1 Mozeni. [leski 3 HUX CIeIialli3yloThCs JIHIIEe Ha
KYXOHHUX TapHITypax, 1HII — BUTOTOBJISIOTH IIUPOKHH ACOPTUMEHT MeOIIiB st odicy 1 Jomy.

Ha puc. 1 HaBeneHo CTpYyKTYpy pUHKY MeOIiB YKpaiHu 3a MOXOMKEHHSIM TMPOIYKIIiT.
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Puc. 1. Cmpyxmypa punxy mebnie Yxkpainu 3a noxo0xceHHsM npooyKyii,
8 HaMyparbHOMY eupadsicerti [ 7]

Ax Gaunmo i3 puc. 1, mporsirom 2014-2016 pp. crocTepiranocst 3pocTaHHS YaCTKH IMITOPTHOL
MPONYKIIIT MPH 3HWKEHH]1 BUPOOHUIITBA BITYN3HSHOI POAYKITil.

Anani3 BTOpPUHHOI MAapKETHHTOBOi iH(oOpMallii CBIMYWTH, MO SKIIO paHille KyXOHHI MeOi
KYITyBaJIX MIEPEBAKHO Y HOBY KBAPTUPY, TO TENEP KOKEH JPYTUi TapHITYp CTABISATH Y BXKE O0KHUTI KYXHI.
CydacHu# KJIIEHT IIepEeBaXKHO OPIEHTOBAHUI Ha CEepEHIN IIIHOBUH cerMeHT, skuii ckiaaae Big 70 mo 80 %
pusKy. EmitHi Mebni kynyoTs 2-5 % crioxuBadiB, penira ClioKMBavyiB 00OMparoTh HalICIIeBIINI ToBap.
Taxi TeHAeHIiT PO3BUTKY PUHKY CTUMYIIIOIOTH BUPOOHUKIB KYXOHHHUX MEOIIiB JI0 MOMIYKY HOBUX MOJeneH
Ta QypHITYpH, BIOCKOHAJICHHS TEXHOJIOTTYHHUX MPOIIECIB 3 METOI0 3HIKEHHS co0iBapTOCTi ToBapiB [4].

T30B “ioJlini" € HEBENMUKUM pETiOHATFHUM BHUPOOHHKOM KYXOHHHX MEOJIIB Ha YKpaiHCBKOMY
pHHKY, Tpoaax 3mificHioeTbes mix TM “DioLini” y aBox canoHax, siki po3ramioBaHi y M. JIbBOBI.
BurororineHHss MeOMiB  3MIMCHIOETHCS MIANPUEMCTBOM IHAMBIIyaJlbHO Ha 3aMOBJICHHS KIII€HTA.
Ju3aiiHepu, BpaxyBaBIIM MOOaKaHHS KIIEHTA, HOro 3BHYKH Ta CTHJIb OKUTTS, MAaKCHMAJIBHO
BHUKOPHUCTABIIM MPOCTIp, CTBOPIOIOTh MPOEKT KYyXHI 3 YHIKaIbHUM Ju3aiiHoM. JlocTaBka mpumdaHoi
mpoxykii y M. JIbBiB 10 mix i34y 3aMoBHHKA € Ge3komToBHO0. TM “DioLini” mpeacrasiena Ha 6aratbox
IatepHeT-pecypcax, 30KpeMa Ha BJaCHOMY CaiTi Ta y corianbaux Mepexax (Instagram, Facebook).

T30B “lioJlini" peanizye ctparerito (OKyCyBaHHs, SKa CIpsIMOBaHA Ha MIABUINCHHS CIIeIiai3arii
Ta KOHIIGHTpAIlil AISUIbHOCTI, 3 YpaxyBaHHSIM BHMOT IIEBHOT'O CETMEHTY 0e3 OpieHTaIlil Ha MaCOBUH PHHOK.
OCHOBHOIO XapaKTEPUCTUKOIO JIaHOI CTpaTerii € BHTOTOBJCHHS TOBAapy IHAMBIAYaIbHO ISl TOKYIILS.
Cepen cunbHux ctopin cmig T30B “JlioJlini” BapTo BHALIMTH CTikiKe ()IHAHCOBE CTAHOBHIIE, BUCOKHM
piBEHb CepBiCY Ta HasIBHICTH BIIACHOI 30yTOBOi Mepexi, a cepel Cla0KMX CTOpPIH — BiJICYTHICTH YiTKO
cOpMyITBEOBAHOT'O HANPSMKY CTPATEridHOr'O0 PO3BHTKY, BHCOKY I[IHY TIPOIYKIii Ta HEJOCTATHIO
aKTHBHICTh 3aXONiB y cdepi mpocyBaHHs ToBapiB Ha puHOK. Cepel MOMXIMBOCTEH TOCTIIKYBAHOTO
MiANPHEMCTBA BapTO BiI3HAYUTA MOXKIUBICTh 3aXOIUICHHS YaCTKH PHHKY KOHKYPEHTIB 3a PaXyHOK
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BHCOKOI SIKOCTI TOBapiB Ta piBHS cepBicy, IHIMBiIyami3alii Mpomo3uilii Ta Halaro[KeHHs BIIHOCHH 3
MOCEepPEIHUKAMH JUIS BUXOAY Ha PEriOHaNbHUI PHUHOK, MOMKJIMBICTBH KOJIaOoparlil Juisl 3aJlydeHHS HOBUX
kiieHTiB. 3arposnuBoro it T30B “JlioJliHi" € MOXJIHMBICT, BUXOJY Ha PHHOK HOBHUX KOHKYPEHTIB Ta
3aroCTPEHHS BOEHHHMX il Ha cxofl YKpaiHu.

Jnst BU3HAYEHHSI HAINPSIMIB TOKpaIIaHHs MapKeTnHroBoi mistibHocTi T30B “JlioJlini” aBTOpamu
MPOBOAMIIOCS ONMUTYBAHHS CIIOKUBAdYiB y Mepexi I[aTepHer mporsrom ciuns-mororo 2018 p. 3a
noromororo ceppicy Google @opmu. YV Xomi onmuTyBaHHSA OTPUMAaHO BiAmoBimi Bix 129 pecroHaeHTiB, 3
HUX XiHKH ckianarTh 89,9 %, yonoriku — 10,1 %. Haliak THBHIIIUMH PECIIOHACHTAMHU OYJIM MOJIOJII JIFOAU
BikoM 25-40 pokiB (55 %), po3moaia 1010 iHIMX BIKOBUX TPyl HAaCTymHMIA: 10 25 pokis — 20,2 %, 41-55
pokiB — 20,9 %, nonan 55 pokis — 3,9 %. [l{ogo po3mozainy 3a J0X0A0M, TO HAHOLIBII YHCEIBHOIO Oyia
rpyma onurtanux i3 goxoxom 5000-10000 rpH. — 43,4 %, MeHII 4KCenbHOIO Oyiia rpymna i3 J0XOIOM 0
5000 rpH. — 29,5 %. 17,8 % onutanux orpumytoth goxiax 10001-15000 rpu., 5,4 % — 15001-20000 rpH.,
a 3,9 % —monax 20000 rpH.

[TonoBrHa pecrOHICHTIB OHOBIIOIOTH 1HTEP €p CBOIX KyXOHB Jjmmie pa3 Ha 10 i Ginbine pokis. Lle
OB’ sI3aHe, Ha HAIlly JAyMKY, 13 CKJIaJHUM (pIHAHCOBHUM CTAHOBHIIIEM ITOTCHIIIHHUX KJIi€HTIB. Tomy Oyio
MPOaHATI30BaHO Pe3yJbTaTH OMMTYBAHHS JUIS PI3HUX Tpym 3a goxomoMm (Tadm. 1). OTxe, YuM HUKYHIMA
JIOX1J1, TUM MEHIIIE OMUTAaHI CXWJIbHI 10 OHOBJIEHD 1 3MiH.

Tabnuys 1

Po3noais AymMoK pecrioHIeHTIB 11010 OHOBJICHHS iHTep' €PY KYXHi [JIsl PI3HUX IPYH 32 10X0/10M

OHOBIIEHHS 1HTEEPY KYXHi
I'pyna 3a noxonom
1-3 poxu 4-6 pokiB 7-9 pokiB 10 i GinbIe pokiB

o 5000 rps. 53% 10,5% 18,4 % 65,8 %
5000-10000 rpH. 7,1% 28,6 % 17,9% 46,4 %
10001-15000 rpH. 4,3% 17,4% 21,7% 56,5 %
15001-20000 rpH. 14,3% 42,9 % 42,9 -

IMonan 20000 rpH. 20% 20% 40 % 20%

L{ikaBUM € TaKOXK PO3MOMALT IYMOK OMUTAHUX PI3HUX BIKOBHX rpyi (Tadm. 2).
Ormxe, HaOLIbIIIE CXUIIBHI IO 3MiH Ta OHOBJICHb Ha BJIACHIH KyxHi Monofi moau (10 25 pokis).
Binpmricts oci6 crapmoro Biky (monax 50 %) oHOBIIOIOTE iHTEp €p KyxHi pa3 y 10 Ta Oinbie pokis.

Tabruys 2
Po3noais AymMox pecrioHeHTIB 100 OHOBJICHHS iHTEp €PYy KYXHi JJisl Pi3HUX BIKOBHX rpyn
Bixosi rpym OHOBIIEHHS 1HTEEPY KYXHI
1-3 poxu 4-6 pokiB 7-9 pokiB 10 i GinbIe pokiB
o 25 pokiB 154 % 26,9 % 30,8 % 26,9 %
25-40 pokis 5,6 % 20,8% 16,7 % 56,9 %
41-55 pokis 3,7% 222% 222% 51,9%
IMonHax 55 pokis 20 % - 20% 60 %

VY Tabn. 3 HaBeneHI pe3yIbTaTH ONMUTYBAHHS JJIS PI3HUX TPYH 3a J0XOA0M IIOA0 MOJHUX TECHACHIIIH
Ha PUHKY KyXOHHMX MeOJiB. Ha mifgcraBi MpoOBENEHOr0 ONMWUTYBAaHHS BCTAHOBJICHO, IO i3 3POCTaHHSIM
JIOXOIly 3pOCTA€ 3aIliKaBIICHICTh JIIOJICH CTOCOBHO MOJHUX TEHJCHIIH Ha PHUHKY KyXOHHHX MEOJIB.
3okpema, cepen oci6 3 moxomom a0 S000 rpH. MOAHMMHU TEHACHIIAMU HikaBuaThes juine 31,6 %, a cepen
oci6 3 goxomom nonaa 20000 rpua. — 80 %.
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Tabauys 3

Po3noais 1ymok pecnoHeHTiB 111010 MOAHUX TeHIeHiii HA pUHKY KYXOHHHUX MeOJIiB
JJIS1 Pi3HUX TPyN 32 10X0A0M

MopHi TeHeHIiT Ha PUHKY KyXOHHUX MeOJIiB
I'pyna 3a noxomnom
CrifkyoTh He cmigkyroTs
o 5000 rps. 31,6 % 68,4 %
5000-10000 rps. 46,4 % 53,6 %
10001-15000 rpH. 435% 56,5 %
15001-20000 rpH. 435% 56,5 %
IMonan 20000 rpH. 80 % 20%

CTOCOBHO BIKOBHX KaTeropiii, To He CIIOCTEPIracThcsi 3HAYHUX PO3ODKHOCTEH ISl Pi3HUX BIKOBHX
KaTeropiii CTOCOBHO IMOMUTY Ha MeOITi.

3arayioM 3a pe3yabTaTaMu JOCIKEHHS MOXHA 3pOOUTH HACTYITHI BUCHOBKH:

- TIOJIOBMHA PECIOHJICHTIB OHOBIIOIOTH 1HTEP' €p CBOIX KyXOHB Jwuiie pa3 Ha 10 i Oinbiie pokis. 3a
pe3yabTaTaMHM ONMHUTYBaHb OYJIO BHSIBJIICHO, IO YMM HWKYMH JIOX1J, THM MEHIIE OMMTaHI CXUJIBbHI 10
OHOBJICHB 1 3MiH. Takok HafOUIbIIE CXUIIBHI 0 3MIiH Ta OHOBJICHb Ha BJIACHIM KyXHi 0coOM BikoM 10 25

POKIB;

- I3 3pOCTaHHSM JIOXOAy 3POCTa€  3aIliKaBJCHICTh CTOCOBHO MOIHHMX TCHIEHIIM Ha PHHKY
KyXOHHHX Me0JIiB, 30kpeMa cepen oci0 3 moxomoMm monaa 20000 rpa. — 80 % ciigkyioTh 3a MOJHHUMHU
TEHAEHIISIMY,

- HaWOITBII BaKIMBUM BUPOOHHK KyXOHHUX MeOMIB € st ocib 3 BucokuM moxoaom (75-80 %) ta
st oci6 1o 25 pokis (66,7 %);

- BITYM3HAHOTO BUPOOHMKA HaMOiIbIIE CXMIBHI 00paTi ocobu i3 moxomom xo 5000 rpu. (57,9 %).
IHO3eMHOr0 BHpOOHMKA HAOLIbIIE CXIIIBHI 00paTH ocobu i3 moxomom 15001-20000 rpH. (75 %). Takox
BHUSIBIICHO, 110 13 30UIBIIEHHSM BIKY 3pOCTa€ JIOBipa JI0 BITYM3HIHOTO BUPOOHUKA,

- HaWOUIBII NMPUBAOIMBUMH JJI OIMUTAHMX € IACTEIbHI KOJBOPU Ta KOMOIHAIlSl MACTEIbHUX Ta
SICKPaBHX KOJNbOPIB,;

- Hali0impIe OMUTaHI HA/Ialo0Th TIEpPeBary CTUIII0 MiHIMalli3My Ta KJIIACHYHOMY CTHITIO, a HaiiMeHIIe
KOPUCTYIOTBCS MOMYJISAPHICTIO cThii JodhT Ta xai-tek. [Ipore ama 17,1 % onmuTaHMX CTHIIbL KyXOHHHX
MeOJIIB HE Ma€ 3HAYEHHS,

- Ha JQyMKy OUIBIIOCTI OMHMTAaHMX JIO KOMIUIEKTY KYXOHHHUX MeEOJNiB, OKpIM TapHITYypy, MaroTh
BXOJUTH CTUI Ta CTUIbII. OKpIM I[bOr0 KOMILUICKT MOYKE MICTHTH OCBITJIFOBAJIbHI NMPHIAIH, TEXHIKY, a
TaKOXK IOJINYKH Ta CTEIAXKI;

- TepeBakHa OLTBIIICTH OMUTAHUX OOMPAIOTh KyXOHHI MeOii B MeONIeBHX calloHaX, HaiiMeHIe
OINUTAaHI CXWJIbHI OOMPATH KYXOHHI MeOIi B TilepMapKeTax Ta Ha pUHKY,

- HalBaXJIMBIIIMM YUHHUKOM TIPU BHOOpPI KyXOHHHMX MEONIB € SKICTh, Jaji — IiHa, JOJATKOBI
MOCITYTH, TEPMIHU BUTOTOBJIEHHS Ta TIOCIYTH TU3aHHEpPa;

- Oimplrocti onura"nux He Bigoma TM “DioLini”;

- HaiiOumem momynspHuMH [HTEpHET-pecypcamu, Ha skux mpexacraieHa TM “DioLini” e
colliajabHI MEPEKI;

- OULIBIIICTH ONMUTAHUX HE 3HAIOTH, J¢ po3TamoBaHi canonu T30B “JlioJlini”, a 9,4 % Big3Ha4YMIN
HE3pyYHE PO3TAlIyBaHHS [[MX CaJOHIB.

Jnsi BU3HAUGHHS HAmpsMIB TOKpallaHHS MapkeTHHroBoi nisuibHocti T30B “dioJlini” Oymo
CKJIAJICHO JIepeBo Itiieit (puc. 2).
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AxTuBi3ais

MapKETUHIOBOI TOBAPHOIL

MOJII THKH

Konabopariis i3 BupoOHHKaMH CTOJIB Ta

CTUIBIIB

Kona6opauis i3 BupoOHHKaMU
OCBITIIIOBAIBHUX MPUIIAJIIB

AxTuBi3anis

MapKeTHHI0BOi 30yTOBOT

MOJII THKH

BigkputTst HOBOTO caoHy

AxTuBi3anis
MapKEeTHHIOBOT
KOMYHIKaIiHHOT

TIOJIITHKA

OHOBIICHHS CaliTy MiANPUEMCTBA

HanpsiMu mokpanianias MapKETHHTOBOI JisTBHOCTI
T30B «/lioJlini»

AKTHBI3aIis JISUTBHOCTI Y COIIalIbHIX

Mepexax

Puc. 2. Hanpsimu nokpawanns mapkemunzooi oisinonocmi T30B “ JlioJlini”

Jnst oOTpyHTYBaHHS TPIOPUTETHUX HAMpsIMIB TOKPAIaHHS MapKeTHHroBol aissibHOCTI T30B
“MioJlini” moOymoBaHO MATPHIIO JUIS TIONAapHOI OMIHKA [WX HampsMi. s pospaxyHky Oymo
BUKOpuCTaHo 9-TH OasbHY IIKaty, 3anpornonoBany T. Caari [9, c. 53] (1 6an — kpuTepii piBHOBa)IUBI; 3
0amy — OMH KPUTEPiH Jelio nepeBaxkae iHIIMKM; 5 0amiB — OMH KPUTEpiil mepeBaxkae iHIIMMA; 7 O0aiB —
OJIMH KPUTEpPIill CYTTEBO IepeBaXkae iHIM; 9 OamiB — OAMH KPUTEPiit aOCONIIOTHO TepeBakae iHIMM; 2, 4,
6, 8 GaJtiB — KOMITPOMICHI PillICHHS).

PesynbraTi po3paxyHkiB nomaHo B Tadi. 4.

Tabnuys 4
OyinKka HanNpPSIMie NOKPawaHHs mapkemun2o6oi oisintonocmi T30B “ [ioJlini”
AxTHBI3aLisa AxTHBI3aLis AxTHBI3aLisa Hopyo
MAapKETUHIOBOI | MapKETUHIOBOI | MAapKETUHIOBOI Bekrop P .
Hampsimku .. . C e . . BaHUU
TOBapPHOI 30yTOBOI KoMyHiKauiiHoOl | npioputeris |
MOJTITHKH MO THKH MOJTITHKH P
AKTHBI3a1[i1 MApPKETUHT OBOL
AMiA Map 1 5 3 2,47 0,66
TOBAPHOI MO THKH
AKTHBI3a1[i1 MApKETUHI OBOL
aui Map 0,2 1 1 0,58 0,16
30yTOBOI MO THKH
AKTHBI3a1[i1 MApKETUHT OBOL
13a1UA MapKeTy 0,33 1 1 0,69 0,19
KOMYHIKaIliHHOT MO THKA

Ha migcraBi HpoBeAEHHUX PO3PaxyHKIB BH3HAYEHO MATPHIIO JUIS IIONAPHOI OIIHKH BapiaHTIB
aKTHBI3allil MAPKETHHIOBOI TOBapHOI momithku (Tadi. 5).

Tabauys 5
Ouinka BapiaHTiB akTHBi3alii MApKETHHIOBOI TOBAPHOI MOJITHKH
Komnaboparis i3 Komna6oparis i3 Bekro Hopwmo-
BapianTn BUPOOHUKAMHU BUPOOHHUKAMHU . P BaHUN
A . . npioputeTin
CTOJIB i CTLNIBIIIB OCBITJIFOBAJILHUX TIPHIIAIIB BEKTOP
Konabopauist i3 BUpoOHUKaMHU
| OPAItI 13 B 1 5 2,24 0,83
CTOJIIB Ta CTLJIBIIB
Konabopauist i3 BUpoOHUKaMHU
anop PODHIT 0,20 1 0,45 0,17
OCBITJIFOBAJILHUX TIPHJIAIIB
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3 METOI0 BCTAHOBJICHHSI MPIOPUTETHUX 3aXOJIB Y cepi akTUBI3aIlil MAPKETHHTOBOT KOMYHIKamiiHOT
MOJNITHKKA BU3HAYCHO MATPUIIO IS TOMAPHOT OLIHKK OTPUMAaHUX BapiaHTiB (Tabu. 6).

Tabauys 6
Ouinka BapiaHTIiB akTHBi3allii MApKeTHHI0BOI KOMYHIKaNii{HOT MOMITUKH
N S . Hopwmo-
. OHoBJIeHHs caliTy | AKTHBi3allis AiUTBHOCTI y Bexrop .
Bapiantu . . . . BaHUU
mianpuemMcTBa COIlaIbHUX Mepexax NpiOpUTETIB
BEKTOP
OHOBJICHHS CAMTy MiANPUEMCTBA 1 0,33 0,45 0,21
AKTHUBI3aIIS TisUTBHOCTI
. y 3 1 1,73 0,79
COIIAIBHAX MEPEeKax

Jlis mpoBeneHUX PpO3paxyHKIB 3a BCIMA KPUTEPISIMH BH3HAYCHO BJIACHE 3HAYCHHS, 1HJICKC
Y3ro/DKEHOCT] Ta BIAHOIICHHS Y3TO/DKEHOCTI. Pe3ynbTaT BBaKAETHCS MPUHHATHHM, SKIIO BiTHOIICHHS
y3ropkenocti He oinbie 0,1 (tadi. 7) [9, c. 25].

Tabruys 7
BuszHnaueHHsI ageKBAaTHOCTiI pPo3paxyHKiB
Bnacue 3HaueHHs Inpexc Bignomenns
Kpurepii . .
| max Y3TOPKEHOCTI Y3TO/PKEHOCTI
HamnpsiMu mokpaliianas MapKeTHHIOBOT TisTBHOCTI 3,029 0,015 0,025
AXTHBI3a1lis MAPKETHHI'OBOI TOBAPHOI MOJITUKU 2 0 0
AKTHUBI3aI1iT MAPKETHHI'OBOT KOM yHIKaIiHHOT 5 0 0
MOJITAKA

OTmxe, BpaxoByloud JaHi Tabn. 7, MO)KHA 3pOOHUTH BUCHOBKH, IO PE3YJILTATH PO3PAXyHKIB €
aJiekBaTHUMHU. Jlami BHU3HAYEHO ONTHMAJIbHI HANpsSMH IOKpaIlaHHsS MapKeTHHroBoi nmisuitbHocTi T30B
“ ioJTini” (ta6a. 8).

Tabauys 8
Bu3zHauyeHHs ONTUMAJBLHUX HANPAMIB MOKPALIAHHA MapKeTHHIOBOI AigabHocTi T30B “ lioJlini”
Hanpsmu BaxmuBicth Orinka 3BakeHa [piopu-
HAMPAMY HAMPAMY OITiHKa TETHICTh
c?na69paulﬂ i3 BUPOOHHUKAMU CTOMIB Ta 0,66 0,83 0,55 1
CTiJIBIIB
K —
0J1.a60pau1$1 i3 BHpOGHmfaMI/I 0,66 0,17 0,11 4
OCBITJIFOBAIbHHUX MPHIIAIIB
BigkpHTTs HOBOTO CaJIOHY 0,16 1 0,16 2
OHOBJICHHS CAMTy MiAMPUEMCTBA 0,19 0,21 0,04 5
N — - -
KTHBI3aIlisl TisITBHOCTI Y COIianbHUX 0,19 0,79 0,15 3
Mepexax

OTxe, oNTUMANBHUMH HANpsMaMH BJIOCKOHAJeHHS MapkeTHHroBoi aisuibHocti T30B “lioJlini” €
KoJabopailisi 13 BUpOOHHKAaMHU CTOJIIB Ta CTUIBIIIB, BIIKPUTTSA HOBOTO CAJIOHY Ta aKTHBI3allisl MisUTbHOCTI y
COIliaJIbHUX MEpPEeKax.

T30B “[lioJlini” BapTo 00’€mHATH 3yCHIUIS 3 TATAHOBUTHUM JHM3allHEpPOM Ta iHIIUM BHPOOHUKOM
MeOJIiB, IKUW 3aiiMa€ThCS BUTOTOBJICHHSM CTUIBLIIB Ta CTOJIB /I CTBOPEHHS KaICy/IbHOI Konekirii. Takoxk
BapTO JIONIOBHUTH 11 IEBHUMU OpHUTIHAJTHHUMU akcecyapamu. CyTh KallCyJIbHUX KOJICKI[il TIOJIATae B TOMY,
00 3aMpoNoOHyBaTH CIOKHBAYEB1 YHIKaIbHI Pedi.
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3a pe3ynbraTaMu JOCHIHKCHHS HaWOUIBII NPUBAOIMBUMH JUIS ONMUTAHUX € MACTEIbHI KOJbOPU Ta
KOMOIHAIlS TMAacTeIbHUX KOJNBOPIB 3 sickpaBUMH. OTOXK, KONEKIisi Mae OyTH BHKOHaHA B CIOKIHHHX
KIIACHYHUX TACTEIbHUX Ta SCKPaBHX KOJIbOpax, IO 3pOOUTH 11 BIAUM BapiaHTOM sl OOJaIITyBaHHS
MPUMIIEHHS KyXHi, K JUIsl KBAPTUPH, TaK 1 715 3aMICHKOTO OYIUHKY.

[HctuTyT Kompopy Pantone Busnaume kombopoBy nanitpy BecHu 2018 p. “PANTONE COLOR
SPRING 2018" [2]. Bona 3acHoBaHa Ha MOTHHX KOJEKIistx, peacraBiennx Ha New York Fashion Week.
VY HoBiii naniTpi npencrapieHi 16 kKoibopiB 1 BOHW PO3ALIcH] Ha JBi YacTUHH. Brepie okpemo BUALICHI
KJIACHYHI HEWTpaJibHI KONBOPH, BUKOPHCTAHHS SKAX HE OOMEKYETHCS OIHHM CE30HOM i ckiamae 0asy.
Came X BapTO BHKOPHCTATH JUIS CTBOPEHHS KarcyiapHOI kojekmii TM “DioLini”, mo 3a6e3meunts i
TpUBay akTyaibHiCTh. 11010 cTHIIO, TO BAAJMM BapiaHTOM IOAAJBIIOIO PO3BUTKY Oyae Kiiacuka abo
CTWJIb MIHIMAi3M, OCKUTBKM BOHH CTaJM HaWOLIBII MOMYISPHUMH cepell onmuTaHux. OCHOBHOIO BUMOTOIO
710 MeOJTiB 3 KOJIEKIIi] € 3pyYHICTh Ta MPAKTUYHICTh Y BUKOPUCTAHHI.

Hns aktuBizanii MapkeTuHrosoi 30ytoBoi nmonituku T30B “dioJliHi” onTHManbHUM BapiaHTOM €
BIJIKPUTTS HOBOTO CallOHY, SIKMM BapTO pO3TalllyBaTH OIS OJHOTO 3 BEIUKWX TOPTrOBUX IEHTPIB, Je
MpEeCTaBICHUI BECh aCOPTUMEHT MeOJliB, AEKOpYy Ta iHIIUX TOBapiB JUIS OONAINTyBaHHS JIOMY, a TaKOX
03100T0BaIBEHUX MaTepianiB (mrmanepis, Gapo TOINO), OCKITBKY JIFOM OHOBIIIOIOTE MEOIi 3a3BHUai TOI,
KOITU pOOJISATH PEMOHT.

Hns  aktuBizanii MapKeTHHroBoi KomyHikamiiHoi mnomituku T30B “JlioJlini” ontumansHIM
BapiaHTOM € aKTHBI3allil IiSUIBHOCTI y COIllAIbBHUX MEpekax, a caMe THX, JI¢ 3apa3 IpeACTaBJIcHE
nignpuemctBo (Facebook, Instagram). 3a 1omoMororw HUX MOXKHA TaKOXK 30UTBIIMTH Tpadik Ha CAMT.

T30B “dioJIini” BapTO BUAUIATH KOIITH HA TAPTETHHIOBY peKiaMy. 3aBISIKH 1 iCHYE MOXKITUBICTh
Jy’Ke TOYHO BU3HAYUTH LIJILOBY ayAMTOPIIO, SKa, HAIIEBHE, Oy/Ie 3aIliKaBICHOK Y IPOIIOHOBAHOMY TOBapi.
OkpiM 1IHOTO, TaKa peKJiama JONOMOXKe 30UTBIIATH BII3HABAHICTh TOPrOBOT MAPKH MiANPHEMCTBA.

BucHOBKH Ta NepCHeKTHBU NOJANBIIUX AociimkeHb. Ha manuii moment T30B “JlioJlini”
3aliMa€ThCsl BUTOTOBJICHHSIM KyXOHHHX TapHITYpiB Ha 3aMOBJICHHS, iHIII MeOIl KITIEHTH MiOHpaIoTh Ta
KYIyIOTh caMmocTiiHo. JIns akTuBi3alii MapkeTrHrosoi ToBapHoi nomituku T30B “dioJlini” onTumans-
HUM BapiaHTOM € KoJlabopallisl i3 BApOOHWKAMH CTOJNIB Ta CTUIBIIIB.

30yT HEOOXiZAHO PO3MIIANATH B SIK OJMH 3 BOXKJIMBHX IHCTPYMEHTIB MapKETHHTOBOI JIISUTBHOCTI, Ha
AKOMY Oa3yeTbcss KOHKYypEHTHa TiepeBara IMiANPHUEMCTBA HA PHHKY. Y Cy4acHHX YMOBax, IO
XapaKTepU3YIOThCA MiJIBHIICHUM pIiBHEM PHU3UKY Ta HEBU3HAYCHICTIO, BUKOPHCTAHHS MapKETHHTOBOTO
MiAX0Ay J0 oprasizamii 30yTOBOT MisIIBHOCTI € HEOOXiTHOK TepeayMOBOI ii BIJOCKOHAJICHHS, IO
3a0€3MEeUYHTh MiIPUEMCTBY HE TUTBKM KOPOTKOYACHUI KOMEPIIMHUE yCITiX, ajle # MOCUJIMTh CTpaTeriyHe
cupsimyBaHHs. [ns akTtuBizamii MapketuHroBoi 30yroBoi momitmkm T30B  “HioJlini” HeoOXigHO
pPO3MIMPUTH 30yTOBY MEPEXKY UUISIXOM BIJIKDHUTTS HOBOrO calioHy. J[is mokpaimaHHs MapKEeTHHIOBOI
KOMYHIKAI[IfHOT TOJIITHKA JAHOTO IiJNPHEMCTBA HEOOXIHO BHUKOPHCTOBYBAaTH CydacHi I[HTepHerT-
TEXHOJIOT11, 30KpeMa COIlialibHI MEPEKi Ta TApreToOBaHy peKIamy.

3arocTpeHHsI KOHKYPEHIIii Ha PUHKY MOTpedye aKTUBHOTO MONTYKY HOBHX MiJXOIB 0 YTPUMaHHS i
3MILHEHHS MO3MI[iK. Y TOAANbIIOMY IUIAHYETHCS JOCHIAMTA AaKTHBHICTh Y COLIAJbHHX Mepexax
BUPOOHUKIB MeOJIiB HA TX KOHKYPEHTHE CTAHOBHIIIE.
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