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BceranoBjieHa JoUiIbHICTS BHKOPHCTAHHSI HOBIiTHIX iHHOBamiliHMX pilleHb y cucTeMi
MapKeTMHIOBUX KOMYHiKamiii minmpuemcrBa. Po3r/jisiHyTo OCHOBHI pi3HOBUAM iHHOBaNiliHMX
MAapKeTMHIOBUX KOMYHIKaliil y HANpsAMKY peaji3anii cy4yacHUX MapKeTHHIOBHX KOHIIEIIii.
Bu3znaueno mepeBarm Ta HeJAOJIKM OKpeMUX KOHIeNNUid MapKeTHMHry, sIKi Haiibinbiie
BIUIMBAIOTh Ha CHCTeMY NMPOCYBaHHA ToBapiB mignpuemcrBa. OQco6auBy yBary mnpuiijieHO
3aco0aM IHTepHeT-MapKeTHHIY Ta MepCHeKTHBAM iioro BHUKOpHcTaHHs B YkpaiHi. [logano
XapaKTePUCTUKY iHCTPYMEHTIB MNCHXOJIOTIYHOr0 BIUIMBY HAa CHOXKHBa4Ya y cHcTeMi
NPOCYBAHHS TOBApPiB HA PUHKY.

KarouoBi ciioBa: IHTepHeT-MapKeTHHI, HeHpPOMApKeTHHI, MOOUILHMI MapKeTHHT,
mapketrur 3.0, iHHoBaUiliHi MapKeTHHIOBI KOMYHiKaIIii.

N. S. Kosar, N. Je. Kuzo, S. V. Prytula
Lviv Palitechnic National University

INNOVATIVE SOLUTIONSIN THE ENTERPRISE
MARKETING COMMUNICATIONS SYSTEM
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The successful development of enterprises in the market is associated with the use of
their innovations. The necessity of using the latest innovative solutions in the system of
marketing communications company is established. The main types of innovative
communications towards implementing modern marketing concepts are considered. The
advantages and disadvantages of individual marketing concepts, which have a major impact
on the promotion of enterprise products such as Internet marketing, mobile marketing,
neuromar keting and mar keting 3.0 are deter mined.

Particular attention is paid to the means of online marketing as a sales channel and
promotion of products such as cor porate site registration site in catalogs and search engines,
sites companions, contextual advertising, media advertising, advertising on widgets, product
placement in online gaming, affiliate marketing, SMM (promotion of social networks) and
CMO (site optimization for social networking), SEM (search engine marketing), site ranking
and comparing products, podcasting, blogging, means of viral marketing, direct mail, e CRM-
systems, background advertising and Rich media. The Internet space is essential part of the
media market these days, not only for advertisers, but also for traditional media. Ukrainian
society he already shows signs of intellectual, young and innovative environment.
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Despite the gradual growth of | nter net-communications in Ukraine, its real potential is
not yet involved, still Internet technologies are promising and attractive communication tool
for businesses. Further growth of Internet communications is largely associated with the
constant increase in the number of Internet users who use it to obtain infor mation necessary
goods. The half of all consumers are interested in receiving reports of goods and services by
email. Due to permanent presence in the virtual space of I nternet users formed certain habits
and ways of using tools and infor mation sour ces.

At the core of mobile marketing is the use of modern technologies and formats of
information transmission in cellular networks: voice, text, graphics, video and photo
infor mation, and technologies to implement non-ver bal inter active communication. I ntegration
with other media opportunitiesin the mobile technology is very high.

The main methods neuromarketing depend on the sensations impact. It is established
that they are formed at the intersection of economics, neuroscience, psychology and medicine
and are based on determining the motivation of consumers. The special role of video and
Innovation in it is found. The characterization tools psychological impact on consumersin the
promotion of products on the market are 3D, X3D, Ground FX, tryvizora, interactive table,
TransL ook, Smart Checkout, projection and virtual storefronts, interactive panels, Virtual
footwear wall, “virtual promoter”.

In order to achieve a synergistic effect established the need to combine the principles of
online marketing and mobile marketing concepts such as neuromarketing and M arketing 3.0
to increase brand capital goods in the market. The feasibility declaration of social
responsibility in their brand promotion, assigning them a specific human nature is deter mined.

Key words: Internet Marketing, neuromarketing, mobile marketing, marketing 3.0, innovative
marketing communications.

I[MocTtanoBka mnpobGjemu. MapKeTHHIOBI KOMYHIKAIlii € OJHUM 3 EINEeMEHTIB KOMIUIEKCY
MapKeTHHTY, SKHH MOXKe 3a0e3MeunTH HEOOXIJHHMM BIUIMB Ha CBIOMICTH CIIOKMBaya 1 HagaTh Homy
OaxkaHy JUTA IMiJIPUEMCTBA 1HPOPMAIIIIO PO HHOTO Ta HOro TOBapH. Y pe3yibTaTi CTPIMKOTO PO3BHUTKY
PHHKY, BIPOBaJDKEHHS HOBHX TEXHOJIOTIH, 3pOCTaHHs BapTOCTI TPaJHIIHHUX HOCIIB peKiIamMH, PO3poOKH
HOBMX TOBapiB Ta IMOCIYr HEOOXiMHO IIYKATH HOBITHI METOIM MAapKETHMHTOBHUX KOMYHIKAIlif, ski O
3aJly4dJIM yBary CIioKMBaya JIo TOBapy Ta MiAPHEMCTBA.

AHani3 ocTaHHix gocaimkens i myOaikamiii. JlocmipkeHHs mnpoOiemu Teopii 1 MPaKTHKH
BUKOPUCTAHHS MapKETHHTOBHX KOMYHIKAaIlii y MiANPHEMHUNBKIA MisUIBHOCTI  PO3TIIAIOTH  Taki
yKkpaiHcbki HaykoBli, sk: O. bocak, C. Immsmenko, C. Koambuyk, T. Jlyk’'suens, 1. JIutoBueHko,
I'. Mosroea, I. PemernikoBa, H. Pomanenko, €. Pomara, JI. Aummmna. IIpore mBHIKI 3MiHH
y cepenoBHilli (GyHKIIIOHYBaHHS MIIITPUEMCTB, 3pOCTaHHS BapTOCTI TPAIUIIIMHUX PEKIIAMOHOCIIB Ta 3MEH-
IICHHS piBHS 1X BIUTMBY Ha HUIBOBY ayJMTOPII0 BUMAararoTh MOCTIHHOI yBaru IO iHHOBAIiil y cHUCTeMi
MapKETHHTOBUX KOMYHIKaI[iif opraHizaiii.

Hini crarri. Meroro poOOTH € BH3HAYEHHS TEPCIEKTUBHUX IHHOBAIIMHUX pIlIEHbh y CHUCTEMI
MapKEeTHHTOBUX KOMYHIKAIii MiANIpUEMCTBA 3 METO0 MaKCHMAaJIbHOTO BpaxyBaHHS OKPEMHX
0COOJIMBOCTEH KITIEHTIB Ta ONTUMI3aIlil BUTPAT HA MPOCYBAHHS TOBApIB.

BukJiax ocHOBHOro mMartepiajy A0CJHiIKeHHs. Yl MIIPUEMCTBA, SIKI YCIIIIHO PO3BUBAIOTHCS Ha
PHHKY, CBOIM ycCITixoM 3000B’s3aHi caMe iHHOBaIlisiM y MapkeTuHry. Jlorika po3BUTKY Oi3Hecy BUMAarae
MiZIBHIICHHS PeHTa0eIbHOCTI BUPOOHUIITBA 1 pO3IMIUpPEHHs acopTUMeHTy. OOHIBI i IJII OHOYACHO YH
KO)KHY OKPEMO MO)KHA JIOCSATTH, PO3POOJISIOUM HOBI MPOAYKTH ab0 BIOCKOHAIIOKYHW IHINI CKJIaJ0BI
MapKETHHTOBOI JisTbHOCTI.
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Hogi koHuenmii MapkeTHHTy, Taki K [HTepHET-MapKeTHHT, MOOUILHHIH MapKETHHT, Helpomapke-
TUHT, MapkeTuHT 3.0, 3HaXOIAITh CBOE BiJOOpaKEHHsI Y CHCTEM1 MapKETUHTOBUX KOMYHIKAIl opraHizaliii.
KoskHa 3 BHIIle3a3HaYCHNX KOHIIEMIi Mae CBOI mepeBaru Ta Heaomiku (Tabm. 1).

Tabauys 1
IlepeBaru Ta He0JIKU HOBUX KOHIENIii MAPKETHHTY
Bun ITepeBaru Henomniku
InrepHer- — TJ00aNbHUNA XapakTep — HasBHICTh NPOJYKIIiI, Ky HE XOUYTh
MapKeTHHT | — 3PY4HICTh [UIsl CIIO)KMBAYiB 3aKyloBYBaTH uepe3 [HTepHeT
— IIBWJKA aJanTalis mijg noTpeou — mpoOJieMH BUKOHAHHS 3aMOBJICHb
CIIOKMBaYiB — mpoOsieMu OE3IEKH IUTaTEeXKIB
— EKOHOMIs yacy — eTWYHI Npo0JIeMH BUKOPUCTaHHS iHpopMarii
— €KOHOMisl BUTpAT Ha 30yT Ta MPOCYBaHHS — OOMEXEHICTb CIIOKUBAYIB, Y SIKUX € JJOCTYII 10
IaTepuery
MoOibHUI | — aKTUBHHM 1HTEpEC ayuTOopii 32 PaXyHOK — 0OMEXEHICTb IOKPUTTS MOOIJIbBHUX MEPEK Y
MapKETHHT BUKOPHCTAaHHSI IHHOBAI[ITHUX TEXHOJIOTIiH JIeSIKAX PerioHax
— IHTEpaKTHBHE 3aJIy4eHHS ayauTOpPil — He yci KJI€HTH CTaplUIOro BiKy yMilOTh
— MOXKJIMBICTh BpaxyBaTu yHiKaJIbHI KOPHCTYBATHCSl HOBUMH TTOCITYTaMH
0COOJIMBOCTI CHIO’KMBaya MOOITBHOTO 3B’ I3KY
— MOOLTbHUH TeneOH 3aBXKIU 3 a0OHCHTOM,
24 romunau Ha 100y, 7 IHIB HA THXKICHB
Heiipo- — BIUIMB HA CBiJJOMICTh CIIO)KHBaYa — HenpaBUIIbHE BUKOPHCTaHH: 3aC00iB BILIMBY Ha
MapKeTHHT | — BIAYYTTH, SIKi aCOLIIOIOTHCS 3 OPEHIOM CHoXHBaya
— BHCOKa BITI3HABAHICTh — HETaTUBHI peakIlii MO3Ky
— TapaHTisl 3a11aM’ ITOBYBaHHSI — BHCOKI BUTPATH HA peaji3amilo
MapkeTuHr | — 3aJ0BOJICHHS IOTPEO CIIOKHUBAYIB — — BHCOKI BUTPATH MiJIPHEMCTB
3.0 PI3HOIUTAHOBHX OCOOMCTOCTEMH, Bpaxo- — HeIoCTaTHii Joctym a0 iHpopMaii
BYIOUH TJI00aJIbHI 1HTEPECH JIFOICTBA MTOTCHINIHUX CIIOYKUBAYiB
— BHUKOPHUCTAHHS IHHOBAI[ITHUX TE€XHOJIOT1H
— (opMyBaHHS KyJAbTYPHHX OpEHIIIB
— ColliaJibHa Ta eKOJIOT1YHa CIPSIMOBAHICTh
IISIIBHOCTI

Bracna pospobra na ocnosi [ 1-4].

[HTEpHET-MapKeTHHT — i€ MPOoIeC BUKOPUCTAHHS CydacHHX iH(opMmaliiHux [HTepHeT-TeXHOoIoriH
MiJ] Yac MPOBEACHHSI MapKETMHIOBUX JOCIIHKCHb, PO3PO0JICHHS TOBAPY, BCTAHOBJICHHS IIHH, JOBCICHHS
JI0 CIIOYKMBaya Ta BIPOBAKCHHsS HOBUX IIIXOIB J0 CTHMYIIOBaHHS 30yTy 3 METOI MaKCHMaJbHOIO
3aJI0BOJICHHSI MOTped CIIOKMBAYiB 4epe3 iHHOBAIiHY OpraHi3allilo MaTepialbHOro Ta iH(opMaliiHoro
ooMiny. CBO€O 4eproro, IHTepHET-TEXHOJIOTIT — 11 CYKYIHICTh CIOCO0iB 1 METOMIB 30epiraHHs, 00poOKU
Ta mepenaui inpopmarii B IHrepHer-cepenoBumii [5, c. 51]. CporoaHi [HTEpHET-MapKETHHT MEPEBaXKHO
CIpUiMaeTbcs SIK TOEJHAHHS TAaKMX JBOX OCHOBHHMX CKIQJOBHX, SK CYKYIHICTh MapKETHHTOBHX
THCTPYMEHTIB OHJIAH-IPOCYBAHHS Ta CYKYIHICTh TEXHIYHMX METOMIB Mpojaxy B [HTepHeri. Y Tabm. 2
HaBEJICHO OCHOBHI IHCTpyMeHTH [HTepHEeT-MapKeTHHTY.

[lepcriekTHBH IHTEPHET-KOMYHIKAIlId ITOB’s3aHI 3HAYHOK MIPOI 3 MOCTIHHMM 3POCTaHHSIM
KUTBKOCTI KOpHCTYyBauiB IHTepHETY Ta BUKOPHCTAaHHSIM HOro 3 METOI ojepkaHHs iHpopmamii mpo
HE0OXiIHI TOBapH. IHTEpHET-IPOCTIp € HEBIA EMHOI YACTHHOI MEIIapUHKY HE JIUIIIE IS PEKIaMO/IaBIIiB,
a W ans TpaJuuidHuX 3aco0iB MacoBoi iHdopmaiii. B ykpaiHCbKOMY CycHiNBbCTBI BiH BXKE Ma€ O3HAKH
IHTENEeKTYalIbHOT 0, MOJIOAOr0 Ta IHHOBAIIMHOTO CepeIOBUIIA.

235



Tabnuys 2
IncrpymenTn IHTEpHET-MapPKETHHIY

IHCTpYMEHT

XapakTepucTHKa

KopriopatusHuii caidt

HaGip indgopmariiiHux OJOKIB Ta IHCTPYMEHTIB ISl B3a€EMOIT 3 OAHUM a00 KiJIbKOMa
CerMEHTaMU ILIJIbOBOI ayIuTopii

Peecrpartis caiity B
KaTajgorax

Jliist po3MillieHHs NOCHITaHHsI HEOOX1THO Y KOYKHU KaTaJlor BiJIPaBUTH 3asBKY Ha
PO3MIIIEHHS OIIHCY CaHTy

Peectparis caiity y
TMOIITYKOBUX CUCTEMaX

basu naHuX, 110 MICTATH CTOPIHKH 3 KOJKHOT'O MPOiHJEKCOBaHOro cailTy. Ha 3amut
BiJIBilyBaya MOIIYKOBa CUCTEMa BUJIAE TIEPEIIiK CaHTiB

CalTu-cynyTHUKU

BiiacHuii pexnaMHui MaiiIaHuUK, CTBOPEHUI Ha 3aMOBJICHHS KiieHTa. MeTa
CTBOPEHHS — 3HIKEHHS ICHYIOUHX BUTPAT Ha PeKIaMy

KonTekctHa pexiiama

Pexiiama opieHTyeThCsI Ha 3MiCT [HTEpHET-CTOPIHKK BpYyYHY a00 aBTOMaTHYHO

Meniiina pexinama

Po3mimeHHst TeKCTOBO-TpadiuHUX peKIIaMHUX MaTepialliB Ha caiiTax, 10 SBJISIOTH
c000r0 PEeKJIAMHHIA MaiTaHIHK

Pexiniama Ha Bipkerax

KoHTeHT-MOoyh, 1110 BOYIOBYETHCS Y BEO-CTOPIHKY 200 y Opay3ep, sKuii
3aCHOBAaHUI Ha BEO-TEXHOJIOTISX, IO MPAIOIOTh Yepes Opay3ep

[IponyKT-1IeicMeHT B OH-
JaiH-irpax

[HTerparris pekiraMoBaHOro MPOAYKTY a00 OPEHIY B irpOBHUI IpoIiec

AdoinilioBaHul MapKEeTHHT

3amydeHHs KIII€HTIB Yepe3 MapTHEPChKi caiiTh

SMM (mpocyBanHsI y
COIliaJIbHUX Mepexax) Ta
CMO (onrrumizarrist caity
i1 cortiabHi MEepexi)

CTBOpEHHS CBOET TEMaTUYHOI IPYIH Ta il MOJaNblIIe IPOCYBAHHS; 3aIy4eHHS HOBUX
YYaCHHKIB JI0 TPyNH; iHPOPMYBaHHS YYaCHHKIB ITPO MOAIT KOMIIaHiT; MATpUMKa
IHTEpeCy /10 TPYyIH Yepe3 PO3MIIIeHHsI KOHTEHTY

SEM (morirykoBuit
MapKETHHT)

Komruieke 3axo/iB, ClpsSMOBaHUN Ha 301IBIIICHHS BiB1IyBaHOCTI CAHTY I1ILOBOIO
ayIUTOPI€I0

Caiitu pedTuHry i
TIOPiBHSIHHS TOBapiB

CaiiTy, 110 CIieniai3yroThCsl Ha OIIHII TOBapiB eKcrepTaMu ab0 KOpUCTyBa4aMu

[MiaxacTuHr CTBOpeHHSI 1 IOMIMPEHHS 3BYKOBHX ab0 Bifeodaiinis (miakacTiB) y cTuii paaio- i
Tenenepenay B [HrepHeTi
Brnorinr CaiiT, Ha SIKOMY BiI0YBa€ThCS CHIJIKYBaHHS JIIOJIEH Y BUTJISI OOTOBOPEHHS TUX YU

IHIIIMX MUATaHb, K MiHIMAE aBTOP OJIOTY

3acobu BipycHOro
MapKeTHHTY

[ommpenns indopmatii y nporpecii, 01M3bKiH 10 TEOMETPUYHOT, J€ TOJIOBHUM
PO3IIOBCIOKYBaUeM € cami ofiep kyBadi iHdopmarii

[Ipsima poscuiika

IMonmpeHHs: MAPKETHHIOBOT'O MTOBIIOMIICHHST KOMITaHii 11033 CAHTOM, peai3yeThes y
BUIIISAAI TIepcoHanbHOI email-, Skype-, RSS-, |CQ- Ta iHIIMX IPSIMHUX PO3CUIIOK

E-CRM-cucremu

KopnopaTuBHi [HTepHET-CHCTEMH CEPBICHOTO TUITY, 32 JOIIOMOT'OIO SIKMX B [HTEpHET
BUHOCSTBHCSI CHCTEMH KOMYHIKaIliif KOMITaHii 3 KITi€HTaMH

®doHoBa pekiiamMa

®oH CTOpIHKH calTy

Rich media

[HHOBaMi#HI OaHepH, sKI PaKTHYHO € IHTepaKTHBHUMHU PEKIAMHUMH POJIUKAMH, 110
BUTOTOBIICHI 3 BUKOPHUCTaHHIM TexHosorii Flash ta JavaScript

Cknaodeno na ocrosi [ 6-8].

Po3ristHeMO feTanbHille MepeBaru JeIKuX 3 MUX IHCTPYMeHTiB (Tabi. 3).

AHai3 BTOPMHHOI MapKeTHMHroBoi iH(opmarii cBimuuTh, 1mo 50 % croxuBadviB 3allikaBlicHI B

OJicpKaHHI MOBIAOMIICHb PO TOBAapH ¥ IMOCIYrH €JICKTPOHHOIO IMOIITOK. 30KpeMa, B aBTOMOOLILHOMY

cekTopi 23 % crokHBaYiB YK€ OACPKYIOTh €ICKTPOHHI po3cuiaaHHs, 36 % — 3amikaBieHi B ofep:KaHHI

perynspHoi iHdopmartii 3 e-mail. ¥ cexTopi npoa0BOIbYHX MPOAYKTIB €hEeKTUBHIUMH € OHJIAHHOBI KYTTOHH:

70 % BimBigyBadiB, IO BUKOPUCTOBYBAIlM KYIOHHW, CIPOOYBaJIM TpPU IHOMY HOBHUH MPOJOBOIBUMA

nponykr. [Ipu mpomy 52 % crioxuBadiB HOBHX TPOJYKTIB Bi3HAUWIM, IO CIPOOyBalld HOBI BHPOOH

y 3B’s3Ky 3 MONIYKOM HOBHX KyJTiHapHHX perentiB B [HTepreri, 46 % — mix BrumBoM iHdopmarii canty

MPOJIOBOJILYOT KOMITaHii,

[12, c. 511].

43% — cnpoOyBanu HOBI BHpPOOM TIiJi BIUIMBOM pO3CHJAHHA Mo e-mail
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Tabauys 3
IMepeBaru incTpymenTiB IHTepHET-MapKETHHTY

InctpymenTu OCHOBHI TiepeBaru

Kopnoparusuuii - MOXJIMBOCTI aHaJi3y XapaKTepUCTHK IMOTEHIITHUX KIIEHTIB

cair - IIBUJKE pearyBaHHs Ha 3MiHHM B €KOHOMILli, piBeHb KOHKYpPEHIIii Ta 1HII 30BHIIIHI 1
BHYTpIIIHI (haKTopH
- MOXJIHMBICTh IHTEPAKTHBHOI B3a€EMOIIi 3 I[IILOBOIO AyJAUTOPIEIO 1 BiAMOBIAHO
MOXJTUBICTB IIBUJIKOTO MPUHAHATTS HEOOX1THUX pillleHb

ITizxkacTuHT - J1a€ 3MOr'y iCTOTHO 301IBIIMTH MOKA3HKK BiJIBiAyBaHOCTI pecypcy
- iCHye MOXJIMBICTB MOJaTH iH(pOpMaLilo y HATISTHIIOMY BUIIISII
- BHKOPHCTOBYE HOBi MOYKJIMBOCTI CITUJIKYBAaHHSI 3 IJTbOBUMH ayAUTOPISIMHU

[psima poscuika - CTBOPIOE OLjblIe 3pYyYHOCTEH Ta CKOPOUYE Yac MOKYMI[IB Ha ITOUIYK Ta MPUI0AHHS

ToBapiB/mociyr

- HaJae MOKYIIII0 MOXJIMBICTh BUOOPY O1IbIIOT KITBKOCTI TOPTOBEIBHUX ITiAIIPUEMCTB
- CIpUsi€ NATPUMII JOBrOCTPOKOBHX B32€EMOBITHOCHH 13 KO)KHHM HOKYIIIIEM Ta
CHiBPOOITHUKOM MiJIPHEMCTBA

- € CKOHOMIYHINIMM i e(heKTUBHIIITUM METOIOM MPOJIaXy TOBAPiB/MOCIYT MOCTIHHUM Ta
MOTEHIITHUM TOKYTILISIM

E-CRM-cucremu

- 3abes3nedye 30ip Ta 30epexeHHs iH(OpMAITi PO KITIEHTIB Yepe3 IHTepHET-CIIKYBaHHS

- J1a€ 3MOT'y pOOWTH aHAIlITHYHI BUCHOBKU Ha OCHOBI JIOCTOBIpHOI iH(popMarii Ta Ha mii
OCHOBI TIpHHMaTH epEeKTHBHI PillIEHHS 1010 B3aEMOIi 3 KIIIEHTAMHA

- MITPUMYE aJIpecHy PO3CHIIKY, CTBOPEHHS CIHCKIB 33 KPUTEPIIMHU

- 3a0es3nevye iHAWBIAYaIbHUH MAXiA 10 0OCIYrOBYBaHHS KIIi€HTA 3 MiHIMAIbHUMHU
BUTpaTaMu

Rich media

- edexTHa aHIMAaIis, 3BYK
- iHTepakTHBHI 3acO0M B3aeMofii 3 KOpHCTyBaueM, TOOTO 3MiHa 300pakeHHs, 3BYKY 3a
MEBHUX JIiif KOPUCTYBaya, YUM TIPUBEPTAETHCS HOro yBara

- HOBHWH 1 HikaBuil opmar, KUl CTBOPIOE IMIJK pEKJIaMO/IABIIS

Cknaodeno na ocrosi [6, 811, c. 76].

B Vkpaini 3pocrae KinbKicTh mocTiiHuX IHTepHET-KOpHCTYBadiB (puc. 1). Lle € BaxIMBUM MOKa3-
HUKOM, aJDKe BHACIIJIOK MOCTIHHOrO mepeOyBaHHS y BipTyaJbHOMY MPOCTOPI B iHTEPHET-KOPUCTYBAiB

(opMYIOThCSI TIEBHI 3BHYKH Ta CIIOCOOM BUKOPHUCTAHHS IHCTPYMEHTIB Ta JpKepen iHdopMarii.

[Tpu oMy, He3BaXKAFOUW Ha TIOCTYIIOBE 3pPOCTAHHS PUHKY IHTEPHET-KOMYHIKaliil B YkpaiHi, ioro

peaibHU MOTEHIlIaN 1€ HE 3aJisIHUI, a TOMY IHTEPHET-TEXHOJIOT1l € MPUBAOIMBUM Ta MEPCICKTUBHUM

KOMYHIKaI[IifHUM iHCTpyMeHToM [15].
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Puc. 1. Junamika sminu uucensnocmi inmepnem-kopucmyeéauie ¢ Yrpaini y 2007-2015 pp.

Crknadeno na ocnogi [13, 14].
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HoBuMm 3acobom mommwmpeHHs iHpopMallii, SKHi iCTOTHO BIUIMHYB Ha PO3IIUPEHHS MOXIIUBOCTEH
MapKETHHTOBUX KOMYHIKAIIH MiINpueEMCTBa, € MOOUTbHUI 3B’ s130K. OCHOBY MOOUIRHOTO Meia-cepeno-
BHIIA CTAHOBIISITH Cy4acHi (OpMaTH 1 TeXHOIOTIi nepeaayi iHdopmallii y Mepexax CTUTbHUKOBOTO 3B’ I3KY:
rosocoBa iHdopmanis (Hanpukian, iVR), tekcroBa indopmaiis (SMS), rpadiuna indopmaris (EMS,
SmartMessaging ), ¢oroindopmariis i Bizeoindopmariis (MMS), a Takok TEXHOJIOTII, 110 Aaf0Th 3MOTY
peaizoByBaTH HEroJIOCOBI iHTepakTHUBHI KomyHikalil (Java, WAP). ChorozHi iHTerpamiiiHi MOXIHBOCTI 3
IHITUMK MefTia Y MOOITBHMX TEXHOJOTISIX ayKe Beuki [8].

e oaHi€I0 KOHIIEMITIEI0 MAPKETUHTY, sIKA iCTOTHO BILIMHYJIA HA METO/IU MPOCYBAHHS TOBAPiB HA PHHOK,
€ HeilipomapkeTuHr. [le xomIuiekc nmpuiioMiB, METO/IIB Ta TEXHOJOTIH, IO (OPMYEThCS Ha TEPETHHI €KOHO-
MIYHOI Teopii, HeHpoOi0IOTil, IICHXOOTii Ta MEIUIMHY 1 IPYHTYETHCS Ha BU3HAYEHHI CITOXKUBYOi MOTHBAITIT.

Ha ocHoBi aHamizy MeTO/iB BIUIMBY Ha CIIOKMBa4a, II0 BUKOPHCTOBYIOTHCS Y HEHpPOMapKETHUHTY,
MO)KHA BHIUTMTH TakKi iX IPYIH, 3aJISKHO BiJl BIUIMBY Ha OpraHu BiquyTTs moauuu [16, c. 77, 78]:

— 3BYKOBI (CTpYKTYypa ayIionoBiIOMICHHS, My3UUHHI CYITPOBill, 3ByKOBE IOBIJOMIICHHS);
— JI0TUKOBI (MaTepian ToBapy, MaTepiain J0JaTKOBUX MPEIMETIB);
— cMmakoBi (cMakoBi 100aBKH, JerycTaltii);

—3amaxoBi (apoMaMapKeTHHI — apoMaTH3allis MPUMINICHh — TOYOK IMPOJaXxy, TOBapy 4H HOro
eJIeMEHTa, KaTaJloriB, MPOOHUX TOBAPIB, CYBEHIPIB);

— Bi3yausbHi (popMma Ta yrakyBaHHs TOBapy, MEpUaHIAUI3HUHT, BiIeopeKiama).

HeiipomapkeTuHr nependavyae Tako aKTHBHE BUKOPUCTAHHS B pekiiami ekcteHepis. Lle momaTkosa
YaCTHHA PEKJIAMHOI KOMYHIKaIlii, peKJIAMHOTO TI0JIsI, sIKa BUXOIUTh 32 MEXKI IIOBEPXHI OCHOBHOI'O HOCIs Ta
Mae O3HaKM HecTaHmapTHocTi [17, ¢. 6]. 3 Merow MOCHJICHHS BIUIMBY Ha I[JIbOBY ayIUTOPII0 MOXYTh
BHUKOPHUCTOBYBATHUCS 00’ eMHI BHHOCHI €JIEMEHTH 1 CBITIIOBA JHHAMIKA.

Benuke 3HaueHHs cepesi IHCTPYMEHTIB HEHpOMapKeTHHTY 3aliMae BieopekiamMa — KOPOTKHI POJTHK
TpHBaJicTIO TpUOIU3HO 15 ¢, sSIKUil TOBUHEH OYTH JTAKOHIYHUM i 3aBEpIICHUM, HaJlaBaTH 0araTo KOPHCHOI
iHpopmanii mpo ToBapu. OcTaHHIM YacOM 3HAYHOTO MOINUPEHHs Yy Wil cdepi HaOynm iHHOBAIII.
InHOBariiHA BifleopekiiaMa — Iie peKJiaMma 3 BUKOPUCTAHHIM TEXHIYHOTO 3a0e3MeUeHHs, HOBITHIX KOMII' FO-
TEpHUX TEXHOJOTIH 1 HeCTaHJApTHHUX CHOcO0iB mopaui iHdopmarii. ¥ Tabn. 4 HaBeneHiI IHCTPYMEHTH
BiJIeOpEKIIaMH, 32 JIOTIOMOTOIO SIKUX 3JIIICHIOEThCS BIUIMB Ha CIIOKHBAyYa.

Tabnuys 4
OcHOBHI IHCTPYMEHTH NMCHXO0JIOTTYHOr0 BILIUBY HA CIOKMBAYiB 32 10NIOMOI010 BieopeKJaaMu
[HCTpYyMEHTH XapakTepuCTHKa
3D CrpuiHATTS TPUBHUMIPHUX 300pakeHb
X3D TpuBuMipHe 300paskeHHs, 0 MOXKE JIETKO BUHTH 33 MEXIi eKpaHa
Ground FX [HTEepakTHBHA MPOEKIIIs, KA JA€ 3MOT'Y CIIOKUBAYY OpaTH y4acTh Y PEKIIAMHOMY CHOXKETI
Tpugizop CkJisiHa mipamifa, BCepeAnHy SIKOi IPOEKTYETHCS BiJIeO, SMYLITYIOUHM CIIOKHMBaYa

TIOBIPHTH, 1110 MOKHA BIIMYTH MaTepiasibHICTh ITPEAMETY

[HTEepaKTHBHUIA CTiN

MyJ'H)TI/ICCHCOpHI/Iﬁ KOMIT IOTEP, IO A€ MOKJIMBICTE B33€MOI[iHTI/I 3 HI/I(l)pOBI/IM KOHTCHTOM

TransLook (rpo3zopwuit
KiOCK)

Posrisigaroun ToBap Kpi3b Npo30py MaHeNb, MOKYIIEb MOXKE IIBHIKO OTPUMATH
iH(OpMaIiio po ToBap

Smart Checkout

[pu onnati NOKYITKK Ha Kaci Mara3uHy MOKYIIElb OTPUMY€E ITOBHOKOJIIPHUM KYIIOH 3
iH(pOpMaIi€o Npo akIii

BipryaibHa Ta
TIPOEKIIiIiHA BITPUHU

CKJ1a1atoThesl 3 MPOEKTOPA 1 CIIEIiajIbHO BUTOTOBJIEHOI'0 €KpaHa Ta ILUTiBKU 3BOPOTHOI
TPOEKIIi, fIKa HAKICIOEThCs Ha cki1o. Kyr ormsiy cranosuts 180°

IHTepaKTI/IBHa IIaHECJIb

Jlae 3Mory JetaibHO BUBYHTH YBECH ACOPTUMEHT Ta PO3TIISTHYTH KOXHUH TOBap y
TPUBUMIPHOMY 300paKeHHI

Virtual footwear wall —
BipTyaJIbHUH PUIIABOK

Pearye Ha BifiBiIyBaya, po3Mi3Ha€ HOTo CTATh 1 BUAAE iHPOPMAIIIFO 3aJICKHO BiJ TOTO,
XTO nepeOyBae nepen “IpuiIaBkoM” | YOJIOBIK UM JKiHKa

“BipryansHuii
npomoytep”

Lito3ist, MOXke MaTH IOBiJIbHY (DOPMY 1 OBTOPIOBATH (QIrypy JIIOAWHH Y TOBHHUI 3piCT.
ITpoexTyeThest 3 MyIBTUMEAIHHOTO IPOEKTOPA HA aKPHUIIOBE CKIIO, OOKJIEEHE
CreLiaIbHOIO IUTIBKOIO. 3/IaTHUH CaMOCTIIHO BKJIFOUATHUCS, IPUBITATHCS 3 KIIEHTOM Ta
TIONPOIIATHCS, SIKIIO BiH BUHIIIOB 3 30HU aKTUBHOCTI

Cknaoeno na ocnosi [ 18].
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VY Mexax BUKOpUCTaHHS KoHIeNii MapkeruHry 3.0 BelHMKe 3HAuUCHHS y peKiIaMi MPHUIUIIETHCS
JeKmapaliii comiajgpHOl BiAMOBIAaIBHOCTI OpPEHIB, MPHUIMCYBAHHS M TEBHOI JIFOACHKOI cyTHOCTI [17,
¢. 16]. OcranHe 3HAYHOIO MIpOIO CHPUATHME BCTAHOBJICHHIO JOBIPYMX BiHOCHHH SIK 31 CITOKHBAYaMH, TaK
13 Iep’KABOKO Ta CYCIUILCTBOM, 3pOCTAHHIO KaIliTaay TOBapHOI MapKu. AJiKe, BIIMOBIAHO 0 AOCIIHKCHb,
“MoOHITOp KOPIOPATUBHOI COIIANBHOI BiAMOBiZaNbHOCTI”, (aKTOPH KOPIIOPATHBHOI  COIabHOT
BIJINOB1IaJIbHOCTI BU3HAYAIOTh iIMIpK KoMmaHii Ha 49 %, 11 Openn — Ha 35 %, a ¢iHaHCOBUH CTaH — Ha
10 % [19]. V cywyacHOMY CBITi COMLIaJBbHO BiAMOBIAadbHA MiSTIBHICTE € 3araJbHONPUHHATHM IPaBHIIOM,
SIKOT'O JIOTPUMYIOThCS 0araTo KOMIaHiH.

BucHoBKH i mepcneKTHBH MOJAJIBIINX JAOCHIKeHb. Y PO3BUHEHOMY CYCITUTBCTBI ISl TOTO, 1100
MPHUBEPHYTH YBary CIOXHBayda Ta BHOKPEMHUTHUCH BiJ] KOHKYPEHTIB, HEOOXiJTHO BUKOPUCTOBYBATH HOBITHI
METO/IM MapKETHHI'OBUX KOMYHIKAIil. Y pe3ylbTaTi akTHBHOI'O PO3BUTKY Mepexki [HTepHET e)eKTHBHHUM €
BUKOPUCTAaHHSI IHCTPYMEHTIB IHTEPHET-MapKeTHHTY Ta MOOUTBHOIO MAapKETHHTY, a/pKe BOHH
3a0e3MeUyI0Th MOXIIUBICTD JOCTYIY A0 iH(popMalii y OyIb-iKoMy KyTOuky 3eMHOi Kyni. [Ipu npomy 3
METOI0 JIOCSATHEHHS CHHEPTiuHOro e(eKTy MAOIIbHE MOETHAHHS MPUHIMIIB IHTEPHET-MapKETHHTY Ta
MOOUTFHOTO MapKETHHTY 3 TAKMMHU KOHIICTIIISIMH, sIK HefipoMmapkeTuHT Ta MapkeTusr 3.0. Lle macts 3Mory
3a0e3rneynTy Oa)kaHui BIJIMB Ha CIIOXKHBAya Ta MPUBEPHYTH HOTO yBary.
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JAETEPMIHALIA OCHOBHUX 3ACOBIB
HIIIIPUEMCTB B YMOBAX IHBECTHUIIIMHOI'O PO3BUTKY

© Iupoe O. B., Cmenvmax X. 11., 2015

JocaizkeHo nmUTaHHS JeTepMiHaLii OCHOBHUX 3ac00iB, PO3IJISIHYTO 0COOJIUBOCTI IX TPaKTY-
BaHHS B YMOBaX iHBeCTULIHHOI0 po3BUTKY mimnpueMcts. [Ipodaemu inBecTHLIHHOIO cepeIoBHIL A
3MYIIYIOTh IHYKATH cNoco0u e()eKTUBHOTO (GYHKIIOHYBAHHS MiMPHEMCTB. 30cepekeHicTh Ha
npoueci iHBeCTYBaHHSI OCHOBHHX 3ac00iB pO3KpHMBAE MNpo0JeMATHKY MisiJIbHOCTI B yMOBax
iHBeCTULIITHOTO PO3BUTKY Ta €KOHOMIYHMX NepeBar mimpueMcTBa. JlocArHeHHs1 iHBeCTHLIITHUX
el miAMpueMCTB Ta peajizalis crparerii po3BUTKY € OTHMMH i3 TOJIOBHUX ACHEKTIB e()eKTHB-
HOI TISVTBHOCTI MiAMPHEMCTB B YMOBAaX HeCTIPUATINBOTO iHBeCTHIIITHOTO cepeoBUIIA Y KPaiHU.

KnawuoBi caoBa: ocHOBHI 3aco0M, IHBECTYBaHHS, CTpaTerisi IHBECTHI[ITHOTO DPO3BUTKY,
IHBECTHIIIMHI 11111, peajbHi IHBECTHUILT, IHBECTUIIHHUI PO3BUTOK.
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DETERMINATION OF FIXED ASSETS
UNDER CONDITIONS OF INVESTMENT DEVELOPMENT

© Pyroh O. V, Selmach K. P., 2015

This article explores the question of determination fixed assets, the features of their
treatment in terms of investment development. Problems of investment environment to seek
ways to make effective functioning of enterprises. The focus on investing of the fixed assets
reveals problems in terms of investment and economic benefits of enterprise. Achieving
investment objectives and implementing business development strategies are some of the main
aspects by effective operation of enterprisesin the unfavor able investment climatein Ukraine.

Large companies are a catalyst for technological progress, but there are a number of
small companies that need investment and development. However, the dynamics of the
operation of large companies easier to adapt by the changing economic situation, moder nize
fixed assets and apply a new approach to the implementation of investment strategies based on
investment growth. The concept of “development” - the action; process, resulting in a change
in quality, qualitative transition from one state to another, higher.

Investment in terms of the main competitive advantage is technological lead over
competitors, is the ability to create new technology and high-tech, high-tech products.
Therefore, as soon as possible is the immediate for mation of such principles of innovation and
investment policy, which would be able to provide a robust growth path.
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