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The article is devoted to the social aspects of business functioning in modern terms. Essence of social 
responsibility of business based on existent scientific approaches has been grounded. The problems of 
social responsibility of business and suggestions to its decision have been considered in the article. 
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One way of economic competition side of the state is law. This process is based mainly on the 
principles of competition law and prudent economic policies with regard to competition. In general, the 
main objective of the legislation include protecting and maintaining the highest level of competitive 
relations, thanks to which can be achieved normal functioning and sustainable economic development of 
Ukraine. 
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