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The article has devoted to the different approaches to determination of essence the concept of 
institutions. The positive impact was identified based on the of formal and informal institutions on 
different spheres of society. The deficiencies of tourism were identified and possible ways to eliminate 
them  were offered, based on formal and informal institutions.  
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The paper investigates some approaches to the theoretical nature of management of marketing 
activities. In terms of functional and system approaches identified the differences and similarities 
between the economic category „ anagement arketing” and „ arketing anagement”. A definition of 
marketing management, which can be adapted for the tourist business. 


