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The paper investigates some approaches to the theoretical nature of management of marketing 
activities. In terms of functional and system approaches identified the differences and similarities 
between the economic category „ anagement arketing” and „ arketing anagement”. A definition of 
marketing management, which can be adapted for the tourist business. 



 
 

 
 

 

 
 

177 

 :  ,  ,  
,   

 

 ,    ,  
   ,     , 
      

      
.  

       
  ’    ’   ,     

       . 
          

   ,    
   .     

       . 
      

       . . , 
. . , . . , . . , . . , . . , 
. . , . . , . , . . , . . , . , 
. . .         

      . 
        
    .   
      

        
 ,      

,        
   .     

     ,    
       .  

      ,    
   ,    -  , 

    ,    .   
   ’     

 ,        
    .      –  

  ’   ’      
          

  .  
 ,      

       
 .       

       ’    
 . 
       



 
 

 
 

 

 
 

178 

       
       

 .   .   . .  
 ,     ,   

   [1, c.121].  
          

        
:  

1.  ,       
    ,  ,  

      . 
2.        , 

         
    .    

    ,    .  
         

         
     “  ”,  

      , 
         ,   

.   ,    ,  
     ,   

       „  
”  „  ”. 

 „ arketing management”,      
       50-   [2; 3].  

1972 .      .  „Marketing management. Analises, 
planning, and control”,        „  

”,        . 
  ,       .  ”  

”  „  ”   .  
    ,   „  ” 

,  ,   ( )  .  
 , ,      

 [4].   .    ,  
  (  )     

  ,    ,   
,    ,    ,   

 [5, c.46].      
 ,  ,      
 ,      , 

     . 
  . .       
      ,   



 
 

 
 

 

 
 

179 

  (  ) –   
,   , ,    , 

           
  [6, c.52].       . .  

  , ’    ,  
, , , ,    , , 
   ,    

   [7, c.73]. 
  „  ”  . , 

           
  .      

    ,     
,  ,    ,   
          

  [8, c.62].  
,       

 . :   –     
   . ’   

   ,     
 [9].    

       
  . .    [10, c.29],   . .  

 . .    [11, c.9].   ,   – 
 , ,        , 

  ,      
       . 

  ,  . .  ,   
 –      (   

),       [12, c.13]. 
    ,     

 ,     ,  ,  
. 

.  ,       
         

  ,        
       

         
         

  ,       [13, c.81].  
  „  ” .     

 .    –   , , 
   .    –   

 ,   , , , 
 [14, c.25].  



 
 

 
 

 

 
 

180 

       , 
,       

   ,    
     .  

      
         .  

     
        

 ,      
  . ,     

    .  
      ,   

,  ,  ,  ,   – 
           
   .    , 

        
        
       

       
,      . 

  . . ,    
     -  

 ,      
 , ,       

 .         
       ,      

  [15, c.4].  
. .        

       , , 
, ,    -   

,       
,       

  ’    [16, c.67].     
,     ’   ’   . 

 ’       ,  ’   
  .  ’      

.  
. . , . . , . .  ,    – 

   ,     
      .  

     , ,   
     ,   , 

          
 [17, c.215-216].  



 
 

 
 

 

 
 

181 

       
. . .   ,   –   
         

       
     [18, c.120].  
        

 ,   , 
      ,  

  -   . 
  [15; 19],        

     ,     , 
 ,       

   .     -
   ,   ,  

       .     
      (  
 ). 

        
   ,    [20, c.421], 

  ’     ( . 1),  
  . 

 1 
’      

  (  
) 

    
 

1.    ? 
2.    ? 

1.        
   

3.    ? 
4.    ? 

2.      
  

5.  ,    
? 

3.      
 

 

,  , ,    –  
    ,   

 –   ,      
 ,    –      

 .  
 ,       [5; 6; 15; 19],   
    „  ”  

„  ”       .  
, , ’   ,   -  

      
,      ,   

       .  
   ,  ,   

 (  ) .   , 
    ,     



 
 

 
 

 

 
 

182 

       
.  

     
 ,       

:     –   
(  ) , , , , 

,    ,     
        
. 

,      ’  (  
)    ,      

     ’ ,  ’  (  
)     , 

      ,   
 ’    ’ ,     

        
.  

  : 
1.  . .   [ .  .] / . . , . . . –  : 

  , 1995. – 567 . 
2. Kniffin F. The Modern Concept of Marketing Management: [Implications and Problems] / F. Kniffin 

– Bloomington, 1958. – 254 . 
3. Simmons H. New Techniques in marketing / H. Simmons. – Englewood Cliffs. – NJ.:  Prentice-Hall, 

1958. – 93 . 
4.  . .     / . . . // 

     . – 1998. – 2. – . 17-24. 
5.  .   /  .  – . :  , 1999. – 896 .  
6.  . . : [ ] /  . . – . : , 2004. – 712 .  
7.  .  :   . 3-  . [  . . . . ] / .  , . . 

, . . . – . : , 2005. – 736 . 
8.  .  –    [ .  .  . . . ] / 

 . – . : , 2002. – 544 .  
9. Rodger L. W. Marketing in a Competitive Economy, London, 1968. – 45 .  
10.  . .   [ ] /  . . – . : , 1998. – 268 .  
11.  . .   / . . , . .  – . : -  . -

, 2005. – 95 . 
12.   : [  ] /  . . . . – 3-  ., 

  . – . : , 2004. – 354 .  
13.  .    [ .  .  . . . ] /  

. – . : , 2001. – 385 .  
14.  .     / .  // . – 2005. –  1. 

– . 25-29. 
15.  . .         / . . 

 //      . – 1999. –  6. – . 3-17. 
16.  .  .   (  ) : [  ] / 

 .  . – . : - , 1997. – 280 . – (  „  ”).  
17. . . .  :    .  . [   

 . . ] /  . .,  . .,  . . –  : „   2000” : 
„  ”. – 2003. – 288 . 

18.  . . . . 1 : [ ]  /  . . –  : „ ”, 
2000. – 640 .  

19.  . .    : , ,  : 
[ ] /  . . – . :  . . .- . - , 2002. – 302 .  

20.  . .   [   MBA.   
   ] / . . . – 2-  ., .  . – . : , 2006. – 

496 .   


