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Produced economic product (goods and services) has value in society only through sales function. For 
Ukraine, in conditions of open market economy, an important problem is the increasing of 
competitiveness of domestic products. An information resource – one of methods of the given problem 
decision. 
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Consider marketing approaches to the formation of commodity policy ventures and marketing tools 
that define the basic components product range. Substantiated factors and principles of effective 
commercial policy ventures. 
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