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Summary. Tsapok O. M. Display of informing as the text category in the announcer liners in the 

regional television news 
The article is sanctified to the category of informing of the announcer linersin regional television news 

on the example of the informative producing created by the release of the Cherkasy broadcasting company of 
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-process given on the topic of research, it is accented on her 
actuality, established that informing in the announcer linersis important for news content, in particular the 
announcer linersto the television news, assists bringing in to them of attention of audience and effective 

prelude of news plot, which answers the requirements of conciseness and semantic saturation. 
During the analysis of the announcer linersit is educed on the Cherkasy TV ch

the level of maintenance exposes the category of informing the information saturated by facts, the use of that 
is based on the observance of rules of approaching to interests of audience, and also it is related to such 
qualities, as an informative saturation and novelty. In the announcer linersto the regional news these 
qualities are realized in key, specifying, additional and repeated information. Composition the information 

written with a clear to the wide audience language. 
Key words: informing, text, the announcer liners, informative saturation, novelty of information, phrase. 
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