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Vysochan O. 

 
COSTS OF ACCRUING RIGHTS FOR FOOD SERVICES – A CALCULATION ITEM 

OF TOURISM PRODUCT COST PRICE 
 

Summary. The expediency of using the notion “costs of accruing rights for food services” for the purposes of 
accounting and calculation of tourism product cost price instead of the term “food costs” is grounded. Methods of 
calculation and accounting of costs of accruing rights for food services are structured and ordered. The place of 
the costs of accruing rights for food services in the cost price of the complex tourism product is studied and 
peculiarities of calculation items formation are characterized depending on whether the rights for food services 
purchase are included into the hotel room cost, or paid separately or are considered as a separate product by the 
tour operator. 
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